10  YEARS 
)N  THE  UN 


Total  display  advertising  linage  placed 
in  each  Chicago  newspaper,  1st  nine 
months,  1953 


!5  EXPLORE 


CHICAGO  OAIIY  NEWS 

14,168,559 

22.0% 


CHICAGO  AMERICAN 

9,955,367 

15e4% 


lew  LINAOEj 
IREANDOWN 
IRS  STORES 


DURING  the  first  nine  months  of  this  year, 
the  Chicago  Tribune  printed  27,969,720  lines 
of  display  advertising— breaking  all  previous 
records  for  any  similar  period. 

Display  advertisers  placed  in  the  Tribune 
13,801,161  more  lines— 97. 4*^  more— than 
they  placed  in  the  second  Chicago  newspaper. 
The  Tribune’s  lead  over  the  second  and  third 


Chicago  newspapers  combined  was  1,364,756 
lines. 

This  advertising  record  makes  clear  that  the 
Tribune  is  Chicago’s  most  productive  medium. 
A  Tribune  representative  will  be  glad  to  help 
you  plan  a  program  of  advertising  which  will 
use  Tribune  sales  power  most  effectively.  Call 
him  today. 


For  best  results  in  ROP  color  printing 


#  While  it  used  to  be  the  aim  to  have  a  chicken  in  every  ►  It’s  Big  .  .  .  over  600,000  population 
pot,  a  turkey  on  every  plate  is  more  nearly  the  picture  in 

Indianapolis!  Actually  it  is  no  exaggeration  to  say  that  ►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 

more  people  eat  better  in  this  great  market,  as  is  indicated  balance  of  industry  and  agriculture 

by  the  fact  that  sales  of  Food  Supermarkets  here  are  57.3% 

above  the  national  average!*  ►  It’s  Easily  Reached  .  .  .  you  get  saturation  coverage  of 

Yes,  people  do  have  more  in  Indianapolis,  and  that  the  metropolitan  area,  plus  an  effective  bonus  coverage  of 

means  a  rich  and  ready  market  for  your  products,  too.  In  the  44  surrounding  counties  in  The  Indianapolis  Star  and 

addition  .  .  .  Indianapolis  offers  you  these  other  vital  The  Indianaptdis  News.  W  rite  for  complete  market  data 

market  advantages:  to<lay. 


they  Buy  More  because  they  Have  More ! 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


^Con'umer  Markets,  1954.  Standard  Rata  &  Data  Service 


The  Indianapolis  Star 


THE  INDIANAPOLIS  NEWS 
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ELECTRONICS  PARK  in  Syracuse,  a  division  of 
General  Electric,  employs  more  than  10,000. 


No.  I  Test  Market  of 
the  United  States 

(Sales  Management's  Audited  Survey,  June,  1955) 


57,000  men  and  women  work  in  manufacturing 
industries  in  metropolitan  Syracuse  alone.  This  is 
the  sturdy  base  of  a  dynamic  economy  which 
produces  average  family  income  of  $5,697 
annually. 

The  Syracuse  Newspapers  deliver  100  per  cent 
saturation  coverage  of  greater  Syracuse,  and  ef¬ 
fective  circulation  in  14  surrounding  counties. 

No  other  combination  of  media  can  deliver  com¬ 
parable  coverage  at  comparable  cost  in  the 
Central  New  York  Market  of  1.3  million  popula¬ 
tion  and  $1.9  billion  buying  power. 


The  HEARTLAND 
of 

NEW  YORK  STATE 


CIRCULATION:  Combined  Daily  223,103 
Sunday  Herald-American  221,954 
Sunday  Post-Standard  101,254 


the  SYRACUSE  NEWSPAPERS 

HEItlDJOURHll  i  HEIRID  RMIRKRN 

EvcEEing  Sundey 

THE  POST-STANDARD 

Horning  t  Sundey 


^lAJliat  Our  l^eaJerd 


Up  Front 

To  THE  Editor:  At  long  last 
my  favorite  magazine  got  its 
masthead  and  the  index  to¬ 
gether  (see  page.s  6  and  7),  and 
in  front  of  the  durn  book  where 
they  “orter”  be. 

Red  Kerce 

Tallahassee,  Fla. 


Unfortunate,  isn’t  it,  tbj 
“cop”  is  such  a  succinct  lit, 
word  that  lends  itself  so  hai; 
ily  to  newspaper  heads? 
Lewis  E.  Berry 
Public  Information  Officj 
Texas  Department  of 
Public  Safety 


Correction  Corrected 

To  THE  Editor:  In  regard  to 
“Correction”  (Oct.  15,  page  48), 
identification  is  still  incorrect. 
Louis  P.  Cashman  Jr.,  business 
manager,  Vicksburg  Post  and 
Herald,  is  the  new  SNPA  di¬ 
rector,  and  not  Louis  P.  Cash- 
man  Sr.  editor  and  publisher. 
Please  make  correction. 

Louis  P.  Cashman  Jr. 
Vicksburg  (Miss.)  Evening 
Post  and  Herald. 


Amen  on  ^Cops* 

To  THE  Editor:  May  I  add 
a  hearty  “amen”  to  the  efforts 
of  Chaplain  King  of  the  Flor¬ 
ida  Peace  Officers’  Association 
in  his  letter  (E&P,  Oct.  1)  so¬ 
liciting  your  editorial  aid  in 
persuading  other  editors  to 
omit  use  of  the  word  “cop”  in 
stories  and  heads  referring  to 
police  officers? 

“Cop”  carries  the  same  de¬ 
rogatory  connotation  to  many 
police  officers  that  the  appela- 
tion  “sawbones”  and  “shyster” 
would  to  doctors  and  lawyers, 
respectively. 

I  believe  that  I  am  familiar 
with  most  of  the  suggested 
derivations  of  the  term  “cop” 
as  applied  to  policemen  (none 
of  them  derogatory)  but  I  am 
equally  aware  of  its  contem¬ 
porary  usage  as  a  form  of  de¬ 
basement. 

Unquestionably,  there  may 
be  some  police  officeis  to  whom 
the  term  “cop”  would  aptly  ap¬ 
ply,  ju-st  as  there  may  be  some 
in  the  medical  and  legal  ranks 
who  warrant  the  unsavory  mon¬ 
ickers  mentioned  above.  I  hold, 
however,  that  these  would  cer¬ 
tainly  be  in  a  minority  and 
that  the  vast  remainder  should 
not  be  subjected  to  the  slang 
terminology  because  of  the 
short-comings  of  the  few. 


Progressive 

To  THE  Editor:  We  likeyc.j 
new  Editorial  Page  makti 
very  much.  Congratulations!^ 
your  progressiveness. 

John  Montgome 

Publisher, 

Junction  City  (Kas.) 

Daily  Union. 


Excellent  Coverage 

To  THE  Editor:  We  certs:; 
ly  appi  eciate  the  interest  whi: 
you  continue  to  show  in  t 
activities  of  Pennsylvania  ne^ 
papers.  Ray  Ei-win’s  covers: 
of  our  convention  was  exceller 
G.  Richard  De 
Pennsylvania  Newspaper  P:; 
lishers’  Association,  Harr;; 
burg.  Pa. 


.SLort  OaL 


Headlines:  I 

TROUBLE.S  Stem  From  Men- 
Briefs,  Says  Prof.  Scott.  - 
Northampton  (Mass.)  Da', 
Hampshire  Gazette. 

• 

Quiz  Shows  Gas  Killed  Boc 
Trio.  —  Charleston  (W.  V> 
Daily  Mail. 


Solon  Finds  Europe’s  Be  ^ 
Weak,  Chambermaids  Lingu 
tic. — Salem  (Ore.)  Statesw.  j 

• 

18  Women  Lay  in  Wait  (< 
Desert  Man  Who  Hides  : 
Cement  Mixer.  —  Bnrstc 
(Calif.)  Printer-Review, 

• 

U  NCO.N.SCIOUS  Man  Found  Bl 
River. — New  York  World-Ttlt 
gram  and  Sun. 

• 

Detroit  Women  Must  Dref 
For  Tourney. — Hazelton  (Pa 
Plant  Speaker. 


Vol.  88.  No.  45,  October  29,  1965.  Editor  &  Publisher,  the  ^our^ 

publish^  every  Saturday  with  an  additional  issue — The  IntematRonal 

— in  February  by  the  Editor  A  Publisher  Co.,  Inc.  Editorial  and  “M*"l!^^s 

at  1475  Broadway,  Times  Tower,  Times  Square,  New  York  86,  N.  Y.  bn  . 

second  class  matter  at  the  Post  Office  at  Jersey  City,  N.  J.  under  tne  ^ 

March  8,  1879.  with  Titles  Patented  and  Registered  and 

1966  by  The  Editor  A  Publisher  Co.,  Inc.  Annual  subscriptioii  M.60  » 

States  and  possessions,  and  in  Canada.  All  other  countries,  $10.00. 
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ftrst  pkrlure  *akpn  of  Fre>ti<irat  Flsenkower  fclnrff  h^  iuffered  t  heort  iitUck  Sept. 
fUAeo  k})i  fmiMNU  Mnile  oq  tho  •uii<4)r«fH:heii  tmor*  outsitlt  his  tltkth 
Ik*  looked  food  and  hU  voict  waa  Arm.  p.  J;  pica,  p. 


...and  country-wide  play  says  so,  too! 


United  Press 

TODAY’S  PICTURES  WITH  TODAY’S  NEWS  TODAY 
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Ray  Erwin’s 
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II 


Cubs  and  Old  Hands 


umn 


Newspapers  and  food  companies  set  high  qualifica' 
tions  for  their  “cubs” — but  they  never  let  them  run 
news  desks  or  super  markets. 


Under  America’s  exacting  standards  for  facts  and 
food  these  are  jobs  for  “old  hands”  whose  skills 
and  judgment  have  been  seasoned  through  long 
experience. 


In  carrying  out  our  policy  of  efficient  food  distribu' 
tion,  for  example,  we  lean  heavily  on  the  6,000 
“old  hands”  who  are  members  of  our  Twenty 'Five 
Year  Club. 


The  seasoned  skills  and  judgment  of  these  men 
and  women  come  from  a  combined  record  of  over 
1 50,000  years  of  valuable  food  business  know-how. 
They  help  us  to — 


1 .  Hold  down  the  costs  of  our  operations,  so 
that  we  can  give  people  more  good  food  for 
their  money. 


2.  See  that  our  stores  are  always  well  st<Kked 
with  the  kinds  of  food  people  want. 


"S.  Keep  our  foods  at  peak  quality  and  freshness. 


4.  Give  prompt  and  courteous  service,  so  that 
our  customers  will  find  shopping  a  pleasant 
and  satisfying  experience. 


These  are  the  same  jobs  that  cause  us  to  set  high 
qualifications  for  our  “cubs” — since  they  will  be 
the  “old  hands”  of  tomorrow.  We  are  proud  of  the 
high  caliber  young  people  who  continue  to  join 
us  and  remain  to  become  experienced  leaders  in 
our  operations. 


Because  of  our  people  and  policies,  millions  of 
American  families  shop  with  confidence  at  A  ^  P, 
knowing  that  everything  they  buy  will  be  honestly 
represented  .  ,  .  knowing  that  the  quality,  price, 
weight  and  measure  will  be  right  .  .  .  and  knowing 
that  their  satisfaction  is  unconditionally  guaranteed. 


FOOD  STORES 


Editorial  k.mployes  of  the  late  New  York  Sun  at  any  time  befotf  ■ 
death  in  1950  are  invited  to  a  reunion  party  Nov.  7  at  5  p.ni.  *t  1 
Dogwood  Room  (50  E.  58).  .  .  .  Which  paper  do  you  read?  “34  Dicl 
Flood” — Boston  Globe;  “39  Dead  In  Floods” — Boston  Herald;  “46  bif  ■ 
Flood  Loss  Grows” — Boston  Post;  “Northeast  Floods  Take  29  Livu’J 
New  York  Times.  .  .  .  Charles  W.  (Mike)  Houston,  Richmond  .VJ 
Leader  city  hall  reporter,  likes  to  whittle  while  he  works  so  th« 
gave  him  an  engraved  silver  pocket  knife  on  his  20th  anniversary 
the  paper,  presented  by  Managing  Editor  Charles  H.  Hamilton.  Thr 
prise  element  almost  flopped  when  Mike  heard  Guy  Friddell,  p(iii:i_ 
writer,  soliciting  contributions.  Guy  passed  it  off  by  saying  hr  .1 
borrowing  money  for  himself  and  accepted  a  “loan”  from  Mike.  P 


— Switchboard  operators  of  the  Asheville  (N.  C.)  Citizen-Tu, 
point  out  that  the  voice  with  a  smile  is  not  always  a  maltrri 
courtesy.  Often  it  springs  from  genuine  amusement — from  «« 
calls  as  :  “Can  I  run  a  want  ad  on  the  telephone?  Please  M 
my  circulation,  we're  leaving  town.  Can  1  tell  you  to  drop  i 
paper  and  you  will?  (Connect  me  to  the  dead  editor.  How  longij 
the  storm  last?  Can  you  tell  me  what  to  feed  young  rattlesnake 
Connect  me  to  the  place  where  those  men  are  to  get  the  pape 
where  Mr.  Black  is." 


— LeGette  Blythe,  Huntersville,  N.  C.,  well-known  author  and  ex  litr* 
editor  of  the  Charlotte  (N.  C.)  Observer,  currently  is  writing  a  h'fl 
about  the  late  Dr.  James  W.  Davis,  famous  Statesville,  N.  C.,  surpeJ 
and  would  appreciate  anecdotes  about  him.  Incidentally,  LeGette’s  p.m 
“Voice  in  the  Wilderness,”  produced  in  Charlotte  last  Summer,  is  -.fl 
first  book  published  by  William  Loft  in's  Shepherd  Brothers,  Chariot 
.  .  .  Kenneth  A.  Fowler,  for  many  years  city  hall  reporter  for  the  Toiil.ill 
(N.  Y.)  Herald-Statesman,  whose  third  W'estern  novel,  “Lone  Gun,"  >  p 
be  published  soon  (Ballantine  Books,  Inc.)  under  the  pseudonym  wi 
"Clark  Booker,”  has  been  elected  to  W'estern  Writers  of  America...! 
"Jayhawk  Editor,”  a  biography  of  A.  Q.  Miller,  Sr.,  publisher  of  A 
weekly  Belleville  (Kas.)  Telescope,  has  been  compiled  and  edited  Ji 
James  D.  Callahan  (Sterling  Press).  ...  31  unsigned  newspaiier  arti 
written  more  than  a  century  ago  for  the  London  Morning  Chronicle  It'D 
been  established  as  the  work  of  a  Victorian  novelist  and  have  been  iwiJ 
in  a  book.  “William  Makepeace  Thackeray,  Contributions  to  the  MnniJ| 
Chronicle,”  edited  by  Gordon  N.  Ray  (University  of  Illinois  Press)..! 
Next  book  of  Kent  Cooper,  AP,  will  be  “Port  of  Destiny,”  dealing  «1| 
Palos,  Spain,  from  whence  Columbus  sailed  to  discover  the  New  T«1 
.  •  .  Allan  Keller,  New  York  W orld-Telegram  and  Sun  feature  wri'l 
is  author  of  “Grandma’s  Cooking”  (Prentice-Hall),  memories  of  a 
England  kitchen  and  200  original  recipes  for  joyous  eating. 


Byline:  U,  S,  Mail 


R.  R.  (Scoop)  Coates,  Columnist,  Bearer  Valley  (Pa.)  Timti 
“I  have  worked  on  large  and  small  papers  across  the  rountry — desk 
street — and  on  a  couple  of  occasions  I  was  an  editor.  Now  that  IV 
doddering  old  coot  closing  in  on  60,  I’m  really  enjoying  myself.  Kn- 
why?  There’s  nothing  like  being  associated  with  a  newspa|)er  that 
being  managed,  edited  and  printed  by  a  group  of  enthusiastic  and  r 
gressive  YOUNG  men  .  .  .  and  women.  Today,  it’s  not  a  business  to : 
governed  by  crochety  old  weasels  who  are  sot  in  their  ways  and  a: 
change  to  modern  tempo  (not  a  type  face).  From  your  column  1  2!'^ 
that  you.  too,  have  been  around.  Robert  U.  Brown’s  ‘Shop  Talk  is 
the  best.” 


John  T.  McCutchcoii,  Jr.,  Columnist,  Chicago  Tribune  (“4  Li» 
O’  Type  Or  Two’’) : 

“I  always  enjoy  the  Clippings.” 


Miles  Hughey,  Exeeulive  Manager,  North  Carolina  As'oriatu'' 
of  Plumbing  and  Healing  Contractors,  Raleigh: 

“I  took  the  July  23  Clippings  Column  about  ‘Letter-To-Ed  (Unpit 
lished)’  home  with  me,  and  our  guests  have  had  some  hilarious  tine 
reading  it.  between  chuckles,  snickers,  and  roaring  guffaws.  Of  WW 
many  of  them  are  quite  familiar  with  the  locale  of  the  letter. 
makes  it  even  funnier.” 


John  A.  W'atkins,  Publisher,  Bloomfield  (Ind.)  Evening  ITndl 
“Editor  &  Pi  blishf.r  is  a  wonderful  medium.  It  is  truly  the  bible* 
the  newspaper  profession.  Your  Clippings  Column  is  most  •'**”^2' 
and  I  follow  it  each  week.  Unquestionably,  it  is  one  of  the  most  wwtf 
read  features  of  the  magazine.” 

EDITOR  SC  PUBLISHER  for  October  29,  19”  Bl 


K  a  b..  ^ 

tte’»  f_T| 
er,  it :;  i 


(-harli  •  j 
i  Fonir  .M 


,un,  k 
jonjn 
rica. . 
er  of 
edited 


er  art  if  J 

’licit  L-l 
■en  i«.-l 
■  More,:/ 


ress). . 
iling  *  > 
rw  \r« 
ire  wri’' 
of  a  N’ 


I 


Newspapers  sell  Automobiles 


Buying  a  new  car  for  most  people  is  a  pretty  personal 
thing.  Price,  model,  color,  horsepower  and  many  other 
angles  are  of  primary  importance,  to  be  sure  .  .  .  but 
so  is  the  name  and  stature  of  the  local  dealer.  Put  them 
together  in  the  pages  of  a  newspaper  and  it’s  an  un¬ 
beatable  selling  combination  ...  a  pinpointed  adver¬ 
tising  performance  no  other  medium  can  deliver. 


McDevitt 
sells  Newspapers 


AND  NEWSPAPERS  ONLY 
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.  .  .  Represent in}{  any  newspajter  successfully  depends  on  many 
factors  other  than  merely  making  sales  calls.  To  make  an  intelligent 
sales  call  re(|uires  sound  sales  tools  and  an  enormous  amount  of  con¬ 
tinuous  research  .  .  .  how  advertising  dollars  are  being  allooated, 
trends  in  other  media,  com|>etitive  activity,  local  market  economics, 
and  we  could  go  on  and  on.  We  like  to  think  the  McDevitt  man  can 
be  productive  for  your  newspa|H*r  because  he  never  wastes  the  buyer’s 
time  .  .  .  always  makes  a  contribution.  That’s  another  reason  why  .  .  . 
representation  by  McDevitt  means  results. 


George  A.  McDevitt  Co.,  Inc. 

Representing  a  selective  list  of  leading  netvsjxtpers 


BOSTON  (MASS.),  HERALD-TRAVELF.K 
CAMDEN  (N.  J.),  COURIER  POST 
NEW  YORK  POST  (PITTSBURGH  WE.ST» 
PERTH  AMBOY  (N.  J.)  NEWS 


SCRANTON  (PA.)  TIMES 

TRENTON  (N.  J.)  TIMES 

WHEELING  (W.  VA.)  NEWS  INTELLIGENCER 

.  .  .  AND  THE  0(;DEN  GROUP  OF  W.  VA. 
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editorials 

Newsprint  Industry  Clairvoyancy 

^  I  '’HE  chronology  of  events  ending  in  the  newsprint  price  increase 
by  major  Canadian  producers  offers  an  interesting  insight  into 
the  clairvoyance  of  an  industry  in  which  various  companies  reported 
they  had  given  no  consideration  to  the  price  problem  and  had  no  idea 
what  others  were  going  to  do. 

On  October  6,  the  head  of  Bowater  Paper  Corp.,  Ltd.,  predicted 
a  newsprint  price  boost  “in  the  foreseeable  future.”  This  opinion  was 
reached  without  consultation  with  anyone  else  in  the  industry,  it  was 
said. 

On  October  17  the  St.  Lawrence  Corporation  notified  its  custom¬ 
ers  of  a  $5  increase  effective  Nov.  1.  An  executive  of  a  large  sales 
firm  told  E  &  P  more  announcements  of  the  same  nature  “can  be 
expected”  within  a  few  days.  How  did  he  know? 

They  did  not  materialize  immediately  and  there  was  false  op¬ 
timism  in  the  newspaper  industry  because  it  was  believed  the 
St.  Lawrence  contracts  were  geared  to  the  “big  three”  price.  Again 
E  &  P  was  told  confidentially  by  two  other  officials  there  would  be 
further  price  notice  “on  Monday.” 

On  Monday,  October  24,  Abitibi  made  its  $5  announcement— a 
company  with  which  our  informants  had  no  official  connection. 

Another  source  told  E  &  P  that  International  Paper  Company 
would  be  next.  Its  announcement  of  a  $4  increase  came  Tuesday. 

But  Bowater,  which  started  the  ball  rolling,  hasn’t  declared  itself 
yet.  Why?  Because  its  contracts  have  a  “me,  too”  clause  providing 
for  a  price  no  higher  than  the  rest  of  the  industry. 

The  industry-wide  price  increase  may  now  be  considered  an 
accomplished  fact.  The  only  source  of  consolidation  to  newspaper 
publishers  who  will  have  to  pay  the  higher  bills  is  that  the  $4  in¬ 
crease  announced  by  International  may  be  accepted  as  final  by  the 
newsprint  industry.  That’s  a  little  better  than  the  original  $5  increase, 
but  not  much. 

No  one  has  yet  convinced  the  majority  of  newspaper  publishers 
that  this,  or  any,  increase  is  justified  at  the  present  time.  Even  the 
head  of  the  union  representing  mill  workers,  and  a  leading  Canadian 
newspaper,  have  questioned  its  necessity. 

The  financial  reports  of  the  manufacturers  will  make  interesting 
reading  for  the  next  year.  And  it  will  be  interesting  to  see  how  much 
additional  newsprint  the  increased  price  provides  to  the  U.S. 


Enlightened  Unionism 

A  GREEMENT  bv  the  International  Printing  Pressmen  and  Assist- 
ants’  Union  to  c'ooperate  with  the  Institute  of  Newspaper  Opera¬ 
tions  in  conducting  training  programs  for  pressmen  and  apprentices 
is  an  example  of  an  enlightened  union  attitude  toward  manage¬ 
ments’  problems. 

It  is  recognition  by  an  important  union  of  the  need  for  improved 
training  methods,  of  the  necessity  for  better  skills  and  greater  effi¬ 
ciency  in  order  to  produce  a  better  product.  It  is  an  admission  by 
the  union  that  it  has  some  responsibility  to  the  industry  to  which 
its  members  owe  their  livelihood. 

Other  newspaper  mechanical  unions  could  profit  by  this  example. 
Instead  of  stubbornly  resisting  change,  opposing  new  methods  and 
techniques,  they  ought  to  be  cooperating  with  newspapers  to  get 
better  and  faster  production  which  will  benefit  the  whole  industry 
and  everyone  connected  with  it. 


!■ 


To  be  spiritually  minded  is  life  [ 
and  peace. — Romans,  Vlll;  6.  ( 
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hiik  contention  that  many  people 

icambef  movies  would  like  to  road  movie 

T  columns  and  reviews  by  people  who  seem 
'  to  love  movies  .  .  .Men  who  write  about 
}  films  ought  to  come  to  see  us  .  .  .  They 
won’t  be  subverted — they’ll  be  educated, 
j  But  keep  them  out  of  the  cafe  circuit. 
DoRE  M.  Schary,  Metro-Goldwyn- 
Mayer  executive,  in  address  at  the 
annual  meeting  of  the  Audit 
i  Bureau  of  Circulations. 


“You're  standing  either  for  long,  bor¬ 
ing  hours  in  eerie  forest  darkness  or 
on  cold,  damp  pavements — or  you’re 
chasing  fire  engines.” 

London  bureau  report  to  AP 
Headquarters  on  coverage  of  Prin¬ 
cess  Margaret-Captain  Townsend 


“You  should  really  eat  a  good  break¬ 
fast.  You  never  know  when  you’ll  have 
time  for  lunch.” 

Rose  McKee,  INS  reporter,  de¬ 
scribing  qualifications  for  Wash¬ 
ington  correspondent. 

*  ♦  * 

“If  a  Sadie  Zilch  is  hailed  before  the 
police  court  for  entertaining  strangers 
in  her  home^  there  is  likely  to  be  ade¬ 
quate  press  coverage  of  every  detail. 

If  the  Supreme  Court  hears  a  case  in¬ 
volving  the  constitutional  powers  of  the 
President  to  make  agieements  with 
foreign  nations,  not  much  is  likely  to 
be  said  about  it,  even  in  good  papers. 

I  I  can  assure  you  that  there  is  good,  in¬ 
teresting  news,  and  real  drama  in  the 
higher  courts  ....  I  have  nothing 
a^inst  Sadie  Zilch  ....  I  am  thinking 
of  the  newspapei's’  role  to  educate,  as 
Well  as  titillate,  its  readers.” 

Simon  E.  Sobeloff,  Solicitor  Gen¬ 
eral  of  the  United  States,  speaking 
to  the  National  Conference  of  Edi¬ 
torial  Writei's. 

4"^  article  appearing  in  this  publication 
wr  be  reproduced  provided  acknowledgement 
»  mide  of  the  EDITOR  ft  PUBUSHER 
‘"Wright  and  date  of  issue.  I 
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Q  and  A  Panel 

Question  on  Classified  Sales  Cost: 

HAT  PERCENTAGE  of  the  net  total  revenue  in  Classified  advertising 
^  would  constitute  an  average  sales  cost.  Base  the  figures  on  salaries  of 
productive  help  only.  Also  figure  it  on  both  productive  and  non-productive 
help  (such  as  bookkeepers,  typists,  clerks,  etc.). 

The  paper  is  in  the  50,000  to  60,000  group  and  is  a  second  paper  in  a 
two-paper  area. 

Answers  from  E&P  Panel: 

1  The  majority  of  newspapers  when  computing  costs  of  their  Classified 
advertising  departments  include  salaries,  supplies,  car  and  other 
travelling  e.xpenses,  as  well  as  telephone  charges  in  arriving  at  operating 
percentages.  However,  the  Institute  of  Newspaper  Controllers  and  Finance 
Officers  has  worked  out  a  formula  for  more  accurately  determining  costs. 
Though  I  am  not  too  familiar  with  it,  I  believe  it  recommends  that  in  setting 
costs  the  Classified  advertising  department  should  be  charged  with  the 
new.'print  its  columns  consume  and  with  a  portion  of  other  expenses,  such 
as  those  incurred  in  the  production  departments,  the  delivery  department, 
the  administrative  and  general  departments,  as  well  as  the  direct  and 
indirect  expenses  in  the  Classified  advertising  department. 

In  a  survey  made  on  Classified  advertising  department  operating  costs 
(salaries  of  both  productive  and  non-productive  employes,  telephone  charges 
and  supplies),  on  a  number  of  newspapers  for  the  years  1940  to  1947  in¬ 
clusive,  the  average  was  19.9%  of  net  revenue.  The  sales  cost,  excluding 
salaries  for  non-productive  help,  telephone  charges  and  supplies  averaged 
13.8%.  It  is  interesting  to  note,  though  operating  costs  have  spiraled  since 
1947,  these  same  newspapers  report  comparable  sales  costs  for  1953  and 
1954.  Their  increased  volume  of  Classified  advertising  linage,  and  some  rate 
adjustments,  have  counter-balanced  the  rise  in  selling  costs. 

It  is  only  fair  to  point  out  that  all  of  the  aforementioned  newspapers 
were  in  non-competitive  fields.  Naturally,  the  Classified  advertising  depart¬ 
ment  of  a  newspaper  in  a  non-competitive  market  or  one  in  a  competitive 
situation  enjoying  a  dominating  position,  in  which  it  receives  a  preponder¬ 
ance  of  the  voluntary  advertising,  would  operate  on  a  much  lower  sales  cost 
than  a  second  or  a  third  newspaper  .seeking  to  sell  on  a  highly  competitive 
basis. 

Another  survey  on  the  subject  of  sales  costs  was  made  a  few  years  back 
for  presentation  at  a  Classified  advertising  managers  meeting.  A  question¬ 
naire  was  sent  to  20  newspapers  and  the  returns  (strictly  sales  cost — 
nothing  else)  ranged  from  a  high  of  36.5%  to  a  low  of  14.1%  and  the  general 
average  was  25.3%.  The  moderator  of  this  discussion,  who  is  today  the 
business  manager  of  a  large  metropolitan  newspaper,  had  this  to  say,  “I 
believe  that  the  great  majority  of  newspapers  who  answered  this  question 
MAKE  MONEY  out  of  Classified,  and  knowing  the  ability  of  the  Classi¬ 
fied  managers  who  lun  them,  I  believe  this  25%  selling  cost  represents  the 
result  of  careful  management,  intelligent  study,  and  intensive  pruning  of 
non-essential  costs  by  some  of  the  best  Classified  minds  in  this  country.  In 
other  words,  if  your  selling  cost  is  much  higher  than  25%,  you  had  better 
have  some  mighty  unusual  local  conditions  to  justify  it.  If  it’s  a  lot  lower 
than  25% — and  you  are  definitely  a  .'econd  paper  in  the  field — you  probably 
are  cutting  comers  too  closely  and  can  afford  to  spend  more  and  get  a 
larger  .share  of  the  volume  at  a  greater  profit.” 

It  is  the  humble  opinion  of  this  writer  that  in  order  to  give  a  fair  and 
positive  answer  to  this  question  one  would  have  to  know  the  locality  and 
acceptance  of  the  newspaper  in  its  community. 

O  The  percentages  quoted  are  based  on  departmental  cost  of  dollar  and 
cents  volume. 

However,  breakdown  estimate  sales  cost  runs  10%  or  higher. 

Productive  and  non-productive  percentages  fluctuate  from  12%  to  20%. 

Just  quoting  percentages  can  be  misleading  and  is  a  highly  controversial 
subject  at  the  best.  For  instances:  a.  .Allocating  departmental  expenses  do 
vary  in  each  circulation  group,  b.  Sales  costs  will  run  higher  depending  on 
the  desire  to  get  more  business  in  the  field,  c.  Higher  rate  card  structure 
(Covtinned  on  pane  71) 


This  is  your  first  line 
of  approach  to  first-line 
advertising  executives 


Wherever  you  find  the  men  who  make 
advertising  decisions,  there  you  find  the 
influence  of  The  New  York  Times. 

Through  the  Business  Pages  of 
The  New  York  Times,  your  story  reaches, 
influences-and  is  remembered  by— those 
most  concerned  with  advertising  plans, 
budgets  and  media  selection. 

The  New  York  Times  reaches  more  advertising 
executives— both  in  agencies  and  at  accounts 
—than  any  other  newspaper.  That’s  why 
The  Times  carries  more  advertising 
directed  to  this  individual  audience  than 
any  other  newspaper. 

Add  the  strength,  coverage  and  impact  to 
your  promotion  that  only  The  New  York  Times 
can  give  it.  And  the  cost  is  so  much  less 
than  you  might  think.  Get  the  facts  now. 
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the  spot  news  paper  of  the  newspaper  and  advertising  fields 


International’s  $4  Increase  September  Ad 
On  Newsprint  Makes  It  Official  S, 

X  continued  upward  in  Septem 


Price  Policy  Clauses  Will  Govern; 

Bowater  Will  Choose  His  Own  Timing 

International  Paper  Company’s  announcement  this  week  of 
a  “moderate”  raise  of  $4  a  ton  appeared  to  make  the  first 
newsprint  price  increase  since  mid-1952  official.  The  question 
with  most  newspaper  publishers,  however,  was:  How  much 
will  it  be? 


Sing 

s 


lines 


Because  of  tie-in  anti  “me, 
too”  clauses  in  sales  contracts, 
there  was  some  reason  for  pub¬ 
lishers  to  speculate  that  the 
boost  will  settle  down  to  $4  a 
ton,  making  the  standard  price 
$131  ($1  less  in  eastern  port 
cities). 

Two  Canadian  companies,  St. 
Lawrence  and  -A.bitibi,  have 
posted  $5  increases  and  Sir  Eric 
Bowater,  upon  departure  for 
England  this  week,  expressed 
surprise  the  increase  was  so 
small.  Sir  Eric,  who  came 
here  to  focus  Wall  Street’s  at¬ 
tention  on  a  sweeping  revision 
of  the  capital  structure  of  the 
Bowater  Organization,  was  the 
first  to  beat  the  drums  for  a 
price  hike.  Going  home  he  said 
his  firm  would  choose  its  own 
timing  for  an  announcement 
and  he  still  declined  to  discuss 
the  amount. 

Almost  all  of  Bowater's  con¬ 
tracts  for  newsprint  from  New¬ 
foundland  and  Tennessee  con¬ 
tain  price  peak  clauses  keyed 
to  other  producer.*?. 

2,000,000  Tons  Covered 

The  three  announced  increases 
cover  about  2,000,000  tons  of 
Canadian  production,  or  about 
a  third  of  the  total  consumed 
hy  U.  S  newspapers  In  refer¬ 
ence  to  pricing  clauses,  the 
American  Newspaper  Publish¬ 
ers  Association  advised  its 
members  that  unless  other 


Louisville  Sunday 
Price  Raised  5c 

Louisville,  Ky. 

The  price  of  the  Sunday 
Courier- Journal  will  be  in¬ 
creased  5  cents,  to  20  cents  a 
copy,  Oct.  30. 

Subscribers  who  take  the 
Sunday  paper  in  addition  to 
weekday  editions  of  either  the 
morning  Courier- Journal  or  the 
evening  Louiaville  Times  will 
pay  50  cents.  Those  subscrib¬ 
ing  for  the  Sunday  paper  in 
addition  to  both  the  weekday 
editions  will  pay  the  same  as 
at  present — 65  cents. 

The  Sunday  edition  went 
from  10  to  15  cents  a  copy  in 
January,  1948. 

only  $6  and  that  became  stand¬ 
ard. 

In  past  years,  price  increase 
announcements  have  been 
spread  over  a  period  of  several 
weeks,  and,  in  some  instances, 
U.  S.  producers  have  followed 
long  after  the  Canadians.  The 
furor  over  the  new  round  of 
raises,  echoing  in  Washington 
and  Ottawa,  may  result  in  giv¬ 
ing  customers  of  the  slow-mov¬ 
ing  firms  L  reprieve  until  Nov. 
15  or  even  Dec.  1  in  the  effec¬ 
tive  date  of  increases. 


When  St.  Lawrence  Corp.  led 
the  procession,  its  president, 
Percy  M.  Fox,  attributed  the 
need  for  a  higher  return  to  ris¬ 
ing  wage  costs  and  mill  ex¬ 
pansion.  The  Financial  Poet  of 
Toronto  quoted  him  as  explain¬ 
ing,  “We’ve  got  to  find  more 
tonnage  to  supply  worldwide 
customers  and  to  do  this  we  re¬ 
quire  financing.” 

The  price  action  made  the 
pulp  and  paper  shai'es  the 
“heroes”  of  the  Montreal  stock 
market  during  the  week,  accord¬ 
ing  to  financial  journals.  Bo¬ 
water  stock  enjoyed  a  good 
week  after  the  plan  for  issuing 
a  100%  stock  dividend  was  an¬ 
nounced. 

Coosa  River  Newsprint  Com¬ 
pany  sought  approval  of  the 
Securities  and  Exchange  Com¬ 
mission  to  sell  122,200  shares 
of  $50  par  value  common  to 
realize  $8,504,000,  after  ex- 


ber. 

The  increase  in  total  lin¬ 
age,  as  compared  with  Sep¬ 
tember  1954,  was  12.4%,  ac¬ 
cording  to  the  52-City  index 
of  Media  Records.  (City-by¬ 
city  leports  are  on  Pages 
66-69.)  The  nine-months 
total  was  10.2%  ahead  of 
1954. 

Automotive  linage  led 
with  a  64.5%  boost  for  Sep¬ 
tember.  Next  were  Classi¬ 
fied,  up  22.8%,  and  National, 
including  Automotive,  up 
21.1%.  Retail’s  gain  was 
5.6%. 

penses,  for  a  machine  to  double 
newsprint  output  in  Alabama. 
Present  stockholders  may  buy 
new  shares  on  the  basis  of  one 
for  three.  The  price  will  be  $70 
each.  Blyth  &  Co.,  underwriter, 
plans  to  offer  some  shares  to 
the  public. 


Celler  Raps  Publishers, 
Calls  Price  Probe  Futile 


Moderate  Adjustment 
Making  its  price  boost  effec¬ 
tive  Nov.  1,  International  Pa¬ 
per  Sales  Company  (agent  for 
manufacturers  “follow  the  pat-  Canadian  IP  and  IP)  said  the 
set  by  the  three  leaders,  “moderate  adjustment  partially 
It  Is  difficult  to  see  how  the  reflects  the  increasing  costs  of 
increase  can  be  put  into  effect  newsprint  manufacture.”  The 
under  a  fair  interpretation  of  company  also  outlined  a  change 
Misting  contracts.”  in  geographic  pricing  policy 

ANPA  also  observed  that  which  will  apply  to  tonnage 
^veral  years  ago,  after  Powell  from  its  new  Mobile  mill  after 
^^r  had  announced  a  $10  Nov.  1,  1956.  International’s 
®®ost.  International  went  up  raise  covers  nearly  900,000  tons. 

EI>IT0R  8c  publisher  for  October  29,  1955 


Washington 

Congressional  investigation  of 
the  newsprint  price  increase  by 
Canadian  firms  has  been  ruled 
out  as  “futile,”  by  Rep.  Emanuel 
Celler,  chairman  of  the  House 
Judiciary  Committee. 

Congressman  Celler  told  Edi¬ 
tor  &  Publisher  the  situation 
has  not  changed  since  1952 
when  his  committee  conducted 
a  probe  and  made  recommenda¬ 
tions  which,  he  added,  “were 
ignored  by  the  newspaper  pub¬ 
lishers.” 

“A  tight  cartel  operating  wdth 
the  connivance  of  the  Govern¬ 
ment  of  Canada  holds  the  whip 
hand  and  there  isn’t  a  damn 
thing  that  we  can  do,”  the  New 
York  Democrat  declared. 

“It  is  up  to  the  publi.shers  to 
establish  a  newsprint  industry 
in  the  United  States,  utilizing 
the  abundant  supply  of  slash 
pine  and  bagasse  that  is  availa¬ 
ble.  Then,  after  domestic  pro¬ 
duction  has  been  started,  we 


should  restore  tariff  on  imports 
of  pulp  and  newsprint. 

Promised  to  Behave 
“We  imposed  tariff  duties  on 
pulp  and  paper  before.  We 
canceled  them  because  Canada 
promised  to  behave  on  prices, 
but  they  haven’t  behaved. 

“You  can  rant  and  rave  all 
you  want  to,  but  the  only  place 
to  jab  Canada  is  in  the  pocket- 
book  nei-ve.  You’ll  get  no  co¬ 
operation  from  the  Canadian 
government.  Mr.  Howe,  their 
secretary  of  commerce,  works 
hand-in-glove  with  the  news¬ 
print  indu.*!try  and  a  pricing 
pattern  has  been  established. 

“It  would  do  no  good  to  in¬ 
vestigate.  We  did  that  before. 
We  submitted  our  report  and 
the  publishers  did  nothing  about 
it.  We  couldn’t  do  anything  be¬ 
cause  the  books  and  records  of 
the  newsprint  companies  are  in 
Canada,  impervious  to  United 
States  subpoena.  And  our  State 
{Continued  on  page  64) 
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Painless  Pic 
Session  for 
Patient  Ike 

By  Stanley  Tretick 

UP  Photographer 


“There  will  be  no  shouted 
orders — remember  that.”  With 
those  instructions,  White  House 
Press  Secretary  James  Hagerty 
conducted  us  into  an  elevator  to 
go  up  to  President  Eisenhower’s 
eighth  floor  Fitzsimons  Hospi¬ 
tal  suite  for  the  President’s  first 
posed  pictures  since  his  heart 
attack  a  month  ago. 

As  a  result,  it  probably  was 
the  quietiest  session  of  picture 
taking  Gen.  Eisenhower  ever 
experienced.  But  that  didn’t 
take  the  pressure  off  us  photog¬ 
raphers. 

11  in  the  Group 

We  had  been  pushing  Mr. 
Hagerty  for  this  oppoitunity 
ever  since  the  President  seemed 
to  be  on  the  road  to  recovery. 
Now  11  of  us  were  going  to 
make  these  historic  pictures. 

The  other  photographers  were 
Bill  Smythe,  United  Press-Fox 
Movietone;  Carl  Iw’asaki,  Time- 
Life;  Charles  Gorry  Associated 
Press;  Frank  Jurkoski,  Inter¬ 
national  Newsphotos;  Hugo 
Johnson,  Paramount  Pictures, 
newsreel  pool  cameraman;  Coy 
Watson,  CBS-TV;  Jean  Dubois, 
NBC-TV,  Thoreau  Willat,  Tele¬ 
news,  and  Sgt.  Max  Weir,  Fitz¬ 
simons  public  relations  photog¬ 
rapher.  Maurice  Johnson,  INP, 
made  general  views  from  a 
tower  above  the  terrace  for 
pooling  to  all  agencies. 

It  was  10  a.m.  MST  when 
we  stepped  onto  the  terrace 
outside  Mr.  Eisenhower’s  room. 
A  hot  sun  was  beating  down. 
It  must  have  gotten  pretty 
warm  for  the  President,  even 
though  he  was  there  for  only 
about  10  minutes,  but  it  was 
wonderful  for  our  pictures, 
which  we  made  without  flash. 

Used  3  Cameras 
When  we  arrived,  Mr.  Hager¬ 
ty  pointed  out  the  positions 
from  which  we  could  shoot  and 
then  they  brought  the  President 
out  in  his  wheelchair. 

He  looked  fine— almost  as  well 
as  he  did  before  he  became  ill — 
and  his  eyes  were  bright.  “It’s 
nice  to  see  you  all  again,”  he 
said.  From  that  time  on,  I  w^as 
too  busy  shooting  to  pay  much 
attention  to  other  things. 

I  was  shooting  wdth  three 
cameras,  as  did  the  other  press 
photographers.  First  I  made 


eight  shots  with  my  Speed 
Graphic  on  Super  Panchro 
Press  Type  B  film.  The  expo¬ 
sure  was  200  at  F.22.  Next,  be¬ 
cause  time  was  going  to  be  so 
impoi  tant,  I  made  a  shot  with 
a  Crown  Graphic  equipped  with 
a  4x5  Polaroid  back.  These 
showed  Ike  with  hospital  per¬ 
sonnel. 

Then  we  moved  in  closer  for 
shots  of  Ike  alone  and  I  knocked 
off  15  heads  with  a  Leica 
equipped  w'ith  an  F.l:4  135mm 
Canon  lens.  I  was  using  Plus-X 
film  and  shooting  at  F.ll  at  a 
1,000th.  (Some  of  the  other 
lensmen  made  color  shots.) 

After  a  total  of  eight  minutes 
of  shooting,  Mr.  Hagerty  called 
a  halt.  They  wheeled  the  Pi  esi- 
dent  away  and  Mr.  Hagerty 
herded  us  out  to  the  elevator 
where  he  made  the  newsreel 
cameramen  get  in  fiist,  then 
lined  the  three  wire  service 
photogiaphers  up  in  the  front 
of  the  elevator  so  we  could  be 
first  out  without  tearing  the 
thing  apart. 

Fast  Action 

The  elevator  carried  us  di¬ 
rectly  to  the  hospital  basement. 
There  we  had  to  race  through 
a  tunnel  about  two  blocks  long 
to  the  annex  across  the  street. 
Charlie  McCarty,  UP  South¬ 
west  Division  Newspicture  man¬ 
ager,  was  waiting  for  me  at  the 
top  of  the  ramj)  leading  to  the 
Photo  Identification  lah  where 
our  transmitter  was  set  up.  He 
had  captions  already  written 
and  he  slapped  one  on  the 
Polaroid  shot,  which  had  already 
developed  in  the  camera,  and 
taped  it  to  the  transmitter 
drum.  It  was  then  11:13  a.m. 
MST,  just  18  minutes  after  we 
first  stepped  onto  the  terrace 
and  only  about  four  minutes 
after  we  had  said  good-bye  to 
Mr.  Eisenhower. 

While  the  Polaroid  was  being 
transmitted,  my  Speed  Graphic 
stuff  was  processed  in  “dyna¬ 
mite”  developer  and  prints 
went  onto  the  transmitter  wet. 
• 

Presitlenl’s  Doctor 
Writes  Article  for  AP 

The  As.sociated  Press  has 
provided  its  members  with  an 
exclusive  article  by  Dr.  Paul 
Dudley  White,  President  Eisen¬ 
hower’s  heart  specialist,  for  use 
in  editions  of  Sunday,  Oct.  30. 
The  2,500-w’ord  story  was  moved 
on  the  wii-es  a  week  in  advance. 

After  conversations  with  Al¬ 
ton  L.  Blakeslee,  AP  science 
writer.  Dr.  White  wrote  the 
article  at  his  Vermont  retreat 
earlier  this  month.  He  said  his 
purpose  was  to  heighten  in¬ 
terest  in  research  of  heart  ail¬ 
ments. 


Moss  to  Open 
News  Secrecy 
‘Study’  Nov.  7 

Washington 

James  S.  Pope  will  be  the 
lead-off  witness  Nov.  7  when 
the  Moss  Committee  places 
federal  information  policy  and 
practice  on  trial  under  more 
than  100  specifications  of  al¬ 
leged  failui'e. 

The  executive  editor  of  the 
Louisville  (Ky.)  Courier-Jour¬ 
nal  and  Times  will  begin  the 
discussion  of  overall  problems 
and  will  be  one  of  14  media 
leaders  who  will  take  part  in 
the  initial  all-day  meeting 
which  will  highlight  the  issue 
in  advance  of  appearance  of 
government  officials. 

Mr.  Pope  is  immediate  past 
president  of  the  American  So¬ 
ciety  of  Newspaper  Editors  and 
for  several  years  he  was  head 
of  the  ASNE’s  committee  on 
freedom  of  information. 

P’or  the  remaining  four  days 
of  that  week,  cabinet  officers, 
their  immediate  superiors  con¬ 
cerned  with  news  policy,  and 
agency  heads  will  take  turns  on 
the  stand  before  a  special  com¬ 
mittee  headed  by  Rep.  John  E. 
Moss  Jr.,  of  California. 

Members  of  the  subcommittee 
serving  with  Chairman  Moss 
are:  Reps.  Dante  Fascell,  Flori¬ 
da;  Clare  Hoffman,  Michigan; 
and  William  Dawson  of  Illinois. 

One  Day  for  Newsmen 

First  day  participants,  in  ad¬ 
dition  to  Mr.  Pope,  foi'mer 
chairman  of  the  ASNE  Com¬ 
mittee  on  Information,  are: 
James  Russell  Wiggins,  TVasIi- 
inr/ton  Post  and  Times-Herald, 
chairman  of  the  ASNE  Com¬ 
mittee;  Wade  H.  Nichols,  editor 
and  publisher  of  Redbook  maga¬ 
zine;  William  L.  Beale  Jr.,  chief 
of  the  Washington  Bureau  of 
•Associated  Press;  Lyle  C.  Wil¬ 
son,  vicepresident  of  United 
Press;  Clark  R.  Mollenhoff, 
Cowles  Newspapers;  Harold  L. 
Cross,  FOI  counsel  for  ASNE; 
Richard  W.  Slocum,  president, 
American  Newspaper  Publishers 
Association;  Theodore  G.  Koop, 
Columbia  Broadcasting  System; 
James  B.  Reston,  New  York 
Times;  Hugh  Boyd,  New  Bruns¬ 
wick  (N.  J.)  Home  News;  Guy 
Easterly,  chairman  of  the  Na¬ 
tional  Editorial  Association 
FOI  committee. 

It  is  not  planned  to  call 
newsmen  after  the  first  day, 
but  the  government  men  will 
be  questioned  by  reference  to  a 
file  w'hich  carries  written  no- 

BDITOR  8C  PU 


tations  of  scores  of  chat|al 
that  federal  bui-eaus  failed,  nl 
refused,  to  let  the  public  in  oip 
the  public’s  business.  t 

First  objective  is  to  establisk, 
through  the  government  wit  I 
nesses,  whether  the  charges  an 
true.  If  proven  or  admitted 
the  witness  will  be  asked  tc 
justify.  i 

Four  agencies  will  be  heard! 
Then  will  come  a  recess  until 
after  the  first  of  the  yearwhai 
hearings  will  lesume  to  taketial 
testimony  of,  and  examine 
spokesmen  for  the  Pentagoi 
and  other  offices. 

63  Agencies  Respond  I 
Sixty-three  agencies  han[ 
responded  to  a  five  and  one- 1, 
half  page  questionnaire  senttik 
them  several  months  ago  bjl 
the  Moss  committee.  It  wasdef 
signed  to  leveal  news  handlin|f 
I)olicies  and  practices,  and  learn  ^ 
why  certain  bureaus  claim  the" 
right  to  suppress  information, 
by  “classification”  or  other¬ 
wise. 

The  questionnaires  will  beii[ 
the  hearing  room  as  will  also  if 
file  of  about  350  letters  and  tele r 
grams  citing  alleged  abuses  ii| 
the  approximately  100  cate  • 
gories.  | 

Closed  ses.sions  of  congree? 
sional  committees  will  not 
probed.  They  do  not  come  na  j 
der  the  heading  of  “oxecutm 
agencies,”  a  term  which  marfa 
out  the  committee  jurisdictioa 

‘Study,’  Not  Probe 
Rep.  Moss  prefers  the  tera 
“study”  to  “investigation.’’ 
There  is  no  trace  of  scandal  j 
in  the  material  compiled  to  dak 
and  the  committee  has  no  sur  , 
prise  witnesses  to  spring  for 
headline  grabbing  pu  1^)0360,  it 
was  assured. 

The  congressman  emphasised  i 
that  the  objective  is  to  impron 
the  flow  of  information  for  the 
benefit  of  the  public  and  not 
primarily  to  make  the  job  of 
reporters  an  easier  one.  The 
committee  will  give  little  time 
to  the  immediate  contacts  ol 
the  news  media,  the  public  br 
formation  men,  because  it  # 
felt  they  merely  carry  out  or¬ 
ders  from  above.  It  is  the  met 
who  make  and  enforce  the  j 
policy  who  should  justify  it 
it  is  improper,  the  Califomii 
lawmaker  said. 

Jacob  Scher,  associate 
fessor  in  the  Northwestern  Me 
dill  school  of  journalism 
editor  of  the  “Freedom  of  le 
formation  News  Digest”  P®**; 
lished  by  the  National  Editorit 
Association,  will  help  the 
subcommittee  to  organize  its® 
vestigation  and  to  evaluate  tk 
testimony.  j 
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kI  Dems  Deny 
7  Any  Shortage 
Of  Agency  Aid 

ed  U  Rumor  along  Madison  Ave¬ 
nue  in  New  York  had  it  this 
fieird  week  that  major  ad  agencies 
unti  were  shying  away  from  han- 
wha  dling  the  1956  Democratic  cam- 
ke  tin  paign  account, 
imim  The  more  the  rumor  grew 

dagw  the  more  elaborate  became  a 
story  that  this  was  surely  an 
I  ,  indication  of  how  firmly  the 
’  “one-party  press”  was  tied  up 
with  the  advertising  busine.ss, 

1  since  the  Republicans  have  had 
^  no  trouble  in  getting  top 
I  sgency  help  in  past  Presidential 
campaigns. 

ndlinjj  gQ  Editor  &  Publisher’s 

I  lean i.  Washington  correspondent 
^  asked  an  official  of  the  Demo- 
latiM,  National  Committee 

otha-  „iiether  there  was  any  truth 

in  the  story. 

be 

also  I '  Official  Denial 

idtelfr^  Sam  Brightman,  director  of 
ises  hi'  publicity  for  the  committee, 
replied : 

“There  is  no  shortage  of 

mgres-  |  competent,  sizable  agencies 
not  k  !  irhich  have  more  than  enough 
ne  ufrj  staff  and  facilities  to  handle 
ecutinj  our  business  and  which  are  in- 
marfal  terested  in  having  it. 
lictioa  L  “There  are  some  big  agencies 
j  I  which  are  tied  up  with  the 
Republican  campaign  and  have 
.  ,(  been  in  other  years.  These 
Rcandil  I  ai  en’t  available  but 

to  dab  y  event  in  a  business  of 

no  SOI  f  ***''"lt  personalities  and  is.sues, 
foil  distinguished  from  cereals 

*nd  cigarets,  you’d  pretty  much 
°  ’  I  want  to  get  somebody  who  be- 
.  vj!  lie'es  in  it. 

ihaSUNk  urv^  j 

o«  reviewing  our  ad- 

for  tho  program,  including 

md  not  agency  angle.  But  there  is 

Job  of  nothing  suggesting  a  monop- 
e  Tk  ®**®*'*^  refusal  to  take  our 
'le  tinn  There’s  absolutely  no 

acts  of  tr*  obtaining  an  agency. 

, “I  haven’t  heard  Chairman 

e  'it  n  Butler  say  anything  criti- 

of.  advertising  agencies 

mei  ^  know  of  no  attack  con- 

*  thf  from  this  point.  Of 

f  *  it  if  ''’®  realize  that  the  ex- 

rfornii  of  the  agencies  like 

‘ '  the  top  executives  of  big  busi- 

n®*'*  and  of  some  newspapers, 

*  probably  include  some  very  posi- 

1  Republicans.” 

ism 

1  of  In'  Tubby  to  Help  Adlai 

it”  pni*;  Roger  Tubby,  co-publisher  of 
Editor#,  the  Adirondack  Enterprise 
he  Mos  ^^nac  Lake,  and  former 
se  its  B"  White  House  Press  Secretary 
uate  tk  for  President  Truman,  gave  up 
,  a  job  in  Governor  Averell  Har- 


riman’s  administration  this 
week  to  work  for  Adlai  Steven¬ 
son. 

When  Mr.  Tubby  took  the 
position  two  months  ago  it  was 
generally  believed  he  was  join¬ 
ing  the  team  to  boost  Mr.  Har- 
riman’s  bid  for  the  Democratic 
presidential  nomination. 

Another  development  along 
this  line  was  the  withdrawal  of 
Harry  S.  Ashmore  from  the 
board  of  trustees  of  the  Fund 
for  the  Republic.  On  leave  from 
his  job  as  executive  editor  of 
the  Arkansas  Gazette,  Mr.  Ash¬ 
more  said  he  did  not  believe  it 
was  proper  for  him  to  serve  the 
Fund  while  engaged  in  political 
activity.  He  is  on  Mr.  Steven¬ 
son’s  staff. 

• 

Asserts  Bias 
Against  GOP 
By  Newsmen 

Indianapolis 

Reporters  for  metropolitan 
newspapers  and  nationwide 
news  agencies  slant  stories 
against  the  Republican  Party, 
an  Illinois  newspaper  editor 
charged  in  an  address  to  Indi¬ 
ana’s  Republican  editors. 

“If  there  is  an  unfriendly 
press  and  a  one-party  press, 
as  charged  by  Harry  Truman 
and  Adlai  Stevenson,”  said  Ed¬ 
ward  H.  Jennison,  editor  and 
publisher  of  the  Paris  Beacon 
News,  “it  works  to  undermine 
the  Republican  cause.” 

Mr.  Jennison,  a  former  GOP 
congressman  from  Illinois,  was 
the  speaker  at  the  Indiana  Re¬ 
publican  Editorial  Association’s 
luncheon  hei-e  Oct.  22.  He  as¬ 
serted  newsmen  do  their  “dam¬ 
age”  with  a  “slanted  para¬ 
graph  and  a  slanted  headline.” 

He  gave  as  one  illustration 
the  debate  in  Chicago  between 
the  two  party  chiefs.  Republi¬ 
can  Leonard  Hall  and  Democrat 
Paul  Butler,  before  the  Il¬ 
linois  Chamber  of  Commerce.  He 
said  Mr.  Hall  got  the  most  ap¬ 
plause  by  far,  but  a  wire  stoi'y 
called  it  “a  draw.” 

Mr.  Jennison  added: 

“The  New  Deal  drove  a 
wedge  between  newspaper  em¬ 
ployers  and  the  employes  to  the 
extent  that  Republicans  are  the 
victims  of  slanted  words  or 
paragraphs.” 

He  said  Republicans,  not 
Democrats,  have  a  press  prob- 
'  lem  because  many  newsmen  are 
biased. 

On  Pi-esident  Eisenhower’s 
1952  campaign  train,  Mr.  Jenni¬ 
son  said,  all  but  23  of  the  100 
writers  were  for  the  New  Deal. 


25  Persons  to  Explore 
Press  Study  Proposal 


Chicago 

Twenty-five  research  special¬ 
ists  from  journalism  and  other 
fields  will  convene  at  the  Con- 
gi-ess  Hotel  here,  Nov.  4-6,  to 
explore  the  feasibility  of  a 
study  of  daily  newspaper  per¬ 
formance  in  covering  the  1956 
presidential  campaign. 

The  conference  has  been 
called  as  a  result  of  a  $5,000 
grant  from  the  Fund  for  the 
Republic  made  to  the  Associa¬ 
tion  for  Education  in  Journal¬ 
ism  to  determine  the  practicali¬ 
ty  of  such  a  proposed  study  of 
the  American  press.  (E&P,  Oct. 
15,  page  14).  The  exploratory 
project  is  being  undertaken  by 
the  AEJ’s  Council  on  Commu¬ 
nications  Research. 

Heading  the  conference  com¬ 
mittee  is  Raymond  B.  Nixon, 
professor  of  journalism.  Uni¬ 
versity  of  Minnesota,  editor  of 
the  Journal  Quarterly.  Dr. 
Nixon  is  chairman  of  the  con¬ 
ference  and  a  member  of  the 
Council  on  Communications  Re¬ 
search  of  which  Dr.  David  M. 
White,  research  professor  of 
journalism,  Boston  University, 
is  the  chairman. 

Up  to  SDX  to  Decide 

Six  members  of  the  Council, 
together  with  19  other  repie- 
sentatives  of  journalism  re¬ 
search  and  specialists  from 
other  fields  will  attend  the  con¬ 
ference  which  is  being  held  at 
the  request  of  the  Sigma  Delta 
Chi  Committee  on  Ethics  and 
News  Objectivity,  headed  by 
Norman  Isaacs,  Louisville  (Ky.) 
Times  managing  editor. 

Dr.  Nixon  again  stressed  to 
E&P  the  exploratory  nature  of 
the  conference,  stating:  “Any 
recommendation  which  comes 
out  of  this  meeting  will  go  to 
the  Sigma  Delta  Chi  Commit¬ 
tee,  and  it  will  be  up  to  that 
group  to  decide  whether  to  car¬ 
ry  the  matter  any  further.” 

At  the  closing  session  of  the 
conference  on  Sunday,  Nov.  6, 
Prof.  Kenneth  Marvin,  chair¬ 
man,  department  of  technical 
journalism,  Iowa  State  College, 
and  president-elect  of  AEJ,  and 
Alden  Waite,  Springfield  Illi¬ 
nois  State  Journal  and  Regis¬ 
ter  publisher  and  SDX  national 
president,  together  with  Mr. 
Isaacs,  will  join  the  conference 
committee  and  discuss  its  find¬ 
ings. 

Previously,  SDX  had  named 
a  special  committee  to  explore 
the  possibilities  of  surveying 


the  fairness  of  the  press,  maga¬ 
zine,  radio  and  television  cover¬ 
age  of  the  1952  campaign.  A 
majority  of  that  committee 
found  such  a  survey  was  not 
feasible. 

In  making  the  $5,000  grant, 
the  Fund  for  the  Republic  has 
indicated  there  was  no  com¬ 
mitment  on  its  part  to  support 
such  a  study. 

Persons  who  have  accepted 
Dr.  Nixon’s  invitation  to  attend 
the  conference  are: 

Members  of  the  Council:  Dr. 
David  M.  White,  Boston;  Dr. 
Royal  Ray,  Florida  State;  Prof. 
Warren  C.  Price,  Oregon;  Dr. 
Ralph  O.  Nafziger,  Wisconsin; 
Dr.  Roy  E.  Carter,  North  Caro¬ 
lina;  and  Dr.  Nixon. 

Other  representatives  of  jour¬ 
nalism  research  personnel:  Dr. 
Percy  Tannenbaum,  Illinois;  Dr. 
Wilbur  Schramm,  Stanford;  Dr. 
James  E.  Pollard,  Ohio  State; 
Dr.  Malcolm  MacLean,  Wiscon¬ 
sin;  Dr.  Robert  L.  Jones,  Min¬ 
nesota;  Dr.  Charles  E.  Higbie, 
Wi.sconsin;  Sidney  Goldish,  ,Wm- 
neapolis  Star  and  Tribune;  Dr. 
Earl  English,  Missouri;  Dr. 
Dozier  Cade,  Northwestern;  Dr. 
Chilton  R.  Bush,  Stanford;  and 
Dr.  Nathan  Blumberg,  Michigan 
State, 

Communications  research  spe¬ 
cialists  from  other  fields:  Dr. 
Ithiel  de  Sola  Pool,  Massachu¬ 
setts  Institute  of  Technology; 
Dr,  William  N.  MePhee,  Colum¬ 
bia;  Dr.  Nathan  Maccoby, 
Boston  University;  Dr.  Paul  F. 
Lazarsfeld,  Columbia;  Dr.  Mor¬ 
ris  Janowitz,  Michigan;  Dr. 
Alexander  George,  Rand  Corpo¬ 
ration,  Washington,  D.  C.;  Dr. 
Angus  Campbell,  Michigan; 
and  Prof.  Kenneth  P.  Adler, 
Chicago. 

Besides  Mr.  Isaacs,  members 
of  the  SDX  Committee  on 
Ethics  and  News  Objectivity 
are: 

Milburn  P.  Akers,  Chicago 
Sun  -  Times;  George  Beebe, 
Miami  (Fla.)  Herald;  Arthur 
C.  Deck,  Salt  Lake  City  (Utah) 
Tribune;  Irving  Dilliard,  St. 
Louis  (Mo.)  Post  -  Dispatch; 
Tom  C.  Harris,  St.  Petersburg 
(Fla.)  Times;  Arville  Schala- 
ben,  Milwaukee  (Wis.)  Journal; 
Edward  W.  Scripps,  Scripps- 
Howard  Newspapers;  Fred  W. 
Stein,  Binghamton  (N.  Y.) 
Press;  W’illiam  P.  Stevens, 
Minneapolis  (Minn.)  Star  and 
Tribune;  and  Lee  A.  White, 
Bloomfield,  Mich.,  formerly  of 
the  Detroit  (Mich.)  News. 
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George  Dibert  Chosen 
As  New  ABC  Chairman 


Georpe  C.  Dibert,  vicepresi¬ 
dent  of  J.  Walter  Thompson 
Co.,  Chicago,  was  elected  chaii'- 
man  of  the  Audit  Bureau  of 
Circulations’  board  of  directors 
at  the  close  of  last  week’s  an¬ 
nual  convention  here.  (E&P, 
Oct.  22,  page  10). 

Mr.  Dibert  succeeds  John  H. 
Platt,  Kraft  Foods  Co.  The 
newly-elected  vicechairman  is 
Walter  P.  Lantz  Bristol-My¬ 
ers  Co.,  New  York. 

Mr.  Dibert,  a  native  of  Johns¬ 
town,  Pa.,  entered  the  advertis¬ 
ing  bu-^iness  in  1925.  He  previ¬ 
ously  did  media  work  for  Young 
&  Rubicam,  later  becoming  gen¬ 
eral  manager  and  media  director 
of  Lambert  &  Feasley  Co.,  in 
New  York. 

In  1932,  Mr.  Dibert  joined  J. 
Walter  'Thompson  Co.,  New 
York,  as  media  director.  During 
World  War  II,  he  entered  the 
U.  S.  Army  as  a  captain.  His 
army  service  included  a  tour  of 
duty  with  OSS  in  charge  of  psy¬ 
chological  warfare  activities.  He 
left  the  Army  in  1945  with  the 
rank  of  lieutenant  colonel. 

He  is  now  vicepresident  and 
supervisor  of  the  Swift  &  Co. 
account  in  JWT’s  Chicago  office. 
He  was  elected  to  the  ABC 
board  of  directors  from  the 
agency  division  in  1953,  becom¬ 
ing  vicechairman  of  the  board 
in  1954. 

Officers  re-elected  are:  E.  R. 
Hatton,  Detroit  (Mich.)  Free 
Press;  and  H.  H.  Rimmer, 
Canadian  General  Electric  Co., 
Ltd.,  Toronto,  Ont.,  vicechair¬ 
men;  Stanley  R.  Clague,  Mod¬ 
em  Hospital  Publishing  Co., 
Chicago,  secretary;  and  E.  Ross 
Gamble,  Leo  Burnett  Co.,  Inc., 
Chicago,  treasurer. 

(Some  copies  of  E  &  P  for 
Oct.  22  contained  a  cover-line 
on  “New  ABC  President.’’  This 
was  in  error.  The  office  for 
which  ABC  conducts  its  annual 
election  is  that  of  Chairman  of 
the  Board.) 

Two  New  Directors 

James  N.  Shryock  continues 
as  president  and  managing  di¬ 
rector  of  the  Bureau.  Other 
members  of  the  executive  staff 
are  William  F.  Hoffmann  and 
Alan  T.  Wolcott,  vicepresi- 
dents;  Carl  Gazley,  assistant 
managing  director  and  L.  H. 
Smith,  chief  auditor. 

Newly-elected  directors  in¬ 
clude  William  E.  Farrell,  Mon¬ 
santo  Chemical  Co.,  succeeding 
William  A.  Hart,  retired,  for 


the  advertiser  division;  and 
William  E.  Steers,  Doherty, 
Clifford,  Steers  &  Shenfield, 
Inc.,  succeeding  Bernard  C. 
Duffy,  Batten,  Bai-ton,  Durstine 
&  Osborn,  resigned,  in  the 
agency  division. 

Re-elected  to  the  board  were 
the  following: 

Advertisers  —  Mr.  Platt; 
Henry  C.  Botsford,  General 
Motors  Corp. ;  William  N.  Con¬ 
nolly,  S.  C.  Johnson  &  Son, 
Inc.;  Carleton  Healy,  Hiram 
Walker  &  Sons,  Inc.;  Mr. 
Lantz;  and  William  C.  Sproull, 
Burroughs  Corp. 

Advertising  Agencies — H.  H. 
Kynett,  Aitkin-Kynett  Co. 

Newspapers  —  Mr.  Hatton, 
Verne  E.  Joy,  Centralia  (Ill.) 
Sentinel;  Harlan  G.  Palmer, 
Hollywood  (Calif.)  Citizen- 
News;  and  H.  G.  Kimber,  To¬ 
ronto  (Ont.)  Globe  and  Mail. 

Business  Publications  —  Mr. 
Clague. 

Farm  Publications —  Leslie  A. 
Watt,  Poultry  Tribune. 

Magazines — S.  0.  Shapiro, 
Cowles  Magazines,  Inc. 

Urge  Cost  Reduction 

Publisher  members  of  the 
Bureau  went  on  record  urging 
that  simplification  of  auditing 
practices  be  pushed  forward  to 
the  end  that  costly  procedures 
be  eliminated  or  modified  with¬ 
out  lowering  standards. 

Such  expressions  were  voiced 
in  resolutions  adopted  by  all 
four  publisher  divisions.  In¬ 
creased  publishing  costs  were 
cited  as  making  it  necessary  for 
publishers  to  cut  costs  wherever 
possible.  Publishers  expressed 
the  hope  that  ABC’s  simplifica¬ 
tion  program  now  underway 
would  be  vigorously  pursued. 

The  magazine  division  was 
particularly  forceful  in  voicing 


GAVEL  CHANGES  hand*  as  John  H.  PlaH  (left)  turns  over  lymU 
of  his  office  to  George  C.  Dibert  (center)  new  chairman  of  AK 
board  of  directors.  With  them  is  James  N.  Shyrock,  ABC  pretidivl 
and  managing  director,  beginning  his  17th  year  with  the  Bursh 


Bernard  C.  Duffy,  presidea 
of  BBD&O,  retired  from  tb' 
board  this  year,  after  22  yein 
of  service  as  an  advertisinj 
agency  division  director. 

Bureau  members  previewd 
a  new  sound  film  presentatioi 
“Adventure  into  Space,”  (k 
sig^ned  primarily  to  interest 
agency  membership  in  tb 
ABC. 

• 

More  Color  Presses 
In  Cleveland  Plants 

Cleveum 

Additional  color  has  been  prs 
vided  for  the  pages  of  tb 
Cleveland  Plain  Dealer  ad 
Cleveland  News  through  pur¬ 
chase  of  a  seven-unit  press  ami' 
other  equipment,  costing  $925.- 
000.  The  presses  will  be  de 
livered  next  April  and  will  b 
operating  in  the  Summer. 

Mayor  Anthony  J.  Celebrea 
of  Cleveland  took  part  in  rib¬ 
bon-cutting  cei'emonies  at  tb 
Cleveland  Press  last  week  whs 
18  press  units  began  rolling  for 
the  first  time. 

A.  G.  Ensrud  of  Chicago,  i 
J.  Walter  Thompson  Co.  reprr 
sentative,  who  has  been  a  leide: 
in  placing  color  ads  in  new 
papers,  was  given  the  honor  of 
cutting  the  ribbon. 

Louis  B.  Seltzer,  editor,  an: 
Arnold  Royer,  manager  of  tb 
general  advertising  department 
were  among  those  present  L 
the  ceremonies,  which  marks: 
an  increase  in  the  Press’  colo" 
printing  capacity. 


$750,000  Pay  Hike 

The  second  instalment  of  • 
two-step  pay  raise  negotiatd 
a  year  becomes  effective  No» 
1  for  about  6,000  workers  s 
New  York  City  newspaper 

NEWSPAPER  DIRECTORS  re-elected  et  ABC  convention:  Left  to 

rlght-H.  G.  Kimber.  Toronto  (Ont.)  Globe  end  Mail;  Verne  E.  mated  it  Will  add  $750, MO  to  W 
Joy,  Centralia  (III.)  Sentinel;  E.  R.  Hatton,  Detroit  (Mich.)  Free  Press,  payrolls  of  seven  ^ 

and  vicechairman  of  ABC  board;  and  Harlan  G.  Palmer,  Hollywood  first  instalment  amounted 
(Calif.)  Citizen-News.  $1,000,000. 
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its  position,  stating  its  mem¬ 
bers  feel  that  “buyers  of  ad¬ 
vertising  space  are  already  get¬ 
ting  much  more  information 
from  publisher  members  of  the 
ABC  than  they  get  from  other 
types  of  advertising  media. 

Newspaper  members  re¬ 
newed  their  pledge  of  willing¬ 
ness  to  provide  buyers  with  all 
possible  data  and  information 
“mutually  deemed  to  be  help¬ 
ful,”  but  added  that  such  serv¬ 
ice  should  be  “without  unduly 
increasing  the  burden  of  re¬ 
quired  record-keeping  and  con¬ 
sequent  cost  and  without  harm¬ 
ing  our  recognized  and  estab¬ 
lished  markets.” 

3  Special  Resolutions 

Special  resolutions  were 
adopted  by  the  convention  as 
a  whole,  memorializing  Orlan¬ 
do  Clinton  Harn,  founder  mem¬ 
ber,  past  president  and  manag¬ 
ing  director  of  ABC,  who  died 
Oct.  10  at  the  age  of  84;  and 
honoring  two  retiring  ABC  di¬ 
rectors. 

William  A.  Hart,  formerly  of 
E.  I.  du  Pont  de  Nemours  & 
Co.,  was  honored  for  his  28 
years  of  service  on  the  board, 
including  a  term  of  two  years 
as  chairman. 
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Trend  to  ‘Quiet  Diplomacy’  Gives 
Correspondents  Cause  for  Worry 

By  Max  Harrelson 

Chief  UN  Correspondent,  Associated  Press 
President,  UN  Correspondents’  Association 

For  the  past  10  years,  the  United  Nations  has  been  a  busy 
news  beat  for  hundreds  of  correspondents  from  many  countries. 
Now  and  then  there  have  been  dead  spots,  but  through  most 
of  the  decade  the  UN  has  been  consistently  on  the  front  pages. 

As  a  news  beat,  therefore,  it  has  been  a  happy  one  for  most 
correspondents.  Like  reporters  on  any  other  assignment,  they 
have  had  their  problems  and  often  have  had  to  knock  down 
I  artificial  barriers  to  get  the  news. 

I  The  main  challenge  facing  the  ^  .  .... 

iUN  correspondent  is  to  make  extensive  briefings  on 

[the  most  of  the  golden  oppor-  y^at  took  place.  So  this  dif- 
tunities  which  his  assignment  more  imaginary-at 


pnvate  tips,  which  bring  pro-  Often  a  major  story  is  made 
tests  from  those  who  weren’t  up  of  notes  on  what  happened 
fortunate  enough  to  be  the  re-  in  a  meeting,  what  a  reporter 
dpients.  There  are  the  physical  picked  up  in  private  conversa- 
difficulties,  such  as  the  long  tions  with  delegates,  a  few  para- 
hours,  long  speeches  without  ad-  graphs  from  a  press  release  and 
Vance  texts,  the  usual  quota  of  some  other  details  from  a  news 
rumors  which  must  be  checked,  conference. 

,  and  the  problem  of  covering  five  This  does  not  mean  that  there 
or  six  committees  meeting  si-  are  no  exclusives  at  the  UN.  On 
multaneously.  the  contrary,  there  are  plenty  of 

On  top  of  these  difficulties,  them.  Every  now  and  then,  a 
j  there  is  a  new  one  which  has  correspondent  comes  up  with  a 
[worried  some  correspondents,  major  beat.  They  usually  are 
pi's  is  the  trend  toward  what  the  product  of  good  personal 
Secretary  General  Dag  Ham-  contacts. 

,  tnarskjold  has  called  “quiet  Just  how  some  of  them  were 
diplomacy’’ — which,  in  plain  Ian-  obtaine<l  still  is  a  secret.  That 
wage,  means  secret  negotia-  is  true  of  a  beat  by  Pierre  Huss 
hons.  It  has  become  fashionable  on  plans  of  the  Secretary  Gen- 
for  delegates  to  speak  highly  of  eral  to  go  to  Peiping  a  year  ago 
Quiet  diplomacy”  and  urge  to  seek  the  release  of  the  15 
more  of  it,  but  in  practice  there  imprisoned  American  fliers. 

»all  hasn’t  been  much  of  a  It  also  is  true  of  a  beat  the 
CMngfc.  There  still  are  numerous  AP  had  in  Paris  in  1951  on  a 
*^osed  meetings,  but  in  most  decision  of  the  Western  Powers 
®ses  the  correspondents  are  to  propose  to  the  General  As- 
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CONFAB  AT  THE  UNITED  NATIONS— Max  Harrehon,  ehiaf  UN 
Correspondent  for  the  Associated  Press,  keeps  up  an  important  news 
contact,  greeting  Soviet  Russia's  foreign  minister,  V.  Y.  Molotov. 


Lee  Ettelson 
Publisher  of 
Call-Bulletin 

Lee  Ettelson  has  been  pro¬ 
moted  from  executive  editor  of 
the  Chicago  Amencan  to  pub¬ 
lisher  of  the  San  Francisco 
(Calif.)  Call-BtcHetin,  succeed¬ 
ing  Leo  Ihle,  who  is  resigning 
to  enter  private  business. 

Announcement  of  Mr.  Ettel¬ 
son ’s  return  to  the  Call-Bulle¬ 
tin,  where  he  was  formerly  man¬ 
aging  editor,  was  made  this 
week  by  Randolph  A.  Hearst, 
president  of  Hearst  Publishing 
Co.,  Inc.,  and  Harold  C.  Kern, 
general  manager  of  the  Hearst 
Newspapers. 

Veteran  Hearst  Editor 

Mr.  Ettelson  will  take  lip  his 
new  duties  on  Oct.  31.  He  served 
as  executive  editor  of  the 
American  for  the  past  three 
years.  He  was  succeeded  on 
the  American  by  Edward  P. 
Doyle,  formerly  with  the  New 
York  Journal- Arnerican,  on  Oct. 
3.  (E&P,  Oct.  8,  page  64.) 

Mr.  Ettelson  began  newspa¬ 
per  work  on  the  old  Chicago 
Herald  &  Examiner  in  1919, 
upon  graduation  fiom  the  Uni¬ 
versity  of  Chicago.  He  had 
previously  served  with  the  U. 
S.  Artillery  during  World  War 
1. 

He  later  worked  for  the  Los 
Angeles  (Calif.)  Examiner,  be¬ 
coming  managing  editor  in  1926. 
His  service  with  the  Hearst 
organization  includes  the  New 
York  American,  Seattle 
(Wash.)  Post-Intelligencer,  San 
Francisco  (Calif.)  Examiner, 
then  back  to  the  old  Herald  & 
Examiner  in  Chicago,  and  then 
to  the  San  Francisco  Call-Bul¬ 
letin,  where  he  was  managing 
editor  from  1937  to  1946.  He  re¬ 
turned  to  the  Seattle  P-I  for  a 
brief  time,  before  again  taking 
up  his  duties  at  the  Call-Bulle¬ 
tin. 

“I  genuinely  regret  having  to 
leave  Chicago,”  said  Mr.  Ettel¬ 
son,  following  announcement  of 
his  promotion,  “but  I  not  only 
have  an  important  opportunity 
in  San  Francisco — I  have  my 
roots  and  home  there  and  frank¬ 
ly  have  arrived  at  an  age  where, 
after  many  moves  in  the  Hearst 
organization,  I  feel  I  should 
settle  down.” 

Mr.  Ihle,  who  also  resigned 
as  a  director  of  Hearst  Con¬ 
solidated  Publications,  Inc.,  told 
Editor  &  Publisher  he  plans 
to  devote  him.self  to  other  in¬ 
terests.  He  has  established 
Birchlane  Gardens,  in  San 


SMILES  mark  change  in  command  at  the  Chicago  American,  when 
Lee  Ettelson  (left)  leaves  his  executive  editor's  post  to  become 
publisher  of  the  San  Francisco  (Calif.)  Call-Bulletin.  Mr.  Ettelson  and 
Stuart  List  (center),  American  publisher,  extend  their  greetings  to 
Edward  P.  Doyle,  newly-appointed  executive  editor  at  the  American. 


Rafael,  as  a  wholesale  floral 
business. 

Mr.  Ihle  joined  the  Call- 
Bulletiri  as  promotion  manager 
in  1930  and  within  a  few 
months  became  business  man¬ 
ager.  He  previously  was  with 
the  Santa  Monica  (Calif.)  Out¬ 
look. 

• 

3  Dailies  Produce 
Charity  Drive  Tabloid 

Indianapolis 
The  1956  Community  Chest 
drive  here  got  a  healthy  send 
off  from  the  city’s  newspapers. 
In  a  cooperative  venture  they 
produced  a  12-page  tabloid  sec¬ 
tion  which  told  the  story  of 
the  Community  Chest  and  its 
member  agencies  in  feature 
stories  and  pictures. 

The  section  was  edited  by 
Charles  Temple,  Indianapolis 
News  staff.  The  writing  was 
done  by  Miss  Jackie  Freers, 
News;  Richard  Roberts,  Star, 
and  Lloyd  Walton,  Times.  Mr. 
Walton  and  Larry  George,  a 
News  photographer,  took  all  the 
pictures. 

Note  ICs  Editors^ 

Turn  to  Be  Honored 

Washington 
The  editors  of  the  three 
Washington  dailies  and  the  bu¬ 
reau  chiefs  of  AP,  UP,  and 
INS  were  guests  of  the  Ameri¬ 
can  Newspaper  Women’s  Club 
Oct.  25  because  the  female 
.scribes  asked  themselves,  “Why 
honor  editors?”  and  came  up 
with  the  answer: 

“Aside  from  the  fact  they 
are  the  bosses  of  many  of 
our  members,  a  good  reason  in 
itself,  we  And  that  far  too 
many  people  in  Washington  do 
not  give  enough  recognition  to 
the  editors.  Congressmen  are 
honored.  So  are  Cherry  Blos¬ 
som  princesses,  ambassadors, 
visiting  firemen.  Why  not  honor 
editors?” 


Hearst  Group 
Has  Record 
Ad  Revenue 

Los  Angeles 

Record  advertising  linage  for 
nine  months  provided  Hearst 
Consolidated  Publications,  Inc., 
with  a  net  income  of  $1,788,600. 
This  compared  with  a  $1,266- 
500  loss  for  the  same  period 
last  year. 

Operating  revenues  of  $153,- 
673,000  compared  with  $140,- 
411,200  while  co.sts  added 
$8,541,400  a  t  $150,637,800, 
Chairman  J.  D.  Gortatowsky 
and  Treasurer  Morgan  Howard 
announced  in  a  report  issued 
Oct.  26  for  the  period  ended 
Sept.  30. 

Linage  carried  in  newspapers 
in  nine  cities  gained  12.7%  to 
total  172,759,152  for  an  all- 
time  high  for  any  similar  nine- 
month  period  in  the  group’s 
history. 

Circulations  for  the  six 
months  ended  March  31  were, 
daily  average,  3,347,699;  Sun¬ 
day  4,.598,952 ;  American 
Weekly  9,958,481,  and  Puck, 
9,292,273. 

Total  income  of  $154,116,200 
resulted  in  pre-federal  tax  in¬ 
come  of  $3,478,400  compared 
with  a  $1,239,100  loss. 

The  new  report  indicated  a 
net  profit  addition  of  $52,700 
for  operations  during  the  three 
summer  months. 

New  Daily  for  S.  C. 

Myrtle  Beach,  S.C. 

The  Myrtle  Beach  News  will 
become  a  daily,  Monday- 
through-Saturday,  on  Nov.  14, 
Editor-Publisher  W.  L.  Herrel- 
son  has  announced.  The  paper 
was  founded  in  1935  as  a  weekly 
and  became  a  semi-weekly  last 
May. 


Joint  Hearst 
Plant  Under 


Dunsmore 


Los  Ani 

V.  F.  Dunsmore,  bi 
manager  of  the  Herali-Ei 
press,  has  been  appointed 
eral  manager  of  the  new 
bro  Newspaper  Printing  0). 

Shortly  after  the  fii-stofti 
year,  Hillbro  will  take  overt* 
printing  and  other  mechania 
operations  for  both  Hearst 
pers  here,  the  morning  nj 
Sunday  Examiner  and 
Evening  Herald-Express. 

The  appointment  of  It 
Dunsmore  was  announced  joi& 
ly  Oct.  24  by  David  W.  Heant 
publisher  of  the  Herald-Ei 
press,  and  Richard  A.  Carriij 
ton  Jr.,  publisher  of  the  L 
aminer. 


Full  Use  of  Presses  s 
The  announcement  said 
mechanical  consolidation  oftirB 
two  papers  was  being  unde: 
taken  “to  fully  utilize  newly  &j 
stalled  high-speed  presses  aif! 
other  equipment  in  the  nei 
plant.” 

Mr.  Dunsmore  said  prepan 
tions  are  now  under  way  h 
moving  the  entire  Herald-Ei- 
piess  staff  into  the  remoddri 
and  enlarged  Examiner  buili-i 
ing  on  11th  Street  and  Broiii- 
way  and  Hill  Street. 

Offices  of  Associated  Pr« 
and  International  News  Servin. 
now  in  the  Herald  building  it 
1243  Trenton  Street,  will  ah 
move  to  the  Examiner.  Unite: 


Press,  also  in  the  Herald  built- 
ing,  has  not  decided  on  ne» 
quarters. 

Mr.  Dunsmore'  said  he  as¬ 
sumed  that  the  Herald  buili- 
ing  and  much  of  its  press  an: 
other  printing  equipment  v- 
be  sold. 

Separate  Operations 

Mr.  Hearst  and  Mr.  Carrin? 
ton  emphasized  that  the  » 
chanical  integration  of  the  tw 
papers  will  not  affect  the  news¬ 
papers  themselves.  Each  will » 
tain  separate  editorial,  adver-, 
tising  and  circulation  depart 
ments  and  will  keep  its  o*i 
personality  and  identity. 

Mr.  Dunsmore,  formerly  wtt 
the  old  Tacoma  (Wash.)  •V*'” 
and  Ledger,  became  cashie^ 
the  Los  Angeles  Herald  in  1^  | 
The  Herald  purchased  the  u- 
press  in  1931  and  in  1936  »• 
Dunsmore  was  made  assistu- 
business  manager.  He  has  b*f: 
business  manager  of  the  paP* 
since  1945. 
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OUR  BEST— WHAT’S  YOURS? 


hand  across  the  border  ‘3IE  AND  MY  SHADOW 

Alexander.  Philadelphia  Bulletin 


Whitman,  Stockton  (Calif.)  Record 


Jensen,  Chicago  Daily  News 


column  cut  when  my  daughter’s 
engagement  is  announced.’  What 
I  would  say  to  that  character 
cannot  be  repeated  here. 

“You  know  as  well  as  I  do 
what  is  wrong  with  that  at¬ 
titude,  and  what  would  be  wrong 
with  any  newspaper  that  con¬ 
sented  to  he  cowed  by  such 
boorishness.  The  cost  of  the  ex¬ 
tra  space  is  unimportant.  What 
is  important  is  that  the  news- 
he  paper  shall  have  standards 
»ds  which  are  fair  to  all,  and  that 
jjj,  it  shall  have  the  kind  of  back 
ms  which  makes  it  stick  to 

its  editorial  standards.  If  it  can 
red  wheedled  and  ‘bought’  in  such 
a  trivial  circumstance  as  this, 
it  wilt  be  ‘bought’  in  circum- 
Jtances  far  more  serious  and 
obvious. 

“To  the  average  member  of  “To  sum  up;  If  you  want  the 
the  television  audience,  this  was  maximum  from  advertising  ex- 
not  commercialism;  it  was  high  penditures,  don’t  ask  the  new’s- 
adventure.”  paper  to  peddle  shoddy.  It  is 

“Major  league  baseball  is  also  working  for  the  advertiser  too, 
a  commercial  enterprise,  cal-  when  it  sets  high  standards  of 
culated  to  make  a  profit  for  both  behaviour  and  performance,  and 
players  and  managements:  but  refuses  to  let  anybody— includ- 
can  you  imagine  any  daily  news-  '^g  the  advertiser  himself  — 
paper  declining  on  that  account  soil  and  besmirch  the  quality  of 
to  print  anything  about  it  in  the  product, 
its  sports  pages?  Advertising  “No  self-respecting  newspa- 
salesmen  and  advertisers  are  per  has  to  apologize  to  anyone 
not  dimwits.  They  know  just  for  refusing  to  pad  its  adver- 
as  well  as  the  average  citizen  tising  package  with  a  lot  of  free 
®  what  is  interesting  to  people,  space  in  the  editorial  columns, 
and  what  is  not.  The  only  thing  Our  readers  are  not  buying  the 
that  distresses  editors  is  that  paper  to  be  hoodwinked  into 
so  many  commercial  interests  reading  pap.” 

demand  space  for  that  which  is  McLaughlin  Elected 

not  interesting,  and  which  is  not  _  _  ,  .  . 

news,  but  which  is  just  bald- 

faced,  boring  pap.  George 

W.  McLaughlin,  Haverhil 
Out  of  Proportion  Such  Boori.shness  (Mass.)  Gazette,  president; 

“Half  the  pepole  who  watch  “Not  long  ago  somebody  in  Charles  J.  Davis  .Ir.,  Provi- 
it  can’t  even  tell  you  what  it  the  advertising  department  told  dence  (R.  1.)  JoHitial-Bn’tetin, 
was  advertising.  I  myself  think  me  about  a  large  advertiser  who  vicepresident;  Charles  G.  Iwa- 
newspapers  generally  got  taken  said:  ‘Now  I  know  you  only  use  nicki,  Meriden  (Conn.)  Record- 
>n  by  this  stunt,  and  played  it  one-column  cuts  of  most  brides;  Jownal,  secretary;  Nelson  A. 
out  of  all  proportion  to  its  true  but  I  spend  a  lot  of  money  with  Demers,  Middletown  (Conn.) 
newsworthiness.”  your  sheet  and  1  want  a  two-  Preen,  treasurer. 


‘Taken  In’  by  $64,000? 


Of  Contempt  Fails 

lOLA,  Kas. 

A  charge  of  indirect  contempt 
of  court,  evolving  from  a  news 
story  in  the  lofa  Daily  Register 
about  a  jail  break  attempt,  was 
dismissed  by  Allen  County 
.Iudg!‘  Spencer  A.  Card. 

Judge  Card  ruled  publication 
of  the  story  “in  no  way  tended 
to  piejudice”  the  chances  of  a 
prisoner  whose  attorney  brought 
the  contempt  action  against  An¬ 
gelo  Scott,  Register  publisher. 
The  attorney  alleged  that  the 
story  falsely  implicated  his 
client  in  the  jail  episode  and 
tended  to  prejudice  public  senti¬ 
ment  against  him. 

But  Judge  Card  said:  “Cer¬ 
tainly  the  publicity  was  not  of 
such  a  nature  as  to  warrant  a 
fear  of  imminent  danger  to  the 
atlministration  of  justice.” 


Editorial  Backbone 
An  Advertiser’s  Asset 


By  Cfiiy  Livingston 


preparvi 
way 
i-ald-Ei- 
;modd«l 
‘r  boilfrt 
1  Broai-l 


Newspapers  were  “taken  in” 
by  TV’s  Question”  and 

played  it  “out  of  all  proportion 
to  its  true  newsworthiness,” 
Forrest  W.  Seymour,  editor  of 
the  Worcester  (Mass.)  Tele¬ 
gram  and  Evening  Gazette,  told 
the  annual  meeting  of  the  New 
England  Newspaper  Advertising 
Executives  As.-ociation  here 
Oct  25. 

“Most  of  them  have  come  to 
their  senses  more  recently,”  he 
said. 

Speaking  to  the  group  of  60 
advertising  executives,  Mr.  Sey¬ 
mour  explained;  “I  am  some¬ 
times  asked;  Why  do  editors 
give  such  a  big  play  to  the 
$644)00  Question  when  local  ad¬ 
vertisers  ‘can’t  get  in  a  line  of 
publicity?’  .  .  .  The  .$64 ,( 
Question  program  aroused 
spontaneuous  and  almost  uni¬ 
versal  interest  in  the  nation  just 
1  because  it  was  .shrewdly  han¬ 
dled  to  provoke  popular  emo¬ 
tions,  and  wholly  aside  from  the 
fact  that  it  had  a  commercial 
connection. 


Billuiilt  to  Report 

International  News  Service 
has  arranged  for  Georges 
Bidault,  former  premier  and 
foreign  minister  of  France,  to 
write  exclusive  articles  on  the 
Geneva  meeting  of  the  Big 
F'our  foreign  ministe  s.  He  will 
contribute  three  articles  at 
timely  points  during  the  con¬ 
ference. 


Carl  SaiiiiderH  Weds 

Jackson,  Mich. 

Carl  M.  Saunders,  editor  of 
the  Jackson  Citizen  Patriot,  and 
Mrs.  William  B.  Taylor  of  Jack- 
son,  we  e  married  Oct.  22  in 
the  rectory  of  St.  Mary’s  Catho¬ 
lic  Church.  Mr.  Saunders’  first 
wife  died  in  the  Summer  of 
19.52  and  Mrs.  Taylor’s  husband 
in  the  following  Winter. 
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Knight  Experts  Conduct 
Color  Clinic  for  Admen 


ad-lines 


T 


Ever  increasing  advertising 
interest  in  newspaper  color 
prompted  the  Detroit  Free 
Press  to  sponsor  a  series  of 
color  clinics  for  both  national 
and  local  advertisers. 

Every  phase  of  newspaper 
color  was  covered  from  original 
conception  to  finished  product, 
including  i-esults  an  advertiser 
may  reasonably  expect. 

The  sessions  were  kicked  off 
by  Lee  Hills,  vicepresident  and 
executive  editor  of  the  Free 
Press,  and  the  presentation  it¬ 
self  was  made  by  Vernon  R. 
Spitaleri,  research  director  of 
Knight  Newspapers,  Inc.  He 
was  assisted  by  a  panel  of  Free 
Press  executives  including  C. 
W.  Cosgrove,  advertising  direc¬ 
tor;  George  Nelson,  assistant 
advertising  director;  Elliott 
Shumaker,  national  advertising 
manager;  G.  J.  Hatie,  retail 
advertising  manager;  Leslie  J. 
Griner,  production  engineer  for 
Knight  Newspapers;  Henry  C. 
Lentz,  mechanical  superintend¬ 
ent;  Ferdinand  Mier,  stereotype 
superintendent;  L.  F.  Crebassa, 
pressroom  superintendent,  and 
Tony  Spina,  chief  photogra¬ 
pher. 


Huge  Investment 

The  faith  of  Knight  Newspa¬ 
pers  in  the  future  of  their 
medium,  including  full-color 
coverage,  has  been  demon¬ 
strated  by  substantial  invest¬ 
ments  within  the  last  three 
years  alone  approximating  $2% 
million  at  the  Miami  (Fla.) 
Herald,  $5  million  at  the  Akron 
(Ohio)  Beacon  Journal  and  $5 
million  at  the  Detroit  Free 
Press.  Additional  programs 
are  under  way  at  the  Chicago 
Daily  News  and  the  Charlotte 
(N.  C.)  Observer. 

Limitations  of  newspaper 
color  were  pointed  up  to  fore¬ 
stall  advertiser  disappointment 
when  comparing  newspaper 
color  with  that  in  other  media 
which  use  substantially  differ¬ 
ent  raw  materials,  particularly 
in  inks  and  paper.  The  prob¬ 
lems  of  producing  color  on 
newsprint  with  news  color  inks 
were  discussed  as  well  as  some 
of  the  basic  reasons  why  any 
significant  improvement  in 
either  of  those  major  raw  ma¬ 
terials  could  not  be  reasonably 
anticipated,  at  least  in  the  near 
future. 

A  comprehensive  story  of  full 
color  as  produced  by  Knight 


Newspapers  was  presented, 
with  demonstrations  of  special 
equipment  used,  such  as  one- 
shot  cameras  and  color  analysts, 
coupled  with  photo  demonstra¬ 
tions  with  live  models,  and 
numerous  slides  showing  pro¬ 
duction  details  involved  with 
color  production. 

The  pros  and  cons  of  three- 
color  and  four-color  reproduc¬ 
tion  techniques  came  in  for  dis¬ 
cussion,  with  considerable  in¬ 
terest  shown  in  the  marked  im¬ 
provement  in  the  three-color 
technique. 

Hundreds  of  exhibits  were 
used  to  demonstrate  good  and 
bad  techniques  for  producing 
advertising  and  editorial  full 
color. 

Premiums  Discussed 

The  costs  of  newspaper  color 
were  explored,  including  the 
basic  color  premiums  and  the 
various  costs  involved  with 
original  plate  production.  The 
effective  results  from  the  added 
investment  in  newspaper  color 
from  the  advertisers’  standpoint 
were  demonstrated  by  numerous 
case  histories  in  the  market 
areas  served  by  Knight  News¬ 
papers. 

A  lively  discussion  among 
the  various  advertisers  and 
agency  representatives  con¬ 
firmed  the  considerable  interest 
on  the  part  of  everyone  in 
newspaper  color  advertising. 

A  color  production  informa¬ 
tion  kit  was  distributed  to  all 
attending  the  meeting. 


15%-20%  AD  BUDGET  INCREASES  SEEN  IN  '56  ! 

Increases  of  from  15%  to  20%  in  advertis¬ 
ing  expenditures  are  in  '56  sales-stimulation 
planning  of  many  major  corporations.  Wall 
Street  Journal  survey  finds.  The  paper 
quotes  Fairfax  M.  Cone,  president,  Foote,  Con* 
&  Belding,  as  saying:  "Going  by  what  our 
clients  are  planning  now,  I'd  say  that  adver- 
tising  next  year  will  go  up  about  15%. " 


CHICAGO  AMERICAN  PREVIEWS  NEW  MAGAZINE 


Preview  issue,  showing  format  and  type 
of  editorial  treatment  planned  for  Pictorial 
Living,  new  colorgravure  Sunday  magazine. 
was  distributed  this  week  by  the  Chicago  (Ill. 
American.  First  issue  is  due  Jan.  8. 


MORE  PHILIP  MORRIS  ADS 

MAJOR  NEW  PHILIP  MORRIS  AD  CAMPAIGN  will 
break  about  Nov.  1  to  acquaint  public 
with  a  refinement  in  "gentling"  its  blend. 


ROP  COLOR  CALLS  FOR  PR  INGENUITY 


INCREASED  USE  OF  COLOR  by  newspapers  is 
cited  as  one  of  major  changes  in  print 
media  that  call  for  public  relations  ingenuity 
by  Hal  Davis,  vicepresident,  Kenyon  &  Eckhardt, 
Inc.  Writing  in  10th  anniversary  issue  of 
Public  Relations  Journal,  Mr.  Davis  contends 
newspapers  must  stop  trying  to  overtake 
radio-TV  in  race  to  get  first  word  into  pub¬ 
lic's  hands,  and  must  concentrate  on  continuinj 
as  "America's  first  and  best  merchandiser 
of  news," 


A<1  Staff  Changes 
On  Chicago  Trihnne 

Chicago 

The  following  changes  in  ad¬ 
vertising  department  personnel 
of  the  Chicago  Tribune  were 
announced  by  W.  C.  Kurz,  ad- 
veitising  manager. 

Robert  E.  Agnes  and  Calvin 
Titus  have  been  appointed  to 
the  Eastern  division  sales  staff 
in  New  York.  Mr.  Agnes  was 
formerly  a  salesman  in  the 
Tribune’s  Detroit  advertising 
office.  Mr.  Titus  worked  in  the 
sales  development  division  in 
Chicago. 

Thomas  Elrod,  a  salesman  in 
the  Chicago  automotive  division 
of  the  general  display  advertis¬ 
ing  depaitment,  now  is  work¬ 
ing  in  the  Detroit  office.  Thomas 
C.  Rupp,  formerly  assigned  to 
the  sales  development  staff,  has 
assumed  duties  in  the  auto¬ 
motive  division  in  Chicago. 


CHICAGO  AANR  PLANS  SEMINAR 

Firsthand  observation  of  operation  of 
Chicago  (Ill.)  Dally  News*  news  department 
will  be  afforded  members  of  Chicago  Chapter, 
American  Association  of  Newspaper  Representa¬ 
tives  on  Nov.  8.  Meeting  will  be  first  of  a 
series  under  newspaper  seminar  program. 
Purpose  :  To  better  acquaint  newspaper  reps 
with  entire  operation  of  newspaper  publishing. 


FAMILY  WEEKLY  RAISES  COLOR  RATE 


Effective  Jan.  15,  Family  Weekly,  color- 
gravure  Sunday  supplement,  will  Increase 
full-color  page  rate  by  5%,  or  from  $8,600 
to  $9,030.  Supplement  now  boasts  100  dis¬ 
tributing  newspapers  and  2,500,440  cir- 
culation. 


ANA'S  COUNSEL  TO  APPRAISE  ANTI-TRUST  SUIT 

Justice  Department  complaint  against 
advertising  and  how  it  may  affect  the  industry 
will  be  discussed  during  the  annual  meeting 
of  the  Association  of  National  Advertisers 
in  New  York  (Oct.  31  -  Nov.  2)  by  Gilbert  H. 
Weil,  ANA  general  counsel.  His  remarks 
are  tentatively  scheduled  to  be  on  the  recoH: 
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Dept.  Store  Linage  Change 
Provides  Comparative  Data 


New  Media  Records  Breakdown 
Will  Aid  Retailers  and  Admen 

Washington 

Effective  Jan.  1,  Media  Records  measurement  of  depart¬ 
ment  store  advertising  will  take  on  new  and  enhanced  signifi¬ 
cance  for  newspapers  and  the  stores. 

The  change  to  be  effected  involves  adoption  by  MR  of  the 
department  store  breakdown  measurements  which  appear  in 
Federal  Reserve  department  store  reports  which,  in  turn,  are 
in  conformity  with  the  basic  classifications  used  by  the  Na¬ 
tional  Retail  Dry  Goods  Association. 

The  importance  of  this  step 


couiaged  expansion  of  the 
study.  The  NAEA-NRDGA 
Committee  took  the  ball  at  that 
point  and  the  final  report  re¬ 
flects  meeting  of  the  minds  and 
enthusiasm  not  common  to 
newspaper  executive  groups. 

.4sked  whether  there  are  off¬ 
setting  disadvantages  in  such  a 
revolutionary  step,  Mr.  Bernard 
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is  readily  apparent:  it  will 
make  possible  the  measure¬ 
ment  of  newspaper  advertising 
against  Federal  Reserve  re¬ 
sults,  the  latter  including  both 
sales  and  inventory  by  Federal 
Reserve  District  and/or  by  in¬ 
dividual  cities. 

Long-Cherished  Goal 
Donald  M.  Bernard,  vice- 
president  and  advertising  di¬ 
rector  of  the  Washington  Post 
and  Times-Herald,  announced 
the  changeover,  this  week.  Mr. 

Bernard,  past  president  of  the 
Newspaper  Advertising  Ex¬ 
ecutives  Association,  headed 
the  NAEA-NRDGA  Commit¬ 
tee  whose  members  were 
authorized  at  the  summer 
board  meeting  to  work  out  a 
solution  of  classification  prob¬ 
lems  with  Media  Records.  Serv¬ 
ing  with  Chaiman  Bernard  in 
making  a  long-cherished  goal  a 
reality  are  the  following:  Mau¬ 
rice  L.  Platt,  Camden  (N.J.) 

Courier-Post;  Herbert  Wyman, 

Pittsburgh  (Pa.)  Post-Gazette; 

Charles  J.  Davis,  Jr.,  Providence 
(R.I.)  Journal;  Monroe  Green, 

New  York  Times;  Harry  G. 

Guy,  Dallas  (Tex.)  Morning 
News;  Gabe  Joseph,  Chicago 
(Ill.)  Sun  Times;  Carl  Pollock, 

Charleston  (S.C.)  Post-News 
and  Courier;  Earl  H.  Maloney, 

Peoria  (Ill.)  Journal, 

■Acknowledging  the  high  de¬ 
gree  of  service  given  by  the  com¬ 
mittee  and  others  whose  advice 
and  counsel  was  sought,  Mr. 

Bernard  described  the  project 
and  its  sucessful  termination  as 
“a  well  thought  out  and  co¬ 
ordinated  job  in  a  highly  deli¬ 
cate  field  of  business.” 

The  ChaiiTOan  continued:  “On 
behalf  of  Wilson  Condict,  presi¬ 
dent  of  NAEA,  the  Board  of 
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said  there  is  only  one:  for  the 
year  19.^6,  the  figures  as  shown 
by  the  classification  will  not  be 
comparable  to  the  previous 
year.  In  the  opinion  of  the  com¬ 
mittee  and  various  business 
organizations  interested  in  this 
change,  the  Committee  chair¬ 
man  said,  this  is  a  small  price 
to  pay  for  the  advantage  of 
being  able  to  compare  newspa¬ 
per  advertising  with  Federal 
Reserve  figures  on  sales  and  in¬ 
ventory. 

The  usefulness  added  by  the 
revisions  is  best  reflected  in  a 
comparison  of  the  old  with  the 
new  classifications.  (See  accom¬ 
panying  table). 


Directors,  and  the  entire 
NRDGA  Committee,  I  wish  to 
express  a  real  sense  of  grati¬ 
tude  to  Media  Records,  and  in 
particular  to  John  Halpin  for 
the  spendid  support  and  whole¬ 
hearted  cooperation  that  made 
this  job  a  joy  instead  of  a  prob¬ 
lem.  This  is  a  contribution  of 
major  importance  to  the  news¬ 
paper  industry.” 

Common  Denominators 

By  merchandise  re-grouping 
for  reporting  purposes,  MR  has 
provided  common  denominators 
which  had  been  absent  up  to 
now.  Henceforth  it  will  be  pos¬ 
sible  to  make  immediate  deter¬ 
minations  from  the  Media  Re¬ 
cords  department  store  break¬ 
down  measurements;  compari¬ 
sons  which  were  impossible  in 
the  past  will  be  available  to 
tell  the  newspaper,  the  adver¬ 
tiser,  the  department  heads  and 
controllers  the  precise  status 
and  suggest  the  advertising 
steps  ahead. 

Media  Records  has  for  years 
recognized  the  shortcomings  of 
a  classification  system  which 
didn’t  mesh  with  the  NRDGA’s 
own  record-keeping  in  many 
particulars,  and  didn’t  lead  to 
maximum  use  of  the  FRB  data. 
The  idea  of  giving  MR  data 
more  useful  meaning  has  been 
broached  at  meetings  and  con¬ 
ventions  of  several  types.  But, 
actually,  it  was  Media  Records 
that  set  in  motion  the  program, 
which  brings  into  existence  the 
sweeping  improvements  which 
will  be  effective  Jan.  1. 

Letters  had  been  addressed  to 
representative  users  of  the  Re¬ 
cords  asking  for  suggestions  to 
improve  the  method,  overcome 
shortcomings  already  long  fa¬ 
miliar  to  the  trades.  Replies  en- 


DepL  Store  Merchandise  Groups 


CL’RRENT 

MAIN  STORE 
Piece  Goods 

Silks,  Velvets,  Woolens 
Cotton  Wash  Goods 
Linens 

Domestics  and  BeddinK 
Small  Wares 
Notions 

Toilet  Goods,  DruKs 
Jewelry,  Silverware 
Stationery 


Women’s  Accessories 
Neckwear  and  Scarfs 
Handkerchiefs 
Millinery 
Gloves 

Corsets  and  Brassieres 
Hosiery 

Knit  Underwear 

S4lk,  Muslin  Underwear  and  Slips 
Neftiigees  and  Robes 
Infants’  Wear 

Handbags  and  Small  Leather  Goods 
Shoes 

Women’s  Apparel 
Coats  and  Suita 
Girls’,  Juniors’ 

Dresses 

Sportswear 

Furs 


Men’s  Wear 
Clothing 
Furnishings 
Shoes 

Homefurnishings 
Furniture 
Floor  Coverings 
Draperies,  Curtains 
Elec.  Miscellaneous 
China  and  Glassware 
Elec.  Refrigeration 
Housefurnishings  (Misc.) 
Radios 


Miscellaneous 
Automotive 
Groceries 
Institutional 
Sporting  Goods.  Toys 
Miscellaneous  Dept. 

BASEMENT 

Hose,  Underwear 
Coats  and  Suits 
Dresses 
Men’s  Wear 
Shoes 

Miscellaneous 


REVISED 

MAIN  S’TORE 

Piece  Goods  and  Household  Textiles 
Piece  Goods 
Household  Textiles 


Small  Wares 
Notions 

Toilet  Goods,  Drugs 
Jewelry 

Silverware  and  Clocks 

Books 

Stationery 

Women’s  and  Misses’  Accessories 
Neckwear,  Scarfs  and  Handkerchiefs 
Handbags  and  Small  Leather  Goods 
Millinery 

Women’s  and  Children’s  Gloves 
Corsets  and  Brassieres 
Hosiery 

Underwear  and  Negligees 
Infants’  Wear  and  Furniture 
Children’s  Shoes 
Women’s  Shoes 


Women’s,  Misses’  and  Juniors’  Apparel 
Women’s  and  Misses’  Coats 
Women’s  and  Misses’  Suita 
Women’s  and  Misses’  Inexpensive 
Dresses  ($20  — ) 

Women’s  and  Misses’  Better 
Dresses  ($20 
S|x>rt8wear 

Juniors’  Coats  and  Suits 
J uniors’  Dresses 
Girls’  Wear 
Aprons,  Housed  resses 
Furs 

Men’s  and  Boys’  Wear 
Men’s  Clothing 
Men’s  Furnishings 
Boys’  Wear 
Men’s  and  Boys’  Shoes 
Homefurnishings 

Furniture  and  Bedding 
Floor  Covering 
Curtains  and  Draperies 
Lamps  and  Shades 
China  and  Glassware 
Refrigerators 

Home  Laundry  Equipment 
Kitchen  Appliances  and  Equipment 
Household  Appliances 
I  Housewares 

Radios,  Television  and  Phonographs 
!  Pianos  and  Musical  Instruments 
j  Miscellaneous  Merchandise 
Automotive 
Toys  and  Games 
I  Sporting  Goods  and  Cameras 
I  Foods  and  Groceries 

{  Miscellaneous  Depts. 

I  Institutional 
BASEMENT 

Domestics  and  Blankets 
'  Women’s  and  Misses’  Apimrel 
Men’s  and  Boys’  Wear 
!  Homefurnishings 
Shoes 

Miscellaneous 


17 


Ad  Strategy  Study  Shows 
Unbalanced  Media  Setup 


Further  indications  that  net¬ 
work  TV,  or,  for  that  matter, 
any  other  medium,  is  not  the 
acknowledged  answer  is  shown 
in  a  chart  used  last  week  by  H. 
James  Gediman,  Hearst  Adver¬ 
tising  Service,  in  his  talk  before 
the  41st  annual  meeting  of  the 
Audit  Bureau  of  Circulations  in 
Chicago  (E&P,  Oct.  22,  page 
10). 

“We  checked  the  100  leading 
advertisers  in  terms  of  expendi¬ 
tures  for  the  year  1954,”  Mr. 
Gediman  explained.  “Since  the 
price  tag  for  network  TV  comes 
so  high  for  the  few  prime  tele¬ 
casting  hours,  thus  making  it  a 
medium  virtually  unavailable  to 
any  but  the  multi-million  dollar 
budgets,  you  would  expect  to 
find  a  heavy  weighting  in  favor 
of  network  TV. 

“But  there  is  by  no  means  any 
agn^eement  on  any  one  medium.” 

Cites  Chart 

Turning  to  the  HAS-prepared 
chart  (see  box  below),  Mr.  Gedi¬ 
man  noted  that  General  Motors 
is  a  heavy  user  of  network  TV, 
but  a  far  heavier  user  of  news¬ 
papers  and  magazines.  Ford 
sells  a  lot  of  cars  through  its 
network  TV  efforts.  But  ap¬ 
parently  it  sells  many  more 
times  through  print.  Chrysler, 
while  still  depending  heavily  on 
print,  uses  proportionately  more 
of  its  appropriation  on  network 
TV  than  do  the  rival  cars. 

“Here  are  three  food  manu¬ 
facturers  (Borden’s,  Carnation, 
Pet  Milk),  all  competitors,  all 
coming  up  with  different  an¬ 
swers,”  Mr.  Gediman  continued. 
“Note  particularly  the  almost 
directly  opposite  patterns  ar¬ 
rived  at  by  Cai  nation  and  Pet. 

“Among  the  electric  goods 
manufacturers,  it  is  not  neces¬ 
sarily  true  that  ‘You  can  be  sure 
if  it’s  Westinghouse’,  or  at  least 
we  can  say  that  they  are  not 
sure  of  the  same  things.  West¬ 
inghouse  has  gone  very  heavily 
into  TV,  while  General  Electric’s 
pattern  seems  a  more  balanced 
one. 

“Apparently  they  are  not  sure 
of  the  same  things.” 

Mr.  Gediman  added  that  RCA, 
“strangely  enough,”  recognizes 
the  value  of  balanced  media  and 
certainly  doesn’t  under-rate 
print.  It  puts  62%  of  its  money 
in  print. 

Commenting  on  the  three 
brewers  shown  on  the  chart,  Mr. 
Gediman  observed  that  Pabst  is 
the  “least  balanced”  among  the 
premium  beers;  Schlitz  is  the 
“most  balanced.” 


Cigarets  are  in  a  transition 
not  reflected  in  the  1954  figures, 
he  went  on,  but  clearly  discern¬ 
ible  in  1955,  when  Philip  Morris 
and  others  began  “leavening 
their  TV  expenditures  with 
print.” 

Portent  of  Trend 

“This  could  be  a  portent  of 
new  trends  toward  better  bal¬ 
anced  media  compositions.  It 
will  be  interesting  to  re-exam¬ 
ine  this  portion  of  the  table 
when  the  1955  figures  are  in,” 
the  HAS  executive  declared. 

Pointing  out  that  Pepsi-Cola 
is  popularly  thought  of  as  a  ra¬ 
dio-TV  success,  “probably  hark¬ 
ing  back  to  the  radio  days  when, 
if  you  tuned  in  anything,  includ¬ 
ing  your  water  faucet,  the 
Pepsi-Cola  jingle  was  likely  to 
pour  out,”  Mr.  Gediman  said 
that  Pepsi  is  a  success,  “but 
print  can  take  a  few  bows  in 
the  process  because  both  the 
big  cola  drinks  are  primarily 
print  users.” 

According  to  Mr.  Gediman, 
the  soapers  are  “too  heavily” 
invested  in  TV,  “particularly 
Procter  &  Gamble,  which,  in  our 


opinion,  has  left  its  print  flanks 
dangerously  exposed  to  its  com¬ 
petition.  Some  of  the  soapers,” 
he  added,  “are  shifting  some  of 
their  fire  power  over  to  print  to 
take  advantage  of  this  opening. 

“When  we  get  all  done  with 
the  top  100  national  advertisers 
for  1954,  we  find  print  is  still 
basically  the  day-in,  day-out, 
working,  selling,  old  reliable 
medium. 

“The  100  leading  national  ad¬ 
vertisers  put  $128,000,000  more 
of  their  money  into  print  in  1954 
(that  is,  newspapers  and  maga¬ 
zines)  than  into  network  radio- 
TV. 

“What  is  happening  here,” 
Mr.  Gediman  concluded,  “as  hap¬ 
pened  in  network  radio,  is  a 
healthy  realization  that  America 
is  more  than  a  one-medium 
country.” 

• 

Color  Charges  Set 

Sydney,  N.S. 

The  Post-Record  has  com¬ 
pleted  installation  of  new  Hoe 
color  presses  and  Advertising 
Manager  Harold  Shetler  has  an¬ 
nounced  the  schedule  of  charges 
for  color  advertising.  The  extra 
rates  are:  $50  for  one  color 
and  black,  $90  for  two  and  black, 
$120  for  three  and  black;  mini¬ 
mum,  1,000  lines. 


WHAT 

CLASSIFICATION 

MAKES  HORSE  RACES 

News-  Maga-  Network 

papers  lines  Radio 

Network 

TV 

AUTOMOTIVE 

General  Motors  . 

52% 

29% 

5% 

14% 

Ford  Motor  Co . 

56 

24 

2 

18 

Chrysler  Corp.  .... 

40 

24 

6 

30 

FOOD 

Natl.  Dairy  Prod's  . 

26 

23 

6 

45 

Borden  Co . 

44 

25 

_ 

31 

Carnation  Co.  . 

30 

15 

34 

21 

Pet  Milit  Co . 

9 

24 

67 

— 

ELECTRIC 

General  Electric  . 

18 

45 

4 

33 

Westinghouse  . 

28 

26 

46 

— 

RCA  . 

22 

40 

12 

26 

BEER 

Schlitz  Brewing  Co . 

29 

26 

45 

_ 

Anheuser-Busch  . 

47 

3 

50 

_ 

Pabst  Brewing  Co . 

II 

13 

76 

— 

DRUG 

Sterling  Drug  . 

32 

21 

39 

8 

Miles  Labs  . 

4 

II 

76 

9 

Serutan  . 

8 

92 

— 

— 

TOBACCO 

R.  J.  Reynolds  . 

16 

14 

9 

61 

Liggett  &  Myers  . 

24 

16 

19 

41 

TIRES 

Goodyear  Tire  &  Rubber 

25 

53 

4 

18 

Firestone  Tire  &  Rubber 

19 

36 

15 

30 

BEVERAGES 

Coca-Cola  Co.  . 

25 

28 

8 

39 

Pepsi-Cola  Co . 

43 

24 

33 

— 

SOAP 

Procter  &  Gamble  . 

14 

13 

25 

48 

Lever  Bros . 

32 

12 

21 

35 

Color  Award  * 
Announced  by 
Coast  Bureau 


San  FRANascc 

Decision  to  provide  an  award 
for  newspaper  color  advertis¬ 
ing  placed  by  a  national  adver¬ 
tiser  in  Far  Western  newspa¬ 
pers  was  voted  this  week  bj 
the  Pacific  Coast  Division,  Bu¬ 
reau  of  Advertising. 

In  addition,  it  was  voted  tc 
set  up  retail  advertising  awards 
in  three  classes  of  cities  in  ac¬ 
cord  with  population.  Previouslj 
there  have  been  two  classes 
The  additional  awards  will  be 
included  in  the  annual  news¬ 
paper  competitions  conducted  bj 
the  Advertising  Association  of 
the  West. 


I  ■ 


The  plan  for  revision  and 
amplification  of  the  AAW  news¬ 
paper  awards  was  presented  bj 
H.  C.  Gernsten,  general  man¬ 
ager,  at  the  Pacific  Division’s 
12th  annual  meeting  here. 

Newspapers  are  responsible 
for  the  flow  of  a  national  net 
worth  of  more  than  one  trillioi 
dollars,  Emerson  Foote  told  the 
Division  meeting. 

For  the  newspaper  industry 
“is  the  most  important  part  of 
advertising,”  and  this  year  will 
carry  close  to  $3,000, 0('0,0flfl 
worth  of  the  indicated  $8,600,- 
000,000  total  advertising  ex¬ 
penditures,  the  agency  chief 
said. 

“It  is  not  only  important  to 
increase  your  linage  for  the  di¬ 
rect  reward  it  may  bring  to 
your  stockholders,  but  there  is 
a  larger  obligation  which  all  of 
us  in  advertising  share:  to  keep 
our  economic  stream  flowing 
bri.^kly  and  our  national  wealth 
going  up,”  Mr.  Foote  declared. 

Bureau  of  Advertising  figures 
show  its  annual  expenditures 
are  running  to  $1,'700,000,  i 
year’.  This,  he  declared,  is  “re¬ 
latively  a  very  small  amount 
of  money  to  spend  on  the  only 
national  selling  agency  which 
the  newspaper  industry  has.” 

Newpaper  representatives  are 
now  receiving  $60,000,000  to 
$70,000,000  for  their  sales  ac¬ 
tivities,  he  estimated.  Mr.  Foote 
expressed  belief  there  is  an  in- 
balance  and  that  the  Bureau’s 
budget  is  too  small,  while  care¬ 
fully  observing  that  he  is  not 
trying  to  take  anything  away 
from  the  representatives. 

The  Bureau’s  slogan  that  “All 
Business  is  Local”  is  truly 
great,  Mr.  Foote  declared.  Yet 
today  it  shou'd  be  noted  that 
more  and  more  business  is  bfr 
coming  national  in  its  control. 
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whatever  Your 
Food  Store  Product 

—This  Food  Store  Panel 
Conducted  For  Us  By 
The  A.  C.  Nielsen  Co.  Will  Help  You 

Speed  Your  Sales 
In  Greater 
hi.  Cleveland! 


m 


B  This  continuing  study  is  a  full  and 
comprehensive  report,  from  an  adequate  sample,  of 
sales  and  sales  influence  details  of  a  good  variety 
of  products.  This  penetrating  expression  of  market 
activity  will  be  a  vital  aid  to  all  who  sell  through 
the  food  stores  of  this  area. 

There  are  many  variables,  by  type  of  store  and  by 
economic  area,  which  are  common  to  the  sale  of 
almost  all  food  store  products. 

These  audits  express  consumer  purchase,  distribu¬ 
tion  and  inventory  for  the  total  County. 

One  of  the  great  values  of  the  reports  is  that  they 
distinguish  these  by  corporate  chain  vs.  all  other 
stores,  and  by  the  two  major  economic  areas  of  the 
County,  which  contain  approximate  halves  of  the 
County’s  families. 


Here  is  a  directional  influence  to  your  sales  and 
advertising  activity  for  any  food  store  product. 

A  few  of  the  many  other  facts  of  common  inter 
est  to  be  reported  are :  The  relation  of  sales  to 
distribution... Ratio  of  retailer  stocks  to  sales, 
to  express  stock  turn... Sales  volume  trends,  in 
total  and  per  store  handling . . .  Product  type 
trends  within  commodity  groups.. . Retailer 
co-operation  in  store  displays,  advertising  and 
coupon  redemption . . .  Consumer  sales  influence 
created  by  special  advertising  promotions. 

See  and  study  these  reports  for  their  fullness  of 
sales  influence  detail,  and  for  the  facts  they  will 
supply  to  aid  your  own  planning  of  sales  and  ad¬ 
vertising  in  the  Greater  Cleveland  Market. 


iPtuU  U4: 


if  you  want  these  reports 
to  come  to  you  regularly. 


market  research  department 


CLEVELAND 
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WHY  THEY  QUIT  NETWORK  TV 

Non-Selectivity,  Cost 
Are  Principal  Reasons 


I>ast  month,  Editor  &  Pub¬ 
lisher  presented  the  reasons  of 
17  major  advertisers  for  giving 
up  network  television  (E&P, 
Sept.  24,  page  ID.  Non-Selee- 
tivity  of  markets  plus  high  costs 
were  the  chief  reason.s  cited 
by  the  advertisers  who  noted 
that  they  were  now  using  TV 
spots  to  supplement  their  local 
newspaper  advertising.  The  fol¬ 
lowing  additional  replies  have 
been  received  by  E&P  since 
publication  of  the  first  article: 

Too  Much,  Too  Few 

Stokely-Van  Camp,  Inc. 

H,  A.  HERBERD  JR.,  vice- 
president  in  charge  of  market¬ 
ing:  “Our  network  television 
was  successful,  but  we  decided 
that  a  larger  portion  of  this 
money  should  be  spent  in  mar¬ 
kets  that  we  were  not  reaching 
with  our  network  programs. 

“Too  much  of  this  money 
was  going  into  too  few  number 
of  markets.  Therefore,  we  with¬ 
drew  from  network  TV,  but 
have  actually  stepped  up  our 


overall  TV  budget  with  pai'tici- 
pation  in  local  shows  in  select¬ 
ed  markets  and  a  concentrated 
day-time  show  in  about  80 
markets.” 

Case  of  Budget  Reasons 

Seiberling  Rubber  Co. 

JOHN  J.  WALBECK,  man¬ 
ager  advertising  and  merchand¬ 
ising:  “As  far  as  the  media 
(TV)  is  concerned,  we  were 
not  discouraged  with  the  re¬ 
sults  we  obtained  in  merchan¬ 
dising  our  product,  but  it  was 
a  case  of  budget  reasons  that 
we  felt  this  expenditure  could 
be  dispersed  over  other  media 
to  get  effectiveness  and  then 
return  to  the  media  sometime 
in  the  near  future,  of  course, 
which  we  have  not  done  to 
date.” 

Lack  of  Funds 

Word  of  Life  Fellowship,  Inc. 

JACK  WYRTZEN,  director: 
“.  .  .  we  were  on  ABC  network 
TV  with  a  young  people’s  gos¬ 
pel  program.  We  dropped  it 


because  the  funds  did  not  come 
in  to  support  it. 

“I  would  certainly  be  inter¬ 
ested  in  finding  out  just  why 
so  many  have  had  to  drop  TV. 
We  went  back  on  the  air  locally 
(New  York)  beginning  Oct.  3 
over  Channel  11.” 

Based  on  Several 
Reasons 

The  Kroger  Co. 

HARRY  Me  DANIEL,  man¬ 
ager  radio-TV  department: 
“The  Kroger  Co.  did  participate 
in  network  TV  from  Sept.  14, 
1950  to  Dec.  13,  1961. 

“Decision  to  cancel  our  TV 
network  operation  was  based 
on  several  reasons,  including 
the  fact  that  TV  costs  were 
on  a  sharply  rising  trend  with 
no  indication  as  to  where  they 
might  level  off.  Also,  we  found 
that  it  was  necessary  to  make 
our  commercials  so  general  that 
they  did  not  fit  into  Kroger’s 
program  of  local  merchan¬ 
dising. 

“Other  minor  factors  were 
involved  but  the  foregoing 
were  the  important  ones. 

“Our  TV  expenditures  were 
cancelled  immediately  follow¬ 
ing  the  termination  of  our  net- 
w’ork  contract.  During  the  en¬ 
suing  years  we  have  reallocated 


our  TV  budget  so  as  to  spend 
it  on  a  local  spot  basis. 

“Our  current  objective  in  to 
obtain  top-flight  syndicated 
film  properties  and  place  then 
on  the  best  time  and  statiom 
available.” 

Couldn*t  Buy  Time 

The  Young  Peoples  Church 
of  the  Air,  Inc. 

REV.  PERCY  B.  CR.4W. 
FORD:  “The  only  reason  vn 
did  not  go  back  on  TV  was 
that  all  three  network  station! 
in  Philadelphia  refused  to  sell ' 
us  time.”  i 


Pabst  Names  Second  ' 
Advertising  Agency 

ClIICAGl 

Leo  Burnett  Company,  Inc., 
Chicago,  has  been  appointed  to 
handle  all  Pabst  Blue  Ribboc 
Beer  advertising,  effective  Jan. 
1,  it  was  announced  by  Harris 
Perlstein ,  president,  Pabst 
Brewing  Co. 

Mr.  Perlstein  said  growth  of 
various  divisions  had  reached 
the  point  where  it  was  felt 
necessary  to  provide  for  the 
services  of  an  additional  agency 
to  handle  Pabst’s  varied  lines. 

Warwick  &  Legler  continue 
to  handle  the  advertising  for 
three  divisions. 


Plainfield  Courier -News  rrr' 

Represented  nationally  by  J.  P.  McKinney  &  Son,  Inc.  New  York  •  C.hicago  •  San  Franci**" 
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What  makes  a  SUPER  market? 


.  .  .  not  only  per  capita  grocery  sales 
50%  higher  than  the  average  for  all  other 
New  Jersey  cities  of  100,000  or  more  popu¬ 
lation  .  .  .  drug  sales  30%  higher  .  .  . 
automotive  sales  67%  greater  per  capita 
(U.  S.  Census). 


Heally  it  is  the  total  combination  of 
ALL  retail  store  sales  per  capita  that 
muKes  Plainfield  the  SUPER  market  .  .  . 


the  “sellingest"  city  among  all  Jersey's 
big  cities  from  Trenton  northward.  And 
Sales  Management  gives  Plainfield  its 
highest  “Quality  of  Market"  index  among 
them  all. 


No  other  medium  .  .  .  newspaper,  maga¬ 
zine  or  broadcast  penetrates  this  SUPER 
market  half  as  well  as  does  .  .  . 


More  than  89,376  people  live  within  4  miles  el 
Plainfield  City  Hall  (A.  B.  C.  City  Zone). 


No  outside  New  Jersey  or  New  York  newspaper 
adequately  reaches  Plainfield  housewives.  Less 
than  5%  of  the  people  daily  commute  to  \es 
York.  The  Courier-News  affords  96''V  coveroft- 


In  Chicago,  it  takes  2- 

and  it's  in  the  bag 


No  single  daily  newspaper  reaches 
even  half  your  Chicago-area  pros¬ 
pects.  It  takes  Two.  For  greatest 
unduplicated  coverage,  one  must 
be  the . . . 

CHICAGO 

^^/SUN -TIMES 

211  W.  Wacker  Drive,  Chicago  *  250  Park  Avenue,  N.  Y. 

READERSHIP  CONCENTRATED  WHERE  MOST  OF  THE  BUYING  IS  DONE 
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Nothing  moves  merchandise 
like  color  —  in  newspapers! 
And  your  ROP  color  ads  in 
the  Altoona  Mirror  are  sure 
to  bring  you  real  results, 
with  Altoona's  $187,000,000 
annual  income,  plus  the 
Mirror's  careful  color  crafts¬ 
manship  and  95.1%  circula¬ 
tion  saturation  of  families  in 
the  Altoona  city  Zone. 

Sell  with  COLOR  in  the 


aitoona 

SlRirror. 


Altoona  Pennsylvania's  Only 
Evening  Newspaper 


NEWSPAPER  REPRESENTATIVES 


Calif.  Auto  Men  Receive 
Facts  of  Life  on  Dailies 


Ads  Credited 
With  Zooming 
Norge  Sales 


A  presentation  entitled,  “Sev¬ 
en  Star  Extra,”  underscoring  the 
daily  newspaper  as  the  top  ad¬ 
vertising  buy,  was  shown  last 
week  in  Los  Angeles  to  40  mem¬ 
bers  of  the  Southern  California 
automotive  fraternity  by  Dick 
Tullar,  president  of  the  L.  A. 
Chapter,  American  .Association 
of  Newspaper  Representatives. 

Mr.  Tullar,  who  is  in  the  L.  A. 
office  of  Cresmer  &  Woodward, 
Inc.,  cited  Seven  Starred  points 
of  service  offered  by  new.spaper 
advertising: 

1)  Invitation  into  the  Home; 
2)  Local  Impact;  3)  Retailers 
Prefer  Their  Daily  Newspaper; 
4)  Women  Prefer  Newspapers; 
.5)  Flexibility;  6)  Merchandis¬ 
ing;  and  7)  .Audited  Circulation. 

After  outlining  each  of  the 
Seven  Starred  points,  Mr.  Tul¬ 
lar,  who  authored  the  presenta¬ 
tion,  went  into  TV  advertising, 
noting  that  many  national  ad¬ 
vertisers  after  trying  network 
TV  had  dropped  out  in  favor  of 
using  local  spot  TV  to  support 
their  newspaper  advertising. 

“Seven  Star  Extra,”  Mr. 
Tullar  concluded,  “is  just  an¬ 
other  term  for  ‘local  market 
penetration’.” 

The  speaker  made  use  of 
sandpaper-backed  cards  (see 
cut)  which  clung  to  a  blanket- 
covered  easel  board  devised  by 
George  O’Brien,  also  with  Cres¬ 
mer  &  Woodward. 


Blackbum-Hamilton  Co.  to  de¬ 
vote  his  full  time  to  the  news¬ 
paper  phase  of  brokerage  ac¬ 
tivities. 


Mr.  Twining’s  experience  in¬ 
cludes  three  years  with  A.  W. 
Stypes  &  Co.,  production  man¬ 
agership  of  The  Stars  & 
Stripes,  European  edition,  and 
San  Francisco  managership  of 
the  California  Newspaper  Pub¬ 
lishers  Association. 


Papers  Told  To  Check 
TV  Program  Ratings 

Newspapers  should  formulate 
a  plan  to  check  the  ratings  of 
TV  programs  in  their  market 
aieas  instead  of  relying  on 
“some  service  clo.sely  allied  to 
the  TV  industry  that  supplies 
such  data  on  a  thin  basis.” 

That’s  the  opinion  of  John  W. 
Turnbell,  vicepresident  and  New 
York  manager,  Allen-Klapp  Co., 
who  suggested  this  week  that  a 
few  employes  of  selected  news¬ 
papers  in  key  markets  be  used 
w'eekly  to  check  selected  TV 
programs  to  ascertain  what  true 
ratings  these  programs  have. 

“The  Bureau  of  Advertising, 
ANPA,  has  suggested  TV  pro¬ 
gram  rating  checks  but  I  under¬ 
stand  only  a  few  newspapers 
have  attempted  to  furnish  data 
of  this  kind,”  Mr.  Turnbell  said. 


Newspaper  advertising  has  in¬ 
creased  by  40%  the  sales  of 
Norge  appliances  the  first  thre« 
quarters  of  this  year  as  com¬ 
pared  with  the  same  period  last 
year,  it  was  announced  last 
week. 

C.  P.  Culbert,  vicepresidem 
in  charge  of  sales  for  Sues, 
Young  &  Brown  Inc.,  Los  An¬ 
geles  distributor,  said  newspaper 
advertising  was  used  exclusively. 

$12o,000  in  Ads 

Mr.  Culbert  said  the  40%  in- 
crea.se  in  sales  this  year  brought 
the  largest  sales  volume  in  the 
10-year  history  of  his  firm. 

Included  in  the  sale.s  were 
automatic  washers,  dryers,  re- 
frigeratotif ,  ranges,  freezers  and 
hot  water  heaters. 

Mr.  Culbert  said  that  as  a  re¬ 
sult  of  the  skyrocketing  increase 
attributed  to  newspaper  adver- 
ti.sing,  his  company  and  Norge 
are  investing  $125,000  in  news¬ 
paper  advertising  during  the  six- 
week  period  from  Oct.  9  to  Nov. 
16. 

He  said  that  from  all  avail¬ 
able  records,  this  comprises  the 
greatest  amount  of  newspaper 
advertising  ever  invested  in  such 
a  concentrated  period  of  time 
in  the  hi.-itory  of  Southland  ap¬ 
pliance  advertising. 


Appointments  .  .  . 


by  the  Spencer  (W.Va.)  Times- 
Record. 


Ex-Publisher  Jiuns 
Blackburn-Hamilton 

San  Francis('o 
W.  R.  “Ike”  Twining,  former 
publisher,  Olympia  (Wash.) 
News  and  Black  foot  (Idaho) 
Oaily  Bulletin,  has  joined 


•  The  New  Orleans  (La.) 
Times  Picayune  has  appointed 
the  Leonard  Co.,  Miami  Beach, 
Fla.,  as  exclusive  resort  and 
travel  representative  in  Florida 
and  the  Caribbean  area. 


New  London 


Ranks  2nd 


> 


— Among  all  Connecticut 
cities  of  25,000  or  more  in 
average  per-family  food, 
automotive,  furniture,  house¬ 
hold  and  radio  purchases 
{SM  '55  Survey).  Ask  for 
complete  market  facts  now. 


(Ellp  lag 


< 


NEW  LONDON,  CONNECTICUT 
National  Representatives: 
GILMAN,  NICOLL  t  RUTHMAN 


•  Appointment  of  Moran, 
Hedekin  &  Fischer,  Inc.,  as  na¬ 
tional  advertising  representa¬ 
tives  was  announced  this  week 


•  Chuck  Howard,  Bill  Quin¬ 
lan,  Dan  Boone  and  Alan  Car¬ 
penter  have  recently  been  ap¬ 
pointed  to  the  sales  staff  of 
Hearst  Advertising  Service  in 
Los  Angeles.  Howard,  Quinlan 
and  Carpenter  formerly  held 
positions  in  the  marketing  di¬ 
vision  of  Hearst  Advertising 
Service. 


'SEVEN  STAR  EXTRA'— Dick  Tullar  (right),  president  of  Los  AngelM 
Chapter,  American  Association  of  Newspaper  Representatives, 
the  L.  A.  office  of  Cresmer  &  Woodward,  Inc.,  was  assisted  in  nn 
pitch  to  auto  men  by  George  O'Brien  (left),  also  with  C&W. 
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IN  DETROIT,  IHf  NEWS  OUT-PULLS 
BOTH  OTHER  PAPERS! 


4 


\ 

1 


TOTAL  ADVERTISING 

NEWS  50% 

Free  Press  25%  Times  25% 

DEPARTMENT  STORES 

NEWS  54% 

Free  Press  21%  Times  25% 

CLASSIFIED 

ADVERTISING 

NEWS  60% 

Free  Press  22%  Times  18% 

FOOD  ADVERTISING 

NEWS  48% 

Free  Press  20%  Times  32% 

Percent  of  advertising  linage  in  each 
Detroit  newspaper  for  first  8  months 
of  1955— from  Media  Records. 


Detroit  advertisers  in  every  line  of  busi¬ 
ness,  from  department  stores  to  real 
estate  or  the  occasional  user  of  a  want 
ad,  prefer  The  Detroit  News.  More 
than  half  of  ALL  Detroit  newspaper 
advertising  is  placed  in  The  News 
.  .  .  and  want  ads  in  The  News  out¬ 
number  the  other  two  newspapers  by 
4  to  1. 

The  Detroit  News  is  preferred  not  only 
because  its  total  circulation  is  largest 
of  ALL  Michigan  newspapers,  but 
advertisers  place  even  more  impor¬ 
tance  on  its  saturation  circulation  in 
the  Detroit  6-county  retail  trading 
area.  The  New's’  weekday  circulation 
in  this  area  exceeds  The  Free  Press 
by  103,986;  The  Times  by  63,601.  On 
Sundays,  The  News’  circulation  is 
177,543  more  than  The  Free  Press 
and  115,768  more  than  The  Times. 


The  Detroit  News 

THE  HOME  NEWSPAPER 


largest  Weekday  and  Sunday  Circulation  of  All  Michigan  Newspapers 

TOTAl  CIRCULATION:  456,189  Weekday*  -  563,038  Sunday* 

Eastern  Oifice:  110  E.  43nd  St.,  New  York  17  •  Miami  Beach,  Florida:  The  Leonard  Co.,  311  Lincoln  Road 

Chicago  OfRoe:  43S  N.  Michigan  Ave.,  Tribuno  Tower,  Chicago,  III.  •  Pacific  Coast:  715  Market  Street,  San  Erancl*co,  Calif. 
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AD  AGENCIES 

Build  Brand  Image, 
David  Ogilvy  Advises 


Chicago 

Manufacturers  who  dedicate 
their  advertising  to  building  the 
most  favorable  image  and  shai  p- 
ly  defined  personality  for  their 
brand  are  the  ones  who  will  get 
the  greatest  share  of  the  mar¬ 
ket  at  the  highest  profit,  says 
David  Ogilvy,  New  Yoik  ad¬ 
man. 

Mr.  Ogilvy,  president  of  Ogil¬ 
vy,  Benson  &  Mather,  Inc.,  New 
York,  stressed  this  point  in  ad 
dressing  the  Central  R 'gion 
meeting  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies 
here  last  week. 

“Surely  the  time  has  come,” 
he  said,  “for  more  of  us  to  sound 
the  alarm — to  warn  our  clients 
what  is  going  to  happen  to 
their  brands  if  they  spend  so 
much  on  factory  packs  and  cou 
pon  redemptions — so  much  that 
there  is  no  money  left  for  ad¬ 
vertising  to  build  a  personality 
for  their  brand.” 

He  cited  Pepsi  Cola  for  hav¬ 
ing  done  a  successful  job  of 
“face-lifting.”  The  agency,  he 


.said,  three  years  ago  had  come 
to  the  conclusion  that  Pepsi 
Cola’s  previous  advertising  had 
created  the  wrong  personality 
for  the  brand.  “So  they  set  to 
woik  to  change  the  image  of 
Pepsi  Cola,”  he  said.  “And  they 
seem  to  be  succeeding — much 
faster  than  many  of  us  had  be¬ 
lieved  possible.” 

Canadian  4-A  Elects 
Rechnitzer  President 

Einar  V.  Rechnitzer,  presi¬ 
dent  of  MacLaren  Advertising 
Ltd.,  Toronto,  was  elected  pi-es- 
ident  of  the  Canadian  Associ¬ 
ation  of  Advertising  Agencies  at 
the  annual  meeting  at  Mon¬ 
treal  on  Oct.  20,  succeeding  G. 
C.  Hammond,  vicepresident  of 
Cockfield  Brown  &  Co.  Ltd., 
Montreal. 

Othei-  officers  elected  were 
Elton  Johnson,  president  of 
Locke  Johnson  &  Co.  Ltd.,  To¬ 
ronto,  and  1).  E.  Longmore, 
pre.sident  of  McKim  Advertising 
Ltd.,  Montreal,  as  vicepresi¬ 


PROGRESS 


$44,526,000  $49,336,000  $50,474,000  $  52,322,000 

SAN  DIEGO  GROWS  BIGGER,  FASTER 
AS  EVIDENCED  BY 


THESE  BUILDING  MATERIAL  SALES  figures 

Data  Copyrighted  1955  Soles  Monogement,  Survey  of 
Buying  Power,  further  reproduction  not  licensed. 

Only  the  San  Diego  Union  and  Evening  Tribune  give  your  sales 
message  saturation  coverage  of  this  faster  growing,  billion  dollar 
market.  Over  90%  of  the  San  Diego  Home  Market  reads  and 
believes  these  two  great  newspapers  daily. 


ANTI-TRUST  COMPLAINT  of  Deparfmenf  of  Justice  was  dltcusstd 
by  panel  at  closed,  off-the-record  session  of  the  Eastern  Annual  Con¬ 
ference  of  the  American  Association  of  Advertisin9  Agencies  in  N*« 
York  last  week.  Preparing  for  their  panel  are  (left  to  right);  Georgt 
Link  Jr.,  McKercher  &  Link,  4-A  counsel;  Henry  G.  Little,  4-A  ehiir- 
man  and  chairman  and  president  of  Campbell-Ewald  Co.,  Detroit; 
Frederic  R.  Gamble,  4-A  president;  J.  Davis  Danforth,  executive  vie*. 


president  charge  of  client  relations,  BBDO,  and  4-A  director;  and  ^ 
Adolph  J.  Toigo,  president,  Lennen  i  Newell,  Inc.,  4-A  vicechairman. 

Circulation 
Charts  Guide 


dents;  W.  H.  Reid,  vicepresi¬ 
dent  of  Spitzer  &  Mills  Ltd., 
Toronto,  as  secretary-treasurer. 


Coffin  Joins  Eisfeld 

Ad  Agency  in  Miami  SHoP  LoCatioil 

Charles  T.  Coffin,  past  di-  A 


rector  of  the  Southern  News¬ 
paper  Publisher’s  Association, 
has  joined  the  E.  M.  Eisfeld 
Advertising  Agency,  Miami, 
Fla.,  as  general  manager. 

Mr.  Coffin,  who  prior  to  his 
retirement  in  19.5.3  was  busi¬ 
ness  manager  for  20  years  of 
the  Miami  Daily  News  and  who 
owned  his  own  advertising 
agencies  in  Anderson  and  India¬ 
napolis,  Ind.,  for  10  years,  will 
take  charge  of  the  Eisfeld 
1  firm’s  busines.s  operation. 


Reoonl  Size  Papers; 
17.500  Inches  of  Ads 


Birmingham,  Ala. 

I  Largest  weekday  editions  in 
;  history  were  published  Oct.  20- 
i  21  by  Birmingham’s  two  news- 
!  papers.  The  Birmingham  News 
I  had  124  pages  and  the  morning 
I  I'ost-Herald  had  72. 

Hany  B.  Bradley,  general 
I  manager  of  the  News,  said  the 
I  aftei  noon  paper  contained  ap- 
;  proximately  17,.500  inches  of  ad¬ 
vertising. 


Chicago 

A  study  of  Chicago  Tribune 
circulation  charts,  and  their 
extensive  shopping  center  stu¬ 
dies,  helped  Maurice  L.  Roth¬ 
schild  &  Co.  to  select  locations 
for  additional  retail  outlets  is 
two  of  Chicago’s  busiest  out¬ 
lying  business  districts. 

As  a  result,  purchase  of  two 
Klee  Brothers  &  Co.  men's 
clothing  stores  was  announced 
by  David  Mayer  Jr.,  Rothschild 
president. 

“These  two  Chicago  neighbor¬ 
hoods  are  so  important  and  so 
completely  built  up  that  when 
we  looked  for  locations  we 
found  them  all  filled  up  and 
far  too  crowded  to  let  us  even 
wedge  in”  reported  Mr.  Mayer. 

“'The  Rothschild  Company 
wants  to  get  full  value  out  of 
the  money  it  spends  for  adver¬ 
tising  in  the  Tribune  by  having 
stores  in  the  two  north  side 
centers,”  he  said. 

“We  don’t  think  that  business 
is  all  going  to  the  suburbs  by 
a  long  shot,”  said  Mr.  Mayer. 
“I  have  faith  in  the  future  of 
Chicago.  We  are  taking  advant¬ 
age  of  the  money  the  Tribune 
has  spent  on  research.  I  have 
studied  the  Tribune  charts  on 
population  growth  and  popu¬ 
lation  movements.  They  are  ac 
curate.” 


For  30  years  New 
York's  leading  inde¬ 
pendent  news  service. 


280  Broadway,  New  York 


More  Color  Offered 

Toronto 

Fifty-nine  Canadian  dailies 
now  offer  color  to  advertisers, 
according  to  a  recent  survey- 
Eleven  papers  are  prepared  to 
supply  two  additional  colors  to 
black.  Ten  are  offering  three 
colors  and  for  full  page  adver¬ 
tisements  the  Toronto  Telegrur* 
is  prepared  to  use  four  colors. 
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ACTION  is  a  synonym  for  department  stores. 
Even  one  slow  day  can  turn  the  ink  red.  How 
do  department  stores  get  action  in  Delaware 
Valley?  For  15  consecutive  years,  THE 
INQUIRER  has  been  their  first  choice.  And 
THE  INQUIRER  is  first  choice  for  advertisers 
in  every  major  classification!  If  you  want  action, 
the  choice  is  clear:  Schedule  THE  INQUIRER! 


Business  is  Good— and  Stores  Expand  in 

DELAWARE  VALLEY, U.S.A. 

^9  branches  of  Philadelphia 
\  department  stores  now  operatine, 
or  nearing  completion,  through* 

'•  i  booming  Delaware  Valley — 

where  nearly  5,000,000  people 
have  a  buying  income  of  over  $8 
^  billion  annually. 

fxchiive  Advertising  Representatives: 

NEW  YORK  CHICAGO  DETROIT 

ROBERT  T.  DEVON,  JR.  EDWARD  J.  LYNCH  GEORGE  S.  DIX 

342  Madiion  Ave.  20  N.  Wacker  Drive  Penobscot  Bldg. 

Murroy  HiH  2-5838  Andover  3-6270  Woodword  5-7260 
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Constructively  Serving  Delaware  Valley,  U.S.A, 


West  Coast  Representatives: 

SAN  FRANCISCO 
FITZPATRICK  ASSOCIATES 
155  Montgomery  St. 
Garfield  1-7946 


LOS  ANGELES 
FITZPATRICK  ASSOOATES 
3460  Wibhire  Boulevard 
Dunkirk  5-3557 


RETAIL  SUKVEY 

Esquire  Club  Holds 
Local  Linage  Promise 


Effective  Jan.  1,  1956  Esquire 
magazine  will  launch  its  Es¬ 
quire  Club  through  which  indi¬ 
vidual  members  will  have  cre¬ 
dit  at  a  host  of  associate  busi¬ 
ness  firm  members’  establish¬ 
ments — restaurants,  hotels,  re¬ 
tail  stores,  car  rental  agencies, 
to  name  a  few. 

The  club  plan,  as  outlined 
this  week  for  Editor  &  Pub¬ 
lisher  by  Dan  Provost,  Es¬ 
quire’s  business  manager,  and 
former  national  ad  director  of 
the  New  York  Herald  Tribune, 
holds  promise  of  turning  up 
local  retail  linage  for  news¬ 
papers  throughout  the  U.S.,  pro¬ 
viding,  of  course,  that  news¬ 
paper  ad  departments  begin  dig¬ 
ging  now. 

Free  Mats 

The  club  plan  will  be  official¬ 
ly  announced  in  Esquire’s  De¬ 
cember  issue.  A  list  of  charter 
associate  members  will  be  run  in 
the  January  issue.  Associate 
members  will  receive  the  Es¬ 


quire  Club  insignia  and  plaque 
designating  them  as  exclusive 
members  of  the  credit  group. 
In  addition,  Esquire  will  pro¬ 
vide  associate  members  with 
free  mats  of  the  insignia  for 
use  in  local  newspaper  adver¬ 
tising. 

According  to  Mr.  Provost,  the 
fee  for  charter  membership  will 
be  $5  the  first  year  followed  by 
a  $6  yearly  fee  for  the  future. 
The  fee  also  applies  to  organi¬ 
zations  and  associations.  One 
advantage  of  membership  for 
associates  is  payment  w'ithin  48 
hours  of  charges  incurred  by 
user  members  and  is  in  sharp 
contrast  to  the  usual  30-day 
payment  policy  of  other  clubs. 

“VVe  expect  a  national  mem¬ 
bership  of  500,000  by  1957  to 
use  the  club’s  facilities,”  Mr. 
Provost  said.  “We  will  initially 
concentrate  on  building  mem¬ 
bership  within  the  U.S.;  even¬ 
tually  expand  the  plan  to  in¬ 
clude  Europe.” 

He  added  that  to  enlist  user 


Along  With  Ohio's  Metropolitan  "Musts 


EAST  LIVERPOOL  • 


Like  o  letter  irom  home,  our  paperi  bring 
their  communitiei  into  every  reader'* 
living  room  with  a  warm,  personal, 
human  touch  that  inspires  confidence. 


7  "ONE-NEWSPAPER"  Markets 
with  a  BILLION  DOLLARS  j 

plus  in  retail  sales!  / 


e  THE  MARION  STAR  •  TNt  SALIM  MiWS 
e  TNt  PORTSMOUIW  TtMIS  *  TNI  HtOMTON. 
TRIRUNI  e  TNt  EAST  LIVtRPOOl  REVIEW: 
rtpmt»tr4  natiointltr  St 

lONU  W.  CVILIH  CtMPAIT 


e  THE  CANTON  RIPOSITORV 
«  TNt  SnUUNVHLI 
NIRA104TAR 
r*pr*S4ttte4l  nthoa^lf  Sj 
StMV,  BtOMS  A  EtIILET 
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ESQUIRE  CLUB  FORMATION  Is  discussed  by  Arnold  Gingrich  (Isftl, 
vicepresident,  Esquire,  Inc.,  and  F.  A.  Birmingham,  Esquire  magaiint'i 
managing  editor. 


members,  Esquire  will  original¬ 
ly  concentrate  on  its  list  of 
Esquire  and  Esquire’s  Apparel 
Arts  readers  but  that  the  mag¬ 
azine  eventually  “will  test  all 
media,”  before  coming  up  with 
any  sustained  promotion. 

Late  this  week,  some  500 
restaurants  had  signed  aboard 
the  Esquire  Club,  which  accord¬ 
ing  to  Mr.  Provost,  indicated 
that  by  Jan.  1  there  will  easily 
be  700. 

Buffalo  Supermarkets 
Shift  Insertion  Days 

Buffalo,  N.  Y. 

Supermarkets  in  the  Buffalo 
area  have  made  a  significant 
shift  in  timing  of  their  weekly 
food  ads  in  the  morning  Buffalo 
Courier-Express. 

The  big  chains  and  coopera¬ 
tive  groups  now  are  using  the 
Thursday  morning  paper  for 
their  full-page  and  double-truck 
ads.  They  formerly  used  the 
Friday  morning  paper.  The 
supermarkets  continue  to  use 
the  Thursday  night  Buffalo 
Evenhuff  News. 

A  spokesman  for  the  adver¬ 
tising  department  of  the 
Courier-Express  declined  com¬ 
ment  on  the  shift. 

But  advertising  managers  of 
supermarkets  reported  the  pri¬ 
mary  reason  behind  the  move 
was  to  give  stores  a  longer 
weekend  selling  period  follow¬ 
ing  appearance  of  the  ads. 
Friday  morning  ads  by-passed 
Thursday  as  a  shopping  day, 
it  was  noted. 

Another  factor  involved  was 
decision  of  Buffalo  area  supers 
about  a  year  ago  to  remain 


open  Thursday  nights,  as  well 
as  Friday  nights.  Women  plan¬ 
ning  Thursday  night  shopping 
trips  can  now  get  a  line  on 
offerings  from  the  Thursday 
morning  Courier-Express  as 
well  as  the  Thursday  night 
Evening  News. 

The  shift  also  reflects  a 
growing  trend  of  food  shoppers 
to  do  their  marketing  earlier 
in  the  week. 

Retail  Jewelers  Told 
To  Revamp  Ad  Ideas 

The  w’atch  industi’y  must 
completely  re-evaluate  its  sell¬ 
ing  and  advertising  philosophy 
if  the  full  potential  of  the 
rapidly  expanding  economy  is 
to  be  realized,  Elwood  Whitney, 
executive  vicepresident,  Foote, 
Cone  &  Belding,  told  a  meeting 
of  the  Toronto  (Ont.)  District 
Jewelers  Association. 

He  charged  that  “for  at  least 
the  past  10  years  watches  have 
been  primarily  displayed  for 
purchase,  not  sold. 

“This  is  true  in  advertising, 
and  it  is  true  at  the  retail  level 
To  continue  to  market  watches 
merely  by  displaying  them— 
whether  that  display  is  a  static  ^ 
catalogue-type  ad  or  an  equally 
static  jewelry  store  velvet  pad 
— is  deliberately  rejecting  an 
opportunity  to  help  the  jewelry 
business  keep  pace  with  the 
new  economy,” 

The  agency  executive  de¬ 
clared  that  both  advertising 
and  the  retail  jeweler  should 
be  selling  the  actual  merits  of 
the  watch  mechanism  and  the 
benefits  the  consumer  will  de¬ 
rive  from  owning  a  watch. 
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On  a  23-acre  downtown  tract,  Dallas 
will  soon  complete  an  $8,000,000 
Memorial  Auditorium.  It  will  provide 
over  100,000  square  feet  of 
exhibit  space.  The  main  auditorium, 
rising  eight  stories  without  a 
single  obstructing  column,  will  seat 
10,200  persons.  Highly  adaptable, 
this  big,  modern,  air  conditioned 
Memorial  Auditorium  will  rank 
with  the  Nation’s  best 
convention  facilities. 


To  keep  up  with  their  Dallas  interests.  North 
Texans  naturally  depend  on  The  Dallas  News. 

The  Dallas  News’  coverage  area  is  bigger 
than  Dallas  —  only  The  News  has  the  circula¬ 
tion  to  cover  both  Dallas  and  the  larger,  richer 
72-county  Dallas  Market.  It  is  selective,  as  well: 
95%  of  the  out-of-town  charge  account  custom¬ 
ers  of  a  major  Dallas  department  store  sub¬ 
scribe  to  The  News.  With  The  News’  larger 
circulation  and  selective  coverage  of  the  larger 
Dallas  Market,  expect  larger  return  from  your 
advertising  in  The  Dallas  Morning  News. 


DALLAS’  red  carpet  is  rolled  out  as  the  city 
makes  bid  to  move  among  the  nation’s  top 
twelve  convention  cities.  300,750  guests  were 
welcomed  to  last  year’s  1,848  conventions  and 
similar  events  —  a  record  soon  to  topple  with 
the  openings  of  Dallas’  new  1,001-room  Statler- 
Hilton  Hotel  and  Dallas’  Downtown  Memorial 
Auditorium.  These  will  bring  facilities  to  over 
10,000  rooms,  486,000  square  feet  exhibit  space 
and  seating  for  more  than  153,000. 

Visitors  are  important  to  Dallas.  Comtnncr 
Markets  attributes  38.1%  of  Dallas’  retail  sales 
volume  to  out-of-town  customers,  largely  North 
Texans  from  the  71  surrounding  counties  of 
the  Dallas  Market  who  come  to  Dallas  for  the 
advantages  only  a  metropolitan  city  provides. 


If  you’d  know  more  about  North  Texans’  habits  and  habi¬ 
tat,  ask  your  nearest  News  representative-or  direct 
your  specific  problem  to  The  News’  qualified  research 
department,  addressing  the  Advertising  Director. 


ONLY  THE  DALLAS  NEWS  COVERS  THE  BIGGER  DALLAS  MARKET 


DALLAS’  LARGEST  NEWSPAPER  •  More  people  BUY  The  News . . .  more  people  READ  The  News 
INFLUENCED  by  The  News  than  any  other  North  Texas  Newspaper. 
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San  Francisco 


Atlanta 
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AD  CAMPAIGNS 


PARKaTILFORD 

'■'it  •:•••■  '•  ^  ■ 


Lionel  Corp.  's  Timetable 
Schedules  Color  Comics 


TC*T 

ihAf 

^ 


size  from  1,200  lines  in  two  NEW^APERS  WILL  GET  LION'S  SHARE  of  Park  *  Tilford  D^till« 

M,  QCA  --1  Corp. »  sharply-increased  ad  budget.  Edwin  Parets  (left),  PiTs  » 

colo.-s  to  360  in  black  and  white.  advertising  and  merchandising,  discusses  blowup  of  new  W 

Mercury  Outboard  Revs  Lewis  Rosenthal,  assistant  advertising  and  sales  promotias 

IJ  C  ^  1  DI  manager. 

P  ^PP  ement  ans  ^  page  insertions  (via  spread  will  be  followed  by  u 

Because  its  advertising  last  Baker,  Johnson  &  Dickinson)  identical  spread  the  followinf 
year  in  Amencan  Weekly,  ^jj]  supplemented  with  ROP  Sunday,  Oct.  30.  Also  included 
Parade  and  This  Week  pioved  black  and  white  insertions  in  in  the  campaign  are  full  pages 
“extremely  productive”  in  se-  Dayton,  Ohio,  Louisville,  Ky.,  in  black  and  white  on  Oct.  26 
curing  28,000  lines  of  dealer  Mobile,  Ala.,  and  Kansas  City,  and  Nov.  1,  together  with  a  se- 
tie-in  advertising,  Kiekhaefer  Mercury’s  ad  program  will  ries  of  1,000  line  black  and 
Corp.,  Fond  du  Lac,  Wis.,  ajgo  run  in  the  outdoor  maga-  white  ads. 
makei’s  of  Mercury  outboard  zines. 

motora,  will  repeat  for  the  ^  Other  Campaigns  ,  .  . 

1955-56  season.  Cood  Housekeeping  ^  The  peanut  industry  is  go- 

The  four-color,  three-fifths  Has  12’Paper  Tie-in  in?  to  step-up  its  advertising 

^  What  is  said  to  be  the  great- 

nillft  est  magazine-newspaper  tie-in  money  will  be  spent  next  year 

Ini  tl  1 1  \  r  bSrurcroTorLS^^^ 

mmm  ill  I  .A  T  Oct.  23,  is  now  being  harvested.  Accord- 

m  II  LULI  I  when  12  major  newspapers  in  as  j  p 

many  cities  launched  a  mass  tional  Peanut  Council  presidenL 
sales  campai^  of  products  ad-  campaign  will  stait  in  Jan- 
vertised  m  Good  Housekeeping  uary  in  newspapers,  magazines, 
magazine.  radio-TV 

A  total  of  356  pages  of  ad-  _  a 

.  1  j-i  •  1  i  •  Julius  Kayser  &  Co.,  man- 

vertismg  and  edi  onal  comment  ^facturer  of  stockings,  lingerie, 
was  earned  in  11  sections  to  gjoves,  and  women’s  accessories, 
break  the  campaign. 

Eleven  of  the  12  newspapers  ^  promote  » 

have  indicated  that  they  plan  Christmas  package  over- 

to  repeat  the  promotion  with 

GH  next  year.  The  magazine  hosiery  as  gifts.  If  merchandise 
also  announced  that  it  plans  to  overwrap  can  be  dis- 

work  with  12  or  16  newspapers  f 

in  other  markets  next  spring. 


an  important  spot 
in  your  newspaper 
'  vnth  **R  IPPLES 


Whimsical . . .  witty . . .  full  of  wisdom . . .  that’s  the 
way  folks  describe  Dan  Anderson’s  poetic  tidbits. 

These  brief  verses,  full  of  homely  philosophy  and 
sly  humor,  which  Anderson  calls  “Ripples”  do  more 
than  “fill  a  spot” . . .  they’ve  become  an  institution. 

You  have  a  place  for  “Ripples”  in  your  newspaper;  your 
readers  will  find  a  place  for  them  in  their  hearts. 


Another  leader . . .  available  noiv 


^  JOURNAL.  f^UH? 

MI6Hr  HAV^  IT.  a)M6  TO  ^ 

TW/NK  Aeotrf  IT  WA^  A  copy  ^ 
OP  IMg  JOURNAL  ON  ^MITH*^  PE^K.  YOO. 
AAAY^  TWAt!$  THP  WAY  TO  O^T  OUR  < 
^  PRONVOTiOIV  ^ORY  TO  THP  RI6HT  i 
peopue...  IN  TIMP  R?R  them  ^ 

'^^fc&,-ro5Ay  yej.' 


r /VtORE  I  THINK  ABOUT  H  BeTTEg 
I  LIKE  THE  IPE^.  IP  WE  CAN  RUN  ^ 
PROMOtlON  ADVERt15IN6  IN  T>1E  t 
JOURNAL  IT  CAN  HELP  EVERY 
APYERTl^INO  OA^IflCAtlON  WE  HAVE 

Fooq  Auromfive,  rcmcco,  dru65. 


but  Trtl5  Te^T  1$  NJPSPDi 
IN  MOTION.  1  Wm  I  HAP  THI$ 
5TUPP 1NREE  WEEKS  A60. 
\  I'M  APBNP  WEU  HAVE  TO 

4  let  it  60  until 

NEjff-nMe. .  >"3 


MR.  ^MITH.  IP  vwa  5rupy  1H|$  ^ 

report  you'll  5£E  why  our  city  PUS  1 
,  YOUR  test  MARKET  NEEPS  TO  A'T:..  ^ 

L  ANP  WHY  OUR  NEWSPAPER  CAN  RBAUy 
PO  A  JOE  FOR  YOU.  ^ 


'IHI^  HA$  BEEN  I 

HAFmm  too 
IppteN,  mr^ 
^^^60MEJ 


«VHy.  WITH  1Me  JOURNAL  AUMe  WE 
£AN  HAVE  A  NATIONAL  PROMOTION 
CAMPAI6N  THAT  COVEK  EVER/  BASE 
tL  ANP  rr$  LOW  £NOUBH  IN  COST 
-(beepMNLe^.ea/.imee 
,  -(Hl$  TRIP  WIU.  fW  OFP  / 
-^^ver...  Ptewy.'  ^ 


!  5AV,  ISN  T  THAT 
jEo  TIMMONS  eeoNc 

THE  BINGiBANOi 

AOENCyoveK  U 

THERE  ?  WONDER J 
WHAT  HE'S  REAPINfr) 
50  ATTENTlVELyPA 


711  West  Monroe  st.  •  DALLAS  911  ’.oung  st.  •  SAN  FRANCISCO  415  Bush  st 


f  Anvrrf*fen>rmt  I 


im  rmiiiLi  iihuiuei 

HIGHEST  IN  NEW  JERSEY 


COVERED  BY 


€U^akt()  ^(tUn  Sotttndl 

NOW  CIRCULATING  DAILY 

50,000  COPIES 

<tepr*(en>«d  NaHonally  by  Word-Griffllh  Company,  Inc. 


WELCOME  to  NNPA  Workshop  9uesfs  is  extended  by  Donna  Suttoa 
of  Salt  Lake  City  newspapers.  Registering  are  Walter  A.  Brown 
Oakland  (Calif.)  Tribune,  and  Gerald  B.  B.  Burtnett,  Honolulu  (T.  H.| 
Advertiser. 


Open  House  Marks 
65th  Year  in  Chelsea 

Chelsea,  Mass. 

Combining  its  65th  anni¬ 
versary  celebration  with  “open 
house,”  the  Chelsea  Record 
played  host  to  more  than  150  of 
its  advertisers,  city  officials  and 
special  guests  at  a  buffet  lunch¬ 
eon  Oct.  4,  and  then  took  them 
on  tours  throughout  the  plant. 

There  was  “open  house”  from 
7  to  9  p.m.  for  the  general 


public  and  more  than  1.200 
persons  were  taken  through  thr 
newspaper  plant. 

In  addition  to  a  souvenir  fold¬ 
er,  guests  received  Chelsea 
Record  pencils,  their  names  set 
on  slugs,  while  they  watched, 
and  a  copy  of  a  special  edition 
of  the  day’s  paper. 

After  the  doors  were  closed 
at  9  p.m.  and  the  visitors  had 
gone,  Publisher  Herbert  D 
Hancock  was  host  at  a  staff 
birthday  party. 
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WEALTHY  UNION  COUNTY 


THE  HOME  OF 


EL  ZABETH 


PROMOTERS  af  the  Western  Regional  Workshop,  Salt  Lake  City, 
included:  Left  to  right — Peter  J.  Eiden,  Deseret  News  and  Salt  Laki 
Telegram;  Rudy  Marcus,  Riverside  (Calif.)  Daily  Press-Enterprlia; 
and  Robert  E.  Cutler,  Newspaper  Agency  Corp.,  Salt  Lake  Crty. 


Toledo  Blade 
Has  Hall  for 
Club  Women 

Toledo,  Ohio 

The  Toledo  Blade  last  week 
opened  a  downtown  meeting 
center  for  club  women. 

The  Club  Center,  which  has 
been  booked  almost  solidly  af¬ 
ternoons  and  evenings  until 
June,  is  being  made  available 
without  charge  to  organizations 
as  one  of  the  functions  of  the 
woman’s  department  and  the 
Readers’  Service  Bureau  of  the 
Blade. 

The  room  will  seat  more 
than  100  for  a  meeting,  and 
accommodate  slightly  smaller 
numbers  for  bridge  parties  and 
luncheons.  A  servicing  center  is 
provided  for  potluck  or  catered 
meals. 

Formerly  the  editorial  room 
of  the  Times,  the  room  has  been 
completely  renovated  and  re¬ 
modeled.  It  is  done  in  coral, 
deep  purple,  pale  turquoise, 
and  black  and  white.  The  room 
was  planned  by  Marge  Block, 
the  Blade’s  director  of  features 
and  women’s  news.  In  private 
life  she  is  wife  of  the  Blade 
publisher,  Paul  Block  Jr. 


Top  Artists  Draw 
Logo  for  Weekly 

Westport,  Conn. 

Thanks  to  the  community 
spirit  of  a  group  of  world- 
famous  artists  who  make  this 
Connecticut  town  their  home, 
the  Westport  Town  Crier  & 
Herald  boasts  the  nation’s  “most 
valuable”  logotype,  in  terms  of 
artistic  talent  expended. 

The  designing  job  was  un¬ 
dertaken  by  Albert  Dome,  one 
of  the  highest-paid  illustrators 
in  America;  Stevan  Dohanos, 
Saturday  Evening  Post  cover 
artist,  and  Harold  Von  Schmidt, 
famous  for  his  Westei’n  scenes. 
They  recruited  other  artists  for 
advice  and  suggestions  after 
the  problem  was  posed  infor¬ 
mally  by  Publisher  Arthur  W. 
Pearce  and  Editor  Louis  J.  A. 
Villalon. _ 

Press  Club  Opened 

Buffalo,  N.Y. 

More  than  200  persons  at 
tended  a  party  officially  open 
ing  the  Frontier  Press  Club  ir 
the  Hotel  Stuyvesant.  Al¬ 
fred  H.  Kirchhofer,  managing 
editor  of  the  News,  and  William 
J.  Conners  III,  publisher  of  the 
Courier-Express,  cut  the  ribbon, 
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PHOTOGRAPHY 


all  the  pictures  were  made.  The 
I  Journal  ran  five  of  them,  and 

f-m-j  j  TV  7  explained  in  one  caption:  “Faces 

f  TiTm  /  PiicnP^  photo- 

J.  #'1^0  J.  ▼  C^f  wO  graphed  or  names  disclosed.” 

A  f  T^f  1  “Before  we  left,”  the  story 

r^hf\'§'f\CT'i'/Trkn\/‘  “the  turn  delivered  to  us  a 

tM/Ui tray  of  white  bread,  butter, 

^  ^  ^  coffee  and  small  cakes.  We  were 

By  James  L.  CoUings  ashamed  to  devour  all  the  cakes 

,  and  left  two  or  three,  but  we 
A  loaf  of  bread,  a  jug  of  per-  Mr  Cram,  chief  photographer, 

sistence  and  Clinton  Crams  was  to  visit  the  abbey  to  in-  «Qn  the  way  out  we  each 
Mmera--these  were  the  mgre-  struct  a  nun  on  how  to  operate  bought  a  one-pound  loaf  from 

dients  shaping  a  picture  story  a  camera.  The  nameles.s  tyro  ^be  invisible  voice  in  the  wait- 

about  nuns  in  a  recent  issue  of  would  then  take  the  pictures  ^  ^here  there  also  was 

the  Providence  (R.I.)  Sunday  herself.  ^  a  turn  in  the  wall.” 

Joupial.  ‘Photographer  Cram  and  his  Wonderful  are  the  ways  of 

It  seems  the  nuns  make  their  assistant  arrived  on  a  recent  ^be  Lord 

own  bread,  much  of  which  is  morning,”  the  Journal’s  spread 

bought  by  the  laity,  and  the  reveals,  “rang  a  bell,  entered  a  rnwrtmnm  Pi'v  CCftnt  I 

newspaper  decided  to  do  a  fea-  waiting  room  and  were  instruct-  ^ 

ture  on  their  culinary  venture,  ed  by  an  invisible  voice  to  pro-  Almost  everyone  has  had  a 
Ordinarily,  of  course,  it  would  ceed  to  an  adjoining  room.”  choice  few  thousand  words  to 
be  a  routine  assignment,  but  “This  room  was  about  nine  ®bout  courtroom  photogra- 

with  the  Cistercian  Nuns  of  the  feet  .square,  furnished  with  Phy*  Jack  Craemer,  managing 

Strict  Observance  at  Mount  chairs  and  a  small  table.  In  one  editor,  San  Rafael  (Calif.)  In- 

Saint  Mary’s  Abbey  it  was  a  wall  was  a  grille  and  beside  it,  dependent- Joui'nal ,  joined  the 

difficult  matter.  Photographers  set  into  the  wall,  was  what  phrase-makers  the  other  day 

are  not  allowed  inside.  seemed  to  be  a  wooden  cylinder,  this  editorial  in  his  paper: 

The  Journal  learned  this  when  about  two  feet  in  diameter  and  “The  press  camera  has  be- 
it  wrote  a.sking  permission  to  30-inches  high.  come  as  essential  a  newspaper 

do  the  story.  After  lengthy  cor-  “In  a  few  minutes  a  nun  ap-  the  reporter’s  pencil  and  as  I  damned  please  every  mom- 

respondence  (“the  Reverend  peared  on  the  other  side  of  the  typewriter.  However,  in  most  ing,  something  I  haven’t  beer 

Mother  deriving  a  mild  and  grille,  amiably  greeted  us  and  courtrooms  of  our  nation,  the  able  to  do  for  a  long,  long 

friendly  amusement  from  our  made  known  that  she  was  to  be  press  is  forbidden  to  use  this  time,  he  said, 
secular  persistence”),  it  was  the  photographer.  Photographer  important  tool,  the  press  cam-  it  has  been  a  long  time.  Bill 
finally  agreed  there  was  a  way  Cram  arranged  the  camera  so  bom  in  Loch  Lomond,  Scotland 

to  circumvent  the  ban.  that  it  was  necessary  only  to  “I"  view,  this  is  a  need-  69  years  ago,  joined  the  Her 

^  aim,  then  press  a  button,  unreasoned  infringe-  ald-Traveler  23  years  ago. 

Through  the  grille,  he  explained,  ment  on  the  right  of  the  people  Besides  sleeping.  Bill  said 
“Then  he  put  the  camera  and  s®®  bear  and  know  what  gpgnj  doing  whs 

extension  light  into  the  cylinder,  k'®®*  o®  m  their  courtrooms.  comes  naturally— photography 
or  ‘turn,’  which  had  part  of  the  J®  the  days  of  old-fashioned  considered  an  expert  o: 

side  cut  away,  and  the  nun  «ashpowder,  it  might  have  been 
turned  the  contrivance  and  took  reasonably  argued  that  the  « 

out  the  camera  on  her  side  of  sound,  the  flash,  the  smoke  and 

the  wall.  Smiling,  she  disap-  the  hazard  was  not  a  proper  Newspaperboy  Pic 
^  peared.”  thing  for  courtroom 

r  wvri  4tii>ion»  The  clatter  of  a  focal-plane 

**  “  .  shutter,  the  distraction  of  pho-  San  Rafael,  Calii 

It  was  a  good  start,  and  Sis-  tographers  roaming  about  the  A  color  picture  by  Photogri 
ter  X  made  the  mo.^  of  it.  Wheri  courtroom  to  get  good  viewing  phei-  Ken  Molino  of  12-year-ol 
she  returned,  Mr.  Cram  readied  angles  and  the  brilliant  flash  of  Ronald  George,  newspaperboj 
the  camera  for  the  next  pic-  flashbulbs— all  these  things,  too,  marked  the  debut  of  local  colo 
reloaded,  handed  oyer  might  properly  be  considered  photography  in  the  San  Rafm 
flashbulbs,  even  cocked  the  objectionable  in  courtrooms.  Independent-Journal. 

This  process  continued  until  son^ble  basis  for^th^fla 


GUNNING  for  knowledge  of 
U.  S.  preparedness,  O.  Preston 
Robinson,  editor  of  the  Salt  Loit 
City  Deseret  News  and  Telegram, 
fires  a  small  weapon  during  Ci¬ 
vilian  Orientation  Conference  at 
Fort  Benning. 


Publication  Research 
Service  Study  Shows 
Readership  of  the 
National  Advertising 
in  The  Boston  Globe 
To  Be  Better 
Than  30%  Above 
\  National  Average 
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PARADE  STARTING  DATE 


170,803 


1950 


1951 


1952 


1953 


1954 


1955 


In  this  same  period,  1950—1955, 
PARADE’S  total  circulation  has  increased 
from  4,742,893  to  6,746,498  and  the  number 
of  major  markets  covered  from  29  to  50. 


I  Smin  Wcf»  Mumwl 


Represented  Nationally  by  Cresmer  &  Woodward,  In 


SOLID  EDITING 
MAKES  SOLID 
CIRCULATION 
IN  OAKLAND 


MARCH  ABC 


OAKLAND  TRIBUNE 


JOL'KNALISM  EDUCATION 


Oh,  Teaching  Is  Dandy 
If  You  Can  Afford  It 


By  Dwight  Bentel 


Oh,  for  the  life  of  a  journal¬ 
ism  professor  (sez  you).  He 
teaches  a  mere  12  to  15  hours 
a  week,  of  stuff  that  he  was 
paid  to  learn  when  he  worked 
on  a  newspaper. 

The  front  rows  of  his  classes 
are  full  of  pretty  co-eds,  who 
think  he’s  “cute,”  or  “sweet,” 
or  just  plain  “wonderful.” 

He  lunches  at  the  faculty  club 
...  or  freeloads  at  Kiwanis,  in 
exchange  for  20  minutes  off  the 
top  of  a  lecture  he  gave  his 
students  that  same  morning. 

He  drinks  the  publishers’ 
Scotch  at  newspaper  meetings. 

He  reads  the  London  Times 
and  Manchester  Guardian  at  the 
expense  of  his  college  library. 
He  reviews  the  college  humor 
mag  exchanges  with  shoes  off 
and  office  door  locked,  starts 
homeward  when  the  sun  is  still 
high  in  the  heavens. 

He  gets  four  days  off  at 
Thanksgiving,  two  weeks  at 
Christmas,  a  week  at  Easter. 
.\nd  three  months’  vacation. 

What  a  racket,  (you  say).  So 
you  write  a  letter  to  some  jour¬ 
nalism  school  director  that 
starts  like  this:  “I  have  been 
thinking  about  the  possibility  of 
teaching  journalism,  and  would 
like  to  know.  .  .  .” 

Well,  glad  to  hear  from  you. 
But  first,  a  little  vocational 
counselling. 

First  off,  the  schools  need 
faculty  recruits  with  solid  news¬ 
paper  background.  Trouble  with 
75  per  cent  of  job  applicants  is 


that  they  just  haven’t  done 
enough  honest-to-gosh  newspa¬ 
per  work  to  qualify.  A  good 
journalism  teacher  is  first  of  all 
a  good  newspaperman.  Two 
years  on  a  college  paper  and 
three  summers  on  vacation  re¬ 
lief  don’t  add  up  to  professional 
competency.  You  can’t  teach  it 
if  you  don’t  know  it. 

Increasingly  the  schools  are 
in.sisting  on  the  M.A.  as  the 
minimum  teaching  degree,  with 
the  Ph.D.  highly  desirable. 

So  here  you  are,  an  experi¬ 
enced  and  able  newspaperman 
with  one  advanced  degree  and 
a  willingness  to  run  the  gauntlet 
of  several  brutal  years  and 
many  thousands  of  dollars, 
working  nights,  week-ends  and 
vacations,  for  the  doctorate. 
Certainly  you  can’t  afford  too 
much  of  a  financial  setback. 

With  an  M.A.  you  probably 
can  expect  that  the  best  a  jour¬ 
nalism  school  director  can  offer 
as  a  starter  is  an  assistant  pro¬ 
fessorship.  According  to  a  re¬ 
cent  survey  by  Donald  D.  Bur- 
chard,  head  of  the  department 
of  journalism  at  Texas  A.  and 
M.,  assistant  professorships 
average  from  $4,574,  to  $6,100. 

If  you’re  now  getting  $100  a 
week,  you  probably  can’t  afford 
to  take  the  starting  salary.  And 
frankly,  if  you’re  not  getting 
more  than  $100  a  week,  the 
journalism  director  may  not  be 
very  interested  in  your  qualifi¬ 
cations.  Always  exceptions,  of 
course. 


Well,  if  this  presents  you  with 
a  dilemma,  what  about  the  jour¬ 
nalism  schools?  They’re  having 
a  rough  time  finding  people  who 
are  good  enough  to  be  worth 
more  money  than  the  schools 
can  afford  to  pay.  Result  is  the 
employment  of  more  and  more 
bright  young  guys  with  aca¬ 
demic  qualifications  but  very 
slim  field  experience.  That’s  not 
good  for  the  health  of  journal¬ 
ism  education. 

However,  Mr.  Burchard’s  fig¬ 
ures  show  that  associate  profes¬ 
sors  average  from  $5,766  to 
$6,492. 

Full  professors  earn  from 
$6,858,  average  minimum,  to  an 
average  $8,252.  At  some  schools 
they  go  higher,  of  course.  One 
professor  reported  $12,500. 

Summer  session  employment 
may  offer  you  another  thou¬ 
sand;  maybe  you’ll  pick  up  some 
change  doing  vacation  relief  on 
a  nearby  newspaper.  But  one  of 


APSA  to  Name  I 
Congress  Fellows  1 

Washington 

Ten  Congressional  Fellow¬ 
ships  for  newsmen  and  political 
scientists,  paying  $4,000  for  a 
nine-month  period  of  service 
with  Congressmen  and  Congres¬ 
sional  committees,  were  an¬ 
nounced  this  week  by  the  Amer¬ 
ican  Political  Science  Associa¬ 
tion. 

Five  of  the  fellowships  are 
reserved  for  newspaper,  radio 
or  TV  reporters  who  are  in  tiie 
25-35  age  group,  have  B.A.  de  ^ 
grees  and  two  years  or  more 
experience.  The  rest  of  the  fel¬ 
lowships  go  to  teachers  and 
students  of  political  science. 

The  Congressional  Fellows 
will  be  in  Washington  from 
Nov.  1,  1956  to  July  31,  1957. 
They  will  get  first-hand  ex- 


the  juicy  attractions  to  this  field  perience  with  Congress  and  will 


was  the  three  months’  summer 
vacation.  Remember? 

So  maybe  money  isn’t  the 
prime  consideration  with  you. 

In  that  case,  boy,  will  jour¬ 
nalism  education  be  glad  to 
have  you! 


have  conferences  with  Wash¬ 
ington  newsmen,  staff  expert* 
and  lobbyists. 

Application  are  open  until 
Jan.  15,  and  can  be  obtained 
from  APSA,  1726  Massachusetts 
Ave.,  N.W.,  Washington  6,  D.C. 


FORD 


PICKS  LIMA,  OHIO 


(A  Mefropolitan  Area) 

5,237  new  jobs — 

$23  Vi  million  in  added  income 
...$4V2  million  added  to 
retail  sales. 


Southern  Illinois 
Faculty  Increased 
Southern  Illinois  University’s 
journalism  department  has  been 
augmented  by  three  faculty  ap¬ 
pointments  and  the  return  from 
leave  of  a  faculty  member. 

Named  professors  of  journal¬ 
ism  are  Dr.  James  L.  C.  Ford, 
former  dean  of  the  school  of 
journalism  at  Montana  State 
University,  and  D.  Wayne  Row¬ 
land,  eight  years  an  editor  and 
publisher  of  several  Missouri 
weeklies  and  a  daily.  Mr.  Ford 
will  teach  writing  courses,  while 
Mr.  Rowland  will  specialize  in 
community  journalism  and  busi¬ 
ness  management. 

Dr.  Donald  G.  Hileman,  for 
the  past  three  years  on  the 
staff  of  Washington  State  Col¬ 
lege,  has  been  appointed  an  as¬ 
sistant  professor.  He  will  head 


2  Oklahomans  Get 
McMahon  Fellowships 

Norman,  Okla. 

Two  Oklahoma  journalism 
students  have  each  been  award¬ 
ed  a  $1,000  McMahon  fellow¬ 
ship  for  graduate  study  in  the 
University  of  Oklahoma  school 
of  journalism. 

They  are'  Corb  H.  Sarchet 
III,  a  third  generation  Okla¬ 
homa  newspaperman  and  na¬ 
tive  of  Oklahoma  City,  and 
Robert  F.  Bryson,  of  Norman. 
Both  will  be  working  toward 
their  master  of  arts  in  journal¬ 
ism  degree. 

Mr.  Sarchet’s  father,  Mark, 
is  an  Oklahoma  City  newspa¬ 
perman,  and  his  grandfather, 
Corb,  is  the  only  surviving  re¬ 
porter  who  covered  the  state’s 
constitutional  convention. 


courses  in  advertising  sequence. 

Dr.  Howard  Long,  chairman  Treaiior  Fellowship 


In  everyway  and  direction  Limaland  is  growing  and  pro¬ 
gressing. 

THE  LIMA  INEWS 


of  the  SIU  journalism  depart¬ 
ment,  has  announced  the  return 
of  C.  William  Horrell,  who  will 
resume  his  duties  as  director  of 
the  Photographic  Service.  Mr. 
Horrell  has  been  on  leave  for 
a  year. 


Td/f  BULLS  EYE  Of  THE  BUCKEYE  STAU 


Represented  nationally  by  Story  Brooks  &  Finley  Inc. 


Hitchcock  Scholar 

Richard  C.  Reid  of  Lincoln, 
Neb.,  has  been  awarded  the 
1955  Gilbert  M.  Hitchcock 
Scholarship  ($1,000)  for  study 
at  the  Graduate  School  of  Jour¬ 
nalism  at  Columbia  University. 


Los  Angeles 
Leo  Rennert,  24-year-old  ex- 
Army  sergeant  from  Los  An¬ 
geles,  has  been  awarded  this 
year’s  Tom  Treanor  Fellowship 
in  Journalism  at  U.C.L.A.  He 
will  receive  $1,000  to  supple¬ 
ment  his  college  expenses  while 
studying  for  a  master’s  degree 
in  journalism. 

Mr.  Rennert,  in  the  Army 
from  1951  to  1954,  was  editor 
of  the  Ft.  Richardson  News,  in 
Alaska.  He  is  a  native  of  Vi- 
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Gherilah  ibn  baud  has 


is  the  Arabic  for  KNOW¬ 
HOW  which  the  world  over  is  the  key  to  good 
jobs,  good  pay  and  family  security. 

Gherilah,  an  assistant  surveyor,  is  employed 
by  the  Arabian  American  Oil  Company  In 
Saudi  Arabia.  He  got  his  know-how  at 
ARAMCO  training  schools.  Almost  15,000  of 
his  countrymen  hold  jobs  with  ARAMCO  and 
more  than  half  of  them  are  enrolled  in  classes 
to  learn  special  oil  industry  skills. 

Arabian  American  Oil  Company 


DHAHRAN,  Saudi  Arabia 


NEW  YORK,  U.S.A. 


1 


William  A.  Curley  Dies; 
57  Years  with  Hearst 


William  A.  Curley,  editor-in- 
chief  of  the  New  York  Joumal- 
American,  died  of  a  heart  ail¬ 
ment  Oct.  23.  He 
was  81  years  of 
age. 

During  his  57 
years  in  the 
Hearst  organi¬ 
zation  Mr.  Cur¬ 
ley  rose  from 
sports  writer  to 
the  rank  of  one 
of  William  Ran¬ 
dolph  Hearst’s 
closest  advisers 
and  associates.  He  was  a  trustee 
of  the  Hearst  Estate. 

It  was  his  penchant  for  rid¬ 
ing  a  bicycle  to  and  from  work 
as  a  bookkeeper  in  the  offices 
of  the  New  York  Recorder  that 
started  Bill  Curley  on  his  career 
as  a  newsman.  When  the  pub¬ 
lisher  of  the  Recorder  decided 
to  establish  a  column  on  cycling 
he  gave  the  job  to  Curley.  That 
was  in  1894.  The  Recorder  folded 
in  1898  and  Mr.  Curley  switched 
to  the  sports  staff  of  the  New 
York  Journal  which  Mr.  Hearst 
had  acquired  three  years  earlier. 


In  1901  he  was  made  sports 
editor,  from  which  position,  two 
years  later,  he  was  advanced  to 
Sunday  editor,  in  1905,  to  night 
editor,  and  a  few  years  later  to 
assistant  managing  editor. 

He  was  transferred  to  Los 
Angeles  in  1911  to  transform 
the  morning  Herald  and  Ex¬ 
press  into  an  evening  paper, 
and  was  given  the  position  of 
managing  editor. 

In  the  Spring  of  1913,  within 
two  years,  it  achieved  the  larg¬ 
est  circulation  in  California.  Mr. 
Hearst  sent  him  to  Chicago  for 
three  months  to  pep  up  the 
Evening  American,  after  which 
he  returned  to  Los  Angeles. 

In  August  of  the  same  year, 
he  was  sent  to  San  Francisco  to 
effect  the  transformation  of  Mr. 
Hearst’s  morning  Call-Bulletin 
into  an  evening  paper,  and  after 
about  three  months  there  again 
returned  to  the  Chicago  Ameri¬ 
can,  continuing  meanwhile,  his 
supervision  of  the  Herald  and 
Express. 

However,  in  January,  1914, 
Mr.  Curley  was  transferred  per¬ 
manently  to  the  Chicago  Ameri¬ 


can  as  managing  editor,  in  which 
post  he  remained  for  13  years. 

When  he  took  charge  of  the 
American,  it  had  a  circulation 
about  75,000  less  than  that  of 
the  Chicago  Daily  News,  but 
when  he  left  the  American  in 
1927,  it  had  attained  a  circula¬ 
tion  about  125,000  in  excess  of 
its  principal  rival,  despite  the 
fact  that  in  1925  the  price  of  the 
American  had  been  increased 
from  two  to  three  cents,  while 
the  News  remained  at  two  cents. 

Supervised  Papers 

Since  1927  Mr.  Curley  had 
been  continuously  with  the  New 
York  Evening  Journal  and  with 
the  New  York  Journal- American 
after  the  merger  with  the  New 
York  American  on  June  24, 
1937.  He  was  successively  man¬ 
aging  editor  and  editor  of  the 
Evening  Journal  until  a  week 
before  the  merger,  when  he  was 
made  editor-in-chief. 

Even  before  his  transfer  to 
New  York,  however,  Mr.  Curley 
as  far  back  as  1924  while  still 
managing  editor  of  the  Chi¬ 
cago  American,  was  super¬ 

vising  editor  of  the  Boston 
American,  Milwaukee  Evening 
News,  Atlanta  Georgian,  De¬ 
troit  Times,  and  the  Hearst 

papers  in  Albany,  Rochester 
and  Syracuse. 

Brought  in  Byliners 

Mr.  Curley  was  looking  al¬ 
ways  for  outstanding  journal¬ 
istic  talent. 

In  the  old  days,  he  brought 
Hype  Igoe  from  the  World,  to 
become  probably  the  nation’s 
foremost  writer  of  the  prize 
ring.  Charles  E.  Van  Loan, 

reporter,  columnist  and  short 
story  writer,  was  introduced  into 
the  Heai'st  organization  by  Mr. 
Curley. 

And  through  Van  Loan,  Mr. 
Curley  acquired  the  services  of 
Damon  Runyon. 

Arthur  ‘Bugs’  Baer  was  an- 
i  other  who  became  a  celebrity 

in  the  Hearst  service  through 
the  efforts  of  Mr.  Curley. 

Others  whose  talents  Mr.  Cur¬ 
ley  recognized  and  whom  he 
brought  into  the  organization 
were  Burris  Jenkins  Jr.,  the  car¬ 
toonist;  Frank  Graham,  sports 
columnist,  and  Walter  Winchell. 
It  was  intended  that  Winchell 
would  write  for  the  Evening 
Journal  but  on  the  suggestion 
of  Mr.  Hearst,  he  went  to  the 
New  York  Mirror. 

Foe  of  Dullness 

He  listed  dullness  among  the 
seven  journalistic  sins,  of  which 
the  others  he  named  as  inac- 
curacy,  verbosity,  cynicism, 
apathy,  timidity  and  incompe¬ 
tence. 

Mr.  Curley’s  own  idea  of  a 
good  newspaper,  as  told  some 


years  ago  in  an  interview  with  I 
Editor  &  Publisher,  was  that  it  I 
“should  tell  the  news  briefly,  I 
graphically  and  interestingly.  ’  I 

“Good  pictures  are  more  im-  ■ 
portant  than  a  written  story,"  P 
he  said.  “Financial  stories  fj 
should  be  a  somewhat  daring 
discussion  of  the  market. 

“Big  names,”  he  went  on,  “are 
essential  to  relieve  the  daily- 
grind.  More  space  should  be 
given  to  sports  than  on  most 
papers.” 

By  his  first  wife,  the  former 
Mary  M.  Hendsey  who  died  in 
Miami  Beach,  Fla.,  on  March 
3,  1935,  Mr.  Curley  had  five 
children. 

Two  years  after  the  death  of 
his  first  wife,  Mr.  Curley  mar¬ 
ried  Mary  Grace  of  Santa  Mon¬ 
ica,  Calif.,  a  film  actress.  This 
ceremony  was  performed  at  Mr. 
Hearst’s  ranch  at  San  Simeon,  . 
Calif.,  on  March  9,  1937. 

• 

Senator  duTremblay, 
Montreal  Publisher 

Montreal  i 

Senator  Pamphile  Real  du- 
Tremblay,  Q.  C.,  president  of  f 
La  Presse  and  La  Patrie,  died 
Oct.  6  at  the  age  of  76. 

In  1907,  Senator  duTremblay 
married  Ang^elina  Berthiaume, 
daughter  of  the  late  Trefle 
Berthiaume,  then  president  of 
La  Presse.  His  active  interest 
in  that  publishing  venture  led  to 
his  appointment  to  the  board 
of  directors  and  in  October, 
1934  he  became  president  and 
general  manager. 

Always  his  watchword  to  the 
staff  was  —  “Never  forget 
that  we  are  in  the  public  serv¬ 
ice.” 

Senator  duTremblay  was 
active  also  in  real  estate  and 
charitable  works  and  his  dis¬ 
tinguished  career  brought  him 
numerous  honors  from  Great 
Britain  and  France. 

Employe  Purchase 
Provide  in  Harris  Will 

Ottawa,  Kas. 

The  will  of  the  late  Sidney 
F.  Harris  provides  that  his 
estate,  valued  at  more  thw 
$100,000,  must  remain  with  his 
widow  and  lineal  descendant 
or  go  to  employes  of  the  six 
newspapers  in  which  he  owned 
stock. 

The  will,  filed  for  probate 
here,  gives  half  the  estate  to 
the  widow,  Mrs.  Virginia  Har¬ 
ris.  She  also  gets  a  life  interest 
in  the  remaining  half.  If  Mrs. 
Harris  or  her  heirs  decide  to 
sell  any  of  the  stock  in  the  Har¬ 
ris  Newspapers,  the  will  pro¬ 
vides  that  it  must  be  offered 
first  to  the  employe  profit-shar¬ 
ing  trusts. 


sell  a  lot  of 

TRANSPORTATION 

for  these  advertisers  in 
the  Armed  Forces  AAorket: 


•  Air  France 

•  Colonial  Airlines 

•  KLM  Airlines 

•  Northwest  Airline 

•  American  Export 
Lines 

•  Holland- 
American 
Steamship  Line 

•  Sabina  Air 


•  Pan  American 
Airlines 

•  Santa  Fe  Rwy. 

•  SAS  Airlines 

•  Southern  Pacific 
Rwy. 

•  Trans- World  Air 

•  United  Airlines 

•  Pacific  Northern 
Airlines 


They  can  sell  a  lot  of  YOUR  product,  too. 
Write  for  sample  copies,  rotes,  and  new 
market  data  book  "Timely  Facts" 


ARMY  TIMES  PUBLISHING  CO.  2020  m.  st.,  n.w. 

Washington  7,  D.C.,  U.S.  OFFICES:  Chicago^  Detroit, 

Los  Angeles,  New  York,  Philadelphia,  San  Francisco 

FOREIGN  OFFICES;  Frankfurt,  Honolulu,London,  Paris,  Rome,  Tokyo 


Army  Times  ★  Air  Force  Times  *  Navy  Times 


(MfMtERS:  AUDIT  BUREAU  OE  CIRCULATIONS) 
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In  Philadelphia,  buddy,  take  a 
good  long  look  at  all  three.  If 
your  ads  are  getting  buried  in  the 
jumbo  papers,  what  you  may  be 
buying  (alas)  is  a  high<type  Phil* 
adelphia  funeral.  In  our  spark* 
ling  tabloid  pages,  however,  we 
couldn’t  bury  you  if  we  tried. 
Your  customers  see  you  in  the 
DAILY  NEWS. 


BURIED 


And  what  customers.  Every  day 
some  185,000  families  buy  our 
paper  because  they  want  our 
paper.  They  don’t  accept  it  pas* 
sively  just  to  help  the  neighbor’s 
boy  pile  up  points  towards  a  new 
two-wheeler.  In  DAILY  NEWS- 


...in 

PHILADELPHIA 


land,  you  get  supreme  visibility 
plus  reader  loyalty.  And  your 
ads  pay  off  like  magic. 


Small  wonder  alert  space  buyers 
are  giving  us  such  tremendous 
linage  gains.  In  the  first  9  months 
of  19.55,  we  gained*  well  over 
1,000,000  lines. 

'Total  Paily  Advertising  —  Media  Records,  Inc. 


PHtCASAwHidk 

DAILY^NEWS 

Hitch  your  wagon  to  a  rising  star! 


NEW  YORK  I  William  A.  Mohtr 
415  Ltxinglon  Avt..  Mwrroy  Hill  2-9197 


CHICAGO:  J.  J.  Twemtx 
333  N.  Michigan  Avt.,  Andover  3-5270 


OETRO'E:  Charles  J.  Sheppard 
1041  Penobscot  Bldg,  Woodward  2-3080 
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He  Edits  The 


SuppI 


CARY  ROBERTSON 

Editor,  Louisville 
Courier-Journal 
Sunday  Magazine 


^"''***<  ■ 


gravure  magazines 


AKRON  BEACON  JOURNAL  •  ATLANTA  JOURNAL  AND  CONSTITUTION 
COLUMBUS  DISPATCH  •  DENVER  POST  •  HOUSTON  CHRONICLE  •  INDIANAPOLIS  STAR 
LOUISVILLE  COURIER-JOURNAL  •  NEWARK  NEWS  •  NEW  ORLEANS  TIMES  PICAYUNE  STATES 
PHOENIX  ARIZONA  REPUBLIC  •  ST.  LOUIS  GLOBE  DEMOCRAT  •  TOLEDO  BLADE 

TOTAL  CIRCULATION  OVER  3,238,000  COPIES  WEEKLY 

FOR  MORE  INFORMATION  about  those  weekly  newspaper  gravure  magazines,  contact  one  of  the 
following  representatives:  The  Branham  Company,  Cresmer  A  Woodward,  Inc.,  Jann  A  Kelley,  Inc., 
Kelly-Smith  Co.,  Moloney,  Regan  A  Schmitt,  Inc.,  O'Mnra  A  Ormsbee,  Inc.,  Scolaro,  Meeker  A 
Scott,  Inc.,  Story,  Brooks  A  Finley,  Inc. 


Printed  by  STANDARD  GRAVURE  CORPORATION,  looHr'"' 
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tist-Read  Newspaper 
ent  in  Kentuckiana! 


iE  USES  THE  MAGIC  FORMULA  OF 
1SPIRED  LOCAL  EDITING  AND 
OLOR  GRAVURE  REPRODUCTION 


UNEQUALED  APPEAL  TO  KENTUCKIANA  READERS! 

“I  enjoy  nothing  more — and  I  think  this  is  true  of  most  people — than  to 
read  about  my  native  state,  its  people,  its  cities  and  towns,  its  history  and 
legends.  I  know  of  no  publication  that  does  a  more  interesting  job  of  por¬ 
traying  Kentucky  in  words  and  pictures  than  The  Courier-Journal  Sunday 
Magazine.  1  read  it  faithfully.  So  do  my  family  and  friends.” 

I  AWRENCF  W.  WETHERBY 
Governor  of  Kentucky 


(The  Courier-Journal  Sunday  Magazine  is  read  faith¬ 
fully  by  over  313,000  other  families  every  Sunday.) 


RESULTS  FOR  LOUISVILLE  RETAILERS! 

As  president  of  Kentuckiana's  largest  furniture  store.  United  Furniture  Co., 

R.  W.  Hardesty  says:  “For  continued  market  supremacy  our  firm  depends 
upon  its  consistent  advertising  schedule  in  The  Courier-Journal  Magazine. 

The  .Sunday  Magazine’s  powerful  selling  ability  creates  Monday  traffic  that 
lasts  throughout  the  week  on  featured  furniture  items,  attracts  new  cus¬ 
tomers  and  brings  numerous  ‘sell-out’  responses."  Mr.  Hardesty  emphasizes, 

“United  Furniture  exceeds  many  projected  sales  estimates  because  of  the 
overwhelming  mass  appeal  of  full-color  ads  in  the  Sunday  Magazines.” 

(The  Courier-Journal  Magazine’s  selling  power  is 
confirmed  by  the  872,581  lines  placed  by  Louisville 
retailers  during  1954.) 


RESULTS  FOR  NATIONAL  ADVERTISERS! 


"Blue  Cross-Blue  Shield  of  Kentucky  knows  it  has  made  a  wise  and  eco¬ 
nomical  investment  in  mass  communication  through  the  use  of  The  Courier- 
Journal  Magazine.”  D.  Layne  Tynes,  the  state-wide  organization’s  executive 
director,  says.  “The  fact  that  the  Sunday  Magazine  is  written  by  local 
[■leople  about  local  people  and  events  makes  it  a  preferred,  desirable  reading 
habit  .  .  .  not  just  on  .Sunday  but  also  for  days  after."  In  I9.S4.  Mr.  Tynes’ 
organization  placed  14,025  lines  in  The  Courier-Journal  Magazine. 

(Other  national  advertisers  bought  more  than  553,- 

681  lines  in  The  Courier-Journal  Magazine  in  1954.) 
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In  the  Editorial  Rooms 


PERSONAL 

MENTION 


David  H,  Beetle,  Albany 
legislative  correspondent  for 
Gannett  News  Service  since 
1945 — named  editor  of  the  edi¬ 
torial  page  of  the  Albany  (N 
Y.)  Knickerbocker  Neirs. 


Mrs.  Oveta  Culp  Hobby, 
president  of  the  Houston  Post 
— named  “Texas  Woman  of  the 
Yc'ai”  by  the  Texas  Heritage 
Foundation. 


James  Kerney  Jr.,  editor  of 
the  Trenton  (N.  J.)  Times — 
president  of  newly-formed 
American  Liberal  Association, 
with  Julian  S.  Bach  Jr.,  co¬ 
publisher  of  weekly  West¬ 
chester  News,  treasurer. 


Warren  Collier,  city  staffer 
and  desk  man  for  the  Fori 
Wayne  (Ind.)  Journal-GazetU 
— now  on  the  city  staff  of  the 
Indianapolis  Star. 


Robert  Murphy,  former  city 
editor  of  the  Willoughby  (Ohio) 
News-Herald,  and  Russ  Schnei¬ 
der,  former  sports  editor  of  the 
Berea  (Ohio)  Neu's — now  on 
the  sports  staff  of  the  Cleve¬ 
land  Plain  Dealer. 


Iri:nee  Masso.n,  general  man¬ 
ager,  Quebec  (P.  Q.)  Le  Soleil 
— resigned  for  health  reasons, 
but  will  carry  on  other  duties 
with  the  newspayier. 


HONEYMOONERS  in  Hawaii:  Holland  Beeber,  assistant  city  editor 
of  the  , Miami  (Fla.)  Daily  News,  and  the  former  Carol  Lile  Betts  of 
Lancaster,  Calif,  were  married  Oct.  2  in  Miami. 


W.  Sprague  Holden,  chair¬ 
man  of  the  journalism  depart¬ 
ment  at  Wayne  University — 
awarded  a  Fulbright  grant  for 
research  into  Australian  jour¬ 
nalism  by  the  United  States  De¬ 
partment  of  State.  He  will 
spend  a  year-  in  Australia,  be¬ 
ginning  February,  1956. 


Owen  Day — joined  the  Fort 
Worth  (Tex.)  Press  as  art 
columnist  and  critic. 


gram  and  Lewder  )— named  vice-  Qll  the  Business  Side 
president  in  charge  of  opera¬ 
tions  of  American  Can  Co., 

Central  Division. 


Peter  Walijtnberg,  tele- 
James  a.  Allen,  classified  graph  deskman  for  the  Ktv 
advertising  manager  of  the  York  News  —  named  head  of 
Garden  City  (Kas.)  Telegram  the  UN  bureau. 

— ^joined  the  Klamath  Falls  *  *  * 

(Ore.)  Herald  and  News  to  Frank  Gordy,  city  hall  re¬ 
head  a  new  promotion  adver-  porter  for  the  .Montgomery 
tising  department.  (Ala.)  Journal  —  shifted  to 

State  Capitol  beat,  succeediirg 
Arnold  Snow',  who  has  joined 
the  Richmond  (Va.)  Timet- 
Dispatch. 


Norman  Art.man,  editor  and 
publisher.  Key  West  (Fla.) 
Citizen — director  of  Florida  Na¬ 
tional  Bank. 


Arthur  V.  Burrowe.s,  editor, 
St.  Joseph  (Mo.)  News-Press 
and  Gazette  for  15  years  — 
cited  by  Knights  of  Columbus 
as  outstanding  Catholic  layman 
of  the  year  in  St.  Joseph. 


Grover  E.  Shipton,  former- 
assistant  to  the  publisher  of 
the  Illinois  State  Journal  and 
Register,  Springfield  —  pur¬ 
chased  the  weekly  Roodhouse 
(Ill.)  Record  from  the  Mevill 
family.  Mr.  Shipton  is  the  son 
of  A.  W.  SuiPTrrN,  president  of 
the  Copley  Press. 


Harry  D.  Meyer.s,  for  the 
yrast  year  on  special  assignment 
for  the  American  Weekly — re¬ 
turned  to  his  former  post  of 
New  York  manager. 


Mr.  and  Mrs.  Courtney 
Draz  of  Bethlehem,  Pa. — the 
parents  of  a  son  (their  third), 
l»orn  Oct.  14.  Mrs.  Draz  is  the 
daughter  of  Helen  Hart  Hurl- 
BERT,  publisher  of  the  Warren 
(Ohio)  Tribune-Chronicle,  and  Eugene  Meyer,  chairman  of 
formerly  was  national  adver-  the  board,  Washington  Post 
tising  representative  for  the  and  Times-Herald — to  be  guest 
T ribune  Co.  of  honor  at  a  luncheon,  Oct.  31, 

*  *  *  at  the  Willard  Hotel,  Washing- 

Lester  W.  Graaskamp,  vice-  ton,  when  friends  and  associ- 
president  of  Eau  Claire  (Wis.)  ates  celebrate  his  80th  birthday 
Press  Company  (Daily  Tele-  anniversary. 


John  Harris. 
Washing- 
ton  correspond- 
e  n  t  of  the 
Boston  Globe  — 
named  political 
editor  in  charge 
of  all  local  and 
national  politi¬ 
cal  coverage. 


Thomas  H.  Patten,  a  veter¬ 
an  of  30  years  in  newspaper 
advertising — named  financial  ad 
manager  of  the  Houston  Post. 


Gerson  Miller,  editorial,  ad¬ 
vertising  and  circulation  area 
representative,  Manchester  (N. 
H.)  Union  Leader — appointed 
to  the  newly-created  post  of 
promotion  manager  of  the  San 
Mateo  (Calif.)  Times. 


Harris 


Stan  Koh.n,  head  of  the 
Cincinnati  Enquirer’s  ar-t  de¬ 
partment — named  to  the  new 
position  of  jricture  editor. 


Albert  Palmer— new  assist¬ 
ant  circulation  manager  of  the 
Farmington  (N.  M.)  Daily 

Times,  succeeding  Ted  John¬ 
son. 


4LL  btishiess  is  Pec 
ALL  People  love 
LOCAL  News ! 


Hal  Griffin  and  Joseph  T. 
Coyle — joined  the  city  staff  of 
the  Lexington  (Ky.)  Leader 
Both  are  University  of  Ken¬ 
tucky  graduates  and  recent 
Army  vets. 


J.AMES  J.  McKenna,  account¬ 
ing  department  assistant  — 
named  personnel  relations  man¬ 
ager  of  the  Philadelphia  Daily 
News. 

*  *  * 


Joe  Jo.nes,  for-merly  with  the 
Sand  Mountain  Daily  Sevt. 
Albertville,  Ala. — now  city  hali 
repor-ter-  for  the  Montgomer'j 
(-\la.)  Journal. 

SiD.NEY  McClelland,  circu-  *  *  ♦ 

lation  staffer  for  the  Calgary  Ken.neth  B.  Keller— nanrei 
Albertan  for  19  years — named  city  editor  of  the  Fort  H'oync 
circulation  nranager,  succeeding  (Ind.)  Jotirnal-Gazette,  succeed- 
G.  M.  Cameron,  who  is  now  ing  Nicholas  Pla.stereb,  who 
circulation  director.  (Continued  on  }>age  41) 
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"'I  Executive  Spotlight 


William  Schaeffer — ^joined 
the  sports  staff  of  the  Hartford 
(Conn.)  Titties. 


W.  G.  SIVEDAKER,  for  25  years  business  manager  of  the 
Ottmea  (Kas.)  Herald,  has  been  named  publisher  and  president, 
succeeding  the  late  SIDNEY  F.  HARRIS.  Managing  Editor  DON 
HULS  succeeds  Mr.  Snedaker  as  assistant  secretary-treasurer. 


STEWART  BEACH,  on  the  staff  of  This  Week 
magazine  since  1947,  has  been  named  executive 
editor,  following  the  appointment  of  WILLIAM 
MCHOLS  as  publisher.  ED  McCARTHY,  with 
This  Week  since  1949,  has  been  named  assist¬ 
ant  executive  editor. 


Wes  Hayden,  reporter  on 
the  Winston-Salem  (N.  C.) 

Journal — now  on  the  city  news 
staff  of  the  Winston-Salem 
Sentinel.  Steve  McNamara, 
1955  Princeton  University  grad¬ 
uate,  has  transferred  from  the 
beniinel  to  the  Journal  staff. 


Robert  M.  Shaw,  advertising 
man  and  photographer  for  the 
Canby  (Ore.)  Herald — now  edi¬ 
tor  of  the  Othello  (Wash.)  Out¬ 
look. 


Bill  Le  Fevre — named  man¬ 
ager  of  Cortez,  Colo.,  bureau  of 
Farmington  (N.  M.)  Daily 
Times. 


Where  They  Are  Now 


Cliff  Kraus,  former  sports 
editor  and  local  reporter  for 
the  El  uorado  (Kas.)  Times — 
now  a  general  assignment  re¬ 
porter  lor  the  hiekita  (Kas.) 
Eagle. 


Beach 


Mac  Roy  Rasor,  Austin, 
Tex.,  staffer  for  the  Associated 
Press — named  executive  secre¬ 
tary  of  the  Texas  Legal  Re¬ 
serve  Officials  Association,  a 
life  insurance  group. 


ROBERT  1.  McCRACKEN,  advertising  direc¬ 
tor  of  the  ISorristown  (Pa.)  Times-Herald,  has 
been  appointed  general  manager  and  vicepresi¬ 
dent,  succeeding  the  late  WILLIAM  H.  SHEL¬ 
TON. 


Al  Polzinski,  former  man¬ 
aging  editor  of  the  McCook 
(iNeb.)  Daily  Gazette — joined 
me  dayside  news  staff  of  the 
H^ichita  (Kas.)  Eagle. 


McCracken 

MAURICE  RAPPAPORT,  formerly  on  the  circulation  staff  of 
the  Philadelphia  Bulletin,  Philadelphia  Inquirer  and  the  Phila¬ 
delphia  edition  of  TV  Guide,  has  been  appointed  circulation 
director  of  the  Philadelphia  Daily  Nevos. 

■Mlllllllllllllllllllllllillllllllli  . iiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiuiiuiiiiiiiiiiiiuiiiiiiiiii 


Mayo  Mohs,  son  of  Louis 
Mohs,  former  circulation  di¬ 
rector  of  the  Cincinnati  Times- 
Star — joined  the  Times-Star  as 
a  reporter. 


Burns  Bennett,  Montgom¬ 
ery  (Ala.)  Advertiser-Journal 
Sunday  columnist  and  former 
city  editor  of  the  Alabama 
Journal — now  with  the  Port¬ 
land  Cement  Co.,  Columbia,  S. 
C.,  as  director  of  public  rela¬ 
tions. 


In  the  Editorial  Rooms 

(Continued  from  page  40) 


is  now  visiting  assistant  pro¬ 
fessor  of  journalism  at  Louisi¬ 
ana  State  University. 


Irwin  Rosen,  former  sports 
writer  on  the  Tipton  (Ind.) 
Daily  Tribune  —  joined  the 
Montgomery  (Ala.)  Advertiser 
sports  staff. 


Doyle  May,  sports  editor  of 
the  Lawton  (Okla.)  Morning 
Press — named  sports  editor  of 
the  Duncan  (Okla.)  Banner, 
succeeding  Bill  Sullins,  who 
becomes  wire  editor. 


James  B.  Horton,  formerly 
of  the  W'all  Street  Journal  — 
joined  the  New  York  sales  staff 
of  American  Home  magazine. 


Charles  McHarry,  general 
assignment  reporter  for  the 
\ew  York  News — named  assist¬ 
ant  drama  critic. 


Leon  Durst,  former  AP 
staffer  and  later  Army  infor¬ 
mation  officer  in  the  United 
States  and  overseas — now  edi¬ 
torial  writer  on  the  Galveston 
(Tex.)  News  and  Tribune. 


Mrs.  Edrie  Van  Dore,  wom¬ 
en’s  editor,  Hartford  (Conn.) 
Times — resigned  to  become  as¬ 
sistant  managing  editor  in 
charge  of  women’s  work  for 
the  Philadelphia  Inquirer,  effec¬ 
tive  Nov.  14. 


Phyllis  Stough  —  from  the 
Montgomery  (Ala.)  Journal 
news  staff  to  the  Georgia  Meth¬ 
odist  Conference,  Atlanta,  as 
director  of  information. 


John  R.  Busick  —  former 
Washington  (D.C.)  newspaper¬ 
man — named  director  of  medical 
information.  University  of 
Pennsylvania. 


Carey  D.  Granger,  court 
house  reporter  for  the  Wichita 
(Kas.)  Eagle — now  news  edi¬ 
tor,  succeeding  Murray  J.  Gart, 
who  has  resigned  to  head  the 
Toronto,  Ont.,  bureau  of  Time 
magazine. 


Paul  Speegle,  radio-televi¬ 
sion  editor  and  columnist,  San 
Francisco  News,  reelected  presi¬ 
dent  of  San  Francisco  Press  & 
Union  League  Club. 


James  C.  Taylor, — named  as¬ 
sistant  news  editor  of  the  Elk¬ 
in  (N.  C.)  Tribune,  succeeding 
John  D.  Wilson,  who  has 
joined  the  Spartanburg  (S.  C.) 
Herald. 


John  Kuchirciiuk,  once  Gen¬ 
eral  Eisenhower’s  personal 
photographer  at  SHAPE  head¬ 
quarters  in  Paris — joined  the 
photo  staff  of  the  Cleveland 
Plain  Dealer. 


John  M.  McLain,  former 
editor  of  Terryville  (Conn.) 
Eagle  and  New  Milford  (Conn.) 
Timea — in  editor’s  chair  at 
Monticello  (N.  Y.)  Evening 

heu'8,  weekly,  succeeding  Reu- 
®e.n  Barr,  now  in  Elizabeth 
bureau  of  Newark  (N.J.)  Eve¬ 
ning  News. 


James  H.  Anderson,  manag¬ 
ing  editor  of  the  Honesdale 
(Pa.)  Citizen-Times  —  resigned 
to  become  a  desk  man  on  the 
Overseas  Weekly,  Frankfort, 
Germany. 


Jack  Lusher  —  appointed 
Parliamentai-y  correspondent  at 
Ottawa  for  the  Halifax  (N.S.) 
Chronicle-Herald  and  the  Hali¬ 
fax  Mail  Star,  succeeding  Eric 
Dennis,  who  has  transferred 
back  to  Halifax. 


Paired — lor  widest  reader-appeal! 
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"I'm  fhe  Inquiring  Photographer  .  .  .  are  you  happy 
in  the  workers'  Paradise?" 


APME  Board  the  fourth  estate  . . . 
Nominations 
Are  Posted 

Three  members  of  the  board 
of  directors  of  the  Associated 
Press  Managing  Editors  Asso¬ 
ciation,  Inc.  are  dropping  out 
because'  of  the  press  of  other 
work. 

Not  seeking  re-election,  at  the 
annual  meeting,  Nov.  16-19  at 
Colorado  Springs,  are:  John  H. 

Colburn,  Richmond  (Va.)  News 
Leader;  Carl  E.  Lindstrom, 

Hartford  (Conn.)  Times,  and 
J.  R.  'Wiggins,  Washington  (D. 

C.)  Post  and  Times-HeraXd. 

The  nominating  committee 
has  made  the  following  report: 

(Six  to  be  elected) - 

Charles  Fell,  Birmingham 
(Ala.)  News;  W.  Earl  Hall, 

Mason  City  (Iowa)  Globe  Ga¬ 
zette;  Coleman  A.  Harwell, 

Nashville  Tennessean;  Charles 
Henry  Hamilton,  Richmond 
(Va.)  News  Leader;  Philip  L. 

Heisler,  Baltimore  (Md.)  Eve¬ 
ning  Sun;  Purser  Hewitt,  Jack- 
son  (Miss.)  Clarion  Ledger; 

Raymond  A.  McConnell,  Lincoln 
(Neb.)  State  Journal;  J.  Ed¬ 
ward  Murray,  Los  Angeles 
(Calif.)  Mirror-Daily  News; 

Murray  Powers,  Akron  (Ohio) 

Beacon  Journal;  William  I.  Ray, 

Atlanta  (Ga.)  Journal;  Ken¬ 
neth  R.  West,  Lansing  (Mich.) 

State  Journal;  Peyton  Win- 
free,  Lynchburg  (Va.)  News 
and  Advance. 

To  represent  cities  of  less 
than  50,000  population  (vote  for 
one) :  Ted  Durein,  Monterey 
(Calif.)  Peninsula  Herald;  J. 

Q.  Mahaffey,  Texarkana  News 
and  Gazette. 

To  represent  New  York  State, 
as  required  by  law  (vote  for 
one) :  Sam  Day,  New  York 
Journal  -  American;  George 
Shoals,  Rochester  Democrat  & 

Chronicle. 

• 

UP  Names  Wieser 
Manager  at  Lincoln 

Chicago 

The  appointment  of  Charles 
E.  Wieser  as  manager  of  the 
Lincoln,  Neb.,  bureau  of  the 
United  Press  has  been  announ¬ 
ced  by  Bert  Masterson,  central 
division  manager. 

Mr.  Wieser  succeeds  Frank 
Rail,  who  resigned  to  become 
state  capitol  reporter  for  the 
Lincoln  Journal.  Mr.  Wieser, 

32,  is  a  graduate  of  Creigh¬ 
ton  University.  He  worked  as 
news  editor  of  the  Odebolt 
(Iowa)  Chronicle  from  1948  to 
1951,  when  he  joined  the  United 
Press  at  Omaha. 


By  Trent 


St.  Louis  Globe 
Staff  Is  Shuffled 

St.  Louis,  Mo. 

Several  staff  shifts  and  pro¬ 
motions  on  the  St.  Louis  Globe- 
Democrat  were  announced  this 
week  by  Publisher  Richard  H. 
Amberg. 

They  included: 

Justin  L.  Faherty,  assistant 
to  the  publisher  since  1951,  to 
Sunday  Editor. 

Martin  L.  Duggan,  from  chief 
of  copy  desk  to  news  editor. 

George  A.  Killenberg,  from 
day  assistant  city  editor,  as¬ 
signed  to  Managing  Editor 
Aaron  Benesch  for  special  work. 

Arnold  J.  Millner,  from  copy 
desk  to  picture  editor. 

George  W.  Carson,  from  di¬ 
rector  of  radio  promotions  to 
promotion  director. 

Robert  Suits,  from  special  sec¬ 
tions  staff  to  suburban  editor. 

Edward  J.  Regan,  from  rim 
to  copy  desk  chief. 

The  Sunday  news  review  page 
is  being  abandoned  and  David 
Brown,  who  has  edited  this  page, 
will  be  shifted  to  other  duties 
in  the  Sunday  Department. 

Con  Kelliher,  who  has  been 
in  the  Sunday  Department,  is 
to  be  shifted  to  special  assign¬ 
ments  for  the  managing  editor. 

Tom  Yates  will  be  transferred 
to  the  copy  desk  rim  from  the 
picture  page. 

• 

Foreign  Group  Elects 

Krishnamachari  Balaraman, 
correspondent  in  the  United 
States  of  the  'Hindu',  Madras, 
India,  was  re-elected  president 
of  the  Foreign  Press  Associa¬ 
tion. 


AP  Sends  Bealmear 
To  Milwaukee  Bureau 

Austin  Bealmear,  chief  of  the 
Associated  Press  bureau  at 
Oklahoma  City  the  past  six 
years,  has  been  named  chief  of 
bureau  at  Milwaukee  by  Gen¬ 
eral  Manager  Frank  J.  Starzel. 
He  succeeds  Harry  Leadingham, 
who  resigned  to  enter  the  in¬ 
vestment  banking  business. 

Mr.  Bealmear,  with  nearly  20 
years’  AP  service,  was  on  the 
London  and  Paris  staffs  during 
the  last  two  years  of  World 
War  II.  He  also  had  extensive 
experience  on  the  New  York 
foreign  desk  and  sports  staff. 
He  gained  his  early  news  ex¬ 
perience  on  the  Blackwell 
(Okla.)  Tribune  and  Journal. 

Mr.  Martin,  34,  is  a  native  of 
Pine  Bluff.  Ark.  He  joined  the 
.4P  in  1944  after  working  on 
the  news  staffs  of  the  Austin 
(Tex.)  American-Statesman  and 
the  San  Antonio  (Tex.)  Ex- 
press. 

• 

Blciier  Heads  Illinois 
AP  Telegraph  Eds 

Chicago 

Charles  Bleuer,  Rock  Island 
Argus,  was  elected  chairman  of 
the  Illinois  Associated  Press 
Telegraph  Editors  Association, 
succeeding  Lew  Randolph,  Ma¬ 
comb  Journal,  at  the  annual 
meeting  here  Oct.  9. 

A  picture  of  Mayor  Martin 
H.  Kennelly  and  Morris  B. 
Sachs,  beaten  in  Chicago’s  pri¬ 
mary  election,  won  sweepstake 
honors  for  Larry  Nocerino, 
Chicago  Sun-Times. 


(0Mt«arg 

Walter  B.  Clausen, 
copy  editor  of  the  Los  Angs 
Herald-Express  and  font 
chief  of  Associated  Press  ba3 
reaus  in  Los  Angeles  aad] 
Honolulu,  Oct.  19. 


Austin  Totterdell,  69,  f(w.1 
mer  advertising  manager  of  ths] 
old  Elizabeth  (N.  J.)  Tin 
Oct.  16. 

*  «  * 

H.  V.  Hamilton,  87,  piom 
Texas  publisher  and  foniMr 

owner  of  newspapers  at  Tylst 
and  Palestine,  Tex.,  Oct.  21. 

*  *  « 

Michael  J.  Grifo,  47,  for  27 
years  a  member  of  the  classi¬ 
fied  advertising  staff  of  the 

New  York  Times,  Oct.  19. 

*  *  * 

William  B.  Sherrill,  54, 
managing  editor  of  the  Santo 
Maria  (Calif.)  Times  and  foN 
mer  staffer  on  Denver,  Los 
Angeles  and  Dallas  newspapers, 
Oct.  18. 

*  «  * 

Eugene  H.  Bemis,  75,  con¬ 
nected  with  York,  Neb.,  papers 
since  1899  and  managing  edi¬ 
tor  of  the  York  New  Teller 
from  1911  to  its  liquidation  in  ' 
1949,  October  17. 

*  *  * 

James  H.  Campbell,  47,  for¬ 
mer  reporter-editorial  writer, 
Hartford  (Conn.)  Coumni, 
Oct.  18. 

*  *  * 

Florence  Webster  Long,  73, 
former  women’s  editor  of  the 
Indianapolis  News  and  a  mem¬ 
ber  of  its  editorial  staff  for  33 
yeai-s,  Oct.  24. 

*  *  * 

Ramsey  Rees,  50,  editor  of 
the  Maryville  (Tenn.)  Enter¬ 
prise  and  fonner  staffer  on  the 
Knoxville  (Tenn.)  Journal,  the 
Philadelphia  Record  and  the 
Baltimore  News-Post,  Oct.  22. 

• 

445  Now  Enrolled 
In  25-Year  Society 

Boston 

The  Herald-Traveler  Quarter 
Century  Club  admitted  31  new 
members,  second  largest  group 
on  record,  at  its  fifth  annual 
dinner  Oct.  16. 

Robert  B.  Choate,  editor  and 
publisher,  honorary  president  of 
the  club,  welcomed  the  new 
members  who  boosted  the  mem¬ 
bership  to  a  record  total  of  445, 
20  among  them  having  more 
than  50  years  of  active  service. 

Elinor  Hughes,  drama  and 
film  critic,  was  toastmistress. 
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How  to  Boost  Linage  and  Circulation 
With  Special  Photo  Editions 

By  the  Penticton  (BC)  Herald 


Ardent  hometown  fans  got  flash  pieture  stories  in  their  loeal  paper 
when  the  Penticton  Vees  went  to  Europe  and  took  the  World  Ama¬ 
teur  Hockey  Championship  away 
from  the  Russians.  Then  the 
Penticton  Herald  celebrated  the 

Vees’  victorious  homecoming  H 

with  a  big  special  edition 
which  photo-journalism  and 
photo-advertising  played  a  ma- 

For  instance,  a  local  dairy,  one 
of  dozens  of  special  advertisers,  MB/ 
ran  a  full  page  picture  layout 
showing  the  hometown  heroes  in 
Dusseldorf,  Germany,  drinking  I 
milk  rushed  overseas  Via  Trans 
('aiiada  Airlines  from  the  local 
dair\’.  This  ad,  like  the  other  ads 

and  stories  in  the  issue,  gained  terrific  local  impact  and  human  in¬ 
terest  liecause  of  the  liberal  use  of  up-to-the-minute  pictures  . .  .  all 
made  possible  by  the  Herald’s  Fairchild  Scan-A-Graver. 

More  and  more  newspapers  like  the  Penticton  Herald  are  using 
their  Scan-A-Graver  to  put  out  exciting  special  photo  editions— edi¬ 
tions  on  the  local  real  estate  and  home  building  situation,  on  the 
industrial  growth  of  the  area,  on  school  and  youth  activities.  And 
they’re  using  these  special  editions  to  build  circulation  and  give 
local  advertisers  exciting  new  slants  and  pegs  on  which  to  hang 
more  and  bigger  ads. 


NEMLD’S  SPECIAL  VICTSIY  ISSIE 

rolls  under  the  critical 
eyes  of  General  Manager 
Dick  Sharp  (r)  and  shop 
super  J.  Murray.  Hockey 
Coach  Grant  Warwick 
and  brother  Bill  check 
first  copy. 


•  Photo-adnrtisini  and  photo-journalism  .  .  .  plus  your 
Scan-A-Gravtr  for  controlled,  economical  reproduction  .  .  . 
can  help  boost  your  ad  lineage  and  circulation,  too.  For 
more  examples,  write  Fairchild  Graphic  Equipment,  Inc., 
88-06  Van  Wyck  Expressway,  Jamaica,  N.  Y.,  Dept.  100-14A1. 


Eloctronic  Engraving  Machines 


Over  1  billion  dollars  in 


alone  by  America’s  two 


1  family  in  every  3  will  receive  a  hospital  bill  this  year! 


in  hospi fa/  expenses  paid  for  members 


Now  in  its  25th  year.  Blue  Cross  is  outstanding  in  its  field  ...  in  service  and  in 
membership.  1  out  of  every  4  Americans  belongs  to  Blue  Cross  today.  4  million  have 
joined  in  the  last  two  years!  Through  its  unique  objective  of  providing  for  the  actual 
hospital  care  people  need,  Blue  Cross  performs  a  vital  service  not  only  for  its  meml)ers, 
but  for  the  nation  as  a  whole.  The  Blue  Cross. Press  Kit  gives  you  the  entire  story. 
Write  Blue  Cross  Commi.ssion,  E  &  P-906, 425  North  Michigan,  Chicago  1 1,  Illinois. 


*  Blue  Crate  and  etimhol  reelelereil 
by  the  American  Buspttal  Axsoclallon. 
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benefits  provided  last  year 
leading  health-care  Plans! 


1  family  in  every  7  will  receive  a  bill  for  surgery  this  year! 


LNow  in  its  9th  year.  Blue  Shield  clearly  is  bringing  people  the  kind  of  help  they 
want.  It  has  won  the  approval  of  .Americans  on  a  large  scale.  1946  meml>ership  of  some 
1,300,(XX)  has  increased  2S-fold.  Sponsored  by  the  doctors  themselves,  this  famous 
organization  puts  effective  protection  against  surgical-medical  bills  within  reach  of 
every  employed  person.  For  complete  information,  send  for  the  Blue  Shield  Press  Kit. 
Blue  Shield  Commission,  F.  &  P-906,  425  North  Michigan,  Chicago  11,  Illinois. 
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•  serrfee  markt  registered 
bg  Htue  Shield  Medical  Care  Plans. 


ClKCULATiON 

Here  How  Detroit  News 
Launches  New  Carriers 


By  George  A.  Brandenburg 


Larry  Hamilton,  Detroit 
(Mich.)  News  circulation  man¬ 
ager,  recently  piesented  a 
seven-point  program  that  em¬ 
bodies  the  proper  way  to  ap¬ 
point  a  carrier  salesman  and 
help  the  boy  launch  his  career. 

The  program  followed  by  the 
News  should  be  of  interest  to 
other  circulators  who  operate 
their  carrier  organizations  under 
the  “Little  Merchant”  plan.  Mr. 
Hamilton  recently  explained  to 
Central  States  circulators  that 
every  new  carrier  is  visited  at 
his  home  by  his  district  man¬ 
ager,  who,  in  the  presence  of 
one  or  both  of  the  carrier’s 
parents,  outlines  step  by  step 
what  the  boy  needs  to  know  to 
help  him  be  a  successful  car¬ 
rier  salesman. 

Gain  Parents’  Interest 


“If  the  manager  succeeds  in 
arousing  parental  interest  in 
the  boy’s  venture,”  said  Mr. 
Hamilton,  “he  has  gone  a  long 
wav  towards  turnine  that  boy 


Print  it  in 
the  Westv 
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Save  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay- 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 
McDonald 

PUBLISHERS,  INC. 

Rotary  Printing  Specialists 
Exclusively  on  Newsprint 

2621  West  54tti  Street 
Los  Angeles  43,  California 
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samples  and  prices. 
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into  a  worthy  representative 
for  his  newspaper.  Interested 
parents  ins-pire  their  boys — dis¬ 
interested  parents  discourage 
them.” 

The  most  important  part  in 
signing  a  new  carrier  is  a 
thorough  explanation  of  the  car¬ 
rier’s  lease,  he  said.  In  the  case 
of  the  News,  the  district  man¬ 
ager  must  know  and  under¬ 
stand  seven  conditions  of  the 
lease,  which  is  signed  personal¬ 
ly  by  the  carrier  and  his  par¬ 
ents  in  the  presence  of  the 
district  mariager. 

To  assist  the  new  carrier  in 
his  first  few  weeks  on  the  job, 
the  News  supplies  him  with  a 
form,  “Helpful  Suggestions  to 
New  Carrier.”  This  tells  him 
the  time  and  place  to  pick  up 
his  papers,  time  and  day  to  pay 
his  paper  bill,  the  investment  he 
has  in  route,  what  he  pays  for 
his  papers,  the  amount  he  is  to 
collect  and  the  profit  he  makes. 
The  best  time  to  make  collec- 
tion.=;  and  what  action  to  take 
with  “hard-to-collect”  customers 
are  also  suggested,  along  with 
a  reminder  that  the  district 
manager  stands  ready  to  help 
him  solve  route  problems. 

Provide  Route  Book 

Step  No.  3  is  the  carrier’s 
route  book.  “The  one  way  to 
have  a  good  job  done  by  all  car¬ 
riers  is  to  see  that  each  one 
has  a  complete  route  book  from 
his  first  day  on  the  route,” 
says  Mr.  Hamilton.  The  News 
provides  the  necessary  cards 
covering  each  subscriber,  a  card 
for  listing  customers  on  vaca- 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 

ACB's  se'rvice  has  re¬ 
duced  almost  to  the 
vanishing  point,  the 
withholding  of  pay¬ 
ment  by  advertiser  or 
agency  for  newspaper 
space  because  of  lack 
of  receipt  of  checking 
copies. 


ini 


Service  Offices  \  •  uni  tork  •  CNiUGt 
|•COlllMIUS  •MEMPRIS 
•  SM  FUNCISCO 


fHt  ADVERTISING 


tion,  transfer  cards,  etc.  For 
each  transfer  card  turned  in, 
the  carrier  receives  25  points  as 
soon  as  the  customer  restarts 
the  paper  at  his  new  address. 
The  points  are  good  for  prizes 
at  a  value  of  a  penny  a  point. 

To  help  break  the  ice  with  his 
customers  and  non-subscribers 
he  may  contact,  the  News  gives 
each  new  carrier  a  supply  of 
introductory  cards,  entitled  “I’d 
Like  You  to  Know  Me.” 

Knowing  that  one  sure  way 
to  a  carrier’s  heart  is  through 
his  stomach.  Step  No.  5  is  a 
tour  card.  Each  new  carrier  re¬ 
ceives  such  a  card,  which  en¬ 
titles  him  to  a  trip  through  the 
News  plant  and  luncheon  in  the 
cafeteria.  These  tours  are  con¬ 
ducted  by  circulation  promotion 
men,  who  describe  every  step  in 
the  paper’s  production.  After 
the  boys  are  fed  they  go  into 
a  sales  conference  room  for  a 
welcome  speech  by  the  circula¬ 
tion  promotion  manager. 

Like  New  Equipment 

Step  No.  6  covers  carriers’ 
vacations,  stressing  that  it  is 
up  to  them  to  provide  an  ade¬ 
quately  trained  substitute  and 
to  give  sufficient  notice  before 
they  leave  town.  The  seventh 
and  final  step  is  the  issuance 
of  a  carrier  newsbag  and  punch. 
“We’ve  found  that  carriers  take 
pride  in  their  equipment,  but  it 
simply  must  be  new,”  said  Mr. 
Hamilton.  “They  don’t  want  any 
hand-me-downs.” 

All  basic  forms  and  instruc¬ 
tion  sheets  are  packaged  indi¬ 
vidually  so  the  district  manager 
going  out  to  sign  up  a  new  car¬ 
rier  has  the  information  the 
boy  needs  before  he  starts  on 
his  route.  “We  think  it  is  im¬ 
portant  for  parents  to  get  the 
full  story  before  they  sign 
their  boy’s  lease,”  explained  Mr, 
Hamilton. 

A  week  after  the  carrier’s 
lease  is  received  at  the  News 
the  following  material  is  sent 
to  him:  (1)  letter  of  welcome 
from  the  circulation  manager; 
(2)  his  identification  card,  cer¬ 
tifying  that  he  is  an  accredited 
carrier  salesman;  (3)  carrier 
salesman  handbook;  (4)  a  book¬ 
let  entitled  “Your  'Trip  Through 
the  Detroit  News;”  (5)  latest 
issue  of  the  “Detroit  News 
Salesman;”  and  (6)  any  pro¬ 
motional  circulars  that  are 
being  used  at  that  particular 
time. 

“We  feel  that  the  fir.st  month 
on  a  route  is  the  most  impor¬ 
tant  period  in  the  development 
of  a  carrier,”  concluded  Mr. 
Hamilton.  “We  believe  that  get¬ 
ting  him  off  to  a  good  start 
is  the  big  thing,  both  for  the 
boy  and  for  the  News.” 


Boy  Foundation 
Gains  Reported 

Santa  Monica,  Calif. 

Fresh  gains  marked  the 
ninth  year  of  the  Californi* 
Newspaperboy  Foundation,  of¬ 
ficials  reported  at  the  annual 
meeting  here  Oct.  16. 

Provisions  for  additional  CNF 
scholarships  and  a  campai^ 
for  new  members  were  urged  by 
E.  L.  Schellenberg,  San  Diego 
Union-Tribune,  in  his  report  as 
president. 

Publishers  are  very  interested 
in  expanding  the  newspaperboy 
scholarship  awards  even  if  such 
action  means  restoration  of  the 
original  assessment  basis  of 
one  cent  per  circulation  unit, 
Mr.  Schellenberg  said. 

The  Foundation  treasury  now 
contains  $8,000,  Secretary- 
Treasurer  D.  H.  Fado  Redding 
Record  -  Searchligh  t,  reported. 
Present  dues  are  on  the  basis 
of  %th  cent  per  unit. 

Charles  T.  Tyler,  business 
manager,  Palo  Alto  Times,  was 
elected  president,  with  F.  E. 
Howard,  San  Francisco  CaU- 
Bulletin,  and  F.  S.  Haynes, 
Redondo  Beach  Breeze,  vice- 
presidents,  and  Ralph  Kuhn, 
Santa  Monica  Outlook,  secre¬ 
tary -treasurer. 

• 

Weeklies  May  Get 
Suspension  Right 

Pueblo,  Cola 

Colorado  Sen.  Gordon  Allott 
has  called  for  early  action  in 
the  next  session  of  Congress  on 
a  bill  which  would  permit  week¬ 
ly  newspaper  publishers  to  sus¬ 
pend  publication  to  take  annual 
vacations  without  losing  their 
second-class  mailing  privileges. 

In  an  address  to  political 
groups,  here.  Sen.  Allott  said 
he  understood  action  on  the  bill 
in  the  past  session  was  delayed 
after  new  information  was 
furnished  the  Senate  Post  Of¬ 
fice  Committee.  The  committee 
felt  it  should  study  this  infor¬ 
mation  before  allowing  the 
measure  to  be  brought  to  the 
Senate  floor,  he  said. 

The  legislation,  sponsored  by 
Sen.  Mike  Mansfield,  (D.-Monb), 
would  permit  small  weekly 
publishers  to  suspend  publica¬ 
tion  to  take  two-annual  vaca¬ 
tions,  Sen,  Allott  explained.  It 
would  not  require  a  weekly 
publisher  to  halt  operations  to 
take  vacations. 

The  National  Editorial  As¬ 
sociation,  adopted  a  resolution 
opposing  the  bill  at  the  NBA 
convention  in  June. 
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OUTRAGING  THE  FLOODS.  Radio  telephone 
sen  iee  was  set  up  at  strategie  points  even 
before  the  floods  reaehed  their  peak. 
Man  in  automobile  makes  emergency 
call  while  Mayor  Moule  of  Phillipsburg, 
N.  J.,  and  telephone  man  stand  by. 


the  value  of  the  telephone  and 
the  teamwork  of  telephone 
people  in  emergencies 

Seldom  has  a  water-borne  disaster 
struck  with  more  concentrated  fury  than 
the  floods  of  Hurricane  Diane,  which  hit 
several  eastern  states. 

“I  never  saw  anything  so  terrifying  in 
my  life  as  when  that  river  came  down,” 
said  the  telephone  manager  in  Winsted, 
Connecticut. 

Out  of  the  has'oc  of  the  floods  have 
come  countless  stories  of  courage  and 
the  good  American  spirit  of  helping  one 
another  in  times  of  trouble. 

Among  them  arc  heart-warming  trib¬ 
utes  to  the  telephone  men  and  women 
who  kept  sers  icc  going  and  worked  so 


nara  to  restore  it  wiicrcver  lines  nati  ocen 
washed  out.  Together  with  the  Red 
Cross,  Salvation  Army,  National  Guard, 
Civil  Defense  workers  and  all  their  neigh¬ 
bors  in  the  stricken  communities,  they 
did  their  part  in  the  tremendous  job  of 
rescue  and  restoration. 

Many  former  telephone  operators  and 
those  off  duty  reported  back  to  their  jobs. 
Trained,  experienced  crews  from  the  tele¬ 
phone  companies  and  Western  Electric 
moved  in  fast  with  equipment  and  sup¬ 
plies  and  worked  ’round  the  clock. 

Disaster  comes  suddenly.  But  wher¬ 
ever  it  strikes  you  can  depend  on  tele¬ 
phone  people  to  do  everything  possible 
to  provide  you  with  telephone  service. 


BELL  TELEPHONE  SYSTEM 


THE  SUCCESSFUL 

UNIT  DRIVE  FORMULA 


Keep  it  simple -Keep  it  sturdy 

KEEP  IT  CUTLER-HAMME 


u  • 


A  modern  metropolitan  newspaper 
press  calls  for  the  utmost  depend¬ 
ability  in  all  its  parts  ...  if  its 
segments,  never  in  total  view  or 
under  total  control  of  one  person, 
are  to  gear  and  mesh  and  integrate 
dependably. 

And  the  dependability  formula 
calls  for  the  simplest  means  of 
gaining  the  specified  ends— which 
in  the  minds  of  a  growing  number 
of  newspaper  production  people 
calls  for  Cutler-Hammer  Control 
on  the  unit  press  drives. 

The  story  on  the  Cutler-Hammer 
unit  press  drive  control  is  this: 
Paired  with  simple,  sturdy,  a.c. 


wound  rotor  unit  motors  are 
Cutler-Hammer  unit  controls  em¬ 
bodying  simple,  sturdy  industrial 
control  designs  that  every  plant 
electrician  knows  and  can  under- 
standingly  service. 

From  this  dependable  combina¬ 
tion  you  get  every  possible  func¬ 
tion  you  can  require.  But  you  get 
it  simp/y— without  headaches  and 
without  heartaches.  Inching, 
threading,  satin-smooth  accelera¬ 
tion,  high  efficiencies  all  the  way 
up !  REAL  synchronization  of  unit 
motors,  flexibility  . . .  and  blessed 
freedom  from  trouble. 

Details?  Take  a  look  at  the  C-H 


cam  drum  accelerator  with  83 
speed  points.  Note  that  inching 
and  threading  DON'T  draw  cur¬ 
rent  through  the  battery  of  unit 
motors.  No  changing  load  adjust¬ 
ing  resistor  switches.  No  unbal¬ 
anced  loads.  No  circulating  cur¬ 
rents  or  excessive  peaks.  Your 
electrician  can  service  this  drive 
and  he  can  service  this  contrd 
Get  these  facts  and  many  more 
from  the  Cutler-Hammer  engineer¬ 
ing  representative. 


CUTLER-HAMMER,  Inc. 
1223  St.  Paul  Ave. 
Milwaukee  1,  Wisconsin 


Cutler-Hammer  Electronic  Control  and  Single  Motor 
Drive  on  48  page  Goss  Press  at 
THE  BRANTFORD  (Ont.)  EXPOSITOR 
The  publisher,  John  C.  Preston,  writes: 

“We  are  very  pleased  with  the  operation  of  (the 
drive).  Most  satisfactory  in  daily  operation.” 


Cutler-Hammer  Press  Drives  and  Control  in 
CUNIO  EASTIRN  PRESS  PLANT 
These  Babcock  64  page  2  color  magazine  presses  in  the  Cuneo  East¬ 
ern  Press  Plant  at  Philadelphia  are  equipped  with  Cutler-Hammer 
a.c.  2  motor  press  drives  and  control. 


CUTLER-HAMMER 


MOTOR  CONTROL 


WEB  SEVERING  DEVICE 

A  Cutler-Hammer  “original"  that  has  re 
suited  in  greater  total  savings  than  any 
other  single  accessory.  It  instantly  slashes 
broken  web  close  to  impression  and 
guards  against  destructive  wrap-arounds 
and  costly  delays — resets  automatically. 


Cutler-Hammer  Unit  Drive  Control  serves  S.  Carolina's  biggest  newspapers 
THE  STATE  and  COLUMBIA  RECORD 
with  a  combined  daily  circulation  of  110.000  copies.  Now  in  their  new 
$1,500,000  plant,  printing  on  their  new  8-unit  Goss  Headliner  press  with 
a  normal  running  speed  of  52,500  sixty-four  page  standard  format 
newspapers  per  hour.  Total  capacity  96  pages. 


CUTLER.HAMMER 
WEB  BREAK  DETECTORS 

P  press  instantly  if  web  breaks.  Wei 
I  be  rethreaded  without  latching  de 
k>f$.  Eosy  to  mount. 


1 


PROMOTIOIN 


Twenty -Year  Progress 


For  Parade 

By  T.  S.  Irvin 

The  Hartford  (Conn)  Cour- 
ant  celebrates  this  year  the 
20th  anniversary  of  its  Parade 
of  Youth  program.  A  booklet 
just  put  out  by  the  Courant 
gives  the  program’s  history  and 
explains  how  it  works. 

The  Parade  of  Youth  program 
had  its  beginnings  in  1935  as 
a  syndicate  feature  emanating 
from  Washington.  The  Courant 
was  one  of  a  number  of  papers 
over  the  country  that  used  it. 
Gradually  the  feature  was 
abandon^  by  the  syndicate,  and 
the  Courant  acquired  the  right 
to  the  name  and  the  feature.  In 
the  20  years  it  has  carried  on 
this  program  the  Courant  has 
improved  and  expanded  it. 

The  main  feature  of  the  pro- 
grram  is  a  Parade  of  Youth 
section  in  the  Sunday  Courant. 
This  was  begun  as  a  4-page 
tabloid.  It  has  grown  to  include 
eight  pages,  sometimes  12.  Ma¬ 
terial  is  provided  by  85  to  90 
high  school  reporters,  who  are 


of  Youth 


paid  on  the  same  basis  as  reg¬ 
ular  correspondents. 

The  program,  which  now 
covers  pretty  much  the  whole 
state  of  Connecticut,  includes 
in  addition  to  the  Parade  of 
Youth  section  such  activities  as 
a  weekly  television  forum; 
writing  and  art  awards;  an  an¬ 
nual  youth  forum;  a  classical 
contest  in  Latin;  and  journal¬ 
ism  awards. 

School  Editors*  Memo 

Another  expanding  program 
of  service  to  young  people  is  the 
School  Editors’  Memo  sent  out 
every  month  by  the  Middle- 
town  (Ohio)  Journal.  This  is 
a  4-page  mimeographed  memo 
containing  suggestions  for  sto¬ 
ries,  “dates  to  remember,”  and 
advice  for  student  journalists. 
With  the  current  issue,  the 
Memo  starts  its  fifth  year. 

“It  started  as  a  service  for 
the  18  high  schools  in  our  cir¬ 
culation  area,”  reports  Knight 


What  is 

Morey  Bernstein's 


SEARCH  FOR 

BRIDEY 

MURPHY 


“If  true,  Bernstein's  story  of  Bridey  Murphy  will  touch  the  life 
of  every  reader.”  — Bill  Steven,  Executive  Editor 

Minneapolis  Star  and  Tribune 

Coming  January  8 
14  installments 


call,  write,  or  wire 

DOUBLEDAY  SYNDICATE 


575  Madison  Avenue,  New  York  22,  N.  Y. 
MU-8-5300  Bill  Berger,  Mgr. 


Goodman,  director  of  public 
services  for  the  Journal.  “The 
idea  spread,  and  now  our  mail¬ 
ing  list  includes  more  than  150 
schools  and  colleges,  as  far 
from  us  as  California.” 

In  the  Bag 

Washington  (D.  C.)  Post  and 
Times  Herald  out  with  an 
Automotive  Facts  booklet  pro¬ 
viding  figures  on  new  car  reg¬ 
istrations,  as  well  as  market 
sales  data  and  media  informa¬ 
tion.  Study  covers  26-county 
area,  7-county  retail  trade  zone, 
and  the  District  of  Columbia  by 
census  tracts. 

Omaha  (Neb.)  World-Herald 
out  with  1955  circulation  analy¬ 
sis  booklet  covering  103  coun¬ 
ties  in  Nebraska  and  western 
Iowa. 

Last  April,  inspired  by  boom¬ 
ing  business  in  its  community, 
the  Vancouver  (B.  C.)  Province 
published  a  4-page  giant  broad¬ 
side  telling  part  of  the  story  of 
its  boom  in  pictures  of  new 
construction.  The  promotion  was 
such  a  success  that  Dick  Die- 
specker,  promotion  manager, 
has  just  re-issued  it  —  with 
interesting  changes  to  bring  it 
up  to  date.  Most  interesting  of 
these  is  an  8-column  picture  of 
Vancouver’s  skyline  —  in  fact, 
two  pictures,  one  .showing  the 
skyline  as  it  appeared  in  the 
broadside  last  April,  the  other 
showing  it  as  it  appears  now. 

Central  Program 

The  detailed  program  for  the 
Central  Regional  Convention, 
National  Newspaper  Promotion 
Association,  Nov.  6-8  at  St. 
Paul,  follows: 

MONDAY.  NOVEMBER  7 

8:00  A.  M.  Registration 

Exhibits  on  dixplay  in  the 
University  &  Sibley  rooms. 
8:30  A.  M.  WINDSOR  ROOM 

"How  to  Get  Started  in 
Vromotion"  Breakfast. 

Moderator:  Otto  Silha.  Minneapolis 
(Minn.)  Star  &  Tribune 

Panel:  Ed  Templin,  Lexington  (Ky.) 
Herald-Leader.  Hinry  Starck, 
Appleton  (Wis.)  Post-Crescent. 
Wilbur  Powers.  Davenport  (la.) 
T  imes- Democrat 
9:30  A.  M.  CAPITOL  ROOM 

Editorial  Promotion  Seo- 
sion 

Chairman :  Howard  S.  Wiicox.  In¬ 
dianapolis  (Ind.)  Star  &  News. 

Speakers:  Dr.  Ralph  D.  Casey,  Di¬ 
rector.  University  of  Minnesota 
School  of  Journalism.  Subject: 
“The  Promotion  Manayrcr’s  Roie 
in  BuildinK  a  Better  Newspa¬ 
per.” 

Wiliiam  P.  Steven,  Executive 
Editor,  Minneapolis  Star  &  Trib¬ 
une. 

Subject:  "Coordinating;  the  Edi¬ 
torial  and  Promotion  Depart¬ 
ments.” 

11:00  A.  M.  CAPITOL  ROOM 

Newspaper  Research  Ses¬ 
sion 

Moderator:  Clarence  W.  Harding, 
South  Bend  (Ind.)  Tribune 

Panel:  Sidney  Goldish.  Research  Di¬ 
rector,  Minneapolis  Star  ft  Trib¬ 
une. 

F.  H.  Geisenhoff.  Advertising; 
Director.  Duluth  (Minn.)  Herald 
ft  News-Tribune. 


Fred  N.  Lowe,  Promotkm-la 
search  Director,  Detroit  (Ricki 
Free  Press. 

12:1S  P.  M.  WINDSOR  ROOM 
Luncheon  Meeting 
Speaker:  Dr.  Reuben  K.  YonncdiU 
Pastor  Mount  Olivet  Luthem 
Church. 

Subject:  "The  Newspapci^j 

Textbook  for  Youth." 

2:00  P.  M.  CAPITOL  ROOM 

Circulation  Promotion  Sw 
sion 

Chairman:  Bert  Stoipe,  Des  Mona 
(Iowa)  Register  ft  Tribune. 
Moderator :  Byron  C.  Vedds, 
General  Manager,  Champaiin. 
Vrbana  (III.)  Courier. 

Panel:  William  F.  Lester,  Circnls- 
tion  Manager,  Peoria  (III.)  Jtm- 
naLStar. 

Jess  B.  Birks,  Circulation  Htg. 
ager.  Cedar  Rapids  (Iowa)  Ga 
setts. 

Ivan  G.  Sundberg,  Cireulatioi 
Manager,  St.  Paul  Disvstds 
Pioneer  Press. 

Group  Discussion 
6:30  P.  M.  CASINO  ROOM 

CoektaU  party  eposeond 
by  the  St.  Paul  DispstfL 
Pioneer  Press  and  the  Mis.  ^ 
neapolis  Star  ft  Tnbusa 
7:00  P.  M.  CASINO  ROOM  { 

Annual  Banquet  \ 

Toastmaster:  Joel  L.  Irwin,  Ciseta  ^ 
nail  (Ohio)  Enquirer,  Presidot 
Central  Region  N.N.P.A. 
Remarks:  Joseph  P.  Lynch,  Wub 
ington  (D.C.)  Post  ft  Times  Hm 
aid.  President,  N.N.P.A.  , 

Speaker:  B.  H.  Bidder,  Jr.  Pni^  : 
dent  Inland  Daily  Press  Assona  ’ 
tion  and  Publisher.  Duluth  Her 
aid  and  News-Tribune. 

TUE.SDAY,  NOVEMBER  g 

8:30  A.  M.  WINDSOR  ROOM 

Business  Breakfast  lum¬ 
bers  Only) 

Presiding:  Joel  L.  Irwin.  Cincinnill 
Enquirer  President  Central  Ra 
gion.  N.N.P.A. 

Election  of  Officers  and  INI 
Convention  Site. 

9:80  A.  M.  CAPITOL  ROOM 

Advertising  Promotion  See- 
sion 

Chairman :  Andrew  Hertel.  Mi-  \ 

waukee  (Wis.)  Sentinri. 

I.  Speaker:  J.  Donald  Scott,  Scolaia 

Meeker  ft  Scott. 

Subject:  “What  Newspaper  Regta 
sentatives  Want  From  The  Pia 
motion  Department.” 

II.  National  and  Retail  Advertisuf 

Promotion. 

Moderator:  Thurman  Sallade.  Na 
tional  Advertising  Manager,  8t 
Paul  Dispatch-Pioneer  Press. 
Panel :  Robert  I.  Riaer,  Account  Ei- 
ecutive.  Batten,  Barton.  Dutitisr 
ft  Osborn. 

Howard  R.  West,  Advertisim 
Director.  Northwest  Airlines,  Ist 
James  S.  Fish.  Advertising  Di¬ 
rector,  General  Mills.  Inc. 

Robert  Witte.  Retail  Advertiiisf 
Manager,  Minneapolis  Star  I 
Tribune  I^ee  Duhow,  Sales  Pra 
motion  Director,  The  Emporiua 
Department  Store. 

III.  Classified  Advertising  Promotioa 
Moderator:  Bernard  M.  Brosm,  Clssa 

ified  Advertising  Manager,  Da 
Moines  Register  ft  Tribune. 
Panel:  William  H.  Leopard, 

fled  Advertising  Manager.  Sine* 
Falls  (S.  D.)  Arqus-teaier 

Eldred  R.  Garter,  Classified  Ad¬ 
vertising  Manager.  MsdisM 
Newspapers.  Inc.  William  R 
Golding.  Classified  Advertisisl 
Manager,  Lincoln  (Neb.)  ( 

nal-Star. 

1:00  P.  M.  WINDSOR  ROOM 
Speaker:  Roy  Dunlap  , 

Light”),  columnist.  St.  Psw 
Pioneer  Press. 

162*Page  Edition 

LiTn,E  Rock,  Ark- 
With  a  special  section  on  the 
Livestock  Show  and  Rodeo,  th« 
Oct.  2  issue  of  the  ArkimtiH 
Gazette  had  162  pages,  the  big- 
gfest  Sunday  edition  in  the  pa¬ 
per’s  136-year  history. 
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Hold  up  thar  ,  Podner . . .  Scotch  is  a  brand 
name  for  tape— don’t  forget  the  quotes! 


NOTE  •  While  we  welcome  the  mention 
of  our  product  in  your  columns,  we  ask  that  you 
respect  our  registered  trade-mark.  If  it  is  im¬ 
possible  for  you  to  use  the  full  name  correctly: 


“Scotch”  Brand  Cellophane  Tape — or  “Scotch” 
Brand  Masking  Tape,  etc.,  please  just  say 
cellophane  tape  or  masking  tape.  Thank  you 
for  your  cooperation. 


MINNESOTA  MINING  &  MFG.  CO. 


Saint  Paul 


Minnesota 
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Conveyor  syntems  and  machinery  of 
steel  helpHpeed  the  food  canning  proc¬ 
ess.  Here  a  steel  conveyor  carries  bas¬ 
kets  of  6eld-fresh  tomatoes  into  the 
canning  plant  for  processing  into  a 
variety  of  delicious  food  products. 


Clean  white  uniforms  and  spick-and-span 
steel  cooking  vats  attest  to  the  fact  that 
cleanliness  is  the  &rst  law  in  the  food  canning 
industry.  In  processing  and  packing,  every 
sanitary  preeaution  is  taken  to  assure  the 
purityand  quaiityoftoday’sfine  canned  foods. 


The  earth  rests,  hut  the  fruits  of 
the  harvest  are  ready  and  waiting 
year  round  at  your  favorite  super¬ 
market — flavor-fresh  and  nutri¬ 
tious,  thanks  to  the  versatile,  eco¬ 
nomical  tin-coated  can  of  steel. 


What’s  Happening  to  the  Big  Harvest 

Here’s  the  story  of  how  steel  brings  America’s 
rich  harv  est  to  your  table  . . . 


dipped  tin  plate  required  for  the  more 
than  35  billion  cans  made  each  year. 

Of  course,  tin  plate  is  just  one  of  the 
many  steels  made  by  National  Steel. 
Our  research  and  production  men 
work  closely  with  customers  in  many 
fields  to  provide  steels  for  the  better 
products  of  all  American  industry. 

At  National  Steel,  it  is  our  constant 
goal  to  produce  still  better  and  better 
steels  of  the  quality  and  in  the  quantity 
wanted,  when  they  are  wanted,  at  the 
lowest  possible  cost  to  our  customers. 


peaches,  pears,  apricots,  are  brought 
to  you  in  tin  cans.  Besides,  a  tremen¬ 
dous  variety  of  juices,  soups,  meat, 
fish,  milk  and  other  specialties. 


Harvest  time. 

Pumpkins  and  cornstalks. 
Warm,  hazy  days.  Slightly 
chilly  nights. 

The  earth  leans  back  to  rest.  Man 
has  taken  its  gifts,  moved  them  along 
to  your  table. 

Just  the  wonders  of  how  much  we 
grow,  how  much  we  harvest,  how  much 
it  takes  to  feed  the  hunger  of  millions, 
might  obscure  another  wonder — 
Imagine,  half  of  our  entire  food 
■ipply  is  preserved  in  tin  cans! 


Advantages  of  tin  cans 
There  are,  of  course,  many  reasons 
why  so  much  of  our  food  comes  in  the 
tin  can. 

It  is  strong,  approximately  99  per¬ 
cent  steel,  with  a  coating  of  tin  to 
make  it  resistant  to  corrosion.  It  won’t 
break  or  shatter.  It’s  easy  to  carry. 

It’s  compact,  adding  only  the  tini¬ 
est  fraction  of  an  inch  to  the  dimen¬ 
sions  of  its  contents.  It’s  sanitary,  too, 
used  only  once.  It’s  economical,  sav¬ 
ing  greatly  in  automatic  canning, 
shipping  weight,  and  storage  space. 
And  it’s  the  most  versatile  container, 
used  for  foods,  paints,  oils,  soaps,  bev¬ 
erages  and  many,  many  more  things. 


Look  at  these  figures 
"Hje  remarkable  volume  and  variety 
of  foods  brought  to  you  in  cans  cer¬ 
tainly  attest  to  the  importance  of 
this  all-purpose  container. 

On  an  average,  80  percent  of  all 
sweet  com  and  tomatoes  harvested  is 
canned.  About  75  percent  of  the 
green  peas  and  beets,  and  about  one- 
half  of  the  asparagus,  are  canned. 

And  as  to  fmit — almost  60  percent 


NATIONAL 
,  STEEL  j 


Natiuiiars  role 

Our  Weirton  Steel  Company  is  a  lead¬ 
ing  supplier  of  the  electrolytic  and  hot- 


SEVEN  GREAT  l>l VISIONS 
WELOEO  INTO  ONE  COMPLETE 
STEEL-.MAKING  STRUCTURE 


national  steel 

GRANT  BUILDING 


Great  Lakea  Steel  Corporation  •  Weirton  Steel 
Company  •  Stran*Steel  Corporation  •  The  Hanna 
Furnace  C',orp.  •  National  Steel  Product#  Co.  • 
Hanna  Iron  Ore  Co.  •  National  Mine#  Corp* 


CORPORATION 

PITTSBURGH,  PA. 


a  salesman  or  servant.  Likewise  the  duties  of  a  salesman  ud 
in  commercial  employment  an  another  employe  had  been  ap- 
employe  may  have  been  prom-  pointed  to  his  position.  In  a  de- 
ised  a  place  of  dignity  and  cision  in  favor  of  this  employ* 
privilege  so  that  it  is  a  breach  the  Court  of  Appeals  had  said: 
of  contract  and  an  essential  one  “He  had  been  sales  manager 
to  reduce  him  to  an  inferior  before.  He  was  to  be  sales  man- 
status.  When  he  has  been  hired  ager  no  longer.  The  employer 
to  be  superintendent  or  general  was  free  to  change  the  em- 
sales  manager  he  would  general-  ploye’s  duties  at  its  pleasure 
ly  be  justified  in  quitting  if  he  a.s  long  as  the  position  was  un¬ 
is  ordered  to  act  as  floor  walker  changed  in  the  things  that  de- 
or  sales  clerk  even  though  his  termine  its  identity.  Beyond  that 
salary  i.s  not  reduced.  Such  an  they  could  not  go.” 
order  would  also  be  held  to  be  In  its  conclusion  the  New 
a  wrongful  discharge  by  the  Hampshire  court  said  in  adopt- 
employer.”  ing  these  two  decisions  as 

.r--.  «.•  .r-  authority,  “We  do  not  think  it 

Cite  Minnesota  Case  ^  reasonable  con- 

In  support  of  this  ruling  the  struction  of  the  contract  to  say 
court  referred  to  a  recent  case  that  the  employe  was  to  have 
before  the  Minnesota  Supreme  the  title  of  advertising  manager 
Court  in  which  an  employe  had  but  was  to  be  placed  principally 
been  hired  as  a  general  man-  in  an  inactive  status.  This  does 
ager  of  a  radio  broadcasting  not  nullify  the  employer’s  right 
station  for  five  years.  After  a  under  the  contract  to  assign 
year  he  received  a  letter  from  duties  to  the  employe  or  to 
the  employer,  “The  Board  of  change  them.  However,  the  em- 
Directors  directs  you  to  appoint  ploye’s  right  to  as.sign  the  em- 
Maxine  Jacobs  assistant  man-  ploye’s  duties  and  responslbili- 
ager  of  the  Southern  Minnesota  ties  does  not  extend  to  the  point 
Broadcasting  Company  imme-  where  the  assignment  would 
diately  and  until  further  notice  constitute  in  effect  a  virtual  ro- 
issue  all  orders  through  her  placement  and  demotion.” 
and  contract  for  no  expenditures  • 

without  her  approval.”  _ ¥•„  _ 

Suit  wa.«  brought  by  the  em-  LilCOIlSP 

ploye  for  a  breach  of  his  em-  RenCWal  FoUgHt 
ployment  contract  and  in  affirm-  O 

For  the  term  of  this  ®  judgment  awarded  the  Washington 

employe  against  the  broadcast-  Alleged  pirating  of  new* 
ing  company  the  appellate  court  from  newspapers  is  a  basis 
said:  for  protest  by  the  Mansfield 

“He  was  employed  as  gen-  (Ohio)  Joiimnl  and  Lontis 
pgj.  eral  manager  of  the  company.  (Ohio)  Journal  against  renew- 
There  were  no  restrictions  al  of  licenses  to  two  radio  sta- 
placed  on  him  at  the  time  of  tions. 

Leave  of  .4bsence’  employment.  His  authority  Petitions  filed  with  the  Fed- 

Two  years  later,  while  still  and  duties  were  the  usual  ones  eral  Communications  Commis- 
working  under  this  agreement,  that  go  with  the  position  of  sion  by  S.  A.  Horvitz,  as  pub- 
McLaughlin  was  told  by  his  em-  general  manager.  Taking  away  lisher  of  both  dallies,  declare 
ployer  that  he  was  being  placed  his  authority  to  issue  orders  that  pirating  practices  “have 
on  indefinite  leave  of  absence  directly  was  certainly  incon-  been  found  by  the  courts  to 
with  pay.  When  three  days  later  sistent  with  his  contract  of  em-  be  not  only  unfair  competitive 
the  paper  carried  the  announce-  ployment  and  his  position  as  practice  but  to  be  contrary  to 
ment  of  the  appointment  of  manager  .  .  .  the  public  interest.” 

another  employe  as  local  ad-  “When  an  employe  is  engaged  The  protest  was  lodged 
vertising  manager  for  the  pub-  to  fill  a  particular  position  in  against  WMAN,  Mansfield,  and 
lisher’s  New  Hampshire  pa-  the  service  of  his  employer,  any  WEOL,  Elyria, 
pers,  McLaughlin  sued  the  pub-  reduction  of  the  rank  or  a  ma-  The  Horvitz  petition  explain- 
lisher  for  breach  of  contract.  teiial  change  in  the  duties  of  ed  that  local  business  films  or- 
In  this  action  he  contended  the  employe  is,  in  the  absence  dinarily  budget  a  “given 
that  under  this  agreement  the  of  anything  to  justify  the  em-  amount”  of  money  for  adve^ 
publisher  undertook  to  provide  ployer  is  so  acting,  a  violation  tising  each  year.  I.ikewiM,  it 
him  with  employment  of  a  of  the  conti’act  of  employment  declared,  regional  and  national 
chai’acter  consistent  with  the’  and  will  form  the  basis  of  any  advertisers  oi’dinarily  budget 
position  of  advertising  man-  action  by  the  employe  for  dam-  only  a  given  amount  of  money 
ager  while  on  the  other  hand  ages  for  breach  of  contract.”  to  the  maiket.  As  a  result,  the 
the  publisher  maintained  it  was  Another  reference  by  the  two  media — alone  in  the  gen- 
under  no  obligation  whatever  to  court  was  to  a  New  York  State  eral  circulation  area — are  lO 
do  so.  In  commenting  on  this  decision  in  an  action  involving  direct  competition  for  the  ad- 
feature  of  the  controversy  the  circumstances  of  this  same  vertising  dollar. 

New  Hampshire  appellate  court  character.  The  employe  in  that  In  their  replies,  the  stations 
said:  instance  had  been  general  sales  asserted  that  the  newspapers 

“While  of  course  this  em-  manager  under  a  three  year  were  attempting  to  put  them 
ploye’s  position  was  not  similar  contract.  A  few  months  after  out  of  business  so  they  (t^ 
to  that  of  a  public  performer  the  contract  had  been  made  he  papers)  would  dominate  tn« 
his  status  was  more  than  that  of  had  been  directed  to  perform  markets. 
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^Leave  of  Absence^  Seen 
As  Breach  of  Contract 

By  Albert  Woodruff  Gray 


Judgment  against  the  pub-  ment  was  made  between  this 
lisher  of  the  Manchester  (N.H.)  employe  and  the  new  owner 
Union  Leader  for  $37,745.37  which  provided,  “For  good  and 
for  breach  of  an  employment  valuable  consideration  the 
contract,  in  favor  of  a  former  Union-Leader  Corporation  and 
advertising  manager  of  that  Walter  Daniel  McLaughlin  here- 
paper,  was  affirmed  by  the  ap-  by  agree  to  enter  into  a  con- 
pellate  court  of  that  state.  tiact  of  employment  in  keeping 
“On  one  view  of  the  evi-  with  the  following  terms:  Mc- 
dence,”  said  that  court,  “this  Laughlin  shall  have  the  title  of 
employe  was  uncooperative,  dis-  advertising  manager  and  he 
obedient  and  inefficient  while  on  shall  be  expected  to  perform 
another  view  he  was  consistent-  efficiently  and  faithfully  .s^uch 
ly  successful,  efficient  and  per-  duties  as  are  assigned  to  him 
formed  his  contractual  duties  by  the  corporation  or  its  repre- 
without  complaint.  The  jury  sentatives  excepting  that  he 
having  adopted  the  latter  view  shall  not  be  transferred  to  work 
which  was  warranted  by  the  without  his  permission  to  any 
evidence,  we  must  accept  it  for  city  other  than  Manchester, 
the  purposes  of  review.”  As  advertising  manager  Mc- 

For  13  years  this  discharged  Laughlin  will  devote  his  full 
employe  had  been  employed  in  services  to  the  corporation  and 
the  advertising  department  of  he  shall  take  no  other  position 
the  Union  Leader.  Ownership  during  this  period  nor  shall  he 
of  the  paper  had  changed  in  in  any  way  associate  himself 
September  1947,  and  two  months  w'ith  any  other  printing  or  pub- 
later  an  employment  agree-  lishing  concern  or  publication 

without  the  consent  of  the  cor- 

r  signed  to  him  the  corporation 

1  i  shall  compensate  him  at  the  rate 

of  one  thousand  dollars 
month.” 


"RoH’O-Kai 


^  Many  features  make 
the  GOSS  Roll-O-Mat 
a  stereotype  favorite. 
Automatic  push  button 
control  and  micrometer 
impression  adjustment 
make  it  an  efficient,  la¬ 
bor  saving  unit.  Sturdily 
built  and  with  a  free 
wheeling  roller  bearing 
upper  cylinder,  it  prom¬ 
ises  long  life  and  easy 
maintenance. 


THE  GOSS  PRINTING  PRESS  CO. 
.5601  ;w.  31*t  SffMt  .  ^ 
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all  have  one  thing  in  common — socony  mobil’s 
master  touch  in  lubrication. 

Good  reason!  When  the  chips  are  down — when 
records  are  at  stake — when  schedules  must  be  met 
— the  men  who  know  marine  machinery  look  to 
SOCONY  MOBIL  for  its  protection. 


Every  Atlantic  Blue  Ribbon  Winner  since  1910 — 
from  the  Mauretania  to  the  swift,  sleek  S.  S.  United 
States  .  .  . 

The  world’s  fastest  propeller-driven  boat,  Slo-Mo- 
Shun  IV,  skimming  water  at  178  mph  .  .  . 

Maiden  voyage  of  the  world’s  first  atomic-powered 
submarine  .  .  . 

Two-fifths  of  the  world’s  freighters  .  .  . 

The  race  horses  and  the  work  horses  of  the  seas — 


Wherever  there’s  progress  in  motion — in  your  car, 
your  factory,  your  farm  or  your  home— jom,  too,  can 
look  to  the  leader  for  lubrication. 


Affiliates:  General  Petroleum  Corporation  and  Magnolia  Petroleum  Company 
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Newspaper  Valuation 
Approaches  Outlined 


Chicago 

There  is  no  single  yardstick 
or  formula  by  which  to  evaluate 
a  newspaper,  Vincent  J.  Manno, 
newspaper  broker,  told  Inland 
publishers  here  last  week. 

Mr.  Manno  instead  outlined 
several  “key  approaches”  in  ar¬ 
riving  at  an  evaluation  of  a 
newspaper: 

“Approach  I,  I  call  the  Value 
— Earnings  Ratio.  This  is  the 
ratio  of  the  net  earnings  to 
value  or  simply  the  value  being 
the  product  of  a  certain  num¬ 
ber  of  times  the  earnings.  This 
Approach  can  be  very  broad 
and  it  can  be  argued  that  the 
times-earnings  basis  can  be  as 
low  as  6  and  as  high  as  18. 
Both  these  numbers  represent 
an  extreme,  however,  as  the  in¬ 
dividual  situation  would  govern 
the  number  of  times-earnings 
to  be  used.  Under  a  given  gen¬ 
eral  situation  a  figure  of  10 
times  can  satisfactorily  be  used 
providing  an  adequate  amount 
of  real  estate  and  equipment  is 
included.  Adjustment  to  the  re¬ 
spective  assets  and  liabilities  of 
the  corporate  balance  sheet  is 
then  required  in  order  to  deter¬ 
mine  the  value  of  the  corporate 
stock. 

“Approach  II  is  utilizing 
ARM  34  which  is  incorporated 
in  the  Internal  Revenue  Code 
and  is  an  attempt  to  arrive  at 
a  formula  for  evaluating  a 
newspaper  property.  It  ha.s  a 
certain  amount  of  merit.  Speci¬ 
fically,  and  you  may  be  ac¬ 
quainted  with  this  section,  it 
involves  the  determination  of 
the  Goodwill  of  a  newspaper 


Your  Two  Best  Bets 
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property  in  dollars.  It  first  al¬ 
locates  an  expected  fair  return 
of  8%  on  net  tangible  assets 
on  the  basis  that  a  newspaper 
is  a  fairly  stable  business.  This 
fair  return  is  then  subtracted 
from  the  average  annual  net 
profit  over  a  given  period  of 
years.  The  difference  or  re¬ 
mainder  is  then  classified  as 
an  annual  net  profit  attributable 
to  intangibles  or  Goodwill.  The 
value  of  the  intangibles  or 
Goodwill  is  determined  by  the 
capitalization  of  this  annual 
net  profit  attributable  to  Good¬ 
will  at  a  rate  anywheres  from 
10%  to  20%.  The  re.sulting  fig¬ 
ure  of  this  capitalization  is 
then  added  to  the  net  worth 
of  the  tangible  assets  of  the 
corporation  to  achieve  the  value 
of  the  newspaper  property  as 
a  going  business.  It  sounds 
complicated  but  that  is  only 
because  I  am  covering  a  great 
deal  of  ground  so  very  quickly. 

“The  Third  Approach  I  call 
the  Circulation  Approach  in 
which  the  Goodwill  factor  is 
determined  by  arriving  at  the 
value  of  each  daily  subscriber 
of  the  newspaper.  The  value  of 
each  daily  subscriber  is  cal¬ 
culated  by  using  both  the  gross 
revenues  and  the  earnings.  If 
the  newspaper  is  breaking  even, 
it  is  contemplated  that  each 
daily  subscriber  is  worth  $5. 
For  each  3%  of  earnings  on 
gross  revenues,  $1.  is  added  to 
the  $5.  value  up  to  where  the 
profit  is  15%  on  gross  reven¬ 
ues,  making  each  subscriber 
worth  $10.  For  each  percent¬ 
age  of  profit  over  16%  add  $2. 
to  the  $10.  value  for  each  sub¬ 
scriber.  The  value  of  the  Sun¬ 
day  sub.scriber  where  a  Sunday 
newspaper  is  published,  is  then 
calculated  to  be  one  half  or 
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60%  of  the  value  of  each  daily 
subscriber  as  determined. 

“Having  determined  the 
Goodwill  in  this  Approach,  we 
add  it  to  the  other  assets  of 
the  newspaper  in  order  to  de¬ 
termine  the  over-all  value  of 
the  newspaper  property.  Here 
again  adjustment  of  this  re¬ 
sult  to  the  corporate  balance 
sheet  is  required  in  order  to 
determine  the  value  of  the 
corporate  stock. 

“The  Fourth  Approach  I  call 
the  Dividend  Approach.  In  this 
I  would  calculate  the  average 
dividend  for  a  given  period  of 
years  and  would  capitalize  this 
dividend  either  at  6%  or  8% 
or  both  to  determine  the  value 
of  the  corporate  stock.  Time 
does  not  permit  me  to  go  into 
my  reasons  for  capitalizing  the 
dividends  either  at  6%  or  8% 
or  both  with  the  resultant  aver¬ 
age. 

“These  four  Approaches, 
then,  have  encompassed  the  use 
of  every  possible  factor  which 
could  influence  the  evaluation 
of  a  newspaper  property.  In 
consolidating  the  results  of 
these  four  Approaches  we  must 
necessarily  give  more  individual 
weight  to  one  or  the  other  of 
the  Approaches  according  to 
the  individual  situation  with 
which  we  are  dealing.  Having 
done  that  we  can  then  modify 
this  final  result  upwards  or 
downwards  depending  on  the 
many  influencing  factors  which 
I  mentioned  earlier,  such  as 
competitive  situation,  physical 
assets,  potential,  market,  etc. 
The  conclusion  proves  the  hy- 
pothe.sis  that  though  there  is 
no  single  formula  generally  for 
evaluating  newspapers,  a  cer¬ 
tain  property  can  be  intelli¬ 
gently  and  adequately  eval¬ 
uated. 

“At  this  point  I  would  like  to 
urge  that  we  keep  in  mind  also 
that  the  relative  importance  of 
each  Approach  as  consolidated 
and  averaged  for  a  final  result 
is  also  influenced  by  the  size- 
category  of  the  market  such 
as  newspapers  with  circulation 
up  to  10,000;  from  10,000  to 
50,000;  from  50,000  to  100,000; 
and  those  above  100,000.  Each 
of  these  categories  we  know 
has  situations  and  conditions 
peculiar  to  each  category,  not 
only  as  to  value  but  also,  as 
you  well  know,  as  to  pro¬ 
cedures  and  operations. 

“I  have  dealt  .with  evaluation 
of  a  100%  ownership  or  all 
stock  of  a  large  majority  con¬ 
trol.  Minority  ownership  neces¬ 
sarily  is  adjusted  as  the  intrin¬ 
sic  value  of  a  share  of  major¬ 
ity  stock  is  greater  than  the 
intrinsic  value  of  a  share  of 
minority  stock.” 


INO,  Union  ^ 

In  Pressroom  I 
Training  Pact 

Training  courses  for  newspa¬ 
per  pressmen  and  apprentices 
will  be  undertaken  jointly  by  l 
the  Institute  of  Newspaper  [ 
Operations  and  International  f 
Printing  Pressmen  and  Assist-  [ 
ants’  Union.  | 

Such  a  program  was  an-  | 
nounced  this  week  under  an  I 
agreement  between  INO  and  the  [ 
pressmen’s  union,  offering  spe¬ 
cific  courses  for  pressrooms  , 
covered  by  contract  between 
the  publisher  and  the  union.  ‘ 

Use  INO  Program 

Basis  for  the  courses,  both  for 
appr  entice  tr  aining  and  journey¬ 
men’s  refresher  training,  is  the 
INO  press  training  program. 

The  program  is  not  to  be  con¬ 
fused  with  the  agreement  on  ' 

standards  for  pressmen  training 
between  the  American  Newspa¬ 
per  Publishers  Association  and 
the  union.  (E&P,  Sept.  3,  page 
10.)  That  agreement  sets  up 
suggested  standards  to  be  fol¬ 
lowed  by  publisher's  and  local 
unions  but  the  INO  can  supply- 
actual  training  materials.  The 
two  agreements  complement 
each  other. 

“This  new  agreement  con¬ 
stitutes  a  real  landmark,”  said 
INO  President  Lisle  Baker, 
houiaviUe  (Ky.)  CoriHer-Jour- 
nal  and  Times,  “because  it  will 
encourage  introduction  of  mod 
ern,  efficient  methods  of  local, 
on-the-job  trainrng  for  the  vast 
majority  of  the  pressrooms  in 
the  newspaper  industry  which 
have  union  contracts,” 

The  training  agreement  was 
reached  after  meetings  between 
INO  representatives  and  direc¬ 
tors  of  the  IPP&AU,  headed  by 
Thomas  E.  Dunwody,  president 

INO  has  lined  up  two  news¬ 
papers  for  making  pilot  instal¬ 
lations  on  the  cooperative 
Union-INO  basis. 

“Proper  press  training  is  one 
answer  to  our  obvious  man¬ 
power  needs,  as  evidenced  by 
the  common  occurrence  of  pen¬ 
alty  shifts,”  said  Mr.  Baker. 

‘  The  INO  program  has  already 
demonstrated  its  ability  to 
provide  press  crews  who  can 
perform  costly  maintenance  and 
replacement  functions,  to  estab¬ 
lish  standard  operating  proce¬ 
dures,  and  to  improve  printing 
quality.” 

Publishers  will  pay  for  the 
training  course  materials  pro¬ 
vided  by  INO.  The  union 
contribute  some  of  its  training 
materials. 
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Sickness  at  your  house7 


Today,  medical  and  nursing  authorities 
are  recommending  home  care  for  more 
and  more  patients . . .  especially  if  someone 
in  the  family  is  skilled  in  home  nursing. 

There  are  several  reasons  why  home 
nursing  is  of  such  great  importance  now. 
Nearly  all  of  our  country’s  hospitals  are 
crowded.  In  fact,  they  care  for  more  than 
20  million  patients  a  year. 

Naturally,  doctors,  nurses  and  their  as¬ 
sistants  are  busier  than  ever  before.  So, 
whenever  a  patient  can  be  adequately  cared 
for  at  home,  hospital  beds  and  personnel 
are  freed  for  more  serious  cases. 

Moreover,  the  cost  of  a  long  hospital 
stay  is  a  heavy  financial  burden  to  the 
average  family  ...  as  well  as  a  source  of 
worry  to  the  ill  person. 

Lengthy  hospitalization  may  also  make 


the  sick  person  depressed  and  even  doubt¬ 
ful  of  his  recovery.  These  attitudes  can 
often  be  offset  when  the  patient  can  safely 
and  conveniently  be  cared  for  within  the 
family  circle.  In  fact,  familiar  home  sur¬ 
roundings  and  family  companionship  can 
often  help  to  hasten  recovery. 

Fortunately,  in  such  circumstances,  home 
nursing  can  usually  be  performed  ade¬ 
quately  by  a  family  member  under  the 
direction  of  the  doctor. 

To  give  the  best  possible  help  to  an  ill 
person,  however,  the  home  nurse  must 
know  how  to  follow  the  doctor's  specific 
instructions,  and  be  able  to  care  for  both 
the  physical  and  emotional  needs  of  the 
patient.  In  addition,  the  home  nurse  should 
be  prepared  to  make  some  simple  but  es¬ 
sential  observations  which  help  the  doctor 
determine  the  patient’s  progress. 


Suppose  you  had  to  give  home  nursing 
care  to  someone  in  your  family.  Would  you 
know  how  to  do  any  of  the  following: 

1 .  Could  you  carry  out  a  doctor’s  or¬ 
ders  to  observe  and  record  a  patient’s 
breathing,  or  to  take  his  pulse? 

2.  Help  a  sick  person  overcome  fears 
and  anxieties? 

3.  Persuade  a  child  to  take  medicine? 

4.  Help  a  bed  patient  maintain  com¬ 
fortable  posture? 

Since  illness  may  occur  unexpectedly  at 
any  time  in  any  family,  someone  in  every 
household  should  be  a  qualified  home 
nurse. 

You  can  learn  more  about  home  nursing 
skills  in  free  courses  given  in  most  com¬ 
munities  by  the  American  Red  Cross. 
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NOTICE  TO  EDITORS— This  advertisement  currently  appears  in  leading 
national  magazines.  For  more  than  30  years.  Metropolitan  Life  has 
sponsored  similar  messages  on  national  health  and  safety.  Because 
of  public  interest  in  the  subject  matter  of  these  advertisements. 


free  use  of  the  text  of  each  advertisement  in  this  series.  The  text  may 
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Editorial  Personnel 


Attitudes  Analyzed 


By  Norman  E.  Isaacs 

Managing  Editor,  Louisville  (Ky)  Times 


This  discussion  is  going  to 
be  centered  on  the  guts  of 
modem  journalism — and  which 
is  at  the  same  time  one  of  our 
greatest  current  problems:  Our 
newsroom  personnel. 

For  it  is  the  people  we  hire — 
their  ability,  their  drive  and 
their  character — who  make  the 
kind  of  newspapers  America 
gets. 

It  is  the  one  subject  in  which 
all  newspapers — both  large  and 
small — have  a  common  stake. 

Yet,  at  the  same  time,  we 
seem  to  split  into  two  camps. 
I  sometimes  wonder  if  the 
situation  continues  as  it  is 
whether  the  country’s  large  and 
middle-sized  daily  newspapers 
can  keep  performing,  so  to 
speak,  under  the  same  big  tent 
with  the  smaller  newspapers. 


(Part  of  a  talk  given  recent¬ 
ly  before  the  Iowa  Daily  Press 
Association.  Mr.  Isaacs  is 
chairman  of  the  Sigma  Delta 
Chi  Committee  on  Ethics.) 


Split  in  Attitudes 

For  while  all  newspapers 
have  some  basic  similarities 
and  a  common  meeting  ground 
on  many  things,  we  are  terribly 
split  in  our  attitudes  toward 
editorial  personnel.  We  are  op¬ 
erating  under  two  completely 
divergent  philosophies  and  talk¬ 
ing  in  two  different  tongues. 

The  issue  can  be  stated  in 
simple  terms.  The  larger  papers 
of  the  country — and  this  in¬ 
cludes  the  so-called  middle-sized 
dailies — for  the  most  part  have 
accepted  the  principle  of  quali¬ 
ty  pemonnel.  But  the  smaller 
newspapers  have  taken  the 
point  of  view  that  the  news  de¬ 
partments  are  inferior  to  me¬ 
chanical  and  advertising  de¬ 
partments — and,  as  a  result,  to¬ 
day  they  are  concerned  des¬ 


perately  with  just  getting 
“help” — any  kind  of  “help.” 

Those  who  are  holding  to 
this  benighted  philosophy  are 
helping  to  drive  away  from 
journalism  the  very  group  they 
need  most  urgently — the  young 
and  talented  graduates  of  our 
colleges.  • 

Newspaper  Character 

Of  course,  I  speak  from  the 
point  of  view  of  a  large-city 
newspaperman.  I  would  prefer 
to  call  our  form  of  operation 
enlightened  self-interest.  In 
Louisville,  as  in  many  other 
cities  in  the  nation,  our  goal  in 
editorial  and  newsroom  person¬ 
nel  can  be  roughly  stated  as 
being  professional  in  intent. 
Our  standards  go  up  constantly 
— and  we  want  them  to  go  up. 
We  are  publishing  what  we 
think  are  quality  newspapei's 
and  we  don’t  think  that  is 
possible  without  quality  per¬ 
sonnel. 

This  matter  of  quality — of 
newspaper  character  —  runs 
through  so  many  of  the  letters 
of  application  which  we  receive. 
The  men  and  women  we  hear 
from  express  a  frank  desire  to 
work  for  newspapers  in  which 
they  can  take  some  personal 
pride.  Many  and  many  a  letter 
stipulates  carefully  that  it  isn’t 
a  matter  of  money  alone  — 
dreadful  sometimes  as  their 
salary  situations  may  be. 
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to  Federal  Si.  Betlon,  Moss. 
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There  are  countless  news¬ 
paper  workers  in  this  country 
seeking  tirelessly  to  change 
jobs,  to  switch  from  the  papers 
they  are  on  to  newspapers  that 
they  think  are  trying  to  do  the 
job  of  covering  their  communi¬ 
ties  honestly  and  fairly — news¬ 
papers  where  the  publisher  is 
the  town’s  leading  citizen  be¬ 
cause  of  his  deeds,  and  not  one 
of  the  community’s  richest  men 
because  of  avarice. 

Preparing  for  this  discussion, 
I  naturally  did  some  research. 
And  while  I  must  confess  that 
I  was  not  entirely  surprised,  I 
was  not  quite  prepared  for  the 
news  that  the  smaller  city 
dailies  today  are  in  an  almost 
constant  state  of  crisis  —  an 
acute  shortage  of  newsroom 
personnel. 

Pleas  from  Publishers 


The  various  organizations 
which  try  to  aid  these  news¬ 
papers  in  locating  people  re¬ 
ported  to  me  that  this  has  be¬ 
come  one  of  their  biggest  head¬ 
aches — that  their  files  are 
stacked  deep.  Mind  you,  these 
letters  pleading  for  help  are 
not  coming  from  applicants; 
they  are  coming  from  publish¬ 
ers. 

Where,  I  asked,  are  all  the 
young  people  who  are  interested 
in  journalism — those  who  have 
been  graduated  from  the  jour¬ 
nalism  schools,  and  those  from 
liberal  arts  colleges  who  are 
also  interested  in  journalism? 

The  answer  is  that  low  pay 
and  low  quality  newspapers  are 
driving  them  into  other  fields. 

Some,  of  course,  are  lucky 
enough  to  land  on  large-city 
newspapers. 

But  many  more  are  going 
into  industrial  journalism — the 
trade  papers;  others  into  pub¬ 
lic  relations  firms;  and  some 
into  advertising  and  radio  and 
television. 

Involved  in  this  trend  you 
have  two  basic  factors:  Wages 
and  pride. 

Which  comes  first? 


of  the  University  of  Texas  re¬ 
ceived  figures  that  showed  thi 
average  for  linotype  operator! 
on  these  27  papers  was  running 
14^  years  of  tenure;  the  aver¬ 
ages  on  the  news  side  were 
astonishingly  low. 

Wire  editors  were  listed  at 
an  average  of  two  years,  city 
editors  at  a  year  and  nine 
months,  reporters  at  a  year  and 
one  month. 

And  when  I  looked  at  the 
salary  figures,  I  could  see  why. 

The  average  weekly  salary 
paid  the  editors  was  $94.58.  But 
the  advertising  manager  was 
paid  an  average  of  $100  and 
the  advertising  salesman  $91. 
The  composing  room  foreman, 
however,  was  getting  an  aver¬ 
age  of  $126.05  and  linotype 
operators  were  getting  an 
average  of  $87.32. 

At  the  same  time,  the  aver¬ 
ages  for  news  editors  was 
$81.66,  for  reporters  |77,  and 
for  the  sports  editors  $76.50. 


Resigned  to  Turnover 

No  one  seems  to  know  with 
any  scientific  accuracy,  but 
there  are  a  few  indications  that 
perhaps  pride  of  status  and 
pride  in  the  type  of  newspaper 
take  precedence  over  money. 

One  expert  in  this  field  of 
small  city  newspapering  told 
me  that  he  fears  that  too  many 
publishers  “have  too  much  re¬ 
signed  themselves  to  editorial 
turnover.” 

I  hope,  as  he  does,  that  these 
gentlemen  have  not  adopted 
such  mental  rigidity  on  this 
point  as  to  preclude  any  hope 
of  improvement. 

In  one  piece  of  recent  re¬ 
search,  the  School  of  Journalism 
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Reason  for  Change 

The  University  of  Texai 
.study  went  further.  It  listed 
interviews  with  some  of  the 
newsroom  people  who  had 
changed  jobs.  They  were  trying 
to  find  out  why  they  had 
changed. 

One  man,  35  years  of  age,  a 
news  editor  at  $65,  had  switched 
to  a  metropolitan  daily  at  $100 
a  week.  He  felt  that  the  small 
newspapers  put  the  major  part 
of  their  salary  budgets  into  the 
advertising  and  mechanical  de¬ 
partments,  making  the  editorial 
w’orkers  the  stepchildren.  He 
said  he  would  prefer  to  work 
on  the  small  paper,  but  he  felt 
there  was  no  future  there  be¬ 
cause  of  what  he  called  the  de¬ 
emphasis  of  the  news  side  by 
the  publisher. 

One  man,  aged  40,  now  with 
a  wire  service,  also  preferred 
the  small  towTi  and  he  said  he 
would  be  willing  to  return  if 
ever  he  could  find  a  publisher 
willing  to  give  news  coverage 
equal  footing  with  the  adver¬ 
tising  and  mechanical  functions. 

Another  man,  30  years  of  age, 
a  journalism  school  graduate, 
now  with  a  metropolitan  paper, 
had  much  the  same  to  report 
He  also  preferred  small  city 
living,  but  he  thought  the  sac¬ 
rifice  was  too  great. 

Still  another  J-school  gradu¬ 
ate,  a  man  of  45,  now  in  public 
relations,  was  highly  critical  of 
publishers  who  loot  upon  tbe 
editorial  side  as  a  “necessary 
evil.” 

How  can  one  justify  paying 
an  advertising  salesman  $91  • 
week  and  an  editor  .*94.58? 

The  evidence  would  seem  t* 
point  to  the  fact  that  these 
publishers  have  been,  and  are, 
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trading  on  the  commitment  of 
young  people  who  aspire  to  be 
professionals. 

I  would  suggest  that  their 
economics  are  cockeyed.  Their 
rate  of  turnover  today  is  cost¬ 
ing  them  money — dollars  and 
cents  they  could  well  afford  to 
put  into  their  editorial  budgets 
and  as  a  result  produce  better 
newspapers. 

2  Costs  in  Turnover 
Cleve  Rumble,  personnel  di¬ 
rector  of  our  Louisville  papers, 
says  there  are  two  costs  in 
turnover.  One  is  the  direct  out- 
of-pocket  money  spent  in  locat¬ 
ing,  investigating  and  employ¬ 
ing  a  new  man.  This  includes 
such  things  as  long  distance 
calls,  any  fees  paid  to  agencies 
in  locating  or  checking  on  men, 
postage,  and  similar  direct-cost 
items. 

The  other  is  an  allocated  ex¬ 
pense — the  time  spent  by  a  pub- 
Usher  in  the  process  of  finding 
such  a  man.  But  allocated 
though  it  may  be,  it  is  a  real 
cost. 

How  much  is  a  publisher’s 
time  worth?  What  does  he  pay 
himself  a  week?  If  he  gets  tied 
up  for  four  hours  or  six  hours 
or  16  hours  finding  the  right 
man,  does  he  not  take  this  time 
away  from  other  productive 
work,  and  thus  aren’t  these 
actual  dollars  spent?  Of  course 
they  are. 

The  Texas  study  made  no 
such  referf  nee.  It  was  referring 
only  to  the  break-in-cost.  And 
we  can  agree  right  here  that 
any  change  in  personnel — any 
new  man  we  employ — obviously 
cannot  be  up  to  the  standard  of 
the  man  he  replaces  for  a  peri¬ 
od  of  weeks  or  months,  depend¬ 
ing  on  the  quality  of  the  in¬ 
dividual. 

This  is  something  accepted  by 
virtually  every  authority  in  the 
field  of  business  administration. 

The  small  city  publisher  who 
would  apply  ordinary  business 
efficiency  to  his  editorial  opera¬ 
tions  would,  I  am  convinced, 
find  himself  automatically  pay¬ 
ing  higher  wages  and  thus 
holding  his  .staff  people  longer 
and  he  him.self  probably  would 
lire  a  little  longer  without  his 
blood  pressuie  going  up  so 
often  and  all  without  an  ex- 
ces.sive  addition  to  his  editorial 
costs. 

Getting  character  and  high 
quality  into  a  newspaper  isn’t 
*11  a  matter  of  technique,  or 
skills — or  money  either. 

^or  a  newspaper  to  have 
character,  to  be  classed  as  one 
of  the  better  newspapers,  it 
Dc^s  first  and  foremost  J;he 
spirit  to  want  to  be  good.  If 
the  spirit  is  there,  the  rest  may 
not  always  come  easy,  but  it  is 
attainable. 


And  the  spirit  has  to  come  , 
from  the  owner  of  the  news-  i 
paper.  If  an  owner  doesn’t  un¬ 
derstand  what  it  is  that  a  news-  i 
paper  ought  to  be,  if  he  doesn’t  i 
understand  or  appreciate  the  ' 
need  for  basic  journalistic  in-  i 
tegrity  and  performance,  the 
newspaper  in  his  community  is 
a  doomed  one  for  any  man  who 
is  a  professional  in  spirit.  It 
is  like  a  tombstone  which  might 
read:  "Died  at  30,  Buried  at 
70.” 

We  all  know  of  newspaper 
situations,  both  good  and  bad, 
that  we  can  recite  to  prove  our 
points. 

In  Louisville,  Mr.  Rumble 
tells  me,  our  turnover  rate  is 
1.15  per  cent  per  month. 

That,  I  am  told,  is  about  as 
low  as  you  can  get  and  still  be 
running  a  sane  operation.  For 
in  some  instances,  you  have  to 
remember  that  it  is  costly  NOT 
to  have  turnover.  It  may  indi¬ 
cate  an  organization  that  is  dy¬ 
ing  on  its  feet. 

Serious  Instability 

Where  turnover  is  high — 8,  9, 
10  per  cent  per  month — the 
personnel  experts  say  they  be¬ 
come  concerned.  They  see  this 
as  evidence  of  a  serious  insta¬ 
bility  within  an  organization 
and  they  promptly  start  search¬ 
ing  for  the  factors  which  con¬ 
tribute  to  this  kind  of  rapid  ' 
turnover.  i 

It  may  indicate  a  bad-tem¬ 
pered  foreman,  or  bad  working 
conditions;  indeed,  any  number 
of  serious  internal  shortcom¬ 
ings. 

On  the  other  hand,  these 
personnel  experts  tell  me  that 
excessively  low  turnover  con¬ 
cerns  them  equally. 

Their  reasoning  here  is  that 
it  indicates  that  no  new  blood 
is  coming  into  an  organization, 
that  at  the  same  time  there  is 
no  opportunity  for  advance¬ 
ment  within  an  organization  for 
those  already  there — that,  in 
short,  it  can  mean  a  static  per¬ 
formance,  rather  than  a  grow¬ 
ing  one. 

If  enough  of  the  bright  young 
men  and  women  of  talent  are 
permitted  to  drift  away  re¬ 
luctantly  into  the  competing 
branches  of  the  communications 
arts,  the  newspapers  will  be  left 
with  the  seconds. 

And,  gentlemen,  the  seconds 
simply  aren’t  good  enough  for 
the  fight  we  have  on  our  hands. 

We  need  now — and  we  are 
going  to  neefi — young  people 
with  brains  and  ingenuity  and 
writing  ability — people  who  can 
recognize  the  facts  of  life  as 
they  exist. 

All  of  us  have  done  a  goo<l 
deal  of  talking  about  the  need 
for  the  professionalization  of 


journalism.  I  have  been  a  leader 
in  those  discussions.  But  at  the 
same  time,  we  have  to  be  can¬ 
did  with  ourselves.  We  have  to 
recognize  that  profesgionalism 
does  not  come  by  any  overnight 
revolution.  It  is  something  that 
requires  years — generations  — 
for  development. 

Professionalism  must  include 
the  adoption  of  ideals  and 
ethics.  More  important,  there 
must  be  some  means  of  making 
men  want  to  lift  their  standards 
to  those  held  by  the  highest  in 
the  calling.  In  other  words, 
the  ethical  tradition  must  be¬ 
come  firmly  rooted — so  firmly 
rooted  that  it  becomes  neces¬ 
sary  for  men  to  conform. 

We  have  to  admit  that  we 
are  a  far  cry  from  any  real 
professionalism  when  we  have 
to  spend  so  much  time  pointing 
out  the  dismal  discrepancies  in 
our  performance.  We  still  have 
too  many  journalistic  delin¬ 
quents  in  the  United  States. 

I  have  a  suggestion  for  those 
publishers  who  have  had  high 
turnover  rates  and  who  are 
moved  to  do  something  about 
it.  I  would  recommend  that 
these  men  go  back  over  their 
records  and  pick  out  the  names 
of  the  people  who  have  left 
their  papers  over  the  past  ten 
years. 


Then,  let  them  find  out  where 
these  people  presently  are — or 
as  many  as  they  can  reasonably 
locate — and  then  write  to  each 
of  these  people  a  warm  and 
friendly  letter.  This  letter 
should  ask  for  a  confidential  ap¬ 
praisal  of  the  newspaper,  ask¬ 
ing  the  people  to  reveal  some 
of  the  reasons  why  they  left, 
and  asking  for  their  judgments 
as  to  how  the  newspaper  might 
be  improved. 

Cogent  Suggestions 

My  reasoning  behind  this  is 
simple.  When  people  resign,  it 
is  the  general  rule  that  they 
want  more  than  anything  else 
to  make  their  exit  a  smooth 
one.  They  want  kind  words  to 
follow  them  in  their  new  jobs. 
So  they  make  their  excuses 
palatable. 

But  a  year  later,  or  two  years 
later,  or  ten,  these  people  are 
no  longer  under  any  such 
emotional  pressures.  Their  fu¬ 
tures  are  no  longer  dependent 
upon  what  an  editor  or  a  pub¬ 
lisher  may  have  to  say  about 
them.  Further,  they  have  the 
benefit  of  maturity  and  of  ret¬ 
rospection.  They  are  in  a  far 
better  position  to  tell  what  was 
really  involved  at  the  time — 
and  they  probably  would  have 
some  cogent  suggestions  to 
make. 
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I  AdaptabI*  lo  got, 

.  .  .....  •l•cltki^v,  or  oil 

1 .  Foster  Melting  I 

NOLAN  reaches  meltini>  temperature  faster  .  .  .  without 
oxidation  and  burning  out  of  heaters.  Exterior  heat  is  used. 

2.  Lest  Floor  Spoce ! 

NOLAN  saves  space  with  its  modern  oblong  or  square  design. 
Inside,  the  pot  has  no  space-eating  immersion  unit. 

3.  Custom  Designed  For  Lower  Costs! 

NOLAN  will  custom-tailor  a  Stereo  Furnace  to  meet  your 
specific  requirements  with  maximum  efficiency  and  economy. 
Accessories  can  be  located  in  any  convenient  location. 

A"  •l•ctr^col  or  monuol  pump 
ood  o  boMom-pourmg  valvo  oro 
opttonol.  Writo  lodoy  for  com* 
l^T  T  l^T  pi«f*  informolion  on  NOLAN 

Iml  I  I  l\l  VsiB^BLy  $loroo  Furnoco%  ...  or  for  o  coll 

Xm  JUX^LX  V  by  a  NOLAN  flopro»ontotivo. 

ROME.  MEW  VORK 
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27  Circulators 


Recent  Transactions  in  the  Weekty  Field 


T 


Will  Attend 


API  Seminar 


Bailey-Krehbiel  Newspaper  Ross  A.  Hanchette  has  sold  Times  at  Loup  City  and  the 
Sei-vice  has  arranged  the  sale  the  weekly  Lewis  River  News,  York  Republican, 
of  the  Lakewood  (Col.)  Jef-  Woodland,  Wash.,  to  Mr.  and  *  *  * 

ferson  Record  to  Ivan  P.  Gil-  Mrs.  Richard  Pinkerton.  Mr. 


A  group  of  27  circulation 
executives  will  participate  in 
the  American  Press  Institute’s 
fourth  circulation  seminar,  Oct. 
30-Nov.  4. 

The  seminar  members  are: 
Hunter  S.  Allen,  Florence  (Ala.) 
Times  and  Tri  Citics  Daily. 

John  N.  Anderson,  Memphis  (Tenn.) 
Commercial  Appeal  and  Press-Scimitar. 

Frank  W.  Barter,  Mobile  (Ala.) 
Press  Register. 

Robert  L.  Conrad,  Johnstown  (Pa.) 
Tribune-Democrat. 

Virgil  Fassio,  Valley  Daily  News, 
Tarentum,  Fa. 

Herbert  B.  (lilmore,  Michigan  City 
(Ind.)  News-Dispatch. 

Raymond  M.  Goode,  Bangor  (Me.) 
Daily  News. 

William  T.  Jardine,  Minneapolis 
(Minn.)  Star  and  Tribune. 

Robert  B.  Kelly,  oreensburg  (Pa.) 
Tribnne-Review. 

Lewis  T.  Kennedy,  Syracuse  (N.Y.) 
Herald-Journal  and  Herald  American. 

Edward  A.  Koehler,  Providence  (R.T.) 
Journal  and  Evening  Bulletin. 

Milton  Leazenby,  Painesville  (Ohio) 
Telegraph. 

Edward  O.  Maloney,  Bridgeport 
(Conn.)  Telegram  and  Post. 

Daniel  L.  Martin,  Wilmington  (Dela.) 
News  and  J ournal-Evcry  Evening. 

O.  W.  H.  Moody,  Newport  News 
(Va.)  Daily  Press  and  Ttmes-Hcrald. 

Dewey  B.  Nettles,  Charleston  (S.C.) 
Evening  Post  and  Netes  and  Courier. 

Neil  Payne,  Ashtabula  (Ohio)  Star- 
Beacon. 

Richard  C.  Rogers,  Nerv  York  Times. 
Robert  F.  Sampson,  Norwich  (Conn.) 
Bulletin  and  Norwich  Sunday  Record. 

Robert  .Shumway,  Oil  City  (Pa.) 
Derrick  and  Bliseard. 

Joseph  C.  Spieser,  Detroit  News. 
Andrew  W.  Stabler  Jr.,  Williamsport 
(Pa.)  Crit. 

F.  M.  Thieriot,  San  Francisco  Cbran- 
icle. 

Fred  Thompson,  Pontiac  (Mich.) 
Press. 

Robert  J.  Tibbetts,  Champaign-Urbana 
(111.)  Courier. 

Fred  Varga.  Louisville  (Ky.)  Courier- 
Journal  and  I.ouirville  Times. 

William  S.  Wasserman  Jr..  South 
western  J’nbjishing  Co..  Fort  Smith,  Ark. 


lett,  for  the  past  18  years  pub-  Pinkerton  formerly  published 


The  San  Bruno 


(Calif.) 


Usher  of  the  Sedan  (Kas.)  the  Illinois  Valley  News,  Cave  Jerald  has  purchased  the  Sn 
Times-Star.  Mr.  Gillett  recentlv  Junction,  Ore.,  for  three  years.  j*” 

sold  the  Sedan  paper  to  Sam  He  also  is  a  former  staffer  of  “ 

Shade,  former  Kiowa,  Kas.,  the  Burlington  (Wash.)  Jour-  announced  by  A.  I.  C\oui,  who 
publisher.  Bob  Wier  was  for-  nal.  purchased  the  Herald  earUet  , 

mer  publisher  of  the  Jefferson  *  *  *  u  i 

Record.  George  L.  Wasson  has  sold  >«hed  by  Mr.  &  Mrs.  Henry  => 

*  *  *  the  weekly  Farmington  (Ill.)  consolidated  j] 

A.  A.  Hennon,  publisher  of  Bugle  to  Donald  Murray,  pub-  ®  ‘  I 

the  Timmonsville  (S.C.)  Times  Usher  of  the  Fulton  (Ill.)  Jour-  *  *  ♦  | 

and  the  Andrews  (S.C.)  Star,  nal.  The  sale  was  negotiated  by  The  St.  James  (Mo.)  Jour- 
has  bought  the  Williamsburg  the  Dial  Agency,  Detroit  news-  nal,  a  weekly  newspaper  sinct 
Times,  Kingstree,  S.  C.,  and  paper  broker.  1896  has  been  sold  by  Mr.  and 

the  Tri-County  Tribune,  Hem-  ♦  ♦  •  Mrs.  D.  B.  Mitchell,  ownen 

ingway,  S.  C.  Harold  Blaschko,  for  the  last  since  1923,  to  Ford  Hughes  and 

*  *  *  20  years  employed  by  the  Le  Thayne  Jones,  recent  Journal- 

Carter  Waid,  publisher  of  the  Center  (Minn.)  Leader,  has  ism  graduate  of  the  University 

tri-weekly  Belen  (N.M.)  News-  acquired  a  half  interest  in  the  of  Missouri. 

Bulletin,  has  purchased  the  Arcadia  (Wls.)  News-Leader  *  *  * 

Grants  (N.  M.)  Beacon  from  and  joined  Albert  H.  Gauger  in 

Sherman  Ford.  Mr.  Waid  also  owmership  and  management  of 

announced  the  sple  of  the  Tor-  the  latter  paper. 
ranee  County  Neivs,  Estancia,  «  *  * 

N.  M.,  to  Ed  Stanton,  publisher  t,  ui-  ^ 

,  Williams,  president  of  the  Wil-  ♦  *  * 

^  ,,  ,,  ,  liams  Newspaper  Co.,  Spencer, 

West  Valley  News,  Inc.,  Mr.  Wilson  also  sold  to  The  weekly  Schoharie  (N. 

Reseda,  Calif,  has  purchased  jvj,.  williams  his  interest  in  Y.)  Review  has  been  purchased 

the  Reseda  News  from  Kenneth  th,.eg  weeklies  printed  in  the  Green  and  Ulster  Pub- 

Lovgien,  owner  for  the  past  Reporter  plant.  They  ai-e  listing  Co.,  of  Catskill,  N.  Y, 

year.  Also  included  in  the  pur-  Haigler  News,  Falisade  owners  of  the  Green  County 

chase  was  the  Chatsworth  Re-  rioneer-Press  and  Hayes  Center  (N.  Y.)  Examiner-Record,  Cot- 
view,  weekly  published  by  the  Times-Republican.  Joe  Leno.  «ackie  (N.  Y.)  Union-Nm, 

Kingston-Ulster  (N.  Y.) 
Former  Publisher  Shep- 


The  Sierra  County  Advoeatt 
at  Truth  or  Consequences,  N, 
M.,  has  returned  to  the  sole 
ownership  of  Arietta  Coleman. 


Reseda  News.  Gordon  MacLean  who  joined  the  Reporter  May  Ki' 

IS  publisher  of  West  \  alley  19.14,  will  serve  as  resident  Frees.  I 


Geffen  Scholar 

Richard  C.  Schroeder  of 
Springfield,  N.  J.,  has  been 
named  recipient  of  the  1955 
Maxwell  M.  Geffen  Scholarship 
($7-'>0)  by  the  Faculty  of  Jour¬ 
nalism  at  Columbia  University. 


News,  Inc.,  which  also  publishes  pubU.sher  of  the  weeklies, 
the  Reseda  Sun,  Canoga  Park 
Herald,  Tarzana  Herald  and 
Woodland  Hills  Herald,  all 
weeklies. 


pard  Robinson  wdll  become  staff 
photographer  for  the  paper  and 
continue  to  operate  the  job 
printing  plant. 


John  Jacobs  has  become  sole 
owner  of  the  Alderson  (W. 
Va.)  Times  and  White  Sulphur 


Sales  of  three  Texas  week¬ 
lies  to  the  Texas  Gulf  Publish¬ 
ers,  Inc.,  has  been  announced 
by  News,  Inc.,  of  Houston.  In¬ 
volved  in  the  sale  are  the  weekly  Galena  (Ill.)  Gazettt 
Brazosport  Citizen,  the  Brazoria  and  Adx>ertiser,  has  purchased 
County  Citizen  and  the  Texas  three  northwestern  newspapers 


Clint  Y’oule,  owner  of  the  bi- 


City  Citizen.  George  Gaston  and  —  the  daily  Savanna  Timet 
TnEn  PE  T  ^lenn  Wade  Heath  are  the  new  Journal,  Hanover  Weekly  Jour- 

partner,  John  Chuich  Ji.  ownei-s  and  publishers.  nal  and  Elizabeth  Weekk 


LINOTYPE 

COMET 


nal  and  Elizabeth 
Times.  The  former  owners. 
The  centuiy-old  Oxford  (N.  D.  C.  Pickard,  Franklin  I 


fastest 

simplest 

most  economical 

linecasting 

machine 

in  the  world! 


'  i!j?resfr“«»?od.red  I  Y.)  Reriej-rtmea  has  teen  sold  Stransky,  took  hold  of  the 

printing,  advertising  or  commercial'  Marion  Van  Kleek  of  pers  in  1917.  Paul  Allen,  e<n- 

radio,  and  you  want  to  keep  in  touch  '  Endicott.  Her  son,  John  Van  tor  of  the  Galena  paper,  is  to 
I  with  those  activities  in  Australia  and  Kleek,  now  managing  editor  of  be  executive  editor  of  thr 
I  New  Zealand,  read  Newspaper  News,  the  Endicott  Bulletin,  is  expect-  newly-acquired  publications. 

I  the  national  monthly  business  news-  ed  to  become  editor  of  the  Ox-  «  *  • 

;  paper  devoted  to  those  closely  re-  ford  weekly 


lated  interests  of  "Down  Under." 


IINOTYK  ' 


Mergentholer  Linotype  Company 
'29  Ryerson  Street,  Brooklyn  5,  N.Y. 

LEADERSHIP  THROUGH  RESEARCH 


15  Hamilton  St.,  Sydney,  Australia 
Annual  Subscription  to  U.  S.  $3.30. 
IT  rite  for  sample  copy. 


Leslie  G.  Curtis,  part-owner 
*  *  *  of  the  Plaindealer  Publishinf 

The  Ashland  (Neb.)  Gazette  Co.,  publisher  of  the  weekly 
I  has  been  sold  to  Arthur  J.  Ried-  Saint  James  (Minn.)  Couutt 
I  esel  of  York  by  M.  C.  Howe,  Plaindealer,  has  acquired  the 
owner  of  the  paper  since  1945  interests  of  his  co-partners  and 
and  a  former  director  of  the  wdll  become  sole  owner  of  1^ 
Nebraska  Press  Association,  company.  He  bought  the  ib* 
Mr.  Riedesel,  who  will  take  pos-  terests  of  his  brother  J. 
session  Oct.  1,  is  a  former  pub-  old  Curtis  and  the  late  Mra 
lisher  of  the  Sherman  County  Will  Curtis. 
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20  to  Attend 
IPI  Seminar 
At  UN  Nov.  7 

UN  Secretary  Genei'al  Dapr 
Hammarskjold  will  open  the 
seminar  at  the  United  Nations 
for  editors  and  correspondents 
which  the  International  Press 
Institute  is  sponsorinff  in  No¬ 
vember.  Mr.  Hammarskjold  will 
speak  on  the  scope  and  limita¬ 
tions  of  the  UN  in  international 
diplomacy. 

Other  speakers  at  the  10-day 
meeting,  which  starts  Nov.  7, 
include  Dr.  Ralph  Bunche, 
Under-Secretai-y,  on  the  UN 
and  the  peaceful  uses  of  atomic 
energy;  Mrs.  Franklin  D.  Roo¬ 
sevelt,  on  human  rights  and  re¬ 
lated  problems;  Ahmed  Bokha- 
ri,  Under-Secretary  for  Public 
Information,  on  the  new  rela¬ 
tionship  between  the  West,  and 
Asia  and  Africa;  Sir  Leslie 
Munro,  Ambassador,  New  Zea¬ 
land,  on  the  Security  Council; 
Benjamin  Cohen,  Under-Secre¬ 
tary,  Department  of  Trustee¬ 
ship  for  Non-Self-Goveming 
Territories,  on  trusteeship  and 
dependent  territories;  Ambassa¬ 
dor  M.C.W.A.  Schurmann,  Per¬ 
manent  Repi-esentative  of  the 
Netherlands  to  the  UN ;  Am¬ 
bassador  Abba  Eban,  Perma¬ 
nent  Representative  of  Israel  to 
the  UN,  and  Larry  Lesueur, 
CBS  Correspondent,  on  confer¬ 
ence  diplomacy  in  the  General 
Assembly. 

The  participants  in  the  semi¬ 
nar  will  also  hear  discussions 
of  the  organization  and  special¬ 
ized  agencies  of  ECOSOC,  so¬ 
cial  aspects  of  UN  work,  the 
UNICEF  program,  technical  as¬ 
sistance,  and  the  UN  informa¬ 
tion  service,  and  they  will  at¬ 
tend  UN  sessions. 

The  last  two  days  of  the 
seminar  will  be  spent  in  Wash¬ 
ington.  There  the  newspaper¬ 
men  will  attend  a  State  Depart¬ 
ment  press  conference,  and  a 
Supreme  Court  session.  They 
will  also  meet  with  Supreme 
Court  Justice  Felix  Frank¬ 
furter  in  his  chambers.  A  dis¬ 
cussion  session  will  be  held  with 
James  Reston,  Washington 
Correspondent  of  the  New  York 
Times. 

Newspapermen  from  20  coun¬ 
tries  are  coming  to  the  seminar. 
They  are:  Rohan  D.  Rivett, 
*ditor-in-chief.  News,  Adelaide, 
Australia;  Friederich  Katscher, 
foreign  ^iior,  Arbeiter  Zeitung, 
Vienna,  Austria;  Fernand  De¬ 
nis,  head  of  foreign  news  serv- 
Afetwe,  Liege,  Belgium; 
C«cil  D.  Graham,  editor,  Cey¬ 


lon  Daily  News,  Colombo,  Cey¬ 
lon;  Paul  Carlson,  foreign  edi¬ 
tor,  Aarhus  Stiftstidende,  Aar¬ 
hus,  Denmark;  Robert  Vazeil- 
les,  head  of  Paris  editorial  de¬ 
partment  and  political  editorial 
writer.  La  Nouvelle  Republique 
du  Centre-0  uest.  Tours, 
France; 

Hans-Joachim  Langner,  for¬ 
eign  e  d  it  o  r,  Hannoversehe 
Presse,  Hannover,  Germany; 
Raj  Narayan  Misra,  assistant 
news  editor.  Pioneer,  Lucknow, 
India;  S.  Tasrif,  editor,  Abadi, 
Djakarta,  Indonesia;  Dan  Na- 
ito,  assistant  foreign  new's  edi¬ 
tor,  Jiji  Shimpo,  Tokyo,  Japan; 
Armando  Camacho,  English  edi¬ 
tor,  Excelsior,  Mexico  City, 
Mexico;  Jan  Piebenga,  editor- 
in-chief,  Leeuwarder  Courant, 
Leeuwarden,  Netherlands;  John 
Moffett,  editor,  Otago  Daily 
Times,  Dunedin,  New  Zealand; 

Torolv  Kandahl,  editor.  Dram- 
mens  Tidende,  Drammen,  Nor¬ 
way;  Nasim  Ahmed,  London 
correspondent.  Dawn,  Kaiachi, 
Pakistan;  Jose  Luna  Castro, 
editorial  writer,  Manila  Times, 
Manila,  Philippines;  Zeyyat 
Goren,  chief  correspondent, 
Hurriyet,  Istanbul,  Turkey; 
Tom  Baistow,  foreign  editor. 
News  Chronicle,  London,  United 
Kingdom;  Baker  Marsh,  tele¬ 
graph  editor,  Chicago  (Ill.) 
Daily  News. 

• 

Canada  May  Get 
Polish'Language  Daily 

Toronto 

The  merger  of  two  Polish- 
language  weeklies  here,  is  ex¬ 
pected  to  result  in  publication 
of  an  anti-Communist  daily  to 
cover  Polish-language  commu¬ 
nities  throughout  Ontario  and 
Quebec.  In  a  joint  statement 
Frank  Glogowski  and  Stan  Zy- 
bala,  managing  editors  of 
Zwiazkowiec  and  Glos  Polski 
respectively,  announced  the 
amalgamation.  The  two  weeklies 
have  a  combined  circulation  of 
over  30,000. 

• 

Tass  Man  Excluded 

Ottawa 

When  Canada  puts  the  all- 
weather  jet  interceptor,  the  CF- 
100,  through  barrier  trials  at 
nearby  Uplands  airport,  Oct. 
31,  Vladimir  Vashedchenko, 
Tass  representative,  will  be  ex¬ 
cluded  from  the  press  corps.  A 
spokesman  for  the  Canadian  De¬ 
partment  of  National  Defense 
said  it  was  general  policy  to 
har  the  Russian  news  agency 
from  such  showings,  at  least 
until  Canadian  military  attaches 
in  Russia  are  accorded  similar 
privileges. 
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planation — and  yet  not  too  much 
and  not  in  such  technical  detail 
that  the  reader  becomes  con¬ 
fused.  Another  is  to  confine  his 
writing  to  developments  which 
are  worth  explaining.  There  are 
occa.^ions  when  correspondents 
get  excited  over  minor  pi-oce- 
dural  debate  and  write  about  it 
at  great  length. 

For  the  most  part,  however, 
the  correspondents  are  good  re¬ 
porters.  There  are  many  at  the 
UN  with  20  or  25  years  of  ex¬ 
perience  as  newspapermen — like 
Thomas  J.  Hamilton  and 
Lindesay  Parrott  of  the  New 
York  Times,  Francis  W.  Car¬ 
penter  and  A.  1.  Goldberg  of 
the  Associated  Pre^s,  Pierre  J. 
Huss  of  the  International  News 
Service,  Bruce  Munn  of  the 
United  Press,  William  McGaffin 
of  the  Chicago  Daily  Netvs,  Paul 
Ward  of  the  Baltimore  Sun — 
just  to  name  a  few  of  those  well 
known  in  this  country.  There 
are  others  from  other  countries 
who  are  equally  well  known. 

The  press  corps  consists  of 
about  125  correspondents  who 
cover  headquarters  on  a  more  or 
less  regular  basis  and  another 
250  who  turn  up  for  special 
occasions. 

Thirty-five  countries  are  rep¬ 
resented.  The  United  States 
leads  with  200.  Britain  has  30, 
Russia  and  Japan  16,  France  and 
Israel  13,  Canada  11,  Australia 
and  the  Netherlands  9,  Greece  7, 
West  Germany  6,  Sweden  6, 
Italy  6,  India  6,  and  the  others 
range  down  to  a  single  corre¬ 
spondent. 

For  some  special  meetings, 
accreditations  more  than  double 
the  number  issued  to  cover  head¬ 
quarters.  At  Geneva,  for  ex¬ 
ample,  900  correspondents  were 


accredited  for  the  atomic  con¬ 
ference. 

The  most  significant  change 
in  news  coverage  at  the  UN 
over  the  decade  is  the  gradual 
relegation  of  the  Security  Coun¬ 
cil  to  a  secondary  role  in  the 
world  organization’s  operations. 
In  the  early  days  of  1946,  1947 
and  1948  the  Security  Council 
met  several  times  a  week  and 
produced  a  steady  flow  of  front 
page  stories.  During  the  past 
few  years,  the  council  has  met 
only  occasionally  and  has  ceased 
to  be  a  major  source  of  news. 

There  are  now  long  periods 
in  which  the  news  volume 
shrinks  to  a  very  modest  word- 
age — mostly  features  and  inter¬ 
pretive  stories.  On  the  other 
hand,  during  the  three  months 
or  so  when  the  General  Assem¬ 
bly  is  in  session  each  year,  the 
volume  now  is  not  far  below 
that  turned  out  in  the  early  As¬ 
sembly  sessions. 

The  following  wordage  figures 
will  illustrate  the  general  fluc¬ 
tuation  in  the  news  and  especial¬ 
ly  the  reduction  in  volume 
during  the  months  when  the  As¬ 
sembly  is  in  recess.  While  the 
figures  used  here  represent  the 
Associated  Press  file  only,  I  be¬ 
lieve  they  are  typical  at  least 
for  the  wire  services  and  the 
major  newspapers. 

A  typical  day’s  file  during  the 
Assembly: 

Oct.  15,  1947 — 6,210  words. 

Oct.  20,  1955 — 4,390  words. 

A  typical  day’s  file  when  the 
Assembly  was  in  recess: 

July  7,  1947 — 2,940  words. 

July  15,  1947 — 2,130  words. 

April  15,  1955 —  8.50  words. 

May  13,  1955 — 1,830  words. 

While  the  basic  stories  in¬ 
cluded  in  this  compilation  are 
distributed  worldwide,  some  of 
the  high  wordage  count  results 
from  copy  filed  for  particular 
countries  or  regions. 
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SYNDICATES 


Move  Over,  Gentlemen 
— It’s  Women’s  Week 


By  Janies  L.  (Pollings 

S.  George  Little  is  going  to 
find  it  haid  to  get  a  word  in 
edgewise  this  week.  He’s  sur¬ 
rounded  by  women. 

First  there  is  Kaye  Phelps, 
then  Trudy  Howard,  then  Hed- 
da  Hopper. 

Phelps  .... 

Miss  Phelps,  an  attractive 
strawberry  blonde,  will  perform 
her  specialty  for  Editors  Syndi¬ 
cate,  quatrain  verse,  starting 
Oct.  31.  The  daily  feature  is 
called  “Rimes  of  the  Times.” 

In  case  you  haven’t  seen  any 
of  her  four-line  topical  witti¬ 
cisms  in  the  slicks,  here’s  a  sam¬ 
ple: 

Behind  the  Iron  Curtain 

When  they  start  to  veto  vodka 
Among  the  proletarian 
Then  the  Reds  will  really  he 
Teetotal-itarian. 

Howard  .... 

Mrs.  Howard,  wife  of  Leon¬ 
ard  F.  Howard,  former  finan¬ 
cial  editor  of  the  \'ew  York 
Journal  of  Commerce,  is  author 
of  “Talk  About  Careers,”  a 
weekly  product  of  the  Worces¬ 
ter  (Mass.)  Telegram. 

Bell  Syndicate  now  has  her 
column  available  on  a  weekly 
basis.  Coupled  with  Mrs.  How¬ 
ard’s  words  of  advice  are  free 
tip  sheets  outlining  job  oppor¬ 
tunities  of  interest  to  women. 


The  syndicate  explains  that 
“20,000,000  part-time  mothers, 
working  wives,  independent 
grandmothers  and  growing 
baby-sitters  are  interested  in 
jobs  from  airline  hostessing  to 
uranium  prospecting,  from  doll 
doctoring  to  bridal  consultant. 
It’s  a  short  leap  from  changing 
diapers  to  babying  bulldozers.” 

In  other  words,  theie’s  no 
limit  to  what  Mrs.  Howard  can 
talk  about.  Womanly-like,  she 
makes  the  most  of  it. 

Hopper  .... 

As  for  Hedda  Hopper,  who 
does  “Hollywood”  for  the  Chi¬ 
cago  Tiibune — New  York  News 
Syndicate,  she  has  received  the 
“Woman  of  Achievement” 
award  from  the  Los  Angeles 
alumnae  chapter  of  Theta  Sig¬ 
ma  Phi,  the  national  fraternity 
for  women  in  journalism.  It 
was  pointed  out  that  Miss  Hop¬ 
per’s  achievements  have  been 
in  several  fields — acting,  radio, 
TV  and  writing. 

And  George  .... 

O.  K.,  George,  now.  But  hur¬ 
ry.  Another  female  follows  you, 
and  this  may  be  the  only  chance 
you’ll  have.  (From  an  article 
or  Shoeless  bylined  in  the  cur¬ 
rent  issue  of  Southern  Adver¬ 
tising  and  Publishing.) 

“Don’t  ever  forget  that  many 


of  Hearts  and  Spader! 

\  pinoc  hle  player  in  his  college  years,  he  was  invited 
to  a  bridge  party— and  was  embarrassed  because  he 
lidn’t  know  how  to  play!  For  seven  months  he  studied 
I  everything  on  the  game ...  on  graduation  began  to 
'enter  bridge  contests... six  years  later  won  his  first 
bridge  tournament . . .  and  today  is  the  No.  1  ll.S.  bridge  expert. 

(loren  on  Bridge 

Goren  has  won  more  bridge  titles  than  any  other  player,  has  his 
name  on  every  major  trophy.  His  columns  have  taught  millions . . . 
emphasize  the  logic  of  cards  rather  than  systems . . .  are  read, 
clipped,  and  saved.  “Goren  on  Bridge,”  “Canasta  Column”  and 
“Introductory  Series  for  Beginners”  are  circulation  builders 
and  valuable  properties  for  any  paper!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott.  Manager . . . 

Chieaga  Tribune^JVeu?  York  J¥eu?s 

Baiwina,  At>*r  Vorlt 
MMBCm  fribume  Tovcr*  CMeenstt 


people  buy  a  second  or  a  third 
newspaper  merely  to  get  the 
features  they  want.  Their  day 
w’ouldn’t  be  complete  without 
the  adventures  of  ‘Mary 
Worth/  or  the  humor  of  ‘Little 
Eve’  or  ‘Blondie,’  or  the  excite¬ 
ment  of  ‘Jeff  Cobb.’ 

“Features  are  a  wholesome 
escape  in  a  troubled  world. 
Features  are  a  bargain,  too. 
Whichever  way  you  turn  in  the 
newspaper  business,  you  hear 
about  the  high  cost  of  news¬ 
print,  the  high  cost  of  labor, 
the  high  cost  of  production. 

“In  the  face  of  all  this,  isn’t 
it  wonderful  to  know  that  you 
can  obtain  the  talents  of  the 
best  artists  and  wi  iters  for  less 
than  vou’d  pav  your  stockioom 
boy?”’ 

Filly  Jones 

Fellow  over  at  King  Features 
was  talking  about  a  filly  called 
Juliet  Jones.  Said  the  horse, 
ridden  this  w'eek  by  Capt.  Peter 
Townsend,  w'as  named  after  the 
heroine  of  “The  Heart  of  Ju¬ 
liet  Jones”  strip. 

“The  horse  Juliet,  a  chestnut 
thoroughbred.”  he  said,  “is 
owned  by  P.  T.  M.  Kingston, 
a  neighbor  of  the  John  Wills 
of  Binfield,  who  were  hosts  to 
Margaret  and  Peter  for  the 
weekend. 

“Kingston  named  the  filly 
after  yielding  to  the  pleas  of 
his  girl  friend,  Patricia  Harris, 
a  pretty  fashion  model  who 
numbers  herself  among  the  Lon¬ 
don  fans  of  the  strip,  which 
appears  in  the  London  Chroni¬ 
cle. 

“Kingston  originally  intended 
Juliet  to  be  a  race  horse,  but 
she  didn’t  show  sufficient  speed. 
Since  then  she  has  been  used 
as  a  pleasure  mount.” 

Color  Next 

Hall  Syndicate  reports  it  is 
“exploring  the  possibilities”  of 
putting  “The  Ryatts”  in  Sun¬ 
day  color,  “but  no  date  has  been 
set.”  Cal  .\lley’s  strip  is  now 
a  year  old. 

York  Joins  SG 

E.  James  York  has  been 
named  manager  of  the  merchan¬ 
dising  department  of  Screen 
Gems,  Inc.,  TV  subsidiary  of 
Columbia  Pictures  Corp.  Mr. 
York  had  handled  merchandis¬ 
ing  promotions  for  the  past  12 
years  with  King  Features. 

Fair  Theme 

Walt  Ditzen,  who  does  “Fan 
Fare”  for  National  Newspaper 
Syndicate,  will  illustrate  the 
theme — “This  Is  Livin’  ” — for 
the  1955  Arizona  State  Fair, 
Nov.  4-1.3. 


Religious  Feature 

Doubleday  Syndicate  reports 
it  has  set  Nov.  12  as  the  re¬ 
lease  date  on  its  Christum 
feature,  “Stories  from  the  Life 
of  Jesus.”  Author  is  April  Our- 
sler  Armstrong,  daughter  of 
the  late  Fulton  Oursler. 

Millett  Injured 

Ruth  Millett,  NEA  columnist, 
is  recovering  from  injuries  sus¬ 
tained  in  an  automobile  acci¬ 
dent  near  her  home  in  Austin, 
Tex.  She  is  the  wife  of  Fred¬ 
erick  W.  Lowry,  an  Austin 
.surgeon. 

• 

Carriers  Will  Assist 
In  ‘March’  for  Funds 

Newspaper  carrier  boys  in 
many  regions  of  the  country 
will  be  making  off-duty  tours 
of  their  routes  during  Thanks¬ 
giving  Week  as  they  join  their 
parents  in  a  house-to-house 
canvass  on  behalf  of  the  1955 
March  for  Muscular  Dystrophy. 

The  nation’s  newspapei’s, 
which  aided  generously  in  pre¬ 
vious  campaigns,  are  being 
asked  to  play  a  part  again  in 
the  1955  drive.  Matted  editorial 
material,  pictures  and  car¬ 
toons  will  be  serviced  directly 
to  more  than  7,000  dailies  and 
weeklies.  Cartoonists  A1  Capp 
and  Walt  Scott  have  donat^ 
cartoons. 


S-T  Offers  Series 
On  Confidential 

Chicago 

behind-the-scenes  story  of 
Confidential  magazine  was  told 
in  a  series  of  eight  articles  pub¬ 
lished  in  the  Chicago  Sun- 
Times,  revealing  how  that  ma¬ 
gazine  has  sensationalized  its 
articles  dealing  with  motion 
picture  stars. 

Written  by  Jack  Olsen,  S-T 
roporter,  the  series  has  been  of¬ 
fered  to  other  newspapers 
through  the  Sun-Times  Syrndi- 
cate.  Several  papers  have  al¬ 
ready  ordered  the  series,  ac¬ 
cording  to  Harry  Baker,  man¬ 
ager  of  the  S-T  syndicate. 

• 

Willi  Family  Weekly 

Chicago 

Miss  Joan  Ross  and  Ray 
Smith,  both  foimerly  with 
American  Weekly,  have  joined 
the  advertising  rosearch  and 
marketing  staff  of  Family 
Weekly.  Miss  Ross  is  located 
in  the  Sunday  supplement’s 
Chicago  office  and  Mr.  Smith 
has  joined  Family  Weekly’* 
New  Yoi  k  advertising  office. 
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Quality  Greatest  Need 
Of  Press,  Editor  Says 

By  Ray  Erwin 


ation,  attempted  to  answer  the  dustry’s  story  in  the  press, 
first  third  of  the  topic.  “Our  company  endeavors  to 

“We  get  all  the  coverage  establish  close  relationship  with 

we  deserve  in  planning,”  said  the  newspapers  in  each  com- 

Mr.  Norton.  “However,  the  munity  in  which  it  plans  to 

press  could  be  more  helpful  at  build  a  plant  even  at  the  time 

times  when  we  are  holding  pub-  the  location  is  selected,”  re¬ 
lic  hearings  when  a  big  issue  ported  Mi*.  Haber.  “We  appoint 

New  Brunswick,  N.  J.  treat  of  the  press  before  radio,  may  be  hidden  in  a  seldom-read  the  newspapermen  our  public 
Onalitv  is  a  remedy  for  Mr.  Kilgore  remarked:  legal  notice.  It  would  be  he  p-  relations  counsel  without  pay 

Quality  IS  a  remedy  lor  »  inHir-ntinn  nf  ful  to  have  newspaper  articles  so  we  make  as  few  mistakes  as 

Wall  Street  general,  when  the  press  was  public 

Journal  and  beaten  on  speed  by  radio  it  did  except  through  the  press. 


publisher  of  the  not  respond  at  once  with  a 
weekly  Prince-  new  and  much  greater  empha- 
ton(N.  J.)Paek-  sis  on  depth  or  quality.  This  is 
et,  believes.  true  with  respect  to  news  and 
Mr.  Kilgore  editorial  content  and  it  is 
gave  his  frank  even  true  to  some  extent  with 
opinion  in  a  con-  respect  to  newspaper  manufac- 
cise  and  chal-  turing. 

lenging  critique  “Perhaps  one  explanation  for 
on  “The  Imper-  the  sensationalism  that  some 


Cover  Planning 


possible  as  we  integrate  our¬ 
selves  into  the  community  and 
help  it  as  much  as  possible. 
We  take  the  newspapers  into 
our  confidence  in  advance.  We 


“It  w’ould  be  good  for  a  pa-  jo  not  offer  them  puff  stories 
per  to  have  a  reporter  assigned  tiut  tell  them  who  we  are  and 
to  this  work  and  there  is  no  what  we  are  doing.  We  name 
reason  w’hy  a  reporter  can’t  be  ^n  executive'  in  each  plant  as 
on  a  planning  board  and  then  local  newspaper  contact.” 
the  public  will  end  with  a  prop-  BiRness 

er  decision  and  not  a  hit-or-  ,,  „  ,  ,,- 

miss  affair,”  he  continued.  “It’s  M'*  Hal^r  had  few  corn- 

good  to  have  a  reporter  at  P*-«f  - 


Kilgore  prgss”'  at  newspapers  are  accused  of  these  meeting  People  tone  down  ‘^i^bkes  constant  reference  to 

the  34th  annual  Better  News-  days  is  an  effort  to  get  impact  big  companies  as  “gigantic”  or 

paper  Institute  of  the  New  —a  substitute  for  the  impact  of  record  ”  “enormous”  or  being  an  “em- 

Jersey  Press  Association  at  the  big  flash  news  story  which  Frank  B  Stover  Assist-  P**’®”  “  “colossus.” 

Rutgers  University  Oct.  21.  no  longer  is  the  exclusive  prop-  Commissioner  of  Education,  Kerney,  business 

The  editor  said  newspapers  eity  of  the  daily  press,”  he  ob-  Jersey  said  he  '"“"apec,  Trenton  Times,  and 


retreated  before  radio  compe-  served. 


tion,  not  recognizing  it  stole 
the  newspaper  monopoly  of  big 
flash  news  and  made  extras  ex¬ 
tinct  and  not  impioving  their 
quality  and  their  interpretive 
writing.  This  retreat  before  a 
new  competitor  led  to  success 


A  New  Formula 
“However,  it  seems  to  me 
that  the  only  real  substitute  is 
another  sort  of  impact,”  he 
added.  “That  other  impact 
would  be  a  new  fonnula.  This 
for  a  second  competitor,  the  would  be  one  that  headquarters  before  a  story 

weekly  news  magazine,  accord-  ‘^®ll®d  for  greater  quality  and  breaks  and  get  the  statistics 
ing  to  Mr.  Kilgore.  considerably  less  emphasis  on  f^cts,”  said  Dr.  Stover. 

Quality  in  the  newspaper  is  last-and-cheap  formula  that  ..you  will  get  a  not  unbiased 
the  correct  answer  to  radio-  successful  in  the  picture  there  but  it  is  a  be- 


had  a  “healthy  respect”  for  the 
power  of  the  press  when  it 
evaluates  educational  programs. 

Know  the  Schools 
“I  suggest  that  you  ought  to 
know  more  about  the  education¬ 
al  program  and  that  you  come 


dared.  Quality  of  local  news 
coverage,  of  press  association 
reports  and  of  interpretive 
writing  should  be  improved,  he 
added. 

‘Deadpan  School’ 

“Do  not  stand  with  the  dead¬ 
pan  school  of  reporting,”  flatly 


president  of  the  New  Jersey 
Press  Association,  conferred 
honorary  life  membership  on 
William  M.  McBride,  editor 
emeritus,  Pasaaie-Clifton  Her¬ 
ald  News,  a  newsman  for  42 
years. 

Contest  Winners 
Winners  of  the  general  ex¬ 
cellence  aw’ards  were:  Eliza¬ 
beth  Daily  Journal  (dailies 
over  40,000) ;  Plainfield  Courier 
News  (dailies  frem  20,(!00  to 
40,000)  ;  Morristown  Daily'Ree- 
ord  (dailies  under  20,000) ; 
Newark  Sunday  News  (Sun- 


seemed  to  be  successful  in  the 

television  and  new’s  magazine  days.  But  such  a  new  for-  ginning.  You  need  to  know  the 
competition,  Mr,  Kilgore  de-  ™ula,  except  in  a  few  places  in  community  school.  You  need  to 

American  journalism,  has  not  hnow  about  school  board  meet- 

’  -j  L  policies — and  not  j'ust  day  newspapers). 

The  speaker  said  the  new  ^hgn  there  is  a  controversy.  Award  for  general  excellence 
competitors  of  the  press  cannot  ^^eehlies  have  the  schools  among  suburban  weeklies  of 

j  their  front  pages  but  dailies  more  than  5,000  went  to  the 

do  not  pay  them  as  much  at-  Ridgeuwod  Herald-News.  Other 


well  to  the  local  field 

“The  process  of  pulling 
community  together  through 
medium  of  communication  is 


advised  Editor  Kilgore.  “Quali-  g^,,,  province  of  the 

IS  an  elusive  concept  in  the  p.,^^ .,  g^-^  “Editors 


newspaper  field.  It’s  a  little  like 
the  small  boy’s  definition  of 
salt — the  stuff  that  makes  the 
potatoes  taste  so  bad  when  you 
leave  it  out.  So  quality  is  what 
makes  a  newspaper  seem  flat 
in  the  face  of  radio  and  news 
magazine  competition  when  you 
kave  it  out.” 

The  Kilgore  recipe  for  cook¬ 
ing  up  a  good  newspaper  dish : 

“It  takes  paper.  It  takes  ink. 
It  takes  brains.” 

“It  seems  to  me  that  when 
we  compare  the  piess  of  Amer 


who  understand  this  probably 
will  be  the  most  successful  edi- 


tention  as  they  might,”  he  add-  weekly  winners:  Verona-Cedar 

ed.  “You  must  remember  that  Grove  Times  (3,000  to  5,000); 

one  out  of  10  of  your  readers  Carteret  Press  (less  than 

is  a  Parent-Teacher  Associa-  3,000) ;  Teaneck  Sun  (tab- 

tion  member.  You  can  help  us  loids) ;  Washington  Star  (rural 

by  training  school  pnncipals  weeklies  with  moie  than  5,000) 

and  boards  in  the  gentle  art  Ocean  County  Leader,  (rural 

tors  of  the  future.  Editors  who  qJ  public  relations.  They  want  weeklies  between  3,000  and 

do  not  probably  will  run  n®ws-  jq  itegp  back  unpleasant  facts.  5,000)  Cape  May  Gazette, 

papers  which,  like  the  civiliza-  Point  out  to  them  public  busi-  (rural  weeklies  with  less  than 

ness  should  not  be  carried  on 
behind  closed  doors.” 

“It’s  my  policy  to  tell  re¬ 
porters  months  ahead  about 


tions  that  historian  Toynbee 
has  described,  seem  to  be  very 
successful  right  up  to  the  time 
they  fall  apart.” 

Forum  on  Press 
A  forum  was  devoted  to  dis¬ 
cussion  of  “How  New  Jersey 
newspapers  can  get  across  the 
complete  story  of  community 


3,000.) 

The  Bergen  Evening  Record 
won  first  place  in  the  Four 
Freedoms  editorial  contest  and 


future  developments,”  said  Dr.  William  A.  Caldwell  of  that  pa- 
Stover.  “They  do  not  break  con-  per  took  first  place  for  best 
fidence  and  they  can  write  their  local  column  on  a  single  sub¬ 
stories  more  intelligently  with  j'ect.  Jack  Weiner,  Camden 
that  background  knowledge.  Courier-Post,  won  top  place  for 


ica  as  it  is  with  what  it  ought  planning,  education  and  indus-  On  the  other  hand,  school  a  local  column  on  a  variety  of 

to  be,  our  criticisms  boil  down  try”  with  Miss  Jane  Stretch,  boards  do  not  like  it  when  you  subjects.  Photograph  firsts 

pretty  much  to  just  one  thing,”  editor,  Camden  Courier-Post,  only  print  controversial  matter  went  to  Steven  S.  Ditzian, 

Mserted  Mr.  Kilgore.  “That  one  sei-ving  as  moderator.  about  them.”  Bergen  Evening  Record;  Will 

thing  is  the  lack  of  emphasis  G.  McKim  Norton  of  Prince-  Julius  Haber,  director,  com-  Gainfort,  New  Brunsurick  Daily 
on  quality.”  ton,  executive  vicepresident  of  munity  relations,  RCA  Victor  Home  News;  George  A.  Shiv- 

In  discussing  the  alleged  re-  the  Regional  Planning  Associ-  Corp.,  Camden,  discussed  in-  ers,  Camden  Courier-Post. 
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Wages  Small 
Factor,  Says 
Mill  Union 


To  put  the  blame  for  a  news¬ 
print  price  boost  on  increased 
mill  wages  is  “utter  nonsense,” 
declared  Paul  L.  Phillips,  pres¬ 
ident  of  the  International 
Brotherhood  of  Paper  Makers 
(AFL).  He  declared  that  labor 
costs  are  small,  less  than  one- 
fifth  of  total  costs  per  ton. 

In  a  statement  following  an¬ 
nouncement  of  the  price  in¬ 
crease,  Mr.  Phillips  said  this 
week: 

“The  war  over  the  price  of 
newsprint  has  erupted  again 
and,  as  usual,  much  of  the  shot 
and  shell  is  falling  on  workers 
in  the  paper  industiy.  This  is 
because  it  has  become  a  popular 
notion  that  when  workei'S  in 
any  industry  secure  improve¬ 
ments  in  their  wages,  there 
must  be  a  corresponding  in¬ 
crease  in  the  price  of  the  goods 
they  make. 

“Reporters  and  their  news¬ 
papers,  and  consequently  the 
public  .  .  .  generally  equate 
wage  increases  with  price  in¬ 
creases.  This  is  utter  nonsense, 
particularly  in  the  newsprint 
industry,  and  the  manufacturers 
and  publishers  know  it. 

“To  say  that  wage  rates  have 
advanced  15%  and  to  couple 
this  with  talk  of  a  price  in¬ 
crease  is  misleading.  It  sug¬ 
gests  that  labor  costs  in  the 
manufacture  of  a  ton  of  news¬ 
print  have  gone  up  by  15%. 
This  would  be  true  only  if 
production  and  the  work  force 
remained  at  the  same  level. 
But  everyone  knows  that  the 
tonnage  output  of  newsprint 
has  increased  substantially  in 
recent  years  and  that  this  has 
been  done  with  very  little 
change  in  the  work  force.  Im¬ 
provements  in  machinery  and 
equipment  have  made  it  pos¬ 
sible.  This  means  that  increases 
in  tonnage  output  have  absorbed 
increases  in  wage  rates.  As  a 
result,  labor  costs  per  ton  have 
risen  little,  if  anything  at  all. 

“If  they  have  risen,  it  is  dif¬ 
ficult  to  find  evidence  of  it  in 
the  profits  of  newsprint  manu¬ 
facturers.  All  of  them  show 
sizeable  increases  over  last  year 
and  earlier  years,  which  were 
exceptionally  profitable  years. 

“Picking  on  labor  costs  as  an 
excuse  for  a  price  increase  is 
particularly  out  of  place  in  the 
newsprint  industry.  The  cost 
of  labor  in  a  ton  of  newsprint 
is  a  relatively  small  proportion 
of  total  costs.  It  amounts  to 
less  than  one-fifth.  Other  costs. 


like  wood,  are  much  larger. 
Picking  on  labor  costs,  then,  is 
making  a  mountain  out  of  a 
molehill. 

“The  paper  makers  aien’t 
keenly  concerned  over  the  cries 
of  anguish  made  by  the  big, 
affluent,  monopolistic  publishers. 
But  they  are  concerned  about 
the  small  newspapers,  and  the 
non  -  commercial  publications. 


Celler  Blast  INcw  Company 


(Continued  from  page  9) 


Department  puts  pressure 
against  every  step. 

“We  built  a  Frankenstein 
when  we  let  down  the  tariff 


Tells  Plans  to 
Revive  Eagle 


wall  and  the  only  remedy  availa-  .. 

ble  is  to  make  newsprint  on  a  ‘i?®  Brooklyn  (N.  Y) 


Small  Papers 
Concerned 


With  Supply 


The  publisher  of  a  group  of 
small  newspapers  told  Sir  Eric 
Bowater  this  week  that  he  is 
more  concerned  with  supply 
than  with  price  of  newsprint. 

Offering  the  letter  from  Lin¬ 
coln  O^Brien,  of  New  Mexico,  as 
a  sample  of  “another  publish¬ 
er’s  viewpoint,”  A.  B.  Meyer, 
president  of  Bowater  Paper- 
Company,  said  it  came  to  Sir 
Eric  entirely  unsolicited.  It  was 
addressed  to  the  Bowater  chair¬ 
man  at  his  London  office  and 
relayed  to  him  here  this  week. 

Mr.  O’Brien,  who  is  publisher 
of  five  dailie.s  in  New  Mexico, 
wrote  as  follows: 

“I  notice  a  great  howl  of 
protest  going  up  about  your 
suggesting  that  the  price  of 
newsprint  should  rise.  I  have 
no  idea  of  whether  the  pi-ice  of 
newsprint  should  ri.^^^e  but  I 
would  like  to  go  on  record  to 
you  as  saying  that  I  believe 
that  the  newsprint  price  should 
be  controlled  by  the  Law  of 
Supply  and  Demand. 

“If  it  is  necessary  to  produce 
more  newsprint  to  put  the  price 
up,  I  am  in  favor  of  putting  the 
price  up.  The  availablity  of 
newsprint  is  far  more  important 
than  the  price  to  smaller  news¬ 
paper.  It  has  been  my  expe¬ 
rience  that  when  the  availability 
of  newsprint  drops  that  the 
great  influence  of  the  large  pa¬ 
pers  gives  them  more  than  their 
share. 

“Naturally  I  do  not  want  to 
pay  any  more  for  anything  than 
I  have  to  but  I  would  be  much 
happier  to  pay  what  it  costs  to 
make  newsprint  available  to  me 
than  to  pay  a  little  bit  less  per 
ton  and  have  this  trouble  of 
allocations  that  we  have  had  in 
the  past. 

“It  seems  to  me  that  we  of 
the  newspaper  business  who 
normally  scream  the  loudest  for 
private  enterprise  are  making  a 
mistake  in  being  inconsistent 
when  we  scream  for  artificial 
prices  and  controls  on  our  prin¬ 
cipal  raw  material.” 


large  scale  in  the  United  States, 

become  self-sufficient  in  tha^  Eagl* 

particular,  and  then  re-apply  the  Newspaper  Enterprises,  Inc.,  a 
tariffs.”  company. 

Asked  whether  he  expected  _  Tentative  plans  were  revealed 
beneficial  results  to  flow  from  ®  registration  statement  filed 
Department  of  Justice  confer-  with  the  Securities  and  Ex- 
ences  with  U.  S.  newsprint  change  Commission  to  obtain 
manufacturers,  which  began  this  clearance  of  a  $750,000  stock 
week,  Mr.  Celler  answered:  issue.  Proceeds  would  be  used  to 

“I  can’t  see  that  any  good  will  fal^e  up  an  option  on  the  name 
result.  If  the  State  Department  und  good  will  of  Brooklyn 
can’t,  or  won’t  do  something  Eagle,  Inc.,  which  formerly 
then  it  is  up  to  the  publi-hers.”  published  the  paper. 

The  conferences  with  individ-  Farrell  Heads  Firm 

ual  suppliers  followed  announce-  „  . . 

ment  from  the  office  of  William  .  President  of  the  new  tompanj 


P.  Rogers,  Deputy  Attorney  «  Robert  W.  Farrell,  Eagle 


General.  The  statement  recog-  columnist  and  fonner  publisher 


nized  the  serious  impact  which  Digest.  He  ob- 

a  price  increase  might  have  the  option  Aug.  4  on  • 

upon  publications  and  said  the 


series  of  meetings  with  pro-  to  pay  a  balance  of  $95,- 


ducers  was  arranged  “as  one  0<'0  by  Nov  4.  'The  option  ma, 
means  of  keeping  abreast  of  all  ^  extended  to  Dec.  4  by  pay- 
phases  of  the  possible  new  additional  $2,000. 

round  of  price  increases  which  (Mr.  FarrelV  declined  to  di^ 


may  follow  the  recent  announce-  cuss  details  of  the  new  com¬ 
ment  by  the  St.  Lawrence  Cor-  pany’s  plans  pending  SEC  ap- 
poration.  Ltd.”  proval  of  the  proposed  stock 

In  spite  of  Mr.  Celler’s  con-  issue.) 
viction  that  a  new  probe  would  According  to  its  SEC  regia- 
be  futile,  demand  to  “do  some-  tration  statement.  Eagle  News- 
thing”  came  to  his  committee  paper  Enterprises  plans  to  offer 
from  many  of  his  colleagues.  75,000  shares  of  cumulative 

Senator  J.  Glenn  Beall  of  convertible  peeferred  stock  with 
Maryland  moved  to  bring  an-  a  $10  par  value  and  75,000 
other  committee  into  the  situa-  shares  of  common  stack  with  a 
tion.  He  wrote  Senator  J.  Wil-  par  value  of  10  cents.  The 
liam  Fulbright  of  the  Senate  stock  will  be  offered  in  units  of 
Banking  Committee  asking  that  one  share  of  preferred  and  one 
investigation  into  the  price  share  of  common  at  a  unit  price 
boost  be  launched.  of  $10.10. 

Mr.  Beall  wrote:  “We  can  Crowell  A  Director 

take  justifiable  pride  in  a  free 

press  which  ha.s  been  able  to  Named  as  directors,  in  addi- 


make  current  and  accurate  news  tion  to  Mr.  Farrell,  are:  Mil- 


available  at  a  moderate  price.”  ton  Blumberg,  president,  (^n- 


The  Senate  committee  was  era]  Acceptance  Corp.;  William 
awaiting  developments  “down-  E-  Crowell,  business  manager 


town,”  meaning  in  the  Depart-  et  the  Eagle  for  20  years  and 


ment  of  Justice  offices. 

In  Erie,  Pa.  to  dedicate  a 


a  trustee  of  the  South  Brooklyn 
Savings  Bank;  Dr.  Jacob  Hart- 


new  newspaper  plant.  Senator  stein,  dean  of  the  gradu^ 
Estes  Kefauver  (D.-Tenn.)  pre-  school  of  Long  Island  Unlversl- 
dicted  hearings  would  be  held  ty,  and  William  S.  Webb,  a 
by  the  anti -monopoly  commit-  Brooklyn  insurance  man. 
tee  of  the  Senate  Judiciary  Com-  Meanwhile  the  Brooklyn 


mittee  to  look  into  “the  severe  Daily,  a  former  weekly  tabloid 


squeeze”  on  small  papers. 


which  began  daily  publication 


“Newsprint  companies,”  he  in  1950,  announced  plans  to  ex- 
said,  “are  making  large  profits,  pand  its  coverage  and  incor- 
Y’et  their  price  increases  are  porate  features  which  formerly 
uniform  as  to  amount  and  tim-  appeared  in  the  Eagle.  A  d^ 
ing.  We  must  investigate  this  press  run  of  more  than  100,000 
obvious  price-fixing  agreement  is  planned,  publishers  of  the 
— in  effect,  a  monopoly.”  Daily  said. 
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*Round  Their  Beats 


He  had  given  Her  an  engage¬ 
ment  ling. 

1  ^  Mr.  X  finds  the  story  cut-  -p-,  11*1 

Royal  Soap  Opera  l^stablish 

-*■  ligious  scruples  may  knock  his 

T-Jrfcr»rl  I  l-n  stories  out  at  the  last  moment.  V-/JJdl  kJllOU 

n.d.lLl  vyll  IVC/pLIl  LCl  O  An  Englishman,  Mr.  X  said  Oklahoma  CITY 

Rv  Bethami  Probst  ^  he’d  built  up  contacts  over  a  Although  critically  under- 

By  Bethami  erolisl  penod  of  years  so  he  finds  the  canned,  Oklahoma  Publishing 

London  Mr.  Cavendish  iviggled  ^  Company  issued  nearly-normal 

The  Princess  Margaret  ro-  through  gullies  and  under  ^™^'and  there  SoLdmCs  I®*"® 

has  become  an  aeonv  to  bushes  on  his  back,  carrying  ,  .  •  .1  i,  •  u  union  printers  remained  on 

mance  has  oecome  an  agony  10  *  *  I  nave  a  quiet  drink  in  a  pub  otrilro  Tho  wnllrnnf  Ko<ra.i 

American  correspondents  here,  binoculars  and  a  three-f^t  strike.  The  walkout  began  Oct. 

_  _  4.1 _ _  telesconic  camera  lens  on  his  ‘  .  ..  li- 


Okla. Dailies 
Establish 
Open  Shop 


Although 


Oklahoma  City 
critically  under¬ 


period  of  years  so  he  finds  the  canned,  Oklahoma  Publishing 


story  easy. 


Company  issued  nearly-normal 


Sometimes  I  go  to  see  a  per-  editions  this  week  as  some 


son  here  and  there.  Sometimes 


American  correspondents  here,  binoculars  and  a  three-twt  with  the  right  people.  But  there 
“It’s  worse  than  Stalins  e  escopic  cameia  ens  on  is  were  many  evenings  of  tedious 
death  watch,”  said  AP’s  former  stomach  only  to  be  spotted  by  ^^en  nothing  emer- 

Moscow  correspondent,  Eddy  four  »rate  policemen  50  yards  ^ 
p.,  p  from  the  country  house.  He  was 


“We’ve  had  to  cope  with  caught  up  a  tree  a  second  time.  shop  in  the  composing  room. 

police  dogs,  barbed  wire  and  “We  couldn’t  leave  until  Camera  Brokcil,  is  ^bdIlg®^?<^eterbi”^phoS 

hordes  of  policemen,”  said  UP’S  11:30  when  a  policeman  told  9  is  oeing  piocessea  oy  pnoio- 

Anthony  Cavendish,  who  had  us  everyone  had  gone  to  bed,”  2  Lcnsmcn  Held  3hif ‘’which  had  teen 

the  honor  of  being  the  first  Mr.  Cavendish  said.  “It  was  inacnine,  wnicn  naa  wen  in 

newsman  arrested — for  a  few  pitch  black.  Every  time  a  car  Watsonville,  Calif,  slul'ed  for  experimenrei  u.se 

moments  — du ling  the  counti-y  drove  up,  photographer  had  to  Though  held  at  gunpoint  by  f®"*®  Z*™®.  was  brought 

weekend  of  the  Princess  and  shoot  off  flash  bulbs  so  we  tw’o  armed  men  while  their  play  immediately.  A  sec- 

Group  Captain  Peter  Townsend,  could  try  to  see  who  it  was.”  news  camera  was  smashed,  two  oud  machine  was  installed  this 

“Our  reporters  are  getting  Following  the  group  captain  Watsonville  Register-Pajaron-  Members  of  business  of - 


re  many  evenings  01  ceoious  Personnel  Director  Robert  M. 
inking  when  nothing  emer-  gp^hn  announced  that  the  com- 
“■  pany  has  established  an  open 

*  shop  in  the  composing  room. 

'uTTIf^rn  *^®  advertising  copy 

'“***^*-  Uivcil,  is  being  processed  by  photo- 

¥  ^nemon  ¥¥<^1^  composition.  One  Fotosetter 

Xl.“lQ  machine,  which  had  teen  in- 
Watsonville,  Calif,  stalled  for  experimental  u.se 

Though  held  at  gunpoint  by  "®"'®  /‘™® 

:o  ai-med  men  while  their  play  immediately.  A  sec- 
news  camera  was  smashed,  two  ond  machi"®  was  installed  this 
Watsonville  Register-Pajaron-  business  of- 

fice  and  editorial  staffs  are 


“Our  reporters  are  getting  Following  the  group  captain  Watsonville  Register-Pajaron-  o  j  H-l  .•  1  !  fl 

very  wet,  keeping  vigils  all  over  from  London  to  the  country  tan  newsmen  concealed  two  pic-  auu  editonal  stafi 

London  and  in  the  country,”  and  back,  and  racing  for  tele-  tures  which  they  passed  to  the  backshop 

said  Charles  A.  Smith,  London  phones,  converted  newsmen  into  Frank  Orr,  editor,  before  sub-  "  *”*n^*r*^  ni-t' 

director  of  INS.  hot-rodders  slithering  on  wet  mitting  to  arrest.  ®/io*'*^  ^ 


director  of  INS.  hot-rodders  slithering  on  wet 

Unlike  disasters  and  elections,  roads  at  up  to  8(»  miles  an 
which  mean  long  hours  but  have'  hour. 


Frank  Orr,  editor,  before  sub-  fbe  miuning  after  the 

mitting  to  arrest.  walkout  the  Daily  Oklahoman 

j  ..  published  a  42-page  paper  and 

The  dramatic  action  came  „„  t^e  following  Sunday  a  126- 
photographer,  p^p^^ 


a  forseeable  end,  the  Royal  ro-  Following  Princess  Margaret  and  William  Kennedy,  reporter,  ^  ^  ^  editions  have  been 
mance  is  a  labyrinth  where  the  was  even  woi-se,  since  police  were  investigating  reports  that  run„;n-  90  and  9J  na«rec  Manw 
key  may  turn  up  today-or  in  blc^ked  the  road  to  give  her  ^strict  Attorney  Charles  of  the  staff  have  been  bu^  on 


three  weeks — or  never. 

Love  and  Locksmiths 
Such  keys  as  have  tunied  up 
so  far  don’t  fit  because  the  locks 
have  been  changed. 

“The  ultimate  source  for  my 
story  of  several  weeks  ago  that 
no  marriage  was  contemplated 


a  head  start.  Moore’s  automobile  had  teen 

Mr.  Cavendish  credits  his  ®®®"  ^he  area  operating  with 
Volkswagen  and  his  experience  covered  license  plates, 
in  sports  car  racing  with  his  Mr.  Vestal  snapped  a  picture 
success  in  reaching  telephones  of  the  auto  in  the  driveway  of 


.  V.-1  u  j  u  the  staff  have  been  busy  on 

Moores  automobile  had  teen  ,0  „  j  u  u-r*  j  ^ 

_ .  ..  12  and  14-hour  shifts,  and  some 

seen  in  the  area  operating  with  „ .  ,  ,  ,  ,  •  r»  1 

_ J  _  ,  *1  ad  work  has  been  done  in  Dal- 


,  ■  las  commercial  shops,  an  air- 

Mr.  Vestal  snapped  a  picture  plane  shuttle  being  operated. 


success  in  reacning  telephones  01  tne  auto  in  me  anveway  01  jhe  newspaper  shop  has  been 

quickly.  the  home  of  Raymond  Jehl,  a  running  since  1948  under  a 

Newsmen  stick  closest  to  former  cardroom  operator.  He  “Conditions  of  Employment” 

Townsend  and  all  praise  his  then  turned  to  picture  Jehl  com-  notice,  the  local  typographical 


™thVSnMoth^  Cl«'ence  House,  the  i"?  from  the  home.  Jehl  woe  „„|o„  deoliniug  to-^^im  .tor- 


Herald  Tribune  just  before  he  *®sidence,  is  also  staffed  by  the  weie  armed.  contain  a  ciosea  snop  clause, 

left  for  South  ’  America  “But  apenc'es,  and  the  amount  of  Mr.  Orr  arrived  almost  simul-  Since  May,  1949,  the  mailers 
it’s  a  matter  of  dealing  with  an  telephoning  of  possible  sources  taneously  with  sheriff’s  deputies  affiliated  with  the  International 
unpredictable  mind  ”  prodigious.  who  had  teen  called  out  in  re-  Typographical  Union  have  been 

rS’."'”'  .  rrhiM’ « ru,r:rts^od"\Se?,‘™jt't»^ 

“It’s  difficult  enough  cover-  “It’s  difficult  because  it’s  so  The  plates  were  slipped  to  him.  Meanwhile,  wages  of  printers 
ine  a  story  w'here  only  a  few  abP*’®<lictable,”  said  AP  New’s  Deputies  declined  to  make  an  have  been  raised  approximately 
people  have  the  answer.  But,  in  Editor  Jack  S.  Smith.  “We  have  arrest  but  Jehl  made  a  citizen’s  135  a  week,  to  the  present 
this  one,  the  people  concerned  ^  ®beck  so  many  sources  so  arrest  and  the  two  newsmen  scale  of  $10.3.75  for  day  work, 
haven’t  even  made  up  their  constantly.  Even  then,  some  were  booked  for  trespassing.  The  publisher  has  refused 
gijsfjs »  sources  were  not  as  well  in-  they  were  released  on  $.)0  bail,  jq  negotiate  a  contract  which 

While  the  suspense  lasts  U.  I*”’”'®*!  as  one  might  expect  The  district  attorney  told  Mr.  embraces  all  of  the  union’s 
S.  correspondents  are  “crunch-  them,  some  sources  were  not  as  Orr  he  also  faced  charges  of  laws,  such  as  those  giving  full 
ing  gravel,”  as  Mr.  Gilmore  put  Informed  as  one  might  trespassing,  vagrancy  and  juridiction  to  the  union  over 


contain  a  closed  shop  clause. 
Since  May,  1949,  the  mailers 


telephoning  of  possible  sources  taneously  with  sheriff’s  deputies  affiliated  with  the  International 
is  prodigious.  who  had  teen  called  out  in  re-  Typographical  Union  have  been 


prodigious.  who  had  teen  called  out  in  re-  Typographical  Union  have  been 

11’  IT  1  hi  sponse  to  reports  the  newsmen  on  strike,  hut  the  ITU  printers 

us  unpreuicianie  were  being  held  at  gunpoint,  have  crossed  their  picket  lines. 

“It’s  difficult  because  it’s  so  The  plates  were  slipped  to  him.  Meanwhile,  wages  of  printers 


“I  spent  17  hours  without 


expect  them  to  be.” 

Correspondents  for  American 


tampering  with  an  auto. 

The  camera  w’as  deemed 


new  processes  and  equipment. 
The  crux  of  the  dispute  came 


food  covering  their  first  day  in  dailies  generally  keep  their  feet  complete  loss  by  insurance  ap-  over  the  refusal  of  the  union  to 
the  country,”  he  told  E  &  P.  cover  the  stoiy  by  tele-  piaisers.  supply  apprentices. 

"We  couldn’t  leave  because  any-  phone  and  personal  contact.  •  ITU  has  sent  in  thousands  of 

thing  could  have  happened  at  The  Herald  Tribune’s  Don  Cook  „  .  _  copies  of  Labor’s  Daily  contain- 

any  moment.  They  could  have  referred  to  the  tedium  of  no  r  rison  Lilie  Snowii  jng  a  page  devoted  to  the  local 

(tone  riding  together,  emerged  o^^®  really  knowing  anything.  Boston  situation.  The  union  denied  it 

hand-in-hand  from  the  house.  The  only  buoyant  U.S.  news-  The  Boston  Evening  Ameri-  had  attempted  to  dictate  man- 
arrived  at  the  gate  to  make  an  man  on  the  story  here  is  from  can  published  a  five-page  picture  agement  policies  but  admitted  it 
announcement.  For  long  hours  the  New  York  Daily  Netvs,  w-ho  expose  of  convict  life  at  Charles-  has  insisted  that  its  members 
and  uncertainty,  it’s  a  chal-  prefers  to  be  referred  to  as  Mr.  town  State  Prison  Oct.  26.  The  be  allowed  first  opportunity  to 
lenge  to  any  story  I’ve  covered  X  because  he  doesn’t  want  to  photos  were  all  taken  by  Ollie  receive  training  on  new  devices 


aisers.  supply  apprentices. 

•  I'TU  has  sent  in  thousands  of 

D  •  ¥  re  cu  copies  of  Labor’s  Daily  contain- 

r  rison  Life  onowii  Jng  a  page  devoted  to  the  local 

Boston  situation.  The  union  denied  it 
The  Boston  Evening  Ameri-  had  attempted  to  dictate  man- 


>n  19  years.” 


dry  up  the  sources  which  said 


and  to  operate  them. 
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September  Linage  Report 


AKRON.  OHIO 

195S  19M 

Beacon  Joumal>e  .  2,606,850  2,221,938 
{Beacon  Journal-S  782,867  816,769 

Grand  ToUl  8,889,717  3,037,707 

{Includes  PARAI>E,  46,383  lines. 

ALBANY,  N.  Y. 

Knickerbocker 

News-e  .  1,288,222  1,276,496 

Times  Union-m  .  968,743  881,970 

•Times  Union-S  491,621  461,272 

Grand  ToUl  2,738,686  2,618,737 
Note:  TIMES-UNION-S 
1966 — 491,621  lines  includes  26,700  lines 
of  part-run  advertising. 

1954 — 461,272  lines  includes  26,217  lines 
of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 

38,761  lines. 

ALBUQUERQUE,  N.  M. 
Journal-m  1,332.276  1,138,796 

SJournal-S  339,771  333,959 

Tribune-e  .  1.309,994  1,169,696 


Grand  Totel  2,982.041  2,642,860 
{Includes  PARADE,  46,383  lines. 


ANDERSON.  IND. 

Bulletin*e . . 

Herald-m  . 

Herald'S  . 

967.823 

682,323 

194,120 

901,122 

668,272 

180,366 

Grand  ToUl 

1,844,266 

1,649.769 

ATLANTA.  GA. 

Oonstitution'in  ... 
Journal'e 

Journal  &  Gon8t.-S 

1,621,086 

2,283,030 

732,389 

1,227,210 

2,183,144 

667,717 

Grand  Total 

4,636,605 

4,078,071 

Note:  CONSTITUTION-m 
1964 — 1,227,210  lines  includes  8,233  lines 
of  part-run  advertising. 
JOURNAL-e 

1964 — 2,183,144  lines  includes  23,296 
lines  of  part-run  advertising. 


ATLANTIC  CITY,  N.  J. 


Press-m  .  . . 

.  787,744 

768,193 

Press-S  .  . . 

171,301 

176,921 

Grand  ToUl  . 

969,046 

946,114 

BALTIMORE.  MD. 

•American-S  .  .  . 

.  562,136 

494,639 

NewS'PosUe  . 

1,663,167 

1,611,835 

Sun-m  . 

.  1,334,241 

1,185,436 

Sun^e  . . 

.  2,335,929 

2,179,693 

tSun-S  . 

.  1,119,614 

1,069,760 

Grand  Total 

6,905,087 

6.441,362 

•Includes  AMERICAN  WEEKLY, 

88,761  lines. 

tincludes  THIS 

WEEK,  66,994  lines. 

BAYONNE.  N.  J. 

Times-e 

419,386 

426,617 

BINGHAMTON.  N.  Y. 

Press-e  ....... 

.  1,226,673 

1,211,673 

Press-S . 

.  269,496 

266.948 

Sun-m  ...  . 

.  404,469 

362,678 

Grand  ToUl  .  .  . 

1,900,637 

1,820,299 

BOSTON,  MASS 

American-e  . 

.  808,330 

694,049 

Record'Ri  .  . . 

.  862,798 

756,566 

•Advertiser-S  .  . . . 

304,918 

292,712 

Globe-e  ........ 

.  1,639,280 

1,277,904 

Globewm  . 

.  1,338,633 

1,062,790 

Globe-S  . 

.  1,008,481 

848,668 

Herald-m 

1,619,788 

1,214,234 

tHerald-S  . 

,  1,061,375 

987,887 

Traveler-e  .  . 

,  1,910,486 

1,661,797 

Post-m  .  . 

790,636 

797,339 

{Post-S  . 

368,371 

426,362 

Grand  Total 

11,603,094 

10.020,208 

•Includes  AMERICAN  WEEKLY, 
38,761  lines. 

tincludes  THIS  WEEK,  66,994  lines. 
{Includes  PARADE,  46,383  lines. 

BUFFALO,  N.  Y. 

Courier  Express-m  1,269,314  1,127,678 

•Courier  Express-S  943,267  832,417 

News-e  .  2,664,817  2,479,104 

Grand  ToUl  4,767,398  4,439,099 
•Includes  AMERICAN  WEEKLY, 
38,761  lines. 

CAMDEN,  N.  J. 

Courier-Post-e  .  .  1,194.967  1,117,915 


CHARLOTTE.  N.  C. 

1955  1954 

News-e  . .  1,247,081  1,121,590 

Observer-m  ....  1,434,664  1,397,646 

tObserver-S  .  613,624  675,839 

Grand  ToUl  3,295,169  3,194,474 

tincludes  THIS  WEEK,  66,994  lines. 

CHICAGO,  ILL. 

Tribune-m  _  8,167,810  2,753,020 

Tribune-S  _  1,466,136  1,374,140 

tDaily  News-e  _  2,003,977  1,788,007 

American-e  ....  1,066,696  960,388 

•American-S  .  246,335  256,766 

Sun-Times-d  1,338,602  1,195,986 

SSun-Times-S  _  398,474  302,600 

Grand  ToUl  . .  9,687,930  8,630,806 
Note:  1966—3,167.810  includes  746,644 
lines  of  part-run  advertising. 

1,466,136  includes  869,486 
lines  of  part-run  advertising. 

246,335  includes  161,806 

lines  of  part-run  advertising. 
1964—2,763,020  includes  635,779 
lines  of  part-run  advertising. 

1,374,140  includes  812,807 
lines  of  part-run  advertising. 

256,765  includes  179,010 

line?  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 
38,761  lines. 

tincludes  THIS  WEEK,  66,994  lines. 
{Includes  PARADE,  46,383  lines. 

CINCINNATI,  OHIO 

Enquirer-m  . 1.969,774  1,619,627 

•tEnquirer-S  .  1,161,778  1,036,160 

Post-e  1,605,128  1,303,998 

Times-Star-e  .  1,450,418  1,262,350 

Grand  ToUl  6,167,098  6,212,125 

•Includes  AMERICAN  WEEKLY, 
38,761  lines. 

tincludes  THIS  WEEK,  66,994  lines. 
CLEVELAND,  OHIO 
Plain  Dealer-m  .  2,351.331  1,902,625 

•tPlain  Dealer-S  1,608,704  1,599,914 

News-e  _  .  1,14.6,709  738,134 

Press-e  .  .  2,760,216  2,434,934 

Grand  Total  7,865,960  6.675,507 

•Includes  AMERICAN  WEEKLY, 
38,761  lines. 

tincludes  THIS  WEEK,  66,994  lines. 


COLUMBUS.  OHIO 


Dispatch-e  . 

,  2,000,622 

1,748,866 

Dispatch'S 

940,090 

827.482 

Citizen-e  .  , . 

793.408 

724.043 

{Citizen-S  . 

.  315,961 

319,898 

Ohio  SUte 

Journal'm 

710,798 

661,268 

SUr-W  .  . 

61,733 

70,640 

Grand  ToUl 

4,822,602 

4.352,187 

{Includes  PARADE,  46,383 

lines. 

DALLAS.  TEXAS 

News-m  . 

2,342,514 

1,980.572 

tNews-S 

756,114 

633.867 

Times  Herald-e 

,  2,498,926 

2,194.726 

•Times  Herald-S 

.  784,835 

627,814 

Grand  ToUl 

6.382,389 

6.436.979 

•Includes  AMERICAN  WEEKLY, 

38,761  lines. 

tincludes  THIS 

WEEK,  66,994  lines. 

DAYTON,  OHIO 

Joumal-m  . 

1.848,061 

1,615,8.58 

NewS'e  . 

.  2,268.670 

1,978,630 

News-S  . 

683,296 

609,326 

Grand  Total  .  .  . 

4,800,027 

4.203.714 

DENVER,  COLO. 

Rocky  Mtn.  News'm  1,564,992 

1,284,034 

§Rocky  Mtn. 

NewS'S  . 

329.541 

261,214 

Post'C . 

2,316,947 

1.876.672 

Post-S  . . 

745,432 

615,980 

Grand  Total 

4,956,912 

4,037,900 

{Includes  PARADE,  46,383 

lines. 

DES  MOINES.  IOWA 

Register-m  . 

,  743,715 

647,526 

Tribune-e  . 

941.892 

830.879 

tRegister-S  . 

.  560,298 

619,966 

Grand  Total 

2.245,905 

1.998.361 

tincludes  THIS 

WEEK,  66,994  lines. 

DETROIT.  MICH. 

1955  1954 

Free  Press-m  .  1,628,433  1,187,227 

{Free  Press-S  _  420,710  401,481 

News-e  .  2,777,363  2,369,406 

tNews-S .  1,107,650  961,336 

Times-e  .  1,466,768  1,177,238 

•Times-S  . 413,010  367,717 

Grand  ToUl  7,713,934  6,454.406 

•Includes  AMERICAN  WEEKLY, 
38,761  lines. 

tincludes  THIS  WEEK,  66,994  lines. 
{Includes  PARADE,  46,383  lines. 

DULUTH,  MINN. 


Herald-e 

876,292 

836,210 

News-Tribune-m  . 

622,136 

676,722 

News-Tribune-S  . 

427,469 

412,936 

Grand  Total 

1,925.896 

1,826,867 

EL  PASO,  TEXAS 

Times-m . 

1,371,550 

1,136,768 

{Times-S  . 

:)81,149 

400.310 

Herald-Post-e  . 

1,492,565 

1,180,844 

Grand  Total 

3.245,264 

2,717,922 

{Includes  PARADE,  46,383 

lines. 

ERIE 

,  PA. 

Dispatch-e  . 

808,562 

793,466 

{Dispatch-S  .... 

374.904 

330,992 

Times-e  . 

1,391,900 

1,178,962 

Timos-S  . 

317,729 

272,830 

Grand  Total 

2,893.096 

2,576,250 

§Includes  PARADE,  46.383 

lines. 

FORT  WAYNE.  IND 

Journal-Gazette-m 

1,262,430 

1.073,760 

{Journal- 

Gazette-S . 

460,887 

470,452 

News-Sentinel-e 

1,886,809 

1,703,983 

Grand  ToUl  3,610,126  3.248,196 

{Includes  PARADE.  46,383  lines. 

FORT  WORTH,  TEXAS 
SUr-Telegram-m  933,445  745,249 

Star-Tclegram-e  1.869.036  1,643,617 

5SUr-Telegram-S  .  629,212  668.855 

Press-e  . 811,664  671,099 

Grand  ToUl  4,233.257  3.628,820 

{Includes  PARADE,  46,383  lines. 
FRESNO,  CALIF. 

Bee-e  .  1,465,424  1,231,867 

He<‘-S  428,566  390.452 

Grand  Total  1,893,990  1,622.319 

GARY,  IND. 

Post-Tribune-e  1,551,307  1,477,691 

GLENS  FALLS,  N.  Y. 
Post-Star 

(See  Note)  .  717,354  704.196 

Note:  Post-SUr-m  sold  in  combina¬ 
tion  with  Times-e.  Linage  of 
one  edition,  Post-SUr-m.  only 
is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  2,303,639  2,136,813 

HARRISBURG,  PA. 
Patriot-m.  1,441,6.37  1,277,913 

{Patriot-News-S  .  310,114  279,041 

Grand  ToUl  1,751,761  1,566,964 

Note:  News-e  carries  same  amount 
of  advertising  as  Patriot-m. 
{Includes  PARADE,  46,383  lines. 
HARTFORD,  CONN. 

Coiirant-m  .  962,055  720,660 

ICourant-S  .  .  664.456  653,477 

Times-e  .  2,022,336  1,896,927 

Grand  ToUl  3,648.847  3,270.064 

{Includes  PARADE,  46,383  lines. 


HOUSTON,  TEXAS 


Chronicle-e  ,  . 

...  2,548,488 

2,430,119 

•Chronicle-S 

993,673 

920,964 

Post-m 

.  . .  1,985,930 

1,715,175 

t  Post-S . 

.  673,067 

560,645 

Presrt'e  . 

.  . .  946,988 

909,650 

Grand  Total 

7,148.146 

6,636.443 

Note:  2,548,488  lines  includes  106,434 
lines  of  Part-run  advertising, 
(Last  Year)  2,430,119  lines  includes 
126,461  lines  of  Part-run  ad¬ 
vertising. 

•Includes  AMERICAN  WEEKLY, 
38.761  lines. 

tincludes  THIS  WEEK.  66.994  lines. 
INDIANAPOLIS,  IND. 


News'C . 

. .  1,916.062 

1,749,428 

SUr-m  . 

..  1,800,8.37 

1,636.478 

tSUr-S  . 

915,441 

803,468 

Times-e  ...... 

.  1,174.6.37 

1,126,03.3 

{Times-S  . 

_  427,349 

386,994 

Grand  ToUl 

6.234.326 

6,700.401 

tincludes  THIS  WEEK,  66,994  li,- 
{Includes  PARADE,  46,383  lines. 


JACKSON.  MISS. 

1955 

Clarion  Ledger-m  . 

{Clarion  Ledger  & 

News-S  (note)  . 

Daily  News-e  .  . 

Daily  News-S  (note) 

SUte  Times-e  (note)  686,555 
State  Times-S(note)  180,614 


813,217 

376,040 

626,599 


1954 

7«,I7I 

198J8I 
782,tU 
181, Ml 


Grand  ToUl  2,581,025  1.908JH 
Note:  Clarion  Ledger  Sunday  tnl 
Daily  News  Sunday  Combine! 
publication  October  3,  19M. 
SUte  Times  first  edition  Feb. 
ruary  28,  1955. 

{Includes  PARADE,  46,383  lines. 
JACKSONVILLE,  FLA. 


Times-Un  ion-m 
tTimes  Union-S 


1,744,302  l,370J9t 
662.375  446JII 


Grand  Total  2,296,677  1,816  961 

tincludes  THIS  WEEK,  66,994.  lino. 

JERSEY  CITY,  N.  J. 

Jersey  Journal-e  1,03  8,196  1,063,511 

Note:  Jersey  Journal-e 

T.Y.  1.038,196  lines  inclulei 
96,193  lines  of  part-run  a4> 
vertising. 

L.Y.  1,063,516  lines  inclnda 
119,068  lines  of  part-run  tb 
vertising. 

KANSAS  CITY,  MO. 


SUr-e 

SUr-S 

Times-m 

Grand  Total 


1,812,410  1.68TJ4t 
938,788  909J91 

1.809,011  1.6I2JN 


4.560,209  4,009,111 


KNOXVILLE.  TENN. 
Journal-m  .  760,216 

•Journal-S  .  389,117 

News-Sentinel-e  .  1,047,653 

{News-Sentinel-S  .  441,104 


661,687 
311,111 
923 J9I 
374,614 


Grand  Total  2.638.090  2.170.749 

•Includes  AMERICAN  WEEKLY, 
38,761  lines. 

{Includes  PARADE,  46.383  lines. 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  1,119.727  1,024,784 
{Arkansas  Gazette-S  368,657  352,861 

Grand  ToUl  1,478,384  1,378,654 
{Includes  PARADE,  46,383  lines. 

LONG  BEACH,  CALIF. 
Independent-m  1,624,582  1,385.674 
{Indepen  dent/Press- 
Telegram-S  .  630.424  530.128 

Press-Telegram-e  .  1,736,713  1,622,844 


Grand  ToUl  3,991,7  1  9  3,388,647 

Note:  Independent  1.624,682  lines  In¬ 
cludes  167,022  lines  Part-Run 
advertising. 

(Last  Year)  1.335,679  lines  incladca 
148,720  lines  Part-Run  adver¬ 
tising. 

Press-Telegram  1,736,713  lines  in¬ 
cludes  167,022  lines  Part-Run 
advertising. 

(Last  Year)  1.522,800  lines  includu 
148,720  lines  Part-Run  adven 
tising. 

{Includes  PARADE,  46,383  lines, 

LONG  ISLAND.  N.  Y. 

Newsday  -  Suflfolk-e  1,6.59.711  1,387,604 
Newsday  -  Nassau-e  1,985,717  1,719.041 


Grand  Total 


3.645.428  3.056,6« 


LOS  ANGELES.  CALIF. 


Examiner-m  . 
•Examiner-S 
Times-m 
tTimes-S 
Daily  News-m 


2,060,102  1,496,064 
904.143  713,181 

3.295.984  2,581.791 
1,652.426  1.299.W 
882.679 


Herald-Express-e  . .  1,450,979  1,276,664 

Mirror-e  .  864.909 

Mirror /Daily 

News-e  . .  1,457,548 

Grand  ToUl  10.821.182  9,114.242 

Times-S  Note:  1,652,426  lines  inclnden 
186.709  lines  Part-Run  adver- 
tising.  . 

(La.st  Year)  1.299,022  lines  include* 
116,097  lines  Part-Run  adven 

•rncludOT"*AMERlCAN  WEEKLY, 
46,890  lines.  „ 

tincludes  THIS  WEEK.  68.914  H"* 
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LOUISVILLE,  KY.  NEW  Y 

1955  1954 

Cjarier  Journal-m.  1,489,191  1,291,869  Titnes-m  . 

rjmrjer  Journal-S.  740,468  672,559  Timcs-S  . . 

1,758,741  1,609,293  Herald-Tribune-m 


NEW  YORK.  N.  Y. 

1955 


Grand  Total  3,988,400 

MEMPHIS,  TENN. 

Commercial 

Appeal-m  .  2,102,832 

tCommercial 

Appeai-S  •  702,687 

PieulScimitar-e  .  1,208.343 


2,047,513  1.776,211  Oklahoman-m 

2,082.467  2.002,008  Oklahnman-S 

999.219  950.207  Tiraes-e  .... 

811,255  763,161 

868.964  781,142  Grand  Tot 

305.974  296.974  NOTE:  1.141 


OKLAHOMA  CITY,  OKLA. 

1955  1954 

oman-m  _  1,064.922  941.935 

lOman-S  _  468.099  465.441 

h€  .  1,141,944  1.079,610 


L.  READING,  PA. 

1954  1955  1954 

941.935  Eairle  (see  Note)  1,235.851  1,106,794 

465.441  Eagle-S  .  213,466  245,349 


-  tHerald-Tribunc-S  811.255  763,161 

3,988,400  3,673,721  Mirror-m  .  868.964  781,142 

1  TicMic  Mirror-S  .  305.974  296.974 

},  TENN.  #News-m  .  1.821. .399  1,591.339 

#New8-S  .  1,193.801  l.ll.S.OCO 

2,102,832  1,928,361  J„urnal-Amercan.e  1.080.711  913.223 

*Journal-American-S  380.518  357. .596 

702,687  639,145  Post-e  .  1,121.803  1,047,130 

1,208,343  1,197,102  Post-S  .  101,688  92.264 

-  World-Tel.  & 


868.964  781,142  Grand  Total  ..  2.674.965  2.486.986 

305.974  296.974  NOTE:  1.141.944  lines  includes  61,717 

1.821,399  1,591.339  lines  of  Part-Run  advertising. 

1,193.801  l.llS.OCO  Last  Year  1.079.610  lines  includes 

1,080.711  913.223  85,027  lines  of  Part-Run  advertising. 

I  380.518  357..596 

1,121.803  1,047.130  OMAHA,  NEBR. 

101,688  92.264  World-Herald 

note)  .  1,490.775  1,269.951 


Grand  Total  4,013.862  3,764,608 

(Includes  THIS  WEEK,  66,994  lines. 

MERIDEN,  CONN. 

Record  Journal 

(See  Note)  .  760,065  699.888 

Notk:  Record-m  and  Journal-c  are 
sold  only  in  combination.  Lin¬ 
age  of  one  edition,  Record-m 
only  is  shown. 

MIAMI.  FLA. 

Hrrald-m  2,726.506  2.386.066 

•Hcrald-S  .  .  932,298  879,192 

News-e  .  1,289.800  1,140.783 

(News-S  .  427.753  375,226 

Grand  Total  .  5,376.357  4.781,267 

NotI:  Herald-m 

1955—2,726,506  lines  includes  40,837 
lines  of  part-run  advertising. 
Herald-S 

1965 — 932.298  lines  includes  122,700 
lines  of  part-run  advertising. 
1954 — 879.192  lines  includes  132,919 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 

18.761  lines. 

tlncludes  THIS  WEEK,  66,994  lines. 

MILWAUKEE.  WIS. 

S«tinel-m  1,328.358  1,079,879 

•Sentin.l-S  .  313,566  290.135 

Josmal-e  .  3.300.800  2,907,135 

tJoumal-S  .  1,401,154  1.322.297 

Grand  Total  6.343.878  5,599.446 

•Includes  AMERICAN  WEEKLY, 

88.761  lines. 

tlncludes  THIS  WEEK.  66.994.  lines. 
MINNEAPOLIS,  MINN. 
Tribune-m  1,. 583,057  1,372,112 

Stor-e  2.539,742  2,260.195 

tTribune-S  .  1,074,176  975,934 

Grand  Total  5.196.975  4.608,241 

tlncludes  THIS  WEEK.  66,994  lines. 

MODESTO.  CALIF. 

B«e-e  .  881,054  791.262 

MONTREAL,  CANADA 


Grand  Total  ..  1,449.316  1,362,143 
Note:  Eagle  (e)  and  Times  (m) 
sold  in  combination,  linage  of  one 
edition.  Eagle  (e)  only  is  shown. 

RICHMOND.  VA. 

News  Leader-e  ..  1,810.709  1,704.576 


Times-Dispatch-ro 

tTimes-Dispatch-S 


H^igle-e  (note) 
Eagle-S  (note) 


.......  1.304.651  1.00S.003  World-Herald-S 


Grand  Total  ..  4.013,826  3.763.612 

658,682  613.1.'7  .findudes  THIS  WEEK,  66,994  lines. 

ROANOKE.  VA. 

2.149.357  1. 883^078  pimes-m  .  1.005.739  794, .320 

lid  wid  in  combin-  jpimes-S  .  306.935  282.037 

ind  Evening.  Image  World-Ncws-e  _  994,033  833,332 


1,407,107  1,322,032 

796,009  737,006 


4.013.825  3.763,612 


Grand  Total  ..  14,119,963  1  3,640, i24  ation  Morning  and  Eveni 

Note:  Mirror-m  of  only  one  edition,  Ei 

This  year  868.964  lines  includes  shown. 

173.091  lines  of  part-run  advertis¬ 
ing.  PASADENA.  CALIF. 

Last  Year  781.142  lines  includes  Star-News-e  .  913,370 

141,064  lines  of  part-run  advertis-  |Star-News-S  ....  314.893 

ing.  - - 

Mirror-S  Grand  Total  ..  1.228.263 

This  Year  305.974  lines  incliMles  lincludes  PARADE.  46,383  lines. 
94.696  lines  of  part-run  advertis¬ 
ing.  PAWTUCKET,  R.  I. 

Last  Year  296.974  lines  includes  Times-e  .  1.068,585  1.000.489 

88.840  lines  of  part-run  advertis¬ 
ing.  PEORIA.  ILL. 

News-m  Journal  Star 

This  Year  1.821.399  lines  includes  (See  Note)  ....  1.469.760 
956.623  lines  of  part-run  advertis-  (Journal  Star-S  ..  483.175 

Ing.  - 

Last  Year  1.591.338  lines  includes  Grand  Total  ..  1.952.93.5 
801.709  lines  of  part-run  advertis-  Note:  Journal  (e)  and 
ing.  sold  in  combination. 

News-S  only  one  edition.  Jour 

This  Year  1,193.801  lines  includes  shown. 

820.775  lines  of  part-run  advertis-  lincludes  P ARADE.  46..38 
Ing. 

Last  Year  1.11.5.060  lines  includes  PHILADELPHIA,  P 


Grand  Total  ..  2.149.3.57  1.883.078  pimes-m  ...T"... 

Note:  World-Herald  sold  in  combin-  |Times-S 
ation  Morning  and  Evening,  linage  World-Ncws-e 
of  only  one  edition.  Evening,  is 

ehown.  (IratKl  Total 


Grand  Total  ..  2,306.707  1,909,689 
lincludes  PARADE,  46,383  lines. 


ROCHESTER,  N. 


315,392  Democrat  A 


PEORIA.  ILL. 
Journal  Star 

(See  Note)  _  1.469.7( 


1.469.760  1.619.087 
48.3.175  418,625 


Grand  Total  ..  1.952.935  2,037,712 
Note:  Journal  (e)  and  Star  (m) 
sold  in  combination.  Linage  of 
only  one  edition.  Journal  (e)  is 
shown. 

lincludes  PARADE.  46..383  lines. 


PHILADELPHIA.  PA. 


766.266  lines  of  part-run  advertis-  Biilletin-e  .. 
ing.  •tBuIletin-S 

Journal-American-E  Inquirer-m 

This  Year  1.080,711  lines  includes  Inquirer-S 
146,830  lines  of  part-run  advertis-  News-e  .... 
ing. 

T.a-t  Year  913.223  lines  includes  Toi 

94,956  lines  of  part-run  advertis-  *Inclvdes 

ing.  38.761  lii 

Joiimal-Amerlcan-S  tlncludes 

This  Year  380.518  lines  includes 
54.119  lines  of  part-run  advertis- 
ing.  Republic  &  G 

Last  Year  357.596  lines  includes  (See  Note 


2.367,417  2.1.37.968 
444.275  428,044 

1.926.570  1.738.397 
1,414.161  1.366.322 


Grand  Total  ..  6.674.583  6,127.833 
♦Includes  AMERICAN  WEEKI.Y. 
38.761  lines. 

tlncludes  THIS  WEEK,  66.994  lines. 


Chronicle-m  ... 

.  1.719,980 

1.523.676 

tDemocrat  A 

fThronicle-S  . . . 

.  745,735 

667.389 

Times-Union-e _ 

.  1.892,269 

1,762.386 

Grand  Total 

.  4,357.984 

8.943..350 

tlncludes  THIS 

WEEK.  66.994  lines. 

SACRAMENTO,  CALIF. 

Bee-e  . 

.  2.024.996 

1,830.829 

Lnion^m  . 

676,135 

650.830 

Union*S  . 

.  341.876 

299.850 

Grand  Total  . 

.  2.943.007 

2.681,609 

ST.  LOUIS.  MO. 
Globe-Democrat-m  1.371,429 

1.041.066 

•tGlobe- 

Democrat*S  . . . 

, .  670.359 

543.082 

Po8t-Dispaich-« 

.  2.248.167 

1.992.020 

1  Post-Di  spatch-S 

1.096.664 

961.159 

Grand  Total 

.  5,286.609 

4.537.317 

Notb  :  (*!obe*l)emocrat-m 

1955  — 

38, .378  lines  of  part-run  advertis-  tReiuiblic  A 


PHOENIX,  ARIZONA 
Republic  A  Gar.ette 

(See  Note)  _ _  1,731,029  . 


1,371,429  lines  includes  111,202 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 
38,761  lines. 

lincludes  PARADE.  44.521  lines, 
tlncludes  THIS  WEEK.  66.994  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  ..  1.413.236  1,148,242 


•Pioneer  Preas-S 
Diapatch-e  . 


Grand  Total  ..  4.038.420  3.505.711 
Includes  AMERICAN  WEEKLY, 
38.761  lines. 


790.483  787.418 

1.834.701  1.570.051 


{Sur-e 
Guftte-m 
La  Presse-e 
La  Patrie-e 
La  Patrie-S 


2.644,406  2,429,960 
1.420,136  1,305.697 

2,697.578  2.668,108 

175.248  156,211 


Grand  Total  7,192.160  6,789.498 
tlncludes  Wee'kend  Magazine  87,031 
lines. 


Note:  Brooklyn  Eagle  ceased  pnhll- 
cation,  effective  January  29.  1955. 
•Includes  AMERICAN  WEEKLY. 
38.761  lines. 

tlncludes  TIHS  WEEK.  95.151  lines. 
#lncludes  SPI.IT-RITN.  282.391  lines 
in  (M)  and  127,912  lines  in  (S). 

NIAGARA  FALI.S,  N.  Y. 

inzette-e  .  I. .392,205  1.326.803 


Grand  Total  ..  2.271,482  . 

Note:  Republic  (ml  and  Gazette  ST 

(e)  sold  in  combination  :  linage  of  Times-m 
one  edition  only.  Gazette  (e)  is  ITImcs-S 
shown. 

tlncludes  THIS  WEEK.  68.914  lines.  Grand 


ST.  PETERSBURG,  FLA. 

m  .  1.760.725  1,731.532 

»-S  .  496.1.53  4.56.228 


NORFOLK.  VA. 


MUNCIE.  IND. 


Pr*ss-e  . 

937.647 

839.811 

SUr-m  . 

877.025 

777,521 

SUr-S  . 

2‘>8.228 

‘.>03,734 

Grand  Total 

2.042.900 

1.82.3.066 

NASHVILLE.  TENN 

Btnner-e  . . 

.  1.413.185 

1.394.277 

Tennemean-m  , . . . 

1.428.436 

1,347.640 

Tmneswan-S  . 

.  5.50.835 

487,801 

Grand  Total 

.  3.392,456 

3,‘229,718 

NEW  HAVEN.  CONN. 

iAurna]>Couner*m 

4.50.802 

47.5.453 

B*(tiiter-«  . 

,  1,578.125 

1.448,731 

8*gi«ter-S  . 

462.943 

4‘20.209 

Grand  Total  . , 

.  2.491,870 

2.344,393 

I^slger-Dispatch  A 
Portsmouth 

Star-e  . 

V  i  rgin  IS  n-  P  ilot-m 
tVirglnlsn-Pilot  A 
Portsmouth 
Star-S  . 

Grand  Total 


PITTSBURGH.  PA. 
Post-Gnzette-m  ..  1.139.47! 

Press-e  .  1.831,881 

tPress-S  _ 839.100 

Sun-TcIegraph-e  ..  l.C^LfOO 
•Sun-Tolegraph-S  635.783 


;  lines.  Grand  Total  . .  2,256.878  2.187,766 
(Includes  PARADE.  46..383  lines. 

1.139.471  997.646  ^  ANTONIO.  TEXAS 

1.831,881  1,.c92  171  Expresa-m  -  1.5.59.889  1,330.148 

839.100  706.965  tE.xpress-S  .  586.702  625.626 

1.0'’1.690  897.884  News-e  .  1.693.641  1.492,.591 

635.783  477.173  L'8h(-e  .  1.7.36.054  1,541,052 

_  •Light-S  .  566.802  508,109 


2.132.911  1.361.127 

1.912,421  1,722.329 


Grand  Total  .5..377.925  4.671.8.39 
•Includes  AMERICAN  W'EEKLY, 
38.761  lines. 

tlncludes  THIS  WEEK.  66.994  lines. 


Grand  Total  ..  6.142.0.88  5.397.526 
•Includes  AMERICAN  WEEKLY, 
^8,761  lines. 

tlncludes  THIS  WEEK.  66.994  linet. 


PORTLAND,  ORE. 
Grand  Total  ..  4.774.6r.*i  3,€77,!>Hfi  ^  ,  a-y  ai- 

v»  ,  .  -  ww  .  Orejrontan-m  ....  1.6il.4ii 

NOTE:  ls.ed(?er-Dispatch  &  Portsmouth  •Oreffonian^S  ....  749.804 

Stw-e  Journal-p  .  1,370.016 

195.5—2.132.941  lines  includes  659.-  tJournal-S  .  401.977 

235  lines  of  part-run  adver-  - - 

tixinjf-  Grand  Total  ..  4.193.2U 

19.54—1.361.127  lines  includes  51,5.58  •Includes  AMERICAN  1 

lines  of  part-run  advertising.  46.890  lines. 

Virginian-Pilot-M  tlncludes  THIS  WEEK.  68, 

1955 — 1.912,421  lines  includes  173.637 

lines  of  part-run  advertising.  POUGHKEEPSIE,  N. 

1954 —  1,722,329  lines  includes  188,962  New  Yorker-e  9'’4  ‘•97 

.  I''’”  part-run  advertising.  fjew  Yorker-S  215.276 

Virginian-Pdot  A  Portsmouth  Star-9  _ _ 

1955 —  729.303  lines  includes  191,200  Grand  Total  ..  1,169,573 
lines  of  part-run  advertising. 

1954— .594,129  lines  includes  68.024  PROVIDENCE,  R.  I 

lines  of  part-run  advertising.  Bulletin-e  .  ..  1.903.510 

tlncludes  THIS  WEEK,  66.994  lines.  Joumal-m  .  998,338 

AVIA  a^awaa:,  tJournal-S  .  656,723 


NEW  LONDON.  CONN.  lines’ „‘f  part-run  ad 

.  816,707  772,689  Virginian-Pilot  A  Portsmo 

NEW  ORLF-ANS,  LA.  1955—729.303  linM  includ 

Ti _ .  lines  of  part-run  ad 

r^Picayune-m  2.484.46  .  2.154,00b  1954— .594.129  lines  inclut 

StaU8-s'^’”'“"®  *  777  164  786  56'  part-run  ad 

ils’.m  tindude,  this  week.  66 

Item-S  .  329,031  318,214  OAKLAND  CAI  IF 

.  1,171.902  1.035.425  OAKLAND.  CALIF. 

„  — - -  -  Trihunt'-e  .  1,865,760 

Grand  Total  ..  5,675.076  5,227,491  |Tribune-S  .  653,878 

includes  AMERICAN  WEEKLY,  - - 

«.‘61  lines.  Grand  Total  ..  2.519.638  2.191,302 

tlncludes  THIS  WEEK.  66.994  lines.  (Includes  PARADE.  61,545  lines. 


SAN  DIEGO,  CALIF. 

1.591.338  Union-m  .  1,511.3.38  1,314,706 

688,313  (Union-S  .  646.821  604.368 


Journal-p  .  1,370.016  1,351.668  Tribune-e  .  1.980.773  1,761,178 

tJournal-S  .  401.977  337.323  -  - 

- -  - - - -  Grand  Total  ..  4,138.932  3.680,249 

Grand  Total  ..  4.193.214  3.968.642  (Includes  PARADE.  46.383  lines. 


**46!s9o''line'^.'**^^*^^*^  WEEKLY.  FRANCISCO.  CALIF. 

tlncludes  TIMS  WEEK.  68.914  lines.  CTironicle-m  .  1.090.007  845.3.39 

tChronicle-S  .  527,718 

POUGHKEEPSIE,  N.  Y.  Examiner-m  .  1,805.408 


POUGHKEEPSIE,  N. 

New  Yorker-e  924.297 

New  Yorker-S _  215.276 

Grand  Total  ..  1,169,573 


PROVIDENCE,  R.  I. 
Bulletin-e  .  ..  1.903.510  1,515.967 


,  Examiner-m  . . 

at-  179  •Examiner-S 
ton’jjj  Call-Bulletin-e 
180.444  . 


527,718  497.780 

1,805.408  1,510,484 


1.865.760  1,620,076 
653,878  571.226 


Grand  Total  ..  3.558.571  2.9.55,467 

tlncludes  THIS  WEEK,  66.994  lines. 

QUINCY,  MASS. 

Patriot-Ledger-e  . .  800,526  790.009 


Grand  Total  ..  5,873.216  5.176.328 
Non:  Chronicle  (m)  1.090.007  lines 
includes  33.491  lines  Part-Run  ad¬ 
vertising. 

Non:  Chronicle-S  527.718  lines  In¬ 
cludes  23,876  lines  Part-Run  ad¬ 
vertising. 

Last  Year-  497,780  lines  includes 
15,409  lines  Part-Run  advertising. 
•Includes  AMERICAN  WEEKLY, 
46.890  lines. 

tlncludes  THIS  WEEK.  68.914  Ilnea. 
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SAN  JOSE,  CALIF. 


195.1 

1954 

Mercurj'-m  . . .  . 

..  1,427,176 

1,161,389 

News-e  . . 

. .  1,428,364 

1.256,861 

Mercury-News-S 

. .  486,483 

405,936 

Grand  Total 

.  3,342,023 

2,824,186 

SCHENECTADY,  N.  Y. 

Gazette-m  . 

.  1,179,942 

1.173,343 

Union-Star-«  _ 

. .  919,.597 

1.009,839 

Grand  Total 

. .  2.099..5.39 

2,183,182 

SCRANTON.  PA. 

Times-e  . 

, .  1,246,852 

1,170,002 

SEATTLE.  WASH. 

Post- 

Intelligence  i>m 

.  1,227,538 

1,155,400 

•Post- 

Intelligencer-9 

537,803 

527,777 

Times-e  . 

. .  1,821,765 

1,71.3,770 

Tlmes'S  ......... 

. .  656,721 

607,887 

Grand  Total 

. .  4,243,817 

4,004.834 

•Includes  AMERICAN  WEEKLY. 

46,890  lines. 

SHREVEPORT.  LA. 

Journal-^  . 

, .  1,078,486 

946,082 

Times-m  . 

..  1,223,123 

1,053,793 

Times-S  . 

. .  300..707 

282.349 

Grand  Total 

.  2,601,916 

2,282,224 

SIOUX  CITY,  IOWA 

J  ournal-Tribune-e 

923,522 

906,770 

Journal-S  . 

. .  293.040 

284,590 

Grand  Total 

..  1,216,562 

1,191,360 

SOUTH 

BEND.  IND. 

Tribune-e  . 

..  1,673.619 

1,351,069 

Tribune-S  . 

...  454,205 

462,070 

Grand  Total 

, .  2,027,824 

1,813,139 

SPOKANE.  WASH. 

Spokesman- 

Review-m  . 

913.945 

802,152 

tSpokesman- 

RevieW'S  . 

, .  549,484 

501,642 

Chronicle-e  - 

. .  1,162,794 

1,126,139 

Grand  Total 

.  2,626,223 

2,429,933 

tincludes  THIS 

WEEK,  68,914  lines. 

STOCKTON,  CALIF. 

Record-e  . 

.  1,371,853 

1,299,989 

SYRACUSE.  N.  Y. 

Herald-Joumal-e 

.  1,903,965 

1,760,890 

•{Herald- 

American-S  . . 

..  555.310 

579,201 

Post-S  tandard-m 

.  1,019,016 

925,357 

Post-Standard-S 

.  270,606 

280,673 

Grand  Total 

. .  3.748,897 

3.546.121 

•Includes  AMERICAN  WEEKLY, 

88.761  lines. 

{Includes  PARADE.  46,383 

lines. 

TACOMA,  WASH. 

News-Tribune-e 

..  1,440,783 

1,336,546 

News-Tribune-S 

..  466,579 

456,801 

Grand  Total 

..  1,897,362 

1,793,347 

TAMPA,  FLA. 

Tribune-m  . 

. .  1,629,600 

. .  618*720 

. .  649.505 

Grand  Total 

. .  2,897,825 

TOLEDO,  OHIO 

Times-m  . . 

. .  1.161,635 

1.099.115 

Blade-e  . 

..  2,081,181 

1,788,254 

Blade-S  . 

. .  994,784 

842,842 

Grand  Total 

. .  4,237,550 

3,730,211 

TORONTO.  CANADA 

Globe  &  Mail-m  . 

..  1,545,941 

1,321,901 

tTelegram-c  . 

. .  2,691,990 

2,333.938 

Starve  . . 

. .  2,977,494 

2,843,253 

Star»W  . 

..  113,951 

126.274 

Grand  Total 

. .  7,329,376 

6,625,366 

tincludes  WEEKEND  MAGAZINE. 

87,031  lines. 

TRENTON,  N.  J. 

Evening  Times-e 

.  1.156.915 

1,148,392 

Times 

Advertiser-S 

. .  .lOO.OSS 

252.524 

Trentonian-m  . . 

. .  779,908 

709,791 

Grand  Total 

. .  2.236.86« 

2.110,707 

TROY,  N.  Y. 

1955  1954 

Record  (see  note)  1,062,136  699,443 

Nopi:  Ifecord  (m)  sold  in  combina¬ 
tion  with  Times-Record  (e).  Unatte 
of  one  edition.  Record  (m)  only  is 
(fiven. 


TULSA, 

OKLA. 

Tribune-e 

World-m 

World-S  . 

1,733.321 

1,733,366 

483,008 

1,622,118 

1,607,218 

475,012 

Grand  Total 

3,949,695 

3,704,348 

UNION  CITY.  N.  J. 

Hudson  Dispatch^m 

824,193 

770.439 

UTICA, 

,  N.  Y. 

Observer  Dispatch-e 
Observer 

Dispatch-S  . 

Press-m 

959,405 

281,345 

1,090,475 

913,548 

268,792 

1,041,055 

Grand  Total 

2,331,225 

2,223,395 

WASHINGTON,  D.  C 

News-e  . 

Post  &  Times- 

Herald-m  . . 

•{Post  &  Times- 

Herald-S  , _ 

Star-e . 

tStar-S  . 

1,062,271 

2,398,117 

913,029 

8,037.049 

922,981 

1,138,699 

2.052,139 

772,223 

3.010,769 

871,418 

Grand  Total  8,333,447  7.845.248 

•Includes  AMERICAN  WEEKLY, 

38,761  lines. 

tincludcs  THIS  WEEK.  66,994  lines. 
{Includes  PARADE,  46,383  lines. 


WATERBURY,  CONN. 


Republican^m 

969,793 

935,457 

Republican-S 

322,736 

288,684 

American-e  . 

1.160,128 

1,140,920 

Grand  Total 

2,452,657 

2,365,061 

WESTCHESTER  COUNTY 

MACY  GROUP.  N.  Y 

Mamaroneck 

Times-e  . 

679,891 

477,013 

Mount  Vernon 

Argus-e  .... 

783,784 

672,978 

New  Rochelle 

Standard-Star-e  . 

840,365 

743,621 

Ossinint;  Citizen- 

Rejrister-e 

667.565 

475,877 

Peekskill  Star-e 

407,679 

343,114 

Port  Chester 

Item-e 

718,547 

633,208 

Tarrytown  News-e 

683,857 

472,376 

Yonkers  Herald 

Statesman-e 

852,369 

764,143 

White  Plains  Re- 

porter  Dispatch-e 

982,596 

945,682 

Grand  Total  6,816.653  6.628,006 


WICHITA,  KAN. 


Beacon-e  . . 

.  1,203,563 

1,114,355 

•Beacon-S  . 

363,681 

364.895 

Eagle-m  . 

.  1,736,553 

1,443,907 

Eagle-e  . 

.  1,300,215 

1,198,735 

tEagle-S  . 

.  611,651 

460,922 

Grand  Total 

5,115,663 

4,582.814 

•Includes  AMERICAN  WEEKLY, 

38.761  lines. 

tincludes  THIS  WEEK,  66,994  lines. 


WORCESTER.  MASS. 

Telegram-S  . .  616,805  499,197 

Teleitram-m  .  1,088,630  927,660 

Gazette-e  .  1,283,381  1,177,450 


Grand  Total  2,888,816  2,604,807 


YAKIMA,  WASHINGTON 

Republic  (See  note)  968,736  . 

Herald-S  .  229,690  . 

Grand  Total  1,198,326  . 

Note:  Republic-e  and  Herald-m  sold 
in  combination :  linage  of  one 
edition  only.  Evening,  is  shown. 


YOUNGSTOWN.  OHIO 
Vindicator 

Telegram-e  .  1,619,682  1,297,671 

{Vindicator 

Telegram-S  .  792,116  695,559 


Grand  Total  2,811,697  1,998,180 
{Includes  PARADE,  46,383  lines. 


FIGURES  SUPPLIED  BY 
PUBLISHERS 


ABERDEEN,  S.  D. 


1955 

1954 

A  merican-N  e  ws-e 

346,360 

852,730 

American-News-S 

.  176,728 

140,686 

Grand  Total 

522,088 

493,416 

ALTOONA.  PA. 

Mirror-e 

998,783 

908,665 

APPLETON.  WIS. 

Post-Crescent-e 

.  1,436,764 

1.525,608 

BATTLE  CREEK,  MICH. 

Enquirer  and 
News-e 

Enquirer  and 

.  1,080,786 

1,042,174 

News-S 

.  271,162 

280,196 

Grand  Total 

1,351,938 

1,322,370 

BIRMINGHAM.  ALA. 

News-e . 

.  2,235.260 

1,970,632 

News-S 

717,063 

653,413 

Post-Herald-m 

1,444,927 

1,220,008 

Grand  Total 

4,397,250 

3,844,048 

BURLINGTON,  VT. 

Free  Press-m 

.  761,661 

745,620 

CANTON,  OHIO 

Repository-e 

1,7.55,040 

1,608,460 

Repository-S 

689,302 

687,216 

Grand  Total 

2,344,342 

2,196,676 

CASPER,  WYO. 

Tribune-Herald-e 

481,530 

492.800 

Star-m 

Tribune  Herald  & 

.  813,754 

268,534 

Star-S 

96,820 

77,784 

Grand  Total 

891,604 

839,118 

CHILLICOTHE,  OHIO 

Gazette-e 

.  770,080 

679,164 

DAVENPORT,  IOWA 

TImes-e 

1,264,522 

1,109,080 

Democrat-S 

374.906 

334.292 

Democrat-m 

907,116 

746.5.50 

Grand  Total 

2,546,544 

2.189,922 

DAYTONA 

BEACH, FLA 

News-e 

582.876 

609,261 

News-Journal-S 

.  128,940 

129,686 

Joumal-m 

584,934 

484,978 

Grand  Total 

1,296,750 

1,123,925 

GRAND  FORKS.  N.  D. 

Herald-meS 

696,215 

597.611 

GREEN 

BAY,  WIS. 

Press-Gazette-e 

.  1.386,084 

1,253,560 

GREENWICH,  CONN 

Times-c  . 

498,806 

445.270 

HUNTINGTON.  W.  VA. 

.  1,111,743 

1,072,853 

Herald 

Dispatch  ...... 

•Herald 

1,137,933 

1,042,077 

Advertiser-S  . .  . 

822,801 

827,180 

Grand  Total  .  .  . 

2,572.477 

2,442,110 

•Includes  American  Wekly  38,687 
(19.55);  38.489  (1964).  Comic  Week¬ 
ly  653  (1955)  :  7,610  (1954). 

HYANNIS,  MASS. 

Cape  Cod 

Standard-Times-e  422,780  369,292 

JOHNSTOWN.  PA. 

Tribune- 

Democrat-d  .  .  1,138,074  1,080,366 

KENNEWICK-PASCO-RICHLAND, 

WASH. 


Tri-City  Herald-e  . 
Tri-City  Herald-S  . 

618,814 

111.673 

621,768 

91,653 

Grand  Total  .... 

730,387 

713,821 

UNCOLN,  NEB. 

981,862 

903,448 

274,612 

842,436 

813,932 

267,698 

Joumal-e  . 

Journal-Star-S  . . . . 

Grand  Total  ... 

2,169,822 

1,914,066 

LYNN, 

MASS. 

Telegram-News-e  . 
Telegram-News-S  . 

477.668 

139,790 

476,168 

150,248 

Grand  Total 

617,358 

626,416 

MADISON.  WIS. 


Capital  Times-e 
Wis.  State 
Journal-m 
I  Wis.  State 
Joumal-S 


1955 

1154 

1,134,392 

9I6JU 

1,181,103 

930,511 

406,308 

*19M9 

Grand  Total  .  2.721,803  2.2561' 

{Includes  PARADE,  45,941  lines.' 


MOLINE-ROCK  ISLAND,  ILL. 

Dispatch-e  -  1,110,284  1,008  766 

Argus-e  .  988,443  946!61| 


Grand  Total  2,098,727  l,9654u 

MONTGOMERY.  ALA. 
Advertiser-m  .  .  1,104,096  1,143  526 

Advertiscr-S  .  342.132  348’oi2 

Journal-e  .  1,100,904  1,177|274 


Grand  Total  2,547,132  2,668,806 
NEW  BEDFORD,  MASS. 
Standard-Times-e  .  94  8,822  896  261 

{Standard-Times-S  232,969  21l[89l 


Grand  Total  1.181,781  1,108,161 

{Includes  PARADE,  46,383  (1955)’ 
41,376  (1954)  lines. 

NORRISTOWN.  PA. 
Times-Herald-e  .  834,362  808,686 

OIL  CITY,  PA. 

Derrick-m  .  482,499  478,446 

Blizzurd-e  434,706  428[621 


Grand  Total 

917,205 

902,041 

ORLANDO,  FLA. 

Sentinel-m 

Star-e 

Sentinel-Star-S  . 

1,134,0.56 

1,152.214 

266.994 

851,744 

862.584 

257,1M 

Grand  Total 

2,553.264 

1,971,444 

PASSAIC,  N.  J. 

Herald-News-e  . 

1,038,242 

904,506 

PENSACOLA,  FLA. 

Journal-m 

News-Journal-S 

News-e 

860,230 

220.514 

623,714 

702,884 

198,954 

618,892 

Grand  Total  1,704,458  1,419,726 
PINE  BLUFF.  ARK. 
Commercial-eS  .  660,674  605,366 

POTTSTOWN,  PA. 

Mercury-m  .  .  898,142  825J02  ' 

RAPID  CITY.  S.  D. 

Joumal-e  .  640,204  605,806 

Journal-S  .  172,732  135,618 

Grand  Total  .  712.936  641,424 

ROCKFORD,  ILL. 

Star-m  ...  1,056,7  9  0  939,988 

Register-Rcpublic-e  1,59  8.016  1,868,904 
Star-S  .  469,224  422,016 


Grand  Total  .  3,124,030  2,7.30,918 
SALEM,  ORE. 

Oregon 

Statesman-m  . .  1,020.515  975.717 

Capital  Journal-e  .  1,039,877  1,087,848 


Grand  Total  .  2,060.392  2,018.588 
SALISBURY.  N.  C. 

Post-e  . .  698,402  586,890 

Post-S  . .  197,456  184,786 


Grand  Total  .  795,858  771,118 

SIOUX  FALLS.  S.  D. 
Argus-Leader-e  . .  .  7  82,460  646,524 

Argus-Leader-S  .  261,800  223.790 

Grand  Total  .  1,044,260  870,814 

SUPERIOR,  WIS. 

Telegram-e  .  686,964  582,816 


HARTE-HANKS 

NEWSPAPERS 

ABILENE 

Reporter-News-m  777,994  689,108 

Reporter-News-e  .  768,502  696,6W 

Reporter-Ncws-S  .  291,172  281,862 

Grand  Total  .  1,837,668  1.667,498 


BIG 

Herald-e  . 

Herald-S  . . 

Grand  Total 


SPRING 

463.26  0  403.868 

162,773  111.*** 


626,083  515.018 
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CORPUS 

CHRISTI 

I9S5 

1934 

C»ller-ni  . .  . . 

Tim«-f 

C»ller-Time8-S 

1,417,514 

1,399,006 

309,316 

1,309,000 

1.344,098 

421,282 

Grand  Total 

8,125.836 

8,074,330 

DENISON 

Herald-e 

Herald-S 

Grmnd  Total 

414,246 

119,728 

533.974 

315,098 

96,889 

411,987 

MARSHALL 

News  M»wsenit<'r-e 
News  Mesfwngor-S 

387,604 

174,807 

824,702 

164.549 

Grand  Total 

562,411 

489,251 

PARIS 

News-e 

News-S 

369,278 

131,469 

325,458 

114,891 

Grand  IVtal 

600,747 

440.849 

SAN  ANGELO 

sStandard*m 

Tinted 

SUndard-Time»-S 

720.804 

707,742 

256.186 

665.490 

662.746 

227,794 

Grand  Total 

1,684,732 

1,556,030 

GREENVILLE 

BinntT-e 

Banntr-S 

245,308 

70,819 

151,800 

65,178 

Grand  Total 

315,627 

216,973 

SNYDER 

Daily  News-o 

Daily  News*S 

257,418 

113.736 

269,220 

89,222 

Grand  To*al 

871,154 

358,442 

PASADENA,  CALIF. 


1953 

1934 

Independent-m  . 
Independent-S  . . . 

1,014,663 

243,744 

926,461 

229,585 

Grand  Total 

.  1,258.407 

1,166,046 

PATERSON.  N.  J. 

Call*m  . .  . 

News-e 

987,969 

1,141,189 

885,308 

1,103,736 

Grand  Total 

.  2,129,158 

1,989,044 

SCRANTON.  PA. 

T  ribune-m  . 

Sorantonian-S  . . . 

563,843 

827,248 

620,188 

820,350 

Grand  Total 

.  890,691 

840,538 

WILKES-BARRE.  PA. 

754,153 
, .  1,168.958 
396,861 

•Times- Leader-e 
#Indepcndcnt-S 

Grand  Total 

.  2,319,972 

•Did  not  publish  in  19S4 — on  strike. 
#Not  available  for  1954. 


ADVERTISING  LINAGE 
SERVICE 


AUGUSTA,  GA. 

Chronicle-m 
(see  Note) 

Chmnicle-S 


918,737 

233,759 


876.570 

248.931 


Grand  Total  .  1.152.496  1,125,501 
Nota;  Chronicle  (m)  sold  in  com¬ 
bination  Hemid  (e). 


BLUEHELD,  W.  VA. 
Tclegraph-m 

(see  Note)  455,818  387,712 

Tele«traph-S  195,165  152,382 


Grand  Total  650.483  540.094 

Noni:  Telesrraph  (m)  sold  in  com¬ 
bination  with  Sunset  News  (e). 

CHARLESTON.  W.  VA. 


Gasette-m 

Gaiette-S 

Mail-e 

Maii-S 


1,0.37.214 

277.112 

866.415 

280,996 


911.155 

288.636 

831,658 

270,277 


Grand  Total  .  2,461,737  2.301,726 
COLUMBIA,  S.  C. 

1,032,651  821,695 


State-m 

Sute-S 

Record-e 


371.903 

920.540 


356,948 

820,151 


Vancouver  Sun  Isl 
In  NBA’s  Contest 

Heibert  F.  Gates,  Vancouver 
(R.C.)  Sun  circulation  man¬ 
ager,  won  first  honors  in  the 
third  annual  Carrier-Ad  Tribute 
contest,  sponsored  by  Newspa¬ 
per  Boys  of  America,  Inc.,  in 
connection  with  Newspaperboy 
Day,  Oct.  8. 

Second  place  went  to  Stanley 
G.  Parsons,  Visalia  (Calif.) 
Times-Delta ;  third  place  to  Ed 
Keefe,  LaCrosse  (Wis.)  Trib¬ 
une.  The  three  top  winners 
shared  in  prizes  totaling  $80  for 
ads  stressing  the  independent 
status  of  newspaper  carriers. 

Special  prizes,  consisting  of 
complimentary  subscriptions  to 
the  NBA  Monthly  Carrier  Ad- 
Mat  Service,  were  awarded  to 
William  Horsman,  Bloomington 
(Ill.)  Pantagraph;  E.  E.  Mullis, 
Columbus  (Ga.)  Ledger  and 
Enquirer;  George  S.  Johnson, 
Dallas  (Tex.)  Times-Herald; 
Paul  C.  Abbott,  Lawrence 
(Mass.)  Eagle-Tributte;  Robert 
Harley,  Sterling  (Colo.)  Jour¬ 
nal  Advocate;  and  R.  J.  Potts, 
Toronto  (Ont.)  Telegram. 


Serrill  New  Head 
Of  Manager  Croup 

Chicago 

Theodore  A.  Serrill,  general 
manager  of  Pennsylvania  News¬ 
paper  Publi.shers  Association, 
was  named  president  of  News 
paper  Association  Managers, 
Inc.,  at  the  annual  meeting  here 
last  week.  He  succeeds  Homer 
J.  Givens,  South  Dakota  Press 
Association. 

Other  officers  are  Ben  Black- 
stock,  Oklahoma  Press  Associa¬ 
tion,  vicepresident;  Vem  Sco¬ 
field,  Nebra.ska  Press  Associa¬ 
tion,  secretary-treasurer;  Wil¬ 
liam  A.  Bray,  Missouri  Press  As 
sociatioh,  member  of  the  board. 

NAM  elected  to  life  member¬ 
ship  Gene  Alleman,  retired  man 
ager  of  the  Michigan  Press  As¬ 
sociation,  and  Walter  Johnson, 
retired  manager  of  the  South¬ 
ern  Newspaper  Publishers  As¬ 
sociation. 

Gatlinburg,  Tenn..  was  chosen 
as  the  1956  conference  city,  with 
the  meeting  scheduled  for  .Au¬ 
gust. 


Freedom  of  Press 
Sunday  Nov.  6 


Grand  Total  .  2,325,094  1.998,794 

FOND  DU  LAC,  WIS. 
Comm.-Rep.-o  719.688  669,163 

HAMMOND,  IND. 

1,170,510  1,113.278 
iimes-S  ..  398,690  354,954 


556.236 


978,123 


Grand  Total  .  1,569.200  1,468,227 
HAVERHILL,  MASS. 

Gazette.^.  .  569,189 

JAMESTOWN.  N.  Y. 

Pi«t-Joumnl.e  .  1.048,368 

LAWRENCE,  MASS. 

Tribunp.^ 

827.447 

Tribune  (e)  sold  in  combina¬ 
tion  with  Eaerle  (m). 

LEVITTOWN,  PA. 

Times-e  741,017  - 

LYNN,  MASS. 

•  674,662 

MONROE,  LA. 


641,875 


World  _ . 

„  (»*e  Note) 
World-S 


604.528 

172,825 
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758.828 
185,291 

777.853 

Worid  (m)  sold  in  combina¬ 
tion  with  News  Star  (e). 


French  Newspapermen 
Attend  World  Congress 

Montreal 

Gaspard  Fauteux,  Lieutenant- 
Governor  of  Quebec,  opened  the 
first  world  congress  of  French- 
language  newspapermen  here 
this  week. 

Dostaler  O'Leary  of  .Montreal 
La  Patrie,  president  of  the  In¬ 
ternational  Association  of 
French  -  language  Newspaper¬ 
men,  drew  attention  to  the  dele¬ 
gations  from  abroad. 

Roger  Champoux  of  Montreal 
La  Presse  is  president  of  the 
congi’ess.  His  newspaper  gave  a 
reception  to  newspapermen 
from  France,  Belgium,  Switzer¬ 
land,  Haiti,  New  England  and 
Egypt.  Eugene  Lamarch,  edi¬ 
tor-in-chief,  welcomed  the  dele¬ 
gates. 


Calif.  Circulators 
Fleet  John  Black 

Santa  Monica,  Calif. 

John  Black,  circulation  direc¬ 
tor,  Los  Angeles  Examiner,  was 
elected  president  of  California 
Circulation  Managers  Associa¬ 
tion  at  its  convention  here  last 
week. 

Lee  Bollinger,  Santa  Rosa 
Presx  -  Democrat,  and  Ralph 
Kuhn,  Santa  Monica  Outlook, 
were  elected  vicepresidents,  and 
James  Mackie,  San  Francisco 
Call-Bulletin,  was  retained  as 
secretary-treasurer.  Palo  Alto 
was  selected  for  1956  sessions. 

Awards  for  promotion  in  vari¬ 
ous  circulation  classes  went  to 
the  Long  Beach  Independent 
Press-Telegram,  San  Rafael  In¬ 
dependent-Journal  and  Alameda 
Times-Star. 


“Freedom  of  the  Press” 
Sunday  will  be  observed  Nov. 
6,  when  Unitarian  and  Uni- 
versalist  Churches  mark  the 
martyrdom  of  the  pre-Civil 
War  editor,  Elijah  Parish 
Lovejoy. 

Dr.  Frederick  M.  Eliot, 
president  of  the  American 
Unitarian  Association,  and 
Dr.  Brainard  F.  Gibbons,  gen¬ 
eral  superintendent  of  the 
Universalist  Church  of 
America,  have  invited  every 
American  church  and  syna¬ 
gogue,  as  well  as  every 
newspaper  and  radio  news 
editor,  to  “cooperate  in  mak¬ 
ing  Freedom  of  the  Press 
Sunday  an  eloquent  reminder 
of  our  dearly-won  liberties 
and  of  the  many  political, 
military  and  religious  heroes 
who  died  to  win  and  defend 
them.” 


Hotpoint  Dealers 
Offer  ^Raiii  Bags’ 

Chicago 

Hotpoint  appliance  dealers 
are  supplying  newspaper  de¬ 
livery  agencies  with  “rainy  day 
newspaper  bags”  with  an  im- 
pnnt  carrying  a  sales  message 
in  behalf  of  automatic  dryers. 

Supplied  free  to  the  dealer’s 
local  news  agency  with  the 
Hotpoint  sales  message,  the  bags 
are  handed  out  to  newspaper 


Deposition  Hearing 
Not  for  Reporters’  Ears 

Phoenix,  Ariz. 

The  press  has  no  right  to  at¬ 
tend  deposition  hearings  or¬ 
dered  by  the  Superior  Court  in 
Arizona,  a  judge  ruled  here. 

Judge  Henry  S.  Stevens  held 
that  defendants  in  a  civil  action 
charging  conspiracy  to  violate 
the  state’s  adoption  laws  were 
within  their  legal  rights  in  re¬ 
fusing  to  answer  questions 
while  reporters  were  present. 

The  judge  pointed  out  that 
ordinary  safeguards  that  pre¬ 
vail  in  opeD  court  are  lacking 
when  a  deposition  hearing  is 
held. 

Before  the  ruling  was  given, 
an  editorial  in  the  Arizona  Re¬ 
public  charged  the  statement  by 
an  attorney  that  reporters  were 
not  parties  to  the  action  was 
“entirely  specious.” 

The  editorial  asserted:  “The 
public  has  an  interest  in  every 
case  in  which  public  welfare  is 
concerned.” 


customers  on  rainy  days  as  a 
free  service. 

At  a  cost  of  one  cent  per 
bag,  Hotpoint  dealers  have 
swamped  the  company  with 
01  ders. 


Bill  Peart  With  INS 
As  Business  Agent 
Appointment  of  William 
Peart  as  southwestern  business 
and  sales  representative  for  In¬ 
ternational  News  Service  and 
International  News  Photos  was 
announced  this  week 

Mr.  Peart  will  maintain  his 
headquarters  in  Dallas.  He  was 
a  political  reporter  on  the  Jack- 
son  (Miss.)  Clarion-Ledger  and 
Memphis  (Tenn.)  Commercial- 
Appeal  before  joining  the  As- 
siKiated  Press  in  1947  at  Tulsa. 
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Retailers  Are  Bullish 
On  Newspaper  Results 


Buffalo,  N.Y.  assortment  simultaneously  be- 
Newspaper  advertising  is  fore  the  public  .  .  .  and  sevei'al 
“the  lifeblood  of  the  retail  stores  can  do  this  at  the  same 
merchandising  business,”  Char-  time  on  the  same  newspaper.” 
les  W.  Cox,  general  manager  “Such  competitive  advertis- 
of  the  Buffalo  stoies  of  Sears,  iog,”  Mr.  Cox  said,  “is  a 
Roebuck  &  Co.,  told  about  50  healthy  thing  in  our  economy, 
persons  at  a  dinner  climaxing  ^od  puts  the  success  or  failui’e 
the  day-long  meeting  of  the  of  advertising  squarely  on  the 
New  York  State  Advertising  advertiser.” 

Managers’  Bureau  here  Oct.  24.  “Name  any  subject  in  the 
“Retailers  simply  could  not  public  interest— you’ll  fmd  your 
complete  their  job  without  the  newspaper  renders  the  best 
use  of  newspaper  space,”  he  service  on  it,”  President  Melvin 
said.  F-  Hall  of  Buffalo’s  Melvin  F. 

Mr.  Cox,  former  assistant  to  Hall  Advertising  Agency  Inc. 
the  Sears  vicepresident  for  said  earlier, 
merchandising  and  sales  for  14  Listing  some  of  the  items 
eastern  states,  noted  that  “it  is  which  he  estimates  no  other 
no  coincidence  that  Sears,  advertising  medium  can  match. 
Roebuck  —  the  largest  retail  he  cited: 

sales  organization  in  the  world  “1 — All  the  news,  national 
— also  is  the  largest  purchaser  and  local.  Does  any  other  me- 
of  newspaper  advertising  dium  offer  as  much? 
space.”  “2 — All  the  advertising,  food, 

His  company  spends  98%  of  clothing,  department  stores, 
its  advertising  dollar  on  news-  special  services,  classified.” 
paper  space,  “which  is  second  A  daily  newspaper  is  “a  great 
only  to  the  payroll  on  our  organization  to  keep  the  finger 
profit-and-loss  statement.”  on  the  pulse  of  a  market,”  Mr. 

In  1954,  Sears  spent  $”7,000,-  Hall  concluded. 

000  for  17,000,075  inches  of  Describing  steps  taken  by 
space  in  1,002  U.S.  newspapers,  downtown  Buffalo  department 
he  noted.  This  included  $2,000,-  stores  to  make  it  easier  to  shop, 
000  worth  of  space  in  73  news-  executive  vicepresident  .lohn  H. 
papers  in  New  York  State,  Travers  Jr.  of  the  Buffalo  Re- 
where  the  company  has  45  tail  Merchants’  Association  de¬ 
stores.  scribed  the  promotion  known  as 

A  basic  reason  for  this  huge  Extra-Value  Day,  now  in  its 
volume  of  newspaper  advertis-  fifth  year,  and  a  series  of  in- 
ing,  Mr.  Cox  repeated,  is  that  stitutional  ads  in  which  the  ad- 
“the  newspaper  medium  offers  vantages  of  shopping  in  the 
the  greatest  possible  circulation  downtown  area  are  highlighted, 
at  the  lowest  possible  cost  “People  are  coming  back  to 
ratio.”  downtown,”  he  said.  “This  is 

“Radio  and  television  have  beginning  to  show  in  increased 
their  own  uses,”  he  added,  “but  sales.” 

the  newspaper  permits  an  ad-  The  bureau  Monday  re-elect- 
vertiser  to  present,  item  by  ed  \V.  Stanley  DeHimer,  Rome 
item,  a  complete  merchandise  Sentinel,  as  president. 


FORMAL  OPENING  of  the  Erie  (Pa.)  Dispatch's  new  Publithis^ 
plant  took  place  Oct.  21  on  the  newspaper's  135th  anniversaiy. 
U.  S.  Senator  Estes  Kefauver  (D.>Tenn.)  cut  the  ribbon.  Seen  witk 
him  (from  left  to  right)  are  Mary  Jane  Foht,  "Miss  Greater  Erie"; 
Thomas  McNicholas,  Dispatch  business  manager;  Edward  Lamb,  presi¬ 
dent  and  publisher;  Joseph  Will,  editor,  and  J.  Howard  McGreik. 
of  Lamb  Enterprises,  Inc. 


7  More  Press  Sen.  Kefauver 
Units  Bought  Opens  Plant, 
By  D.  C.  Post  Praises  Lamb 


Washingto.n  Erie,  Ps. 

Purchase  of  seven  additional  “The  jieople  of  the  United 
press  units,  plus  a  pair  of  States  aie  thankful  for  the  free 
double  folders,  by  the  Waxh-  press  unrestricted  by  any  po- 
ington  Post  and  Times  Herald  lice  state.” 
was  announced  this  week.  In  with  these  words.  Sen.  Es- 
contracting  with  the  Goss  Com-  tes  Kefauver  (D.-Tenn.)  dedi- 
pany,  John  \V.  Sweeterman,  cated  the  new  and  cnlaiged  fi- 
general  manager  of  the  news-  cilities  of  the  Hrie  Dispstek 
paper,  said  the  Post  and  Times  Oct.  21. 

Herald  had  a  gain  of  more  than  ..j  ^  ^  .jj, 

3%  million  lines  of  advertising  building  because  1 

for  the  first  nine  months  of 
1950  over  the  .same  period  of  j 

the  previous  year.  patch  will  continue  to  maintain 

When  the  Post  moved  into  high  standards  of  jouimalism," 
its  pre.sent  building  in  Novem-  the  senator  added, 
ber,  1950  16  new  black  and  ^  ^ 

white  and  8  color  units  were  motivations  and  under  him  this 
mstalled.  At  the  time  of  the  newspaper  will  always  have  i 
purchase  of  the  Times  Herald  hga,.t » 
bv  the  Post  in  March,  1954,  the  ^  ’  ,  „  „  .  , 

Washington  Post  Company  also  ^ver  1,.5()0  Erie  business,  cito 

acquired  the  Times  Herald’s  re-  goyernment  leaders  and 

centlv  installed  21  units.  >n  the  ceremonies 

,  .  which  marked  the  l-soth  an- 

The  present  purchase  brings  niversary  of  the  Dispatch, 
the  total  to  44  black  and  white  mi.  m  »  . 

units,  in  addition  to  color  units  ,  Tenne.ssee  senator, 

and  color  cylinders.  This  will  personal  friend  of  M 

make  it  possible  to  print  112-  Famb  arrived  here  in  the  E« 
page  newspapers  collect  with  Publisher  s  private  plane  to  a 
wide  flexibility  in  the  handling  ^end  the  dedication  and  to  UH 
of  color.  ^  Democratic  rally. 


CALIFORNIA  DAILY 

$200,000.00 


For  a  limited  time  only  we  are  authorized  to  offer  a  substantial, 
long-established  and  profitable  California  daily  in  constantly 
growing  field.  Financing  available.  Contact  your  nearest 
Blackburn-Hamilton  Company  office  for  details  on  this  attractive 
opportunity. 


Waiiier  Jailed 

Rio  de  Janebo 
Samuel  Wainer,  publisher  ol 
Ultima  Hora,  was  sentenced  to 
a  year  in  jail  this  week  fo'' 
having  forged  proof  of  Braiil- 
ian  nationality.  He  faces  pos¬ 
sible  deportation  after  compitt 
ing  his  sentence. 
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Mobile  Radio  Service 

Portland,  Me. 

Mobile  radio  has  been  added 
to  the  Guy  Gannett  newspaper 
facilities  here  in  a  move  to 
provide  better  service  in  edi¬ 
torial  and  circulation  depart¬ 
ments. 


BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C. 
J.me.  W.  BUckbum 
Qifford  Marshall 
Washincton  Bide. 
Stcriinc  S-4S41-Z 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-C 


SAN  FRANCISCO 
William  T.  Stubblefield 
W.  R.  Twinine 
111  Sutter  St. 
Exbrook  2-5671-2 


■ 


Q  and  A  Panel 

(Continued  from  page  7) 

would  increase  revenue,  and, 
therefore,  additional  personnel 
could  be  added. 

Increasing  cost,  or  reducing 
cost,  has  always  been  a  major 
concern  and  difficult  to  decide, 
because  reducing  costs  can  some¬ 
times  have  repercussion  in  re¬ 
ducing  revenue  where  increased 
costs  intelligently  planned 
should  produce  additional  re¬ 
venue  and  would  offset  higher 
cost  percentage. 

Creating  initiative  and  in¬ 
centive  on  other  than  first 
newspapers  has  been  accom- 
pli.shed  by  special  bonu.ses,  goal 
achievements,  salary  increases, 
etc.,  which  would  account  for  a 
larger  sales  cost  percentage. 

Payroll  is  estimated  at  80% 
of  departmental  expenses,  and 


Shop  Talk 

(Continued  from  page  76) 


secrecy  stamp,  over  the  signa¬ 
tures  of  Generals  Maxwell  D. 
Taylor  and  Nathan  F.  Twining. 

The  defense  secretary’s  pub¬ 
lic  affairs  and  information  as¬ 
sistant,  R.  Karl  Honoman,  hit 
the  ceiling  when  he  heard  about 
this  and  immediately  classified 
the  document  with  future  copies 
to  be  distributed  “for  official  use 
only.”  Meanwhile  a  probe  is  on 
to  find  out  who  was  responsible 
for  this  momentous  lapse  of 
security  and  someone’s  head 
will  probably  roll. 

Some  may  argue  this  is  the 
type  of  information  that  we 
HIGH  IN  THE  SKY-SKI — ^Visiting  Russian  journalists  viewed  New  York  shouldn  t  hand  to  an  enemy 
from  atop  Rockefeller  Plaia  after  being  entertained  at  luncheon  by  agent  on  a  silver  platter.  Make 
Hearst  executives.  Left  to  right — Viktor  Vasilievich  Poltoratski,  Bob  them  work  for  it,  is  the  impli- 
Consldine  of  INS,  William  R.  Hearst  Jr.,  Boris  Ixakov,  John  A.  Brogan  cation.  Others  will  say  that  any 
Jr.  of  King  Features  Syndicate,  Kingsbury  Smith  of  INS,  Aleksei  self-respecting  enemy  espionage 
Ivanovich  Adihubei.  Boris  Nikolaevich  KampovPolevoy.  and  a  guide.  already  has  the  data  SO 


inust  rnuintiiin  u  muxi*  ,  i  .  i  <»  a.t_  i  •  whv  be  so  secret  &l>out  it 

mum  Of  production.  of  circulation  area-higher  for  management,  as  the  volume  in-  to  the  latter 

Classified  percentage  to  the  factoj  or  mining  towns,  lower  creases  he  percentage  of  sales  «  ?hrEnglish  and  French 
..  .  *♦  .  ij  for  hisrh  income  metropolitan  cost  will  automatically  be  de-  anu  r  renen 

entire  advertising  revenue  would  Xrbarareas.  creased.  We  are  concerned  when  only  put  two 

*****  I  *nnrtmpntol"**co>«t^**^AIso  A  sales  cost  that  is  too  far  our  sales  cost  exceeds  the  10%  and  two  together  when  they 
SbS  t  o  t  a  1  advertfsing  below  these  norms,  it  should  be  point,  but  in  a  competitive  field  Tv!  >1"  Jll* 

volume  of  both  newspapers  pointed  out,  is  not  necessarily  that  concern  point  could  well  'ocal  pubs.  Why  c^  t  the 

houTd  b^  cons  dered  be  considered  a  point  of  be  15%  or  20%.  American  citizens  be  told 

should  be  considered.  indicates  failure  to  •  "’bat  s  going  on  also? 

3  The  traditional  average  fully  exploit  the  market.  Wheie  Russian  Newsnien  ,  from  all  that 

*  sales  cost  for  the  effec-  the  sales  cost  is  too  low,  man-  "  ng'ee  or  disagree 

five  operation  of  a  Classified  agement  may  be  sure  it  is  not  ^  with  the  security  classification 

advertising  department  in  a  getting  its  full  share  of  availa-  ...  document— it  provides 


competitive  market  is  15%  for  ble  business  as  their  sales- 


15%  or  20%.  American  citizens  be  told 

^  what’s  going  on  also? 

ussian  Newsmen  “ 

Whether  you  agree  or  disagree 

ypass  Chicago  with  the  security  classification 

Chicago  on  this  document — it  provides 
Seven  Russian  journalists,  on  an  interesting  subject  for  dis- 


the  first  newspaper.  Sales  cost  people  are  being  kept  so  busy  ®  30-day  tour  of  the  United  cussion  in  relation  to  Mr.  Hono- 

for  the  .second  newspaper  is  in-  taking  orders  that  thev  don’t  States,  bypassed  Chicago  after  man  s  recommendation  that 

variably  higher— frequently  al-  have  the  time  needed  to  “ring  being  pushed  around  by  pickets  newspaper  editors  have  a  pa- 

most  twice  as  high.  doorbells”  for  new  accounts.  during  a  demonstration  in  tnotic  duty  to  censor  the  news 

Commpntinir  iinon  tbp  Cleveland.  themselves. 


most  twice  as  high.  doorbells”  for  new  accounts.  during  a  demonstration  in  tnotic  auty  to  censor  the  news 

Commenting  upon  the  sales  Cleveland.  themselves, 

cost  picture  in  a  situation  such  A  answer  this  question  The  Russians  left  by  plane  If  the  brass  hats  can’t  agree 

„„  1  u..  Au-  _i - -  accurately  the  following  from  Cleveland  and  headed  for  among  themselves  in  the  con- 


as  indicated  by  the  above  ques¬ 


tion,  Charles  F.  Hupp,  adver-  facts  would  have  to  be  ana-  Salt  Lake  City.  A  State  De-  fines  of  the  Pentagon  as  what 


tising  chairman  of  the  Institute  lyzed: 
of  Newspaper  Controllers  and  (a) 
Finance  Officers,  said  that  in 
general  the  second  paper  in  the 
area  could  expect  a  sales  cost 
10%  higher  than  the  first  pa¬ 
per— or  25%  in  this  case. 

By  the  same  token,  in  a  one 
paper  town,  a  fiO.OOO  circula¬ 
tion  newspaper  with  a  modest 
volume  of  Classified,  say  2,500,- 
000  lines,  might  expect  to 
operate  at  a  sales  cost  of  only 
T^%.  It  is  the  competitive 
factor  that  is  the  basic  deter¬ 
minant  of  sales  cost.  (b) 

Included  in  the  percentage 
figiues  given  above  are  admin¬ 
istrative  and  clerical  costs  which  If 


led:  partment  spokesman  said  the  should  be  released  and  what 

(a)  What  is  the  difference  Russian  writers  expressed  a  de-  not,  then  how  can  they  expect 
in  ad  count,  linage,  and  sire  to  eliminate  Chicago  fi-om  civilians  to  second-guess  them 
circulation  between  the  their  list  of  stopovers  in  order  and  do  a  better  job? 

two  papers— are  they  lo  avoid  the  possibility  of  an-  • 

divided  CO-40;  70-30;  80-  other  demonstration.  Lester  Dothe  Dies 

20,  or  90-10?  The  State  Department  had  CmrAon 

u..,.,  lo  Al,.,  =«.,io  in  Originally  allowed  the  group  to 

^  Dip  ^  enter  the  Chicago  area,  usually  Lester  J.  Dothe,  53,  Chicago 

•'  Au  A  barred  to  Soviet  nationals,  in  advertising  representative  of 

(c)  What  IS  the  management  Arkansas  Dailies,  Inc.,  died 

attitude  toward  Classi-  journalism  at  Northwestern  here  Oct.  24.  Mr.  Dothe  was 
fied?  Do  they  really  Uniye,.git  Evanston,  Ill.  Dean  asswiated  with  the  advertising 
want  It;  or,  would  they  Kenneth  E.  Olson  of  Medill  told  tbe  Buffalo  (N.Y.) 

just  like  to  have  it?  j,  ^  p  Ttmee  and  Baltimore  (Md.) 

(b)  How  progressive  and  ag-  gjans  will  visit  the  journalism  ^ewe-Poet  prior  to  joining 

gressive  is  the  depart-  school  on  their  return  trip.  Shannon  &  Associates.  He  be- 

ments’  management?  ^  came  representative  of  the  Ar¬ 
if  the  paper  in  question  is  Join,  p,  Masuire  Dies  dailies  10  years  ago. 

scond  by  a  large  margin,  the  *  ^  t,  • 

...  i,;n.v,  or,.]  Ak..,,  Boston  _ 


Shannon  &  Associates.  He  be¬ 
came  representative  of  the  Ar¬ 
kansas  dailies  10  years  ago. 


are  an  integral  part  of  the  second  by  a  large  margin,  the  • 

sales  operation.  Bookkeeping  pay  scale  is  high  and  they  ,  ,  „  „  .  Boston  Press  Elects 

costs  have  not  been  included,  rca/fy  want  Classified,  the  sales  John  F.  Maguire,  74  superin-  Hoiivw  r  i  f 

The.se  would  normally  add  a  cost  percentage  could  go  very  tendent  of  the  Boston  Globe  Hollywood,  cam. 

percentage  point  or  two  de-  high  (20  to  40%),  on  a  tern-  photo-engraving  department  for  Henry  Gris,  of  the  United 
pending  upon  the  prevailing  porary  basis  until  the  paper’s  31  years,  before  his  retirement  Press,  is  first  president  of  the 

^age  in  the  area.  Collection  position  had  been  improved —  in  1954,  died  Oct.  19  after  a  newly-formed  Hollywood  For- 

costs  are  not  included  either  as  then  be  reduced  to  a  point  be-  two-week  illness.  He  went  to  ei^n  Press  Association,  which 

these  would  vary  with  the  type  low  15%.  Naturally  with  good  work  for  the  Globe  in  1898.  has  84  members. 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS  i 


Netespaper  Broker* 


NO  DOGS  ALLOWKD 
We  are  careful  to  lint  only  newspapers 
where  the  opportunities  for  success 
and  happiness  are  (rood.  Cail  on  us 
to  serve  your  needs  and  desires. 

J.  R.  GABHKRT 

3937  Oranire  Riverside,  California 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Giover  Co.,  Ventura,  California. 


SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2928 
Virginia  St.,  Sioux  City,  Iowa. 


MAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


NEGOTIATORS  for  good  daily  and 
weekly  neW8[)apers,  confidential.  Ap¬ 
praisals.  Management,  Newspaper 
Service  Co.,  601  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. 


SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service. 
P.  O.  Box  8132,  Greensboro.  N.  C. 


^  -A  30  YEARS  on  the  Pacific  Coast. 
A.  W.  Stypes  &  Co.,  625  Market  St., 
San  Francisco  5,  California. 


JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.,  Culver  City.  Cal. 

LEN  FEIGHNER  AGENCY 
A  88  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 

NetcKpnper  Appraiser* 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

Publication*  For  Sale 

EXCELLENT  exclusive  county-seat 
weekly.  Chart  Area  3  at  $65,000,  with 
$30,000  cash  minimum.  Also  printing 
plant,  modern  and  doing  good  business 
for  $10,000  down  and  $200  iier  mnnth. 
Publishers  Service,  P.  O.  Box  8182, 
Greensboro,  N.  C. 

FLORIDA  WEEKLY.  Gross  over  $30.- 
000  last  year.  Very  high  net.  County 
exclusive.  Box  4404,  Elditor  &  Pub¬ 
lisher, 

OKLAHOMA  EXCI.USIVE  WEEKLY  ! 
IN  town  of  2.7.'>0,  $18,000  gross;  only 
$14,000  with  $6,000  down.  Has  grossed 
$22,000  and  can  again.  Uailey-Krehbiel, 
Box  396,  Salina,  Kansas. 

SMALL  DAII.Y-  Rich  area  Northern 
California  :  low  down  opiKjrtunity.  Earl 
McGinnis,  Box  659,  La  Jolla,  Calif. 

MICHIGAN  county-seat  weekly,  town 
of  2500,  grossing  $20,000  and  growing 
steadily.  This  is  potentially  a  much 
larger  property.  Price  $23,000 ;  terms. 
The  DIAL  Agency,  640  W.  Willis. 
Detroit  1.  Mich. 

WE.STERN  SEMI-WEEKLY 
$30,000  down  buys  exclusive  county 
seat  west  state  semi-weekly  and  job 
plant.  Grossing  $90,000  with  net  over 
$25,000.  Owner  retiring.  Financing  on 
balance  over  10  years.  Contact  our 
office  nearest  you  for  details. 
BLACKBURN-HAMILTON  COMPANY 
111  Sutter  St.  Tribune  Tower 

San  Francisco  Chicago 

Washinprton  Bldg. 

Washinvrton  D.  C. 


ANNOUNCEMENTS 


Publication*  For  Sale 


NEW  FREE  Bulietin  of  exceilent 
western  newspaper  buys  now  ready. 
Jack  L.  Stoll  &  Associates.  4958  Mel¬ 
rose  Ave.,  Los  Angeles  29,  California. 


Publication*  Wanted 

PUBLISHERS!  CHART  AREA  6 
Estate,  tax  or  Inheritance  problems? 
A  sale  may  be  the  only  answer.  Young 
newspaperman  with  $80,000  or  more 
available  would  like  chance  to  make 
offer  on  your  daily.  Write  in  con- 
fidence  to  Box  4435,  Editor  &  Publisher 
THOROUGHLY  Experienced  young 
newspaper  executive  with  substantial 
means  seeks  equity,  partnership  or 
ownership  of  medium  or  small  opera¬ 
tion.  Growth  potential  mandatory. 
Chart  Area  .1  or  2.  Box  4430,  Editor 
£  Publisher. 


Bu*ine**  Opportunities 


ONE  OF  our  clients  will  invest  up  to 
$100,000  for  a  one-third  interest  ir, 
the  purchase  of  a  daily  newspaper  and 
act  as  advisor  for  two  thoroughly  ex¬ 
perienced  newspaper  men  who  wiil 
invest  equal  amounts  and  devote  full 
time  to  the  management  of  the  prop¬ 
erty.  Reply  with  details  as  to  quali¬ 
fications.  Broker.  Box  4401,  Editor  A 
Publisher. 


FOR  SAI.E;  Los  Angeles,  old  estab¬ 
lish^  letter  shop.  Excellent,  long¬ 
standing  aecounts.  Gross  around  $40,- 
000  year.  Ixiw  overhead.  Good  family 
business.  $10,000  rash  required.  Box 

4413.  Editor  A  Publisher. _ 

FOR  SALK — Job  shop  located  in  fast 
growing  Arizona  community,  doing 
volume  of  $100,000  yearly.  Ideal  for 
young  man  or  father-son  combination. 
If  you're  looking  for  a  well-equipped 
plant  with  a  bright  future,  write  Box 
4.504,  Editor  A  Publisher  for  more 
information. 

NEWSPAPF^R  to  run  mail  order  ads 
on  commission  basis.  Write  Bo.x  741, 
La  Crosse.  Wisconsin. 

WANT  active  news  man  or  investor 
with  $20,000  as  partner  in  purchase  of 
good  small  daily  property  in  West, 
^lid  proposition.  Write  Box  4525,  BMi- 
tor  A  Publisher. 

ISational  -Idrertising  Space 

Test  SANDERS  ABC  3 

Avon  Herald  News  -Nunda  News 
Livingston  County  I^eader 
Geneseo,  N.  Y. 

I  NEWSPAPER  SERVICES 

Syndicate*  -  Feature* 

LIVELY.  I.ITERATE.  subjective  daily 
column.  Writer  seeks  outlet,  eventual 
syndication.  15  years  experience  writ¬ 
ing  for  publication.  Background  and 
samples  on  request.  Write  Box  4311, 
Editor  A  Publisher. 

■Famous  disasters"  brings  reader 
face-to-face  with  the  big  news  stories 
of  the  past.  Lusitania  sinking,  Johns¬ 
town  flood,  Chicapfo  'Frisco  fires  -  all 
“reported”  in  dramatic,  fast-paced 
feature  style.  A  big  circulation  build¬ 
er.  Profit  by  reader  interest  in  disas¬ 
ters.  Write  airmail  for  samples, 
prices.  Box  4438,  Editor  A  Publisher. 


Pres*  Engineer* 

LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists; 
dismantle,  move  and  erect  anywhere. 
86-26—31  St.,  Long  Island  City  6.  N.Y. 
STiilwell  6-0098-0099 


NEWSPAPER  SERVICES 


Pres*  Engineer* 


SKIDMORE  &  MASON.  INC. 

ERECTING 

MOVING 

DISMANTLING 

661  W.  22nd  St..  New  York  11,  N.  Y. 
Phone  ORegon  6-7760 


Dearborn  Machinery  Movers  Co. 
DISMANTLING 
MOVING 

ERECTING 

We  offer  a  complete  “Turn  Key"  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  Bywater  7534 


E.  P.  WALLMAN  A  CO. 
Machinists,  Movers.  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  8-4164  976  N.  Church  Street 

Rockford _ Illinois 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FI.AT-BED  WEBS. 
DISMANTLED  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
TvVnHhnr«t.  N.  J. 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street.  New  York  8.  N.  Y. 
Phone  SPring  7-1740 


MACHINERY  and  SUPPLIES 

Composing  Room 

LINOTYPES  AND  INTERTYPES: 
2— #8  single  mag.,  #42641  and 
#46479 

1— #8  3  mag.,  #47968 
1— #31  4-mag..  #55407 
1 — Model  C  Intertype,  gas  pot. 

8  mag.,  #7018 

1 — Model  G2  Intertype  #16322, 
with  aux. 

8-nage  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
323  N.  4th  Street 

_ Philadelphia  6.  Pa^ _ 

COMPLETE  ludlow  unit.  Linotypes, 
and  Intertypes,  in  excellent  condition. 
Lino  and  Tntertype  magazines,  new  or 
used.  Excellent  lino  and  ludlow  mats, 
late  faces.  Write  for  price  list.  Mid¬ 
west  Matrix  Mart.  633  S.  Plymouth 
Ct..  Chicago  6.  Ill. 

LINO.,  INTERTYPE  and  I.UDI.OW 
mats  bought  and  sold.  Over  1,000  fonts 
1  for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone.  617  Cherry  St.,  Phila..  Pa. 
MULTIFArE'PE^FOR'ATdR  —  pracli- 
cally  new  with  8  pt.  Opficon  and  5  pt. 
Regal  magazines.  $1,600.  Box  4222. 
Editor  A  Publisher. 

REID  V  belt  motor  drive  for  Llno- 
type-Intertype  in  use  several  years. 
Users  very  well  pleased.  Reid  maga¬ 
zine  racks  31  stock  sizes  or  m.ake  to 
suit  your  neetls.  Like  to  have  your 
order.  Arch  Reid.  William  Reid  Co., 

2271  Clybourn.  Chicago  14,  III. 

BI.ITE  STREAK  MODEI,  30 
LINOTYPE  No.  51465.  Quadder,  6 
mold  disc  (25'/4  eml  Mohr  saw.  4  main 
I  Linolite  plus  2  aux  mags. 

!  INTERTYPE  MODEI,  C4-3 

PEDESTAL  Base,  serial  over  18,000 

(New  1947)  quadders,  6  mold  disc,  7 
magazines.  Clean  and  completely  equip¬ 
ped.  Above  averatre  maintenance. 

TYPE  A  PRESS  of  Illinois.  Inc. 
3312  North  Ravenswood,  Chicairo,  III. 


CANADIAN  and  AMERICAN  Nrwi- 
print.  All  size  rolls.  For  Immediat) 
delivery  and  Deferred  Shipments  direct 
from  mills  at  attractive  prices. 

BURLINGTON 
PULP  A  PAPER  CORP. 

150  E.  86  St..  NYC  MU  5-6446 


CANADIAN  NEWSPRINT  sUndstdM 
lb.  ;  rolls  or  sheets.  Your  size.  Prompt 
delivery.  Brookman  Paiier,  555  Weg. 
cheater  Ave..  N.  Y.  MOtthaven  6-66a. 

BEHRENS  SALErCoT" 
For  Your  Newsprint  Needs 

Rolls,  Sheets  —  Your  size. 
Prompt  —  or  —  Deferrid  Sliipmenti 
BEHRENS  SALES  CO. 

427  2nd  Ave.,  NYC,  NY  MU.  6-66M 


Pres*  Room 


FOR  SALE 

New  Electronic  Press  Drive 

126  H.P.  Crocker-Wheeler  Motor,  IIM 
rpm,  440  volt,  60  cycle,  3  phase  nitk 
Cutler-Hammer  Variable  Speed  Vsri- 
“X"  Controller.  Can  be  reconnected  k 
220  volt  very  easily.  Never  used. 

Thomas  W.  Hall  Company 

STAMFORD,  CONN. 


24-Page  SINGLE  PLATE  hi  Foldg 
GOSS  straightline  Acme  prints  2  to 
24  pages  in  2  page  jumps.  2  pista 
wide,  3  decks  high,  complete  with  a- 
tra  rubber  rollers,  tabloid  trimner, 
&  %  folder,  and  auxiliary  sintto 
sheet  folder.  Located  in  Midwest,  de 
ing  good  color  work,  can  be  seen  ms- 
ning.  Complete  stereo.  Motors  At 
Box  4136,  Editor  A  Publisher. 

24  Page  GOSS  Straightline 

8  Deck  Single  width— AC  Drire  2IA 
Quarter  Folder — Complete  Stereo. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  6-I66T 


Advertising  Rates 

CLASSIFIED 

Line  Rales  Each  Consecutive 
Insertion 


SITUATIONS  WANTED  (Payable  elM 
order)  4  times  ®  45<  per  line  each 
insertion;  3  times  @  50$;  2  @  55(: 
1  @  65$.  Add  15$  for  Box  Service. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  90$  per  line  each  insertm: 
3  times  @  95$;  2  times  ®  $1.00: 
1  @  $1.10.  3  line  minimum.  Add  1S4 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abb'eviatioss 
(add  1  line  for  box  information.)  Box- 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  i 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 

DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$460 

$390 

$365 

$335 

$300 

282 

260 

215 

205 

190 

170 

141 

145 

125 

115 

110 

100 

70 

95 

85 

75 

65 

60 

35 

55 

48 

43 

40 

36 

Netesprint 

STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Runge  Pulp  A  Pa¬ 
per,  46  W.  45  SL,  N.  Y.  86.  JU  2-4880 


Edtior  &  Piddisht^r 

1700  Times  Tower.  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 


EDITOR  &  PUBLISHER  for  October  29,  1955 
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machinery  and  SUPPUES  i  MACHINERY  and  SUPPLIES  |  MACHINERY  and  SUPPUES  I 


Pre$»  Room _ I  Prett  Room  Wanted  to  Buy  _ | 


PRICED  RIGHT!  I  4-UNIT  SCOTT  PRESS 

I  1/^r  nnrcc  i  IMITC  i  Available  in  the  plant  of  the  MAT  ROLLERS 

HOE  PREbb  UNlIb  STOCKTON  (CALIF.)  RECORD  CLJlllk-iAM  ACCr\C'IATCC 

I  Floor  fed  -  Mfd.  1927  BEN  SHULMAN  ASSOCIATES 

Available  for  Inspection  I  270  Park  Ave.,  NY  17  EL  5-3607 

rn«PI  FTE  AS  2.  3.  4,  5  or  6  UNIT  '■  after  inatallatinn  of 

ffisi^22%  inch  cuUfT.  Equipped  1  NEW  GOSS  HEADLINER 

with  iteel  cylinders,  roller  bearinKs.  I  •  •  • 

double  folders,  reels,  tensions  and  |  Other  Kood  used  presses  available 
Word  Autopasters:  D.C,  Motor  drives  i  throuRh 

Tnd  controls.  :  THE  GOSS  PRINTING 

WILL  SELL  SEPARATELY  i  PRESS  CO. 

,  ^  5601  W.  81st  Street  —  Chicatro  50.  Ill. 

Double  Folders  with  submarine  de-  Phone:  Bishop  2-3300 

livery :  Kohler  Pedestal  tyiie  .7-arm - - 

reels  and  tensions  with  or  without  DUPLEX  Anvle  Bar  8  patte  press. 

Wo^  Autojiasters :  units  with  late  now  available  at  Moses  Lake,  Wash- 
news  or  Fudee  Decks:  Cutler  Hammer  inprton.  Write  for  price  and  details. 

0)nveyors  and  delivery  tables:  100/10  Geonto  C.  Oxford,  Box  903,  Boise. 

HP  D.<i.  Press  Drives  and  controls:  Idaho^ _ 

can  be  arransred .  for  end  roll  feed.  8-  GOSS  three  deck,  double  width.  48 
ton  eas  or  electric  pots:  Wood  Junior  pace,  end  fed  press,  double  folder,  cut 
Autoplates  or  Automatics:  Wood  Auto-  off  22-%,  spare  parts,  Cline  Weatintr- 
shavers.  Al|  located  in  the  former  house  AC  drive,  including  Wood  Pony 
Plant  of  Philadelphia  Bulletin.  Auto  Plate  and  8,750  pound  electrically 

heated  metal  pot.  Available  in  about 

BEN  SHULMAN  ASSOCIATES  *>«  in  operation  or 

write  Journal-News,  Hamilton,  Ohio. 

rO  Park  Ave..  N.Y.  17  EL  6-8507  "AVAILABT.E  Dec^ber  1  at  Bore- 

man,  Montana,  8-pa(re  Go8§  Cornet 
Li/^r  iiKiiT  DDCCC  press  with  four-fold  delivery.  Serial 

HOt  J  UinII  iKbob  #231  with  motor.  As  ia  where  is.  Past  record  must  embody  public  rela-  j 

18,000.00.  Scripps  I^eaj^ue,  ISl  Mercer,  tions,  administrative  and  advertising 
WOP  MAII  PC^I  nPP  Seattle,  Washinjrton.**  experience.  Opportunity  for  growth.  I 

nyuc  IViy-ML  _ _  Box  4431,  Ed:tor  &  Publisher. _ I 

iij^r  PPPQC  Stereotype  OWNERS  of  small  daily  new8pai>er  in 

nVa/C  v-»wLV-/In  r  InCOO  ■'  ■  rapidly  growini?  town  of  10,000  popu- 

latinn.  in  chart  area  6.  desires  to 

John  Griffiths  Co.  Inc.  EQUIPMENT  FOR  SALE  contact  encrsetic.  ambitious  younK 

ivi'-'’*'  I  v>'i\  .r/ >1-1.  journalistic  traininir  and 

415  Lexinitton  Ave.  New  York  17,  N.Y.  exiierience  and  otherwise  qualified  to 

r,o.>r^,o TTi — — 77 — 77  1-TON  Bij?  Chief  MeltioK  Furnace  take  over  complete  responsibility  for 

KOTOR  UKIVEo  of  Z6,  40,  50,  75.  with  or  without  molds  the  manairement  of  the  business.  Box 

and  100  H.P.  A.C.  Also  extra  control  4522,  Editor  &  Publisher, 

boards  AC.  Geortre  C.  Oxford,  Box  L  2,  3,  4-  and  7-ton  furnaces 

- - - -  HOE  duo-cooltd  casting  box  for 

FOR  SAIF 

HOE  Flat  Shaver  and  Heavy  Duty 
25  and  125  HP  Electronic  Press  Drive,  Saw 

n^er  been  440  volt.  60  cycle,  3  HALL  Form  Tables  and  6'  and  8' 

phase  with  Cutler-Hammer  Vari-**X**  Makeup  Tables 

Controls.  All  modern  press  installa¬ 
tions  usin^  electronic  controls.  Optx)r-  HALL  Mat  rollers  and  other  stereo- 
tunitjr  to  secure  substantial  saving  on  lyp®  e<iuipment 

new  e<jui|)ment.  at  t  i  j  r  •  . 

ALL  kinds  of  newspaper,  printing 

Thomas  W.  Hall  Co.  equipment. 

STAMFORD.  CONN.  Tkrvmac  W  H^ll 


TWO  75  H.P.  AC  motor  press  drives, 
can  be  used  in  parallel.  One  150  H  P. 
AC  motor  press  drive,  ^th  complete 
with  control  boards,  chain,  sprockets. 
George  C.  Oxford.  Box  903,  Boise. 
Idaho. _ 

12-24  PAGE  scon 

tJ-Vlfi"  cutoff.  Complete  with  AC 
chain  drive  and  controls.  Can  be  in- 
•pected  in  operation. 

BEN  SHULMAN  ASSOCIATES 

210  Park  Ave-  NY  17  EL  5-3.507 

12  Page 
One  to  One 
Duplex  Tubular 

AC  Drive.  Partial  Stereotype 
Equipment 

UPECO.  INC. 

_ Lyndhurst.  N.  J. 

16-32  PAGE  HOE  SIMPLEX 

WMLE  WIDTH:  22%”  cutoff:  new 
*  “F,  AC  Motor  drive.  Combination 
H  end  ^4  folder. 

inspected  in  operation  at 
KATTIA  PRESS,  Belleville.  N.  J. 

being  replaced  by 

NEW  HOE  PRINTMASTER 

BEN  SHULMAN  ASSOCIATES 

Park  Ave..  N.  Y.  17  EL  6-8607 


EQUIPMENT  FOR  SALE 

l-TON  Big  Chief  Melting  Furnace 
with  or  without  molds 

1,  2,  3,  4-  and  7-ton  furnaces 

HOE  duo-cooltd  casting  box  for 
If-Vi"  plates 

HOE  Flat  Shaver  and  Heavy  Duty 
Saw 

HALL  Form  Tables  and  6'  and  8' 
Makeup  Tables 

HALL  Mat  rollers  and  other  stereo¬ 
type  etiuipment 

ALL  kinds  of  newspaper,  printing 
and  lithographing  equipment. 

Thomas  W.  Hall  Co. 

STAMFORD,  fX)NN. 


PONY  AUTOPLATE  casting  machine 
for  21^^"  cut-off  press.  George  C. 
Oxford.  Box  903,  Boine,  Idaho. 

ALL  SIZE  metal  pots  with  pumps. 
Kemp,  Electric,  gas.  George  C.  Ox¬ 
ford.  Box  903,  Boise,  Idaho. 

I M M EDIATE  DELIVERY 

HOE  Light  Duty  mat  roller. 

HOE  Full  page  Plate  Shaver 
HOE  6  col.  Plate  Shaver 
SCOTT  Heavy  Duty  Mat  Roller 
BABCOCK  #10  57"  Bed 
CLEVELAND  B  Folder— all  atUch- 
ments 

UPECO.  INC. 
Lyndhurst,  New  Jersey 

DOUBLE  Water  Cooled  Casting  Box, 
Plate  finishing  machine,  22%'  and 
239^6”  cut-off.  Priced  right.  George 
C.  Oxford.  Box  903,  Boise,  Idaho. 


Wanted  to  Buy 

REQUIRE  Used  Duplex  Unitubular 
Press  of  24,  28  or  32  pages,  A.C.  motor 
with  stereotype  equipment. 

S.  S.  KOPPE  &  fk>.  Ine. 

630  Fifth  Ave.,  New  York  20,  N.  Y. 
WANTED :  8-pnKe  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works, 

323^.  4th  St.,  Phila.  6,  Pa. _ 

WANTED:  16-page  Hoe  unit,  arch 
type,  22  %  cut  off.  Dealer,  Box  4531, 
Editor  &  Publisher, 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  5-3607 


WANTED  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal,  inland  News¬ 
paper  Supply  Co.,  422  West  8th, 
Kansas  City  6,  Mo. 


NEWSPAPER  PLANTS 
Also  individual  machinery  ft  equip¬ 
ment  •  anywhere  in  U.  S.  A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  17,  N.  Y. 


HELP  WANTED 


Adminutrative 


ALL-ROUND  writer  with  working 
knowledge  other  departments  wanted 
to  help  give  10,000  town  top  newsiut- 
per.  Substantial  ne»'spaper.  no  com- 
tietition.  No  floaters  or  alcoholics. 
Chart  area  9,  near  city.  Give  age, 
background,  salary  desired,  references, 
first  letter ;  otherwise,  no  considera¬ 
tion.  Confidential.  Write  Box  4403, 
Editor  &  Publislier. 


BUSINESS  MANAGER  —  Advertising 
Manager  for  small  daily  newspaper. 
Past  record  must  embody  public  rela¬ 
tions.  administrative  and  advertising 
experience.  Opportunity  for  growth. 
Box  4434.  Editor  &  Publisher, 
OWNERS  of  small  daily  newspa|>er  in 
rapidly  growing  town  of  10,000  popu¬ 
lation,  in  chart  area  6,  desires  to 
contact  energetic,  ambitious  young 
man  with  journalistic  training  and 
exiierience  and  otherwise  qualified  to 
take  over  complete  responsibility  for 
the  management  of  the  business.  Box 
4522,  Editor  ft  Publisher. 

ArtiatM-Cartooniata 

CARTOO.NIST — experienced  -  talented 
to  help  develop  new  strip.  Box  4226, 
Editor  &  Publisher. 

Circulation 

ASSISTANT  CIRCULATION  MANAG¬ 
ER  wanted  for  booming  daily.  Farm¬ 
ington.  New  Mexico.  Times.  Starting 
base  pay  from  $60  to  $75  deiiending 
on  exiierience,  plus  bonus.  Want  iwr- 
son  capable  of  taking  circulation  man¬ 
agership  within  our  group  after  year 
or  90.  Contact  Lincoln  O'Brien,  Pub¬ 
lisher. 

CIRCULATION  MANAGER  in  faSt 
growing  city  where  there’s  no  snow. 
Winter’s  like  Springtime  in  North. 
City  area  40,000.  Must  be  thoroughly 
trained,  accurate,  honest.  References 
required.  Starting  salary  $95.  Prompt 
advances  with  results.  Position  offers 
exceptional  opportunity.  J.  B.  Robin¬ 
son,  Daily  News,  Jacksonville,  North 
Carolina. 

CTRCULA’nON  and  fulfillment  man- 
I  ager  for  a  weekly  trade  publication  in 
I  the  New  York  metropolitan  area.  Good 
I  opportunity  for  a  young  man.  Send  re¬ 
sume,  confidential  to  the  Modern  Gro¬ 
cer,  370  Lexington  Ave.,  N.Y.  17,  N.Y. 

Claaaified  Advertiaing 

CLASSIFIED  SPOT 

WITH  RESPONSIBILITY 
OPPORTUNITY  with  a  future,  for 
man  experienced  in  all  around  Claasi- 
fied  Selling  and  procedure.  Take  over 
responsibilities  of  established  ae('ount.s 
and  development  of  new.  Experienced 
top  salesman  on  daily  up  to  lOU.OOO 
circulation,  or  manager  on  smaller 
daily  who  wants  to  step  into  greater 
opportunity  can  qualify.  Give  all  perti¬ 
nent  details  in  first  letter.  Write  K.  J. 
Nattrass,  Classified  Manager,  WINNE¬ 
BAGO  NEWSPAPERS  INC.,  Rockford, 
Illinois. 

CLASSIFIED  ADVER’nSING  SALES- 
MAN.  College  man,  2  to  6  years  ex¬ 
perience.  Chart  area  1.  25,000  to 

40,000  circulation  bracket.  Excellent 
opportunity  for  good  promotional  man 
and  grass  roots  salesman.  Box  4415, 
Editor  ft  Publisher. 


HELP  WANTED _ 


Claaaified  Advertiaing _ 


CLASSIFIED  advertising  manager  for 
40,000  circulation  daily  chart  area  2. 
thccellent  opportunity  for  experienced 
producer.  Write  fully.  Box  4418, 

Editor  ft  Publisher^ _ _ _  _ 

PROGRESSIVE,  medium  sized  Cali¬ 
fornia  daily  with  department  of  8 
wants  alert  Classified  Manager  who 
knows  every  phase  of  classified.  $150.04 
per  week  if  we  can  find  the  right 
man.  Times-Standard,  Eureka.  Cal. 


Diaplay  Advertiaing 


ADVEUTISINU  bALESMAM 
EXPERIENCED  fur  display  staff  top 
newspaper  New  England  state  enlarg¬ 
ing  staff.  Must  have  good  record  to 
qualify.  Prefer  man  in  30's.  Excellent 
salary  plus  bonus,  profit  sharing  and 
other  benefits.  Reply  in  confidence.  Box 

4239,  Editor  ft  Publisher. _ 

FAST  GROWING  unopposed  daily. 
Chart  Area  6,  seeks  aggressive  retail 
display  salesman  with  solid  copy  and 
layout  experience.  Initiative,  good 
habits  and  ability  to  get  along  with 
co-workers  essential.  Prefer  college 
background.  Good  salary  bolstered  by 
incentive  bonus.  Group  life,  medical 
plan ;  retirement  income  program : 
ideal  family  community.  This  is  a  good 
spot  for  a  real  producer.  Write  fully 
first  letter.  Box  4317,  Editor  ft  Pub¬ 
lisher. 


LIVE  WIRE  Advertising  Manager 
also  one  advertising  salesman  for  bi¬ 
weekly  paper  going  daily  within  8 
months.  Send  full  information  imme¬ 
diately  Editor,  Corning  News.  Inc.. 
Corning,  New  York. 

TH^  LEADEF-HERALD  of  Gluvera- 
ville,  N.  Y.  needs  a  Display  Advertis¬ 
ing  Salesman  at  once,  a  man  who  can 
prepare  and  lay  out  good  copy.  Please 
state  exiierience,  salary  expected.  Write 
Robert  J,  Arnold,  advertising  director. 
AD  SALES  MAN  2  or  more  year* 
experience,  some  layout.  Small  daily 
progressive  city  12,000  located  on 
Strait  Juan  de  Fuca,  gateway  scenie 
Olympic  National  Park.  Fishing 
hunting  fine  schools  churches  good 
working  conditions  future  for  right 
man.  Give  all  first  letter.  John 
Schweitzer,  Evening  News,  Port  An¬ 
geles,  Washington. 

“advertising  manager 

UNUSUAL  opportunity  for  aggressive, 
hard  hitting,  promotion  minded  pro 
ducer.  Not  interested  in  chair  warm¬ 
ers.  Successful  applicant  must  have 
demonstrated  skill  to  achieve  and  sus¬ 
tain  maximum  production  from  hot 
market  with  terrific  potential.  Chart 
area  6  evening  daily— 25.000.  Top 
money  for  top  results.  Provide  com¬ 
plete  information  in  confidence.  Box 

4456,  Edit<^  &  Publisher. _ 

GOOD  POSITION  oiien  for  Display 
Advertising  Salesman,  Wire  or  write 
qualifications.  references.  Inquirer, 

Gallon,  Ohio.  _ _ _ 

ADVER’nSING  MANAGER.  5000  cir¬ 
culation  daily,  excellent  community,  fu¬ 
ture  home  of  $45,000,000  atomic  energy 
electric  generating  plant.  This  news- 
pa|>er  is  one  of  a  group  and  offers 
excellent  opportunities  for  advance¬ 
ment.  Applicant  must  know  all  pha.ses 
of  advertising  and  promotion.  'ITiomaa 
West.  Morris  Daily  Herald,  .Morris. 
Illinois.  _  _ 

ADVERTISING  SALESMAN,  experi¬ 
enced,  excellent  opiiortunity  for  ad¬ 
vancement  in  area  II,  town  of  30,000. 
Growing  market,  good  schools,  in  great 
hunting  and  fishing  area.  Apply  by 
letter  only,  give  full  particulars,  salary 
re<iuirement8,  etc.  ^x  4.70.5,  Editor 
and  Publiaher. 

CALIFORNIA  prize-winning  county 
seat  weekly  seeks  young  man  to  direct 
advertising,  assist  in  management.  Ex¬ 
perience  helpful :  vitality,  interest  es¬ 
sential.  Young  staff,  attractive  e<m- 
munity,  good  salary.  The  Times 
Placerville. 

ADVER’nSING  SALESMAN  with 
ideas  and  energy  wanted  to  join  four 
man  staff  on  long  eatabliahed  aftei^ 
I  noon  daily  in  advertising  minded  city, 
i  Give  full  details  in  first  letter.  The 
I  time  is  short,  lay-aways  have  already 
started.  Laurel  Leader-Call.  I-aurel, 
Missiasippi. 
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HELP  WANTED 


Duplay  Advertuing 

»5,000  aRCULATION  DAILY,  chart 
area  11,  needs  reliable  display  adman 
vrho  is  well-rounded  in  layout  and 
copy.  No  congratulatory  pages  or 
special  editions.  We  offer:  1100  week¬ 
ly  :  an  exceptionally  clean,  modem 
city  In  which  to  live  and  rear  your 
family ;  fine  working  conditions ;  ex¬ 
cellent  climate  and  unexcelled  recrea¬ 
tional  facilities.  Detail  experience  and 
personal  data  In  your  letter  to  Box 

444fi.  Editor  ft  Publisher. _ 

DISPLAY  ADVERTISING  SALES¬ 
MAN.  Prefer  man  in  OO’s.  good  layout 
and  copy  writer.  Excellent  starting 
salary  plus  liberal  bonus  plan.  Write 
fully  first  letter  giving  complete  de¬ 
tails.  Wallace  Miller,  Advertising  Di¬ 
rector,  The  Dothan  Eagle,  Dothan, 

Alabama. _ _ 

GOOD  OPPORTUNITY  for  young 
man  to  learn  all  phases  of  newspaiier 
advertising  on  7,800  circulation  daily. 
Phone  or  write  Niles  Daily  Star, 
Niles,  Michigan. 

IMMEDIATE'OPENING  reUil  sales¬ 
man  with  at  least  five  years  newspa¬ 
per  advertising  experience,  under  40, 
able  to  sell  planned  advertising.  Pre¬ 
fer  man  from  south.  $100,  plus,  per 
week  to  start.  One  of  best  100.000 
cities  in  the  country.  Write  full  de¬ 
tails.  Box  4516,  Editor  &  Publisher. 
PANAMA  CITVr  FLORIDA;  News- 
Herald  needs  energetic  young  man  or 
woman  with  car  for  position  on  local 
display  sales  staff.  Salary,  bonus, 
commission  and  car  allowance.  Write 
Paul  Brooks. 

PROGRESSIVE,  medium-si7.ed  Cali¬ 
fornia  daily  has  permanent  key  posi¬ 
tion  open  for  aggressive,  sincere,  hard¬ 
working  display  advertising  salesman. 
$600  to  JO.'iO  per  month.  Excellent 
sales  training  program.  Other  bene¬ 
fits.  Send  full  details  to  Times-Stand- 
ard.  Eureka,  California. 
CONNECTICUT  DAILY  will  add  a 
qualified  display  adman  to  staff.  Em¬ 
phasis  on  layouts  and  selling.  Give 
full  particulars  in  your  confidential 
reply.  Box  4421,  Editor  ft  Publisher. 
OPPORTUNITY  with  leading  news¬ 
paper  publishers’  representative  for 
aggressive  feet-on-the-ground  newspa¬ 
per  salesman.  Rapid  advancement  pos¬ 
sible.  Age  27-83.  Furnish  complete 
details,  education,  employment,  hob¬ 
bies,  extra-curricular  activities,  and 
salary  required.  Do  a  selling  jc>b  in 
your  letter.  Write  Box  4818,  Editor 
ft  Publisher. 


Editorial 


NEWS  MAN — join  editor  and  gal 
covering  all  city,  county  news.  Use 
camera.  Direct  sports  with  high  school 
youngster  help.  Desire  only  permanent, 
top  reporter.  Advise  full  information, 
references.  TIMES-GAZETTE.  Shelby- 

ville,  Tennessee. _ 

ASSISTANT  EDITORIAL  WRITER 
for  morning  and  afternoon  daily,  80 
to  40  years  of  age,  or  a  little  youngc-r 
if  experienced.  Must  have  had  news 
experience  and  background  of  editorial 
writing  and  hold  conservative  views. 
Good  opportunity  and  permanent  po¬ 
sition  with  a  future  for  right  man 
with  publishing  organization  serving 
wide  regional  territory  in  southwest 
with  large  circulation.  All  replies  con- 
fldential.  Box  4210,  Editor  ft  Publisher. 
WANTED:  Reporter  morning  paper 
Connecticut.  State  experience  age,  etc. 
Salary  expected.  Box  4340.  Editor  ft 
Publisher. _ 

TV  SPORTS  DIRECTOR  for  one  of 
the  Midwest’s  finest  full-power  stations, 
affiliated  with  NBC-TV,  in  a  si>orta- 
minded  area.  Unlimited  opportunities. 
Write  KWWL-TV,  Waterloo,  Iowa, 
FOR  AN  OHIO  MAN 
Young  man  with  newspaper  experi¬ 
ence  for  press  relations  department  of 
large  company.  Resident  of  Ohio  pre¬ 
ferred.  Knowledge  of  advertising,  radio, 
television,  photography  helpful.  Appli¬ 
cant  should  outline  educational  back¬ 
ground  and  experience  fully,  give  ref¬ 
erences,  present  salary,  and  draft  sta- 
tus.  Box  4406,  Elditor  ft  Publisher. 
GAG  WRITERS  cartoonist  needs  gag 
ideas  for  magazines.  All  categories. 
Good  rates  on  acceptance.  Box  4426, 
Editor  &  Publisher. 


HELP  WANTED 


Editorial 

TV  NEWS  DIRECTOR  needed  for  full- 
power  station  in  large  Midwest  market, 
to  supervise  department.  Excellent  op¬ 
portunity.  Only  experienced  need  apply. 
Write  Box  4419.  Editor  ft  Publisher. 
WOMEN :  Society  editor,  reporters, 
and  women’s  page  editors  needed  for 
all  sections  of  the  country.  Beginners 
and  medium  experienced  persons  pre¬ 
ferred.  BIRCH  PERSONNEL,  69  E. 

Madison  St..  Chicago  2.  Illinois. _ 

“YOUNG  MAN  with  minimum  one  year 
experience  for  police  beat  and  general 
assignment  on  25.000  circulation  West 
Texas  afternoon  and  Sunday  daily  in 
city  of  60,000.  Give  details  and  refer¬ 
ences  to  Jim  Scott,  Managing  Editor, 
The  American,  Odessa,  Texas.’’ _ 

ASSISTANT  EDITOR 

Weekly  News  Magazine,  at  New  York 
City,  serving  a  major  business  needs 
assistant  editor,  25-30.  Good  salary, 
fine  future  for  man  who  can  write. 
Indicate  salary  requirements.  Box 

4433,  Editor  ft  Publisher. _ 

EDITOR  to  head  2*4  man 
news  staff  for  semi-weekly. 
_ News,  Littlefield.  Texas _ 


EDITOR-WRITER 

$9,000  to  $1 1,000 

I.EADING  monthly  magazine  seeks  top 
flight  man  under  86  to  edit  and  re¬ 
write  natural  history,  scientific  and 
travel  articles.  Must  have  popular 
touch,  the  ability  to  draw  out  authors 
and  improved  stories,  and  to  write 
soundly,  lucidly,  interestingly.  Feature 
writing,  picture  caption  and  headline 
ex|)erience,  also  good  picture  sense 
desirable.  Opportunity  for  advance¬ 
ment  within  large,  long  established  or¬ 
ganization. 

SUBMIT  confidential  resume,  giving 
full  particulars  on  education,  posi¬ 
tions  held,  writings,  domestic  and 
foreign  travel. 

BOX  4502 

EDITOR  &  PUBLISHER 


EDITORIAL  WRITHSl  of  experience, 
broad  background,  ability  to  write 
clearly,  simply,  needed  for  7-day  pm 
and  Sunday  paper.  Independent  Re¬ 
publican.  50,000  circulation.  Unlimited 
opportunity  for  proved  merit.  Top 
working  conditions.  Box  4529,  Editor 

ft  Publisher. _ 

ENERGETIC,  young  news  editor  for 
4500  ABC  weekly  near  Washington. 
Prefer  southerner  with  weekly  news¬ 
paper  exiwrience.  Box  4500,  Ixlitor 
&  Publisher. 

EXCEPTIONAL  opportunity  for  all- 
around  ‘post-graduate’  exiierience  in 
desk-wide.  ret>orter-wide  assignments 
on  busy  upstate  daily.  Substantial  re¬ 
porting,  some  desk  background  neces¬ 
sary.  Salary  open.  Apply :  Geo. 
Northridge,  Managing  Editor.  Geneva 
(New  York)  Times. 

EXPERIENCED  REPORTER  for  sub¬ 
urban  New  York  daily.  General  as¬ 
signment  on  night  shift.  Must  have 
car.  Opportunity  to  advance.  Box 
4518,  Editor  ft  Publisher. 

GENERAL  n1:WS  MAN  with  manag¬ 
ing  editor  qualities,  for  beats  and  fea¬ 
tures  on  five  rapidly  expanding  week¬ 
lies  (outside  of  Cook  County)  with 
combined  circulation  of  more  than  49.- 
000.  Permanent  job,  excellent  salary. 
Modern  office  and  plant,  congenial, 
efficient  staff.  Write  Press  Publica¬ 
tions,  Elmhurst,  Illinois. 

GIRL  REPOR'raR  for  midwestern 
afternoon  daily  to  do  obits,  church 
news,  rewrites,  general  assignment 
and  feature  work.  Recent  journalism 
graduate  or  girl  with  some  small  daily 
experience  preferred.  Write  enclosing 
clippings  to  Personnel  Department, 
South  Bend  Tribune,  South  Bend  26. 
Indiana. 

POiSI^ONS  available  on  Pennsylvania 
'  papers  for  beginning  reporters  and 
those  with  one  and  two  years’  experi¬ 
ence.  Send  application  to  PNPA, 
I  Telegraph  Bldg.,  Harrisburg,  Penna. 

REPORTER 

Morning  daily  write  Daily  Rocket, 
I  Rock  Springs,  Wyoming. 


HELP  WANTED 


Editorial 


SPORTS  and  general  news  reporter. 
Small  New  York  State  afternoon  daily 
paper.  Good  opportunity  for  right 
man  :  Company  benefits,  etc.  Write  all 
in  first  letter  to  Box  4519,  Eiditor  ft 

Publisher^ _ 

WANTED  desk  man  experience  in  war 
copy.  AM  Chart  Area  six.  Health 
and  life  insurance  pension.  Box  4526, 

Editor  A  Publisher. _ 

WASHINGTON  news  bureau  oppor¬ 
tunity  for  young  writer.  Good  aca¬ 
demic  record,  ability  to  grasp  and 
digest  complex  material,  enthusiastic 
interest  in  government  and  politics  are 
essential  requirements.  Write  com¬ 
plete  details  your  background ;  include 
sample  writings  If  possible.  Applica¬ 
tion  will  be  treated  in  confidence. 
Box  4.'i06,  Editor  ft  Publisher. 
managing'  EDITOR  for  15,000  eve- 
nlng  and  Sunday  city  45,000.  Has  to 
be  outside  editorial  front  man  as  well 
as  direct  staff  in  production  of  prize 
winning  newspaper.  No  bents.  Must 
write  better  than  average  editorials. 
Permanent.  Full  details  please.  In¬ 
terview  will  be  arranired.  Box  45.36, 
Editor  ft  Publisher. 


Free  Lanre 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy!  Payment  from  $10  to 
$100  for  single  photo-nnd-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  19  East  48.  N.  Y,  C.,  N.  Y. 

Mechanical 

COMPOSING  ROOM  foreman  for  8 
machine  shop — cost  conscious  TTS  ex- 
|)erience — open  shop,  eastern  daily — 
excellent  opportunity.  Box  4444,  Editor 
ft  Publisher. 

EXPERIENCED  PRINTERS.  Open 
shop  conditions.  Young  men  between 
ages  21  to  54)  who  have  had  at  least 
4  years  experience  in  the  printing 
trade  are  eligible.  Must  be  competent 
as  an  ad  compositor,  linotype  operator, 
ad  mark  up  or  make  up.  ^cellent 
working  condition — 871,^  hours  per 
week — 5  day  week.  Day  $103.76  per 
week.  Night  $108.76.  $9,000  life  insur¬ 
ance,  complete  hospitalization,  liberal 
pension  plan.  2  weeks  paid  vacation 
after  1  year,  3  weeks  paid  vacation 
after  5  years—  6  holidays  per  year. 
(Company  cafeteria  and  many  other 
excellent  benefits.  If  you  meet  the  above 
requirements  you  arc  interested  in  this 
position.  ITU  Local  238  now  on  strike. 
Write  giving  personal  and  employment 
history  to  Oklahoman  and  Times.  500 
North  Broadway.  Oklahoma  City.  Okla. 
PRESSMAN,  Rotary  press,  good  pay. 
Write  experience  and  age.  New  York 
City.  Box  4432,  Editor  ft  Publisher. 
COMPOSITOR  ad  operator  or  combi¬ 
nation.  Immediate  opening  on  small 
daily  (12-24  pages)  non-union.  Good 
working  conditions,  good  pay.  No 
mutes.  Wire  or  call  Bert  Mosser.  Ash¬ 
land  Timea-Gazette.  Ashland.  Ohio. 


HELP  WANTED 


Mechanical 


Wanted  [ 

A  COMBINATION  stcreotyper  ts4 
pressman  or  a  tubular  stereotyper  tt 
a  16  page  standard  Duplex.  New  Mali 
Just  signed  $100  per  87  hour  weft, 

2  weeks  vacation,  at  least  2  weeki 
sick  leave,  6  paid  holidays,  $4000  lift 
insurance  and  Medical  A  Hospitality 
tion,  which  the  management  pa|i 
part.  This  country  would  be  paradki  ' 
for  middle  westerner,  town  aroaaO 
35,000.  mild  winters  and  beaatifg 
summers,  not  hot  and  stuffie.  Fv 
more  information,  write 

Gene  Denton 
Press  Foreman 
Herald  A  Newt 

_ Klamath  Falls.  Oregot 

MECHANICAL 
SUPERINTENDENT  f 

Desirable  position  for  a  good  superrliar, 
ITU  member,  with  working  knowledii 
of  all  departments,  who  can  coordiuti 
and  supervise  composing  room,  steny 
type  and  press  room  of  growing,  mo4. 
em  midwest  daily,  20,000  circulatioi. 
Write  full  details  of  training  and  a. 
perience  to  Box  4503,  Editor  ft  Pab 
lishcr  and  interview  will  be  arranfed 


PRESSMAN  stereotyper  $100  wefti;. 
Write  or  Call  Foreman  Percy  Cnny, 
Key  West  Citizen,  Key  West,  Florida 


Photography 


BEGINNER  PHOTOGRAPHER.  RE. 
PORTER.  Opportunity  to  learn  1^ 
ness  under  veteran  editor  who  knowi 
big  city  and  small  town  operatkma 
Fast  growing  daily  in  beautiful  eolktt 
city.  Write  Box  4501,  Editor  ft  Fob 
Usher. 

PHOTOGRAPHER.  28-35,  (still  aft 
motion  picture)  to  operate  small  photo 
lab.  University  of  Rhode  Island.  Neodi 
news  photo  experience,  ability  to  grow 
with  expanding  department.  Aboot 
$4,000.  Division  of  Public  Relatioiu, 
Kingston,  R.  I. 


Promotion — Public  Relation* 


AN  OPPORTUNITY 

A  "BLUE  CHIP”  manufacturer,  Cban 
Area  9,  has  a  good  spot  for  a  good 
writer.  He  need  know  nothing  aboft 
our  business  now  provided  he  can  whip 
a  new  situation  into  shape  rapidly  aft 
surely.  He  needs  to  be  intellectually 
curious— a  striver  who  can  turn  la 
1,000  good  words  a  day.  Five  day  waft 
and  excellent  benefits,  including  ry 
tirement,  and  annual  review  for  merit 
raise.  We  will  start  you  at  more  tbaa 
you  are  making  if  you  are  our  guy 
and  will  pay  your  interview  expenM 
here.  Make  your  whole  pitch  in  your 
first  letter  and  include  samples  Ow 
entire  public  relations  staff  knowa  of 
this  advertisement.  Reply  to  Box  44!l, 
Editor  ft  Publisher. 
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INSTRUCTION 


Clatiified  AdverlUing 


UP  YOUR  EARNINGS  .  .  . 
WCREASE  YOUR  CONFIDENCE... 
better  your  future  with  tht 
Howard  Parish  Classified  Advertising 
Conrte.  2U-weelt  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals.  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off.  .  . 

PROGRESS  rate-d  through  written 


SITUATIONS  WANTED 


Cla»$ified  Adverthing 


SALESMAN — Display,  Classified,  medi¬ 
um  daily,  strong  weekly.  California. 
Elxperienc^.  good  acceptance.  Inter¬ 
view.  Box  4427,  Editor  £  Publisher. 


Editorial 


FEATURE  WRITER. 


feature  page  editor  with  more  than 

_ _  _  two  years  on  large  West  Coast  subur- 

(xwinations  on  each  lesson.  Free  per-  I  ban  afternoon  paper  would  like  to 


tonal  guidance  by  classiflid  specialists 
JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program 


relocate  in  New  York  metropolitan 
area,  which  he  knows  intimately.  Avail¬ 
able  after  November  16.  Box  4086. 
Editor  &  Publisher^ _ 

REPORTER— five  and 


» V  I  IS  II  OS  u  '  KKFOKTEK — five  and  a  half  years 

DiROLL  TODAY  I  Full  20-week  cou^  ,  „p„rting.  .citing.  27.  BJ.  married. 


(including  iiersonal  guidance)  S60. 
B^stration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  St..  Miami  47,  Florida. 

SITUATIONS  W  ANTED 
Administrative 


vet.  wants  reporting  job  on  largi 
medium  daily  anywhere  except  mid¬ 
west.  Now  employed,  best  references. 
Extra  good  on  city  hall,  labor,  fea¬ 
tures.  SDX.  Box  4226,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  women  seasoned  fea¬ 
ture  writer  offers  initiative,  aware¬ 
ness  to  metropolitan  desk.  Box  4326, 
Editor  &  Publisher. 


SPORTS  EDITOR 

Went  to  work  on  small  daily  to  gvt 
experience.  Have  same  now.  Want  job 
on  larger  paper  with  liberal  editorial 
policy  and  good  pay  rate.  Know  all 


SITUATIONS  WANTED 


Editorial 


REPORTER.  23,  Yale  Graduate,  M.A. 
in  English,  1  year's  experience  on 
Midwestern  daily,  seeks  job  in  or 
around  metropolitan  New  York,  Phila¬ 
delphia,  Connecticut.  Experience  in 
desk,  make-up,  features,  photography. 
Nodding  acquaintance  darkroom,  en¬ 
graving,  comiKising  room.  Know 
F'rench,  German.  Top  references.  Draft 
exempt.  Please  contact.  M.  L.  Lazare, 
120  Milligan  PI.,  So.  Orange,  N.  J. 
SO.  2-9558. 


REPORTER,  seven  years  metropolitan 
exiierience  in  midwest,  wants  news¬ 
paper  work  in  midwest  or  west  coast. 
Have  done  rewrite,  police,  assignment, 
beats.  Now  located  in  West.  Box  4443, 
FM  tor  &  Publisher. 


RF7PORTER  young  woman  3  years  part 
time  small  newspaper  experience  in¬ 
cluding  editing  news  and  feature  writ¬ 
ing.  Prefer  chart  area  6.  Have  samples. 
Box  4414,  Editor  ft  Publisher. 


PRIZE  WINNING  newspaper  man  de-  I  sports.  Can  handle  wire.  Will  turn 
■ires  job  on  weekly,  s-niall  town  mid-  I  out  sports  features  with  reader  in- 
west  or  southwest.  31  years  old.  11  terest.  Go  anywhere  if  job  is  right, 
years  exi>erience  dailies,  weeklies,  as 
ad  man,  reimrter,  news  ed  tor,  manag¬ 
ing  editor.  PO  Box  112,  Corning,  N.Y. 


Box  4333,  Editor  ft  Publisher. 

WRITE  FOR  thumbnail  sketches  of 
dozens  of  available  weekly,  daily  and 
magazine  personnel.  Birch  Personnel. 
National  Newspaper  Service,  69  E. 
ASSISTANT  Circulation  Manager  or  I  Madison,  Chicago  2.  Illinois.  CEntral 
Circulation  Manager,  10  years  experi-  I  <1-6670. 


Circulation 


rnHnnVo.lrf  !  TOP  GRADUATE,  large  state  uni- 


notion  mind<d.  know  all  phases,  AliC, 
etc.  Excellent  record,  good  references, 
family  man,  32  yearn  old.  Looking 
for  an  opportunity  in  any  location. 


versity,  26.  Masters  in  political  science. 
SDX,  PRK.  Wife,  daughter.  Colh'g**, 
Army  editor,  some  fr<‘e  lance,  with 


ham«iiate.y  Available.  Ai^lreT"  B^x  I 

No  darkroom  hand,  but  can  use 


WIRE  SERVICE  bureau  manager.  32, 
wants  editorial  writing  or  capitol- 
liolitical  reporting  job.  Nine  years  ex¬ 
iierience  and  still  on  way  up  in  present 
job,  but  would  prefer  to  work  for  news- 
paper.  Box  4436.  Editor  ft  Publisher. 
YOUNG  NEWSMAN — 2  years  experi¬ 
ence  all  beats,  sports  editor,  photo¬ 
grapher.  Seeks  relocate  medium-large 
daily.  College  grad,  25,  married,  ^x 
1440.  Fxlitor  ft  Publisher. 


WIRE,  copy  desk,  reporting  experience. 
Some  free  lance,  photography.  A.  B., 
M.A.  in  journalism.  Vet,  single.  27. 
Chart  area  6.  Consider  related  fields. 
Box  4441.  Editor  ft  Publisher. 


4334,  Editor  ft  Publisher. 


CIRCULATION  MANAGER.  Complete  |  eamera.  la’aving  Army  February  1. 
knuwltdgi’  of  all  phases.  Well  known  I  W'"  <?'•  anywhere  for  challenging  job. 
in  newspaper  circulation  field.  Never  !  4329.  Editor  ft  Publisher, 

anemployed  and  can  furnish  best  of  !  NEWSMAN.  29,  five  years  experience, 
references.  Ready  to  make  change  for  i  wants  public  relations  or  industrial 
4521,  Editor  ft  writing  post  Chart  Area  6.  Box  4336. 
PubllshlT.  - 

DISTRICT  MANAGER  married  and 
one  child ;  I’m  36  years  old ;  have  4 
years  plus;  experience  with  daily  of 
54.000.  Interested  in  work  of  chart 
trea  10  and  12  only.  References  can 


Editor  &  Publisher. 


★  ACCURATE,  objective. 
all*round  reporting.  Sam¬ 
ples.  Box  4439,  ^itor  & 
Publisher. 


^*^***^  *^^*^*^**  1  KI>IT0R.  reporter.  29,  8  years 

a  Publisher. _ _ _  ,  nietro|K>litan  ncws|)at>er9,  magazines. 

YOUNG  but  experienc(>d  circulation  |  Now  edits  national  trade  publications, 
man.  Married,  two  children.  Now  em-  |  Knows  auto  industry,  business,  politics: 
ployed  on  metropolitan  200,000  daily  bandies  S|>eed  Graphic.  Seeks  spot  big 
in  sup<Tvisory  capacity.  Looking  for  news  service.  Chart  Areas 

•pot  to  prove  abilities  in  manager's  1.  2,  12.  Box  4456,  Editor  &  PuWishen 
Editor  &  AGGRESSIVE  YOUNG  EDITOR.  Chart 
Area  2,  with  extensive  experience  in 


Publisher. 

EIGHT  YEARS  of  Successful  organiz' 


picture  editing,  features.  Sunday  maga- 


inf  Md  operation  of  The  Little  Merch-  |  zine,  standard  and  tabloid  makeup 
Plan.  Seeks  Position  as  Circulation  i  looking  for  position  with  challenge  and 
■•nsfer  in  city  under  60.000.  Box  ,  future.  Box  4452.  Editor  &  Publisher. 

4534,  Editor  &  Publisher.  I - - 

- I  REPORTER-PHOTOGRAPHER— wants 

general  news  on  P.M.  in  Chart  Area 
1  or  2.  B.S.  in  J :  year  experience 


Dinplny  AHrertiifing 


A  BREAK  WANTED  by  June  grad. 
B.A.  J-Major  wants  to  learn  by  doing, 
roll»*ge  paper  experience;  strong  news 
and  features ;  Salary,  Location  Second- 
ary.  Box  4610,  Editor  &  Publisher, 
ASSISTANT  to  nationally  syndicate 
columnist  wants  own  column ;  also 
news-feature  rep<'rting  on  smalt  daily 
or  large  weekly.  Chart  area  2.  Box 
4522.  Editor  &  Publisher. 

I  COMPETENT  NEWSPAPER  Men“ for 
all  parts  of  country,  serwned  by  our 
trainrd  interviewers  to  meet  your 
specifications.  Write  Newspaper  Desk, 
MIDTOWN  AGENCY,  130  W.  42 
Street.  New  York  City.  N.  Y.  _ 

EDITOR,  Creative  Writer,  Photograph¬ 
er.  Public  Relations.  Man.  37.  has  10 
years  exp^Tience  with  national  firm; 
education  in  journalism.  West  Coast 
preference  but  will  relocate  Chicago 
ar^  west.  Box  4514.  Editor  &  Publisher. 

EMPLOYER  RECOMMENDS  HIGH¬ 
LY  man-wife  team.  Would  like  to  k<’ep 
them,  but  th€*y  want  location  farther 
north,  chart  area  2.  Man  has  five  years 
!  experience:  reporter,  wire  editor,  two 
I  years  Assocint<*d  Press.  Woman,  two 
years  city  reporter.  W.  J.  Missett, 
j  Publisher,  Suffolk  News-Herald,  Suffolk, 
Virginia. 

REPORTER,  28,  any  ts'at.  Background 
I  includes  J-School;  labor,  education, 
city  hall,  general.  Chart  Areas  1,  2.  3. 
!  Box  4527.  Editor  &  Publisher. 

I  SPORTS~WmTER— College  Education. 
Married,  36,  car — seeks  opportunity. 
Excellent  knowb  dgc  of  sports.  Prefer 
Chart  Areas  1,  2,  6.  Box  4624.  Editor 
&  Publisher. 


SITUATIONS  WANTED 


Editorial 


PICTURE  EDITOR.  9  years  experi¬ 
ence  with  leading  US  and  European 
magazines,  thuroughly  familiar  with 
intematiunal  picture  market.  Experi¬ 
enced  caption  writer,  layout,  typo¬ 
graphy,  morgue.  Age  33 ;  seeks  position 
with  picture  magazine.  Sunday  lup- 
plement,  or  partnership  in  agency. 
Box  4608,  Editor  ft  Publisher. 


REPORTER.  42.  experienced  and  em¬ 
ployed,  wants  day  job  in  Chart  Area 
2  or  3.  Can  use  Speed  Graphic.  Box 
4517,  Editor  &  Publisher. 


EMPLOYMENT  on  Weekly.  Experi- 
enc(‘d.  front-back  shop,  editorial.  Box 
4532,  Editor  ft  Publisher. 


Mechanical 


PRODUCTION  MANAGER  with  good 
record,  now  employed,  wishes  to  make 
change.  Experience  large  and  small 
papers.  Box  4302,  Editor  ft  Publisher, 


SUPERINTENDENT.  F’oreman  for 
Daily  by  comi»etent  midwest  printer. 
Exiierienced  all  departments  including 
Teletype  and  Pressroom.  Conscientious 
leader  with  proven  low  page  costa. 
0|>en  or  union  shop.  Available  now, 
E.  Koynen,  1717  Walker  St.,  Seattle 
44.  Wash.  Phone  FRanklin  8967. 


Photography 


PUBLISHED  pictures,  black  and  white, 
color,  in  leading  Midwent  papers,  some 
magazines.  Single,  24.  draft-exempt. 
Available  November  1  for  photo  job 
with  picture-conscious  publication.  Can 
travel.  Have  own  equipment,  car.  Box 
4216,  Editor  A  Publisher. _ 

PHOTOGRAPHER-REPORTER,  21, 
single,  desires  position  with  small 
daily  In  Chart  Area  6.  Has  camera, 
car.  Box  4327,  Editor  A  Publisher. _ 

PHOTOGRAPHER.  22.  veteran:  work 
published  American  and  foreign  lan¬ 
guage  dailies.  15  months  exix  rience  all 
phases  photography  for  Army  news¬ 
paper.  See  position  newspaper,  maga¬ 
zine.  Box  4630,  Editor  A  Publisher. 

PH6TOGRAPHERr26.  ambitious,  a^ 
single.  Own  all  equipment  and  car. 
Thoroughly  experienc<*d  in  all  phases 
of  large  city  daily  work,  currently  em- 
ploytxl  Chart  Area  4,  desires  relocation 
to  area  of  greater  opportunity  and 
advancement.  Write  Box  4528,  Editor 
A  Publisher. 


Promofion — Public  RelaiionB 


ADMIMSTRA-nON  problems  in  your  !  Mid-West  Daily.  Single,  vet.  27.  Avail- 
•dvertising  department?  Here's  your  November  19.  References  in- 

•olutionl  Successful  quarter-century  '?!'^®  George 

background  in  12,000  to  16,000  daily  ^ 

and  Sunday  field.  Top  sales  producer, 

^cessful  personnel  training,  excel¬ 
lent  public  relations  and  community 
— rvice.  Married,  sober,  dependable, 
rrefer  chart  areas  2.  3  and  6  but 


Ferris.  225  West  Fifth,  Junction  City. 
Kansas. 


AI.L-AROUND  Editorial  man,  can  han¬ 
dle  camera,  six  years  heavy  experience 
weeklies,  dailies,  seeking  position  with 

_  _.  . .  _  _  future  in  Chart  Area  1  or  2.  Box 

jound,  permanent  connection  is  most  4437.  Editor  ft  Publisher. 

***^’  *  Pub-  I  EDITOR^i^illbleV  Top  weekly  recenD 

ly  sold.  Daily  and  weekly  experience, 
i^itor  of  9.000  daily.  Best  references. 
Chart  Area  1  or  2.  Box  4431,  Eklitor 
ft  Publisher. 


SPORTS  WRITER  i 

EXPERIENCED  writer  now 

employed  on  top  metropolitan  daily. 
Can  handle  copy,  page  layouts,  com¬ 
posing  room  makeup  and  other  desk 
duties.  Also  write  bright,  imaginative 
nuws  and  feature  stories.  Used  to  pres- 
I  sure.  Excellent  references.  Box  4520, 

1  Editor  A  Publisher. 


PUBLIC  RELATIONS  DIRECTOR, 
36.  Ex-Newsman,  Experiuncud  in 
Writing,  Editing  and  Pmmotion.  Now 
employ^  by  Metropolitan  University, 
Seeks  Position  in  Industry.  Box  4330, 

Editor  A  Publisher.  _ 

COMI^NY  PUBLICAtToN.  TRADE 
MAGAZINE  OR  NEWSWRITINO- 
SALES  PROMOTION  WORK.  Quali¬ 
fied  by  6  years'  newspai>er  experience. 
Use  news  camera.  Experience  in  ad 
solicitation  and  layout.  College  gradii- 
I  ate.  married,  one  child.  33.  l<H'ate  any- 
.  where  East.  Wm.  Siegrist  11  Old  Club 
;  House  Rd.,  Old  Greenwich,  Conn,  or 
Phone  TEnnyson  4-1840. 


advertising  manager 

PROBABLY  tht"  best  advertising  man 

in  the  UniU-d  States.  Outetanding  20-  |  ...  .  .  . 

mr  record  in  classified  and  display  ALBRIGHT  student  returned  from 
Mvertising  with  large  West  Coast  I  seeks  position  on  editorial  staff 

— of  magazine  or  newspaper  offering  op¬ 
portunity  to  learn  and  advance.  MA 
degree,  25  years  old.  single.  Box  4409, 
Eklitor  ft  Publisher. 


^JJPelitnn  daily.  May  be  interested 
■n  West  Coast  opening  where 

$20,000 

Bprir  “I"  incentive  is  based  DI- 
•W-TLY  on  production  of  profitable 
SdiHsher*  linage.  Box  4516.  Editor  ft 


REPORTER  2  years  AF,  PIO  experi¬ 
ence,  1  year  metropolitan  daily.  Single, 
23,  seeks  job  overseas  of  New  York 
City,  ^x  4454.  Editor  ft  Publisher. 


I  HERE  YOU  ARE! 

EXPERIENCED.  THOROUGHLY 
.  COMPETENT  NEWSMAN,  feature 
j  writer,  personality  sketch  expert  and 
religion,  education,  fraternal,  enter- 
'  tainment,  agricultural  editor  and  richly 
I  backgrounded  publicist.  Immediately 
available.  Over  20  years  exp<-rience. 
I  Write  Box  4511,  Editor  ft  Publisher. 

I  NEWS  EDITOR  of  small  daily  wants 
i  editorial  writer  spot  on  metropolitan 
'  daily.  Will  also  consider  feature  writing 
1  and  some  copy  desk  work.  Write  Box 
'  4509.  Editor  ft  Publisher. 


YOUNG  WOMAN,  J-Grad.  public  re- 
lations  experience  with  large  Univer¬ 
sity,  5  Years’  free  lance,  feature  ar¬ 
ticle  sales,  wants  writing,  public  re¬ 
lations  job  in  Chart  Area  12.  Best  ref¬ 
erences.  Box  4410.  Editor  ft  Publisher. 


PRESIDENT  of  leading  Latin  American 
Public  Relations  firm  desirous  of  re¬ 
turning  to  the  United  States.  Fully  ex¬ 
perienced  in  all  phases  of  the  profes¬ 
sion.  At  present  representing  top 
American  firms  abroad.  Also  enjoys 
reputation  as  professional  photographer. 
Has  held  key  diplomatic  and  informa¬ 
tion  assignments  for  U.  S.  Govern¬ 
ment.  B.J.,  graduate  University  of 
Missouri,  1936.  Married,  four  children, 
will  travel.  Box  4607,  Editor  ft  Pub¬ 
lisher. 

PUBLIC  "RELXTlbN3~WRFrER—DI- 
RECTOR.  11  creative  years  in  public 
relations,  national  magazine  writing, 
newspaper  reporting,  editing-producing 
publications.  35,  Columbia  J-grad.  Box 
4633.  Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Several  months  ago  a  small  opposition  to  publish  their 
newspaper  in  the  shadow  of  a  opinions  in  Siberia  until  w'e 
large  city  bought  a  new  feature  read  a  gem  distributed  last 
offered  by  a  small  but  reputable  weekend  by  North  American 
syndicate.  The  editor  had  Newspaper  Alliance.  It  is  too 
enough  faith  in  the  new  offer-  good  to  kcfep  from  those  who 
ing  to  buy  and  promote  it  with  didn’t  see  it. 
the  result  it  had  fairly  good  The  author  is  Joseph  Swiatlo, 
local  acceptance.  a  former  deputy  chief  in  the 

All  of  a  sudden  a  metropoli-  Polish  Ministry  of  Public 
tan  paper  in  the  nearby  big  Security  —  the  political  police, 
city  agreed  to  buy  the  column  He  defected  from  Poland  and 
but  it  wanted  exclusive  terri-  now  lives  in  tbe  U.  S.  In  bis 
tory.  The  syndicate  arranged  article  he  reminds  the  leader 
that  by  finding  a  loophole  in  of  the  visiting  Russians,  Boris 
its  contract,  a  TF  3()-day  can-  Nikolayevich  and  Kampov  Pole- 
cellation  clause.  So,  the  small  voy,  that  they  first  met  in 
paper  was  notified  it  could  no  Budapest  in  1949.  Swiatlo  had 
longer  have  the  column.  been  assigned  by  the  Polish 

Is  that  an  injustice  to  the  secuiity  police  as  an  obsei-ver 
small  paper?  We  think  so.  to  the  trial  of  Laszlo  Rajk, 
Regardless  of  the  legality  of  former  Hungarian  foreign  min- 
such  a  move  under  a  written  ister.  Polevoy  was  there  to 
contract,  we  think  a  newspaper  cover  the  trial  for  his  newspa- 
whether  large  or  small  is  en-  per,  Pravda. 
titled  to  some  considei-ation  for  During  fiequent  meetings, 
the  time,  money  and  effort  it  Swiatlo  learned  that  Polevoy 
has  put  into  building  and  pro-  knew  in  advance  everything 
moting  a  reputation  for  a  new  that  was  going  to  happen  at  the 
feature — in  fact,  for  testing  it  trial  and  was  able  to  send  his 
and  proving  it  worthwhile.  It  dispatches  ahead  of  time.  How 
isn’t  good  sportsmanship,  and  was  it  done?  It  was  easy, 
it  isn’t  even  good  business,  to  Swiatlo  wrote: 
penalize  the  little  customers  in  “Boris  Polevoy  already  at 
favor  of  the  big  cu.stomers  that  time  had  a  big  name 
when  the  latter  get  around  to  among  Soviet  writers  and  he 
making  up  their  minds.  enjoyed  full  confidence  of  Soviet 

Maybe  it  has  happened,  but  officials.  And  during  tbe  trial, 
we  haven’t  heard  of  a  major  an  office  of  special  nature  was 
syndicate  pulling  this  trick  in  located  in  the  building  of  the 
several  years.  Some  of  them  Hungarian  Trade  Unions  where 
have  been  trying  to  break  down  the  Rajk  trial  was  held, 
the  large  exclusive  territories  “it  was  used  by  the  highest 
they  sold  for  features  years  Hungarian  officers  of  the  politi- 
ago.  They  suddenly  realized  cal  police  as  well  as  by  a  Soviet 
that  there'  is  real  bread  and  general  who  was  I’epresenting 
butter  in  the  small  papers  the  Soviet  secret  police.  Peter 
once  excluded  under  those  old  Gabor,  then  chief  of  the  police, 
contracts.  was  there  with  his  assistant, 

Cei-tainly,  a  feature  of  any  Colonel  Sicz.  I  visited  them  of- 
kind  in  order  to  have  any  value  ficially  a  number  of  times,  but 
must  be  exclusive— not  to  be  apparently  Mr.  Polevoy’s  visits 
sold  to  the  competitor  across  were  more  fruitful  than  mine, 
the  street.  But  it  is  something  “n  was  there  that  the  writer 
else^  again  to  destroy  the  ex-  fQ,.  Pravda  was  daily  bidefed 
clusivity  of  one  small  customer  who  was  going  to  testify,  to 
to  make  it  exclusive  to  another  what  effect  and  how.  It  was 
•>0  miles  away.  there  that  he  was  daily  in- 

*  *  *'  formed  on  exactly  how  wit- 

There  is  a  group  of  seven  nesses  were  going  to  behave 
Russian  journalists  touring  the  and  what  was  going  to  be  tbe 
U.  S.,  as  everyone  has  read,  reaction  of  the  accused.  .  .  . 
They  have  made  the  usual  “The  trial  itself  was  there- 
glow’ing  comments  comparing  fore  reported  upon  by  a  jour- 
freedom  of  the  press  and  free-  nalist  who  acted  not  as  a  free 
dom  of  reporting  in  Russia  with  newsman  but  as  a  well-disci- 
what  we  have  in  this  country,  plined  party  member.  He  knew 
We  weren’t  going  to  dignify  that  every  political  trial  is 
the  statements  with  any  wise-  thoroughly  prepared  in  advance 
cracks  about  the  scant  oppor-  and  given  final  green  lights 
tunities  for  the  faint  voices  of  from  Moscow. 


EDITOR  &  PUBLISHER  CALENDAR 

Oct.  30 — Washington  and  Oregon  Associated  Press,  joint  meet- 
ing,  Portland,  Ore. 

Oct.  30-Nov.  I — American  Association  of  Sunday  and  Featur* 
Editors,  8th  annual  convention.  Associated  Press  headquarters,  N*w 
York  City. 

Oct.  3 1 -Nov.  2 — Association  of  National  Advertisers,  26th  annual 
meeting.  Hotel  Plaza,  New  York  City. 

Oct.  31 — New  York  State  Associated  Press  annual  meeting,  Syra¬ 
cuse  Hotel.  Syracuse.  N.  Y. 

Oct.  3 1 -Nov.  4 — American  Press  Institute  seminar  for  Circulation, 
Columbia  University,  New  York  City. 

Nov.  3-4— Atomic  energy  seminar  for  news  and  editorial  wrltars 
of  Georgia  and  South  Carolina,  Augusta,  Ga. 

Nov.  6-8 — Central  Regional  National  Newspaper  Promotion  As¬ 
sociation  convention,  St.  Paul  Hotel,  St.  Paul,  Minn. 

Nov.  7 — National  Association  of  Real  Estate  Editors,  Naree  suite. 
Hotel  Commodore,  New  York  City. 

Nov.  7 — Kansas-Missouri  Associated  Press  Associations  joint  meet¬ 
ing,  Kansas  City,  Mo. 

Nov.  9 — Audit  Bureau  of  Circulations,  Planning  Committee  Con¬ 
ference,  Sheraton-Mount  Royal  Hotel,  Montreal,  Canada. 

Nov.  9-12 — Sigma  Delta  Chi,  46th  national  convention,  Sheraton 
Hotel,  Chicago. 

Nov.  12 — Idaho  Allied  Dailies  Inc.  meeting.  Hotel  Boise,  Boise, 
Ida. 

Nov.  12-13 — Oklahoma  Press  Association,  Fall  Advertising  Clinic, 
Biltmore  Hotel,  Oklahoma  City,  Okla. 

Nov.  13-15 — Texas  Circulation  Managers  Association,  41st  annual 
convention.  Menger  Hotel,  San  Antonio,  Texas. 

Nov.  14-16— Public  Relations  Society  of  America,  national  con¬ 
ference,  Ambassador,  Los  Angeles,  Calif. 

Nov.  16-19 — Associated  Press  Managing  Editors  Association,  con¬ 
vention,  Broadmoor,  Colorado  Springs.  Colo. 

Nov.  26— Oklahoma  Associated  Press  meeting,  Norman,  Okla. 

Nov.  28-Dec.  9 — American  Press  Institute,  seminar  for  City  Edi¬ 
tors,  Columbia  University,  New  York  City. 

“He  went  to  Budapest,  there-  dom  of  the  press  in  Russia 
fore,  with  a  preconceived  con-  really  is? 
ception  of  what  to  expect  and  Afraid  of  embarrassing  our 
what  to  write.  .  .  .  Since  he  distinguished  guests? 
was  a  well-trusted  Communist,  Why? 
his  reporting  was  further  ♦  ♦  ♦ 

helped  along  by  his  briefings  by  Military  security  is  usually 
Peter  Gabor.”  a  companion  thought  to  discus- 

While  w'e’re  on  this  subject,  sion  of  the  Russians.  Fear  of 
and  the  Russian  delegation  is  enemy  agents  —  meaning  Com- 
touring  the  counti-y  (by-passing  munist  spies — has  pushed  this 
Chicago  because  of  anticipated  country  into  some  spectacular 
unpleasant  incidents),  it  seems  security  snafus, 
to  us  that  American  newsmen  The  latest  one  had  to  do  with 
are  particularly  foolish  in  ac-  a  list  of  all  our  bases  in  Eu- 
cepting  and  reprinting  their  rope.  North  Africa  and  Japan 
commertts  about  the  “free”  and  a  table  of  air-mile  distances 
Soviet  press.  Americans  have  for  use  in  computing  service- 
notoriously  short  memories  —  men’s  transportation  allowance, 
someone  might  believe  it.  Why  It  was  issued  by  the  Air  Force 
not  a  little  editor’s  footnote  or  and  the  Army,  without  any 
insert  telling  readers  what  free-  (Continued  on  page  71) 
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‘‘America 
was  not  built 


by  government...” 


/•Vom  (I  Inik  hr  J(imr.\  li.  Black,  (.hainiiaii  of  the  Board, 

IWi/ic  Gas  and  F.lecliir  C.nmpanx.  at  the 

Edison  F.lfClrir  fnsliliilr  ronren/ion.  I.os  Angrlrs.  June  14.  BtHS 


James  B.  Black 


Anicrira  was  not  built  by  ^ovcrnincnt. 
It  was  built  by  the  energies  of  a  self-reliant  people 
who  long  ago  learned  the  lesson  of  co-operation. 
It  was  I)uilt  by  a  people  who  created  homes  in  the 
wilderness  through  log-raising  b<*es.  who  pushed 
across  the  western  plains  in  organized  wagon  trains, 
who  l)egan  the  reclamation  of  arid  lands  by  their 
own  efforts,  constantly  demonstrating  their  eapae- 
itv  to  fend  for  themselves. 


Government  as  a  remote  and  bureaucratic  over¬ 
seer  can  only  weaken  and  subject  its  citizens  to  a 
demoralizing  control.  Ft  is  not  a  coincidence  that 
the  only  areas  of  pf)tential  [electric ]  {xnver  scarcity 
in  the  United  States  are  those  in  which  govern¬ 
ment  has  assumed  to  itself  a  dominant  role. 


I  he  most  comprehensive  development  of  jmulti- 
pnrfxjsej  water  resources  can  be  achieved  if  our 
government  and  private  agencies  willing  and  able  to 


share  the  financial  burden  become  working  partners. 

*  *  « 

Ciovernment  power  installations  are  almost  wholly 
exempt  from  taxation.  Those  who  hawk  their  decep¬ 
tive  ware  of  “cheap  public  power”  cannot  honestly 
dispute  this  fact.  It  is  little  wonder  that  with  a  tre¬ 
mendously  unfair  tax  advantage  the  government  is 
often  able  to  undercut  its  own  citizens  in  the  market¬ 
ing  of  power. 

There  can  be  no  moral  justification  for  burden¬ 
ing  the  taxpayers  of  the  entire  nation  with  the  con¬ 
struction  of  unnecessary,  tax-free  electric  systems 
to  serve  a  privileged  few.  Kxempting  government 
power  installations  from  taxation  discriminates  Iw- 
tween  citizens.  It  denies  to  local  governments  and 
.schools  the  tax  suppjit  they  would  receive  if  the 
power  installations  were  built  by  [xnver  comfianies. 
Ciovernment  |X)wer  should  lx-  taxed  on  the  same 
basis  as  jx)wer  prcxluced  by  the  inv(“s tor-owned 
utility  industry.  .Such  taxation  would  end  forever 
the  myth  that  government  power  is  cheaj). 


AMERICA'S  EI.ECTKIC  I.KillT  AM)  POWER  CIOMPAMES* 

*N»mM  on  rrqiwtt  from  tM  maiMint 


"YOU  ARE  THERE"  — CBS  #»/evision  —  witness  history's  gr»af  ev«nH 

Printed  in  U-S.A. 


The  Cleveland  Press 


Check  any  Source 


THE  cle\;elawd  press 
IS  VOUR 

ONE  BEST  BUY 

IN  THE  RICH 

aEVEIAND  MARKET 


Rather  than  bother  you  with  a  lot  of  statistics,  we  suggest  that  you  consult  these  and  all  other  dependable  sources  of  market 
and  media  information.  No  matter  where  you  look  among  accepted  sources,  all  answers  point  to  one  logical  conclusion  in 
Cleveland — The  Cleveland  Press  is  your  one  best  advertising  buy  in  this  rich  market,  in  addition,  this  newspaper  is  also 
famous  for  the  quality  and  quantity  of  research  it  provides  for  advertisers,  and  its  interest  in  their  success. 
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